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Erma  Bombeck 
of  the  Sun-Times: 

Hertuneto 
harried 
housewives 

Using  her  husband  ("a  man  born  with  a  necktie  on”)  and  her  children  and 
neighbors  CTm  surrounded  by  maniacs”)  for  material,  Erma  Bombeck  has 
become  the  spokesman  of  mothers  across  the  land. 

A  recent  winner  of  a  Theta  Sigma  Phi  award,  Mrs.  Bombeck  wears  her  title 
of  Humorist  in  a  Housecoat  with  pride.  "So  many  media  have  an  image  of 
the  housewife  as  a  stupid  person,”  she  says.  “Women  don't  lose  their  wits 
after  they  start  staying  home  .  .  .  that's  why  1  work  at  home.  I've  got  to  be 
in  the  car  pools  and  go  to  the  garbage  can  and  live  through  it  all." 

A  recent  Time  magazine  interview  described  Erma's  puckish  point  of  view 
as  irresistible.  She  is  seldom  satisfied  with  her  writing,  "but  on  days  that  you 
click,  it  sure  beats  giving  Tupperware  parties." 

The  secret  of  Erma  Bombeck’s  success  is  more  than  wit  and  hilarity.  It  is  the 
honest  affection  and  concern  she  brings  to  her  writing  . . .  and  her  mothering. 
She  recognizes  and  respects  the  work  of  the  American  housewife  and  shows 
it  in  her  columns,  which  she  calls  “At  Wit's  End!”  Another  reason  why 
readers  call  The  Sun-Times  “The  Bright  One.” 

Chicago  Suiv-Tinves 

1  Newspaper  Division  of  Field  Enterprises,  Inc. 
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The  word  is  involvement 
The  newspapers  are  Gannett 

Community  involvement  is  a  way  of  life  at  Gannett  newspapers. 

That's  why  Gannett  dailies  won  five  of  the  1  3  New  York  State  Publishers'  Association 
first  prize  awards  for  1969.  And  that's  why  they've  won  a  third  of  all  NYSPA  awards 
in  the  past  three  years. 

They  become  involved  with  prize-winning  reader-oriented  features  like  these: 

The  Evening  Press  —  Bin^liamtoiu  V.V. 

—  A  series  on  real  estate  appraisals  that  resulted  in  reappraisals  and  public  furor. 

Mount  I  erno/L  V.V . 

-Hard-hitting  investigative  reporting  of  Mafia  involvement  in  city  government  that 
resulted  in  a  grand  jury  investigation. 

THE  EVENING  NEWS  —  V ) 

—  The  Black  Heritage,  a  100%  editorial  tabloid  section  on  black  culture  in  Orange 
County,  N.Y. 


Niagara  Falls  Gazette  —  \  /  aga  ra  Fa  Us,  V. } . 

—  A  vivid  10-part  series  on  relations  between  local  police  and  the  black  community. 

Brniormt  (tiid  (Clirpuiflf  Rochester,  V.V. 

—  Investigative  reporting  that  disclosed  that  the  state  motor  vehicles  department 
spent  $10  million  more  a  year  than  comparable  states  to  license  cars  and  drivers. 


Involvement  makes  Gannett  newspapers  good. 

We're  already  involved  in  making  them  great. 

Gannett  Group 

Newspapers/Radio/Television 

Rochester,  New  York 


one  of  a  kind 


In  1969  over 
70%  of  all 
Baltimore 
metropolitan 
newspaper 
advertising  ran  in 
the  Sunpapers. 
Most  retailers 
know  that, 
in  Baltimore, 
the  Sunpapers 
is  all  you  need. 
Baltimore— a 
major  market 
you  can  reach 
with  just  one 
newspaper. 


read  by  the  people 
who  buy 

National  Representatives:  Cresmer,  Woodward,  O’Mara  &  Ormsbee. 
Atlanta,  Boston,  Chicago,  Dallas,  Detroit,  Los  Angeles,  Minneapolis, 
New  York,  Philadelphia,  San  Francisco,  Seattle.  Member:  Newspaper  1. 
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since  1924 

Certified  has  played 
a  maior  role 

Millions  of  impressions  have  gone 
by  since  Certified  first  introduced  uniform 
mats  in  1924.  Presses  have  grown, 
circulation  has  grown  and  readers  have 
demanded  increased  excellence  in 
reproduction,  halftone  and  line.  Certified 
has  kept  pace  by  introducing  mats  for 
special  purposes;  Syndicate  for  job  work, 
newspaper  for  full  page  reproduction. 

Blue  Ribbon  &  Silvertone  for  quality 
baked  work.  You  can  depend  on  Certified... 
a'l  the  time! 


EDITOR  &  PUBLISHER  CALENDAR 


APRIL 

19 — American  Council  on  Education  for  Journalism.  Waldorf-Astoria  Hotel, 
New  York. 

19- May  I  — API  Seminar  for  Circulation  Managers.  Columbia  University, 
New  York  City. 

20 —  Associated  Press.  Waldorf-Astoria  Hotel,  New  York  City. 

United  Press  International  breakfast.  Waldorf-Astoria  Hotel,  New  York. 
20-23 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel. 

23-24 — Illinois  Editors  Traffic  Safety  Seminar.  Ramada  Inn,  Champaign. 

23- 25 — American  Association  of  Advertising  Agencies.  Greenbrier,  White 
Sulphur  Springs,  West  Virginia. 

24- 25- — Iowa  AP  Telegraph  Editors.  Holiday  Inn  South,  Des  Moines. 

24- 26 — Sigma  Delta  Chi  Awards  Banquet  and  Region  8  Conference.  Okla¬ 
homa  City. 

25- 26 — Wisconsin  AP  Sports  Writers.  Holiday  Inn,  LaCrosse. 

25- 26 — Reg  ion  Two,  National  Press  Photographers  Association.  Fenway 
Commonwealth  Motor  Hotel.  Boston. 

26- 28 — Ohio  Circulation  Managers  Association.  Stratford  House,  Ohio. 
30-May  2  — Florida  Press  Association.  Fort  Lauderdale. 

MAY 

1-3 — New  Jersey  Press  Association  Advertising  Sales  Conference.  Hotel 
Dennis,  Atlantic  City. 

1- 3 — Indiana  APME.  Hotel  Elkhart,  Elkhart. 

2- 3 — Associated  Press  Society  of  Ohio.  Neil  House  Hotel.  Columbus. 

3- 4 — Mid  America  Press  Institute  Workshop  for  sports  writers.  Gateway 
Hotel,  St.  Louis. 

3-4 — Iowa  Circulation  Short  Course.  University  of  Iowa,  Iowa  City. 

3-8 — Journalism  Week.  University  of  Missouri. 

5- 6 — Iowa  AP  Editors.  Hotel  Fort  Des  Moines,  Des  Moines. 

6- 9 — Accredited  Home  Newspapers  of  America.  Hotel  America,  Houston. 

9 —  Minnesota  Press  Association.  Radlsson  Hotel,  Minneapolis. 

10- 15 — PNPA  Newspaper  Institutes  advertising  seminar.  Penn  Harris  Hotel, 
Harrisburg,  Pa. 

10- 22 — API  Seminar  for  advertising  executives.  Columbia  University,  New 
York. 

11- 14 — American  Society  of  Newspaper  Editors.  Hilton,  San  Francisco. 

12- 13—111  inois  Dally  Newspaper  Markets.  Wagon  Wheel,  Rockton,  Illinois. 

13- 15 — Allied  Daily  Newspapers  of  Washington,  Hanford  House,  Richland, 
Wash. 

Pacific  Newspaper  Advertising  Executives.  Wenatchle,  Wash. 

14- 16 — National  Association  of  Advertising  Publishers.  Hilton  Plaza,  Miami 
Plaza,  Miami  Beach,  Florida. 

15- 16 — Missouri  Associated  Press  publishers  and  editors.  Stouffer's  River¬ 
front  Inn,  St.  Louis. 

15- 16 — Florida  Newspaper  Advertising  Executives.  Langford  Motel,  Winter 
Park. 

16- 17 — Louislana-Mississippi  Associated  Press  Newspapers.  Broadwater 
Beach  Hotel,  Biloxi,  Miss. 

16-17 — Georgia  Associated  Press  Newspapers.  Downtowner  Motor  Inn, 
Albany,  Georgia. 

16- 17 — Oregon  Newspaper  Publishers  Association.  Production  Conference. 
Minema  Motor  Hotel,  Klamath  Falls. 

17- 18 — Kansas  Associated  Press  Publishers  and  Editors  Association.  Ramada 
Inn.  Emporia. 

17-20 — -International  Newspaper  Promotion  Association.  Hotel  Vancouver, 
Vancouver,  B.  C. 

17- 20 — New  York  State  Circulation  Managers  Association.  Statler-Hllton, 
Buffalo. 

18- 20 — International  Press  Institute.  Peninsula  Hotel,  Kowloon,  Hong  Kong. 
20-23 — Catholic  Press  Association.  Palmer  House,  Chicago. 

20-24 — Canadian  Managing  Editors  Conference.  Fort  Garry  Hotel,  Winni- 
peg. 

22 — New  York  Press  Association  Graphics  Conference.  Holiday  Inn.  Ba¬ 
tavia,  New  York. 

22-23 — Pennsylvania  Press  Conference.  Penn  Harris  Motor  Inn.  Harrisburg. 

22- 23 — Wisconsin  Associated  Press  Association.  Midway  Motor  Lodge. 
Wausau. 

23- 24 — Oklahoma  Associated  Press  Editors  Association.  Western  Hills 
Hills  Lodge.  Wagoner. 


Certified  Dry  Mat  Corporation,  Dept.  P,  555  Fifth  Ave.,New  York,  N.Y.  10017 

CERTIFIED  DRY  MATS 

Used  as  the  standard  of  excellence  since  1924 
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W)mens  Wfear  Daily 
Syndication  builds 

retail  advertising  linage 

For  availability  of  WOMEN’S  WEAR  DAILY 

syndication  in  your  area,  contact 

Women’s  Wear  Daily,  7  East  12th  Street 

New  York,  N.  Y.  10003  •  (212)  AL  5-5252.  Joseph  Hanley 

Women's  Wear  Daily  Syndication  subscribers  include: 

BERLINGSKE  TIDENDE,  DENMARK  KAMAKURA-SHOBO  PUBLISHING  PHILADELPHIA  INQUIRER 

CHICAGO  TRIBUNE  OF  JAPAN  PONTIAC  PRESS 

CLEVELAND  PRESS  LOS  ANGELES  HERALD-EXAMINER  ROCHESTER  TIMES-UNION 

DALLAS  TIMES  HERALD  MINNEAPOLIS-TWIN  CITIAN  '  ROCHESTER  DEMOCRAT-CHRONICLE 

DETROIT  NEWS  MAGAZINE  ST.  LOUIS  POST-DISPATCH 

ELLE  NEWS  LTD.  OF  AUSTRALIA  SAN  FRANCISCO  CHRONICLE 

FRANCE  SOIR  NEW  YORK  DAILY  NEWS  SEATTLE  TIMES 

HOUSTON  POST  PALM  BEACH  VOICE  TODAY 

INTERNATIONAL  HERALD  TRIBUNE  PARIS  PRESSE  WASHINGTON  POST 


In  the  METRO  AREA 


THE 


BEST  controls  the  sales  of 
merchandise  in  THE  IMPORTANT 

SCHENECTADY  MARKET 

SCHENECTADY,  one  of  the  most 
vital  segments  in  the  METRO  AREA 
is  an 

INDEPENDENT  NEWSPAPER  MARKET 
that  receives  NEGLIGIBLE 
outside  coverage 
CIRCULATION 

60,370 

A.B.C.  Publisher's  Statement  3-31-70 
LOCAL  LEADERSHIP— OWNERSHIP 
Represented  By  Rothbone  6  4ssociates — Division  of  CWO&O 


HANNIBAL  COURIER-POST 

(  A  Stauffer  Publications  Newspaper) 

Serving  Northeast  Missouri 
and  West-Central  Illinois 

•  For  • 

1 32  CONSECUTIVE  YEARS 

MISSOURI'S 
OLDEST 
Consecutively 
Published 
Newspaper 

Historical  -  Scenic  -  Progressive 

HANNIBAL,  MO. 

"The  Boyhood  Home  of  Mark  Twain" 
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THE  YOUNG  FELLOW  WHO  SWEPT  OUT  the  art  depart¬ 
ment  of  the  San  Francisco  Chronicle  near  the  turn  of  the  century 
is  the  still-young  fellow  who  will  have  an  art  exhibition  at  the 
Smithsonian  in  Washington  come  November.  He's  RUBE 
GOLDBERG,  the  cartoonist-inventor,  who  took  up  a  new  career 
at  80 — he’ll  be  87  on  July  4 — with  such  success  that  Who’s  Who 
now  identifies  him  simply  as  ‘’sculptor’’ — surely  the  understate¬ 
ment  of  the  year.  A  more  likely  tag  might  he  “joy  genius’*, 
judging  from  reactions  at  the  recent  Hammer  Gallery  exhibition 
of  Goldberg  sculpture  in  New  ^ork  City.  One  man  with  a  cane 
even  knelt  on  the  sidewalk  at  the  front  window  the  better  tt> 
study  Rube’s  cartoon-sculptured  “Alarm  Clock’’. 

*  *  * 

THEY  KNOW'  WHAT  TIME  IT  IS  at  the  Athens  ((ia.l 
Hanner-Herald  and  Daily  News.  In  fact,  they  know  what  time  it 
is  everywhere  since  clocks  showing  local  time  in  London,  Tokyo, 
Moscow,  Rome,  and  Juneau.  Alaska,  were  installed.  PUB¬ 
LISHER  N.  S.  Haydkn  explains  that  the  Juneau  Alaska  Empire 
is  a  sister  to  the  Athens  papers,  all  being  owned  by  Southeast¬ 
ern  Newspapers  Corporation  .  .  .  Among  Tlhnf.r  Catleduf.’s 
memorable  pronouncements  to  rm-oco  writers  related  by  Mc- 
Candlish  Phillips  in  a  New  York  Times  interview;  "The  com¬ 
posing  room  has  an  unlimited  supply  of  periods  available  to 
terminate  short,  simple  sentences.’’ 

*  *  * 

PAGE  ONE  MEDICAL  NEWS  in  the  Texhoma  (Okla.) 
Times  follows  in  full:  “Andy  Berry,  son  of  Mr.  and  Mrs.  Ted 
Berry,  has  been  transferred  from  the  Dumas  Hospital  to  North¬ 
west  Texas  Hospital  in  Amarillo,  where  he  will  undergo  sur¬ 
gery  Wednesday,  March  11.  He  was  injured  recently  in  an  ac¬ 
cident  which  hurt  his  right  arm  and  also  left  one.’’  .  .  .  Jamfs 
Dfnt,  columnist  for  the  Charleston  (W.  Va.)  Gazette,  relates 
the  story  of  an  old  settler’s  100th  birthday  replies  to  a  reporter. 
Having  ploughed  through  the  usual  longevity  queries,  the  news¬ 
man  commented,  “I  suppose  you’ve  seen  a  lot  of  changes  in 
Charleston  in  your  day.”  The  centenarian’s  answer:  “Yes,  I 
have — and  I  want  to  tell  you,  young  man,  that  I’ve  been  against 
every  darn  one  of  them.” 

*  *  * 

CRITIC’S  LAMENT 

The  wit  is  sparse 
The  plot  is  hollow. 

The  real  farce? 

There’s  more  to  follow. 

FRANK  TYCiER 
* 

HOW’  TO  WIN  FRIENDS — Syndicated  housewife-columnist 
Erma  Bombfck  (“.At  Wit’s  End”)  recalls  her  nerxous  declara¬ 
tion  to  author  Budd  S<'hu]berg  at  a  dinner  party:  “Mr.  Schul- 
berg.  I’ve  written  everything  you’ve  ever  read.”  .And  the  Louis¬ 
ville  Courier-Journal  columnist  Jof  Creason  got  a  fan  letter 
from  a  lady  who  concluded  with;  “I  never  miss  your  column. 
Each  one  is  better  than  the  next.” 

*  *  * 

HE  ADY  MEMORIES  .AND/OR  01.1)  Id.CER  TW  INGES  are 
in  store  for  .ANP.A  visitors  to  New  York  City  who  see  “The  Tru¬ 
man  Era”  exhibition  at  Hallmark  Gallery  on  Fifth  .Avenue. 
Political  cartoons,  news  photos,  front  pages,  and  personal  sou¬ 
venirs — loaned  in  part  by  the  Truman  Library',  tbe  George  C. 
Marshall  Library,  and  the  Mac.Arthur  Memorial  Bureau  of  .Ar¬ 
chives; — are  in  the  showing  open  to  the  public  through  May  14. 

The  presidential  car  flag,  campaign  posters.  Queen  W’ilhemina’s 
telegram  written  “in  this  hour  of  liberation”,  and  Lord  Mount- 
batten’s  letter  to  Mac.Arthur  serve  as  vivid  reminders  of  histori¬ 
cal  days  now  recorded  in  living  libraries. 

*  *  * 

The  press  room  of  the  Public  Safety  Building  in  Syracuse, 
N.Y.  is  not  the  safest  place  in  the  world,  but  at  least  it’s  a  con¬ 
venient  spot  from  which  to  report  a  robbery.  Syracuse  Post- 
Standard  reporters  Peter  B.  Volmes  and  Mary  E.  Kunz  just 
walked  a  few  feet  from  the  press  room  to  the  city  police  com¬ 
plaint  desk  when  they  discovered  their  coats  and  personal  prop¬ 
erties  had  been  taken  from  the  room.  The  officer  in  charge 
solemnly  took  the  necessary  details,  well  aware  that  Volmes  is 
the  investigative  crime  reporter  for  the  Post-Standard. 
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pro 
bono 
publico : 

For  millions  of  immigrants  the  Statue  of 
Liberty  and  Ellis  Island  symbolized  a  new 
life  —  freedom  —  democracy . . .  happiness. 
These  icons,  through  years  of  disuse  and 
the  ravages  of  the  elements,  have  become 
tarnished  and  forgotten  by  many. 

The  Jersey  Journal,  sensitive  to  the  desires  of 
its  readers,  launched  an  editorial  campaign 
which  started  the  Ellis  Island  National  Park 
project  with  Federal,  State  and  City  govern- 
ments.This  long-term  project  will  once  again 
restore  the  "threshold  to  freedom”  to  its 
former  glory  and  preserve  it  for  future 
generations. 

This  is  relevance. 

The  Jersey  Journal 

A  component  of  UNYT— A  Newhouse  Newspaper 


Editor  &.  Publisher 

•  THE  FOURTH  ESTATE 

lUfcwt  U.  Brown  Jamot  Wright  Brown 

FoMNitor  and  Editor  Publithor,  Chairman  of  tho  Board,  1912-1959 


Ckartcr  Mao*ar.  AoAt 
Barton  af  Claaalatiana 
liaaber.  ftmwiitn 
ButincM  Ptcm  Inc. 


6  Mo.  average  net  paid  December  31, 
Renewal  Rate  71.69% 


1969—24,994 


Open  season  on  publishers 

If  Vice  I’resiilent  Spiro  .Agnew  represents  the  general  opinion  ol 
the  .\dininistraiion  about  tlie  press,  the  nation’s  newspaper  pitblisliers 
have  declared  “open  season”  on  themselves  at  their  annual  meetings 
in  New  York  next  week. 

Five  members  of  President  Nixon’s  oflicial  family  have  lieen  in- 
vitetl  and  will  address  the  publishers  at  various  sessions.  They  will 
have  every  opportunity  to  criticize  the  press,  if  that  is  their  mission. 
The  fact  that  they  are  appearing  on  the  program  shows  that  the 
puhlishers  do  not  avoid  such  controversy. 

Whatever  they  may  say  about  the  press,  we  hope  that  these  sjKikes- 
men  for  the  Nixon  .Administration  also  will  shed  important  light  on 
the  thinking  that  prevails  at  the  White  House  and  the  Pentagon 
with  respect  to  our  international  commitments  as  well  as  domestic 
programs. 

riiev  will  have  one  of  the  nation’s  most  im|K)rtant  forums  at 
their  disposal  and  the  nation,  as  well  as  the  nation’s  newspaper 
]>ublishers,  will  be  listening. 


Th«  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Nawspaperdom 

established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Executive  Editor:  Jerome  H.  Wallcar 

Associate  Editors:  Craig  Tomkinson,  Jerome  H. 
Walker  Jr.,  Lenora  Williamson. 

Midwest  Editor:  Gerald  B.  Healey. 

Pacific  Coast  Editor:  Campbell  Watson. 
Washington  Correspondent:  Luther  A.  Huston. 
Advertising  Manager:  Ferdinand  C.  Teubner. 

Sales  Representatives:  William  F.  Hamilton. 
Earl  W.  Wilken,  .lohn  C.  Wilson. 

Advertising  Production  Manager:  Bernadette 
Borries. 

Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 
Classified  Advertising  Manager:  John  Johnson 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 


Whose  rights? 


Librarian:  James  Santangelo. 
Treasurer:  William  J.  Teresky. 


I  he  two  free  lance  court  reporters  who  recorded  and  transcrilted 
the  proceeding  of  the  Mary  Jo  Kopechne  incpiest  insist  that  they 
have  a  property  right  in  the  transcripts  and  should  be  allowed  to 
sell  them  for  their  own  jirofit.  Tliey  say  a  court  arder,  permitting  the 
clerk  of  the  .Sullolk  Superior  (’.ourt  to  sell  copies  for  less  than  one- 
tenth  of  the  price  they  would  charge,  deprives  them  of  valuable 
property  rights. 

1  he  Massachusetts  courts  seem  to  have  obfuscated  the  matter 
needlessly. 

1  he  issue  is  simple  and  clear.  '1  he  court  rejMirters  were  agents  of 
the  court  and  were  paid  for  their  services  as  they  would  he  for 
similar  services  at  any  trial  or  hearing.  1  hey  have  no  “rights”  to  the 
records  of  court  proceedings  which  are  pulilic  records.  Or,  at  least, 
they  become  public  records  when  released  by  the  court,  as  in  this 
instance.  They  shoidcl  be  available  to  all  at  a  nominal  charge  to  cover 
costs. 

The  suggestion  that  any  court  oflicial,  or  an  agent  of  the  court, 
has  a  property  right  in  a  |niblic  record  or  document  opens  vistas 
that  defy  the  imagination. 

NASA ’s  Open  door 

1  he  minute  .Apollo  l‘f  developed  trouble  on  its  way  to  the  mcMm 
N.A.S.A  kept  the  world  tuned  in.  No  switch  was  thrown  to  suppress 
the  bad  news  until  all  the  facts  were  known.  It  would  have  been  an 
easy  thing  to  do  to  keep  the  world  in  the  dark  until  officialdom  was 
sure  the  facts  could  he  told.  But  N.A.S.A  elected  to  tell  it  all  as 
it  happened,  and  unvarnished.  It  set  an  outstanding  example  to  the 
world  that  we  wish  more  government  agencies  would  follow. 
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PRISON  PR 

Back  in  July,  1968,  when  the  Connecticut 
Department  of  Correction  was  established, 
steps  were  taken  to  prevent  “the  danger¬ 
ous  vacuum  of  public  understanding” 
around  corrections,  described  in  the  Janu¬ 
ary  31  issue  of  E&p  by  William  L.  Dulaney, 
an  Assistant  Journalism  Professor  at  the 
Pennsylvania  State  University. 

We  hide  nothing;  sweep  nothing  under 
the  rug,  so  to  speak.  We  have  instituted 
an  open  door  policy,  keeping  nothing  from 
the  public.  Realizing  that  a  rapport  had 
to  be  established  with  the  news  media  if 
programs  proposed  by  the  Department  of 
Correction  were  to  gain  public  acceptance, 
and  keeping  in  mind  that  department  is 
a  public  agency,  financed  by  the  taxpayer 
who  has  every  right  to  know  how  his 
money  is  spent,  a  public  information  sec¬ 
tion  was  developed  with  the  purpose  of 
making  it  easy  for  the  media  to  come  by 
their  story.  Corrections  .  .  .  Connecticut’s 
prisons,  jails,  reformatories,  women’s  in¬ 
stitutions,  parole,  is  part  of  the  Criminal 
Justice  that  the  public  sees  least  of  and 
knows  least  about.  Corrections  is  not  only 
hard  to  see,  traditionally  society  has  been 
reluctant  to  look  at  it.  As  Director  of 
Public  Information,  it  is  my  job  to  in¬ 
form. 

Tbe  Public  Information  office  operates 
seven  days  a  week  and  is  on  a  24-hour 
call.  Every  city  desk  and  tv  and  radio 
news  operation  has  the  home  phone  num¬ 
ber  of  the  Director  of  Information  with 
instructions  to  call  at  any  time.  As 
standard  operating  procedure,  the  media 
is  informed  immediately  of  escapes,  riots 
or  any  problem  that  might  involve  calling 
in  the  state  troopers  to  investigate. 

The  Director  of  Information  is  spokes¬ 
man  and  press  liaison  officer  at  the  scene 
of  major  emergencies  in  any  of  our  in¬ 
stitutions  and  correctional  centers.  Here 
we  issue  bulletins  and  guides  to  news 
media  and  maintain  a  press  information 
center  for  deadline  conscious  reporters. 
The  department  immediately  notifies  the 
news  media  of  inmate  deaths  no  matter 
what  the  cause. 

Vf.rnf.  C.  Thornton 

Hartford,  Conn. 

*  *  * 


PUBLICITY  PLOY 

The  plan  outlined  in  your  story  (March 
21  )  re  “getting  more  people  to  fly" 
{Renders'  Digest)  is  naively  silly. 

Reader’s  Digest  will  rake  in  the  cabbage, 
and  the  newspaper  industry  is  expected 
to  (irodiice  the  real  thrust  with  “an  ex¬ 
tensive  publicity  program.” 

\!t  e'll  he  surprised  if  the  pidilishers  of 
the  3,000  daily  and  weekly  newspapers 
who  will  he  receiving  publicity  (plus  a 
cartoon  program)  succumb  to  this  farce. 

JosF;pir  H.  Elbf.rson 

Chester,  Pa. 

(The  writer  is  national  adrertising 
manager  of  the  Delaware  County  Daily 
Times.) 


THINK 

I  was  dismayed  by  the  prediction  of 
William  D.  Rinehart  (March  14)  that 
“proficient  typing  skills  in  the  editorial 
department  .  .  .  will  be  mandatory”  in 
the  coldtype  newspaper  on  the  horizon. 

Mr.  Rinehart,  the  assistant  general 
manager  of  ANP\  Research  Institute  and 
a  self-confessed  engineer  by  education, 
suggests  that  newspapers  start  training 
their  staffs  now  for  that  newspaper  com¬ 
posed  by  a  single  operation  on  the  re¬ 
porter’s  typewriter.  Maybe  he  can  train 
reporters  to  type  right,  but  can  he  also 
train  them  to  think  tight? 

John  Conqit 

Burnaby,  B.C. 

(The  writer  is  a  ropy  reader  on  the 
Vancouver  Express.) 

*  *  * 

WORD  GAME 

I  was  pleased  to  read  your  plea  for 
correct  use  of  the  words  “media”  and 
“medium.” 

Now  can  something  be  done  about  to«>- 
frequent  misuse  of  the  word  “criteria”  in 
many  newspapers? 

Criteria  (plural)  .  criterion 

(singular) . 

Robert  W.  Funk 

Elyria,  Ohio 

(The  writer  is  editorial  page  editor  of 
the  Elyria  Chronicle-Telegram.) 


Short  Takes 

Bridesmaids  were  Miss  Barbaia  C., 
Miss  Jean  M.  and  David  H.,  John  M.  and 
John  M. — Syracuse  (N.Y.)  Hernld- 
Jourvnl. 

if  in  m 

MACHINIST;  need  1  late  operator, 
part  time  or  full  time,  must  be  experi¬ 
enced. — St.  Louis  (Mo.)  Post-Dispatch. 

if  if  if 

GUEST  OF  HONOR— Kurt  L.  re¬ 
ceives  past  president’s  plague  from  Mor¬ 
ris  K.,  president  of  the  congregation. — 
Belleville  (N.J.)  Times. 

*  *  * 

Police  in  nearby  Marion  reported  the 
widows  of  three  businesses  were  smashed 
Saturday  night. — Columbia  (S.C.)  State. 

if  if  if 

Headline:  TV  Roundup;  Gleason  to 
Hose  Ring  Crosby'. — Philadelphia  (Pa.) 
Inquirer. 

if  if  if 

Samuel  Beckett,  who  won  a  Nobel 
prize  for  literature,  had  previously  told 
the  Nol)el  Foundation  he  would  accept 
the  prize  but  would  not  appear  in  prison 
to  get  it.  He  is  shy  of  publicity. — Dayton 
(Ohio)  Daily  Neivs. 

if  it  K 

(E&P  pays  $2  each  for  amusing  fyim- 
graphical  errors  found  in  the  newspapers 
and  reprinted  here.) 
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■twill  get  news 
to  you  faster. 

It  will  give  you 
cleaner  copyL 

Itwill  help  reduce 
your  production  costs. 

Please  don’t  expect  it  tomorrow.  It’s  a  massive  DPI  project  which  will 
take  a  year  or  two.  It’s  called  Information  Storage  and  Retrieval.  You’ll  call  it 
IS&R,  and  you’ll  also  call  it  great! 

The  task:  To  computerize  and  electronically  edit  the  UPl  news  report. 

How  it  will  work: 

1.  UPl  news  reports  from  circuits  all  over  the  world  will  feed  into  computers  in  New  York. 

2.  Copy  will  appear  and  be  edited  on  a  video  display  terminal.  That’s  the 
“editor”  depicted  here. 

3.  Copy  will  be  automatically  and  electronically  dispatched  to  your 
newspaper— faster  and  cleaner. 

Want  to  know  more  about  the  “editor”  of  the  future?  UPl’s  planning  staff  in  New  York 
^  will  be  glad  to  tell  you.  Contact  Jimmy  Darr,  UPl’s  Director  of  Communications. 

U  ^^1  where  technology 
makes  news 


220  East  42nd  Street,  New  York,  N.  Y.  10017 
212-MU  2-0400 


A  very  quick  annual  report  on  the  American  press 
would  be:  It  was  quite  a  year.  And  we  look  for  another. 

The  job  of  the  U.S.  journalist  has  been  getting  big¬ 
ger,  harder,  more  important,  and  even  more  inter¬ 
esting  than  usual. 

At  the  same  time,  the  journalist  found  himself  a 
controversial  figure  in  1969,  and  he  could  become 
even  more  so  in  these  early  ’70s— especially  if  he 
does  a  better  job.  The  press  is  under  severe  criticism 
from  the  New  Left  and  the  Bitter  Right.  Many  of 
the  habits  and  standards  of  the  press  are  also  being 
questioned  by  thoughtful  people  within  the  large 
regions  that  might  be  labeled  Modern  Conserva¬ 
tive  and  Sensible  Liberal.  These  people  are  uneasy 
about  the  present  state  of  American  values  and  the 
present  effectiveness  of  the  American  system  — in 
good  part  on  the  basis  of  information  supplied  them 
by  the  press.  The  press  thus  having  helped  create 
doubt  and  dissatisfaction  about  long-established 
institutions  becomes  itself  one  of  the  doubted  insti¬ 
tutions.  Fair  enough. 

For  our  part,  we  in  Time  Inc.  have  been  conduct¬ 
ing  a  non-stop  critique  of  Time  Inc.  journalism  for 
47  years,  i.e.,  ever  since  Vol.  1,  No.  1  of  Time  ap¬ 
peared  on  March  3,  1923.  From  that  first  issue  on. 
Time  carried  a  regular  section  on  the  press,  based 
on  the  then-radical  notion  that  the  press  itself  is 
news.  The  Time  editors  who  felt  free  to  publish 
frank  and  often  critical  commentary  on  other 
journals  naturally  had  to  keep  examining  their 
own  standards  and  performance  with  extra  care. 

Time’s  Press  section  was  only  one  facet  of  a  pro¬ 
foundly  innovative,  hence  critical,  approach  to 
journalism.  Time  was  an  entirely  new  Jund  of  maga¬ 
zine,  not  just  one  more  entry  in  an  established  field. 
Each  of  the  succeeding  Time  Inc.  inventions. 
Fortune  ( 1930 ),  Life  ( 1936 ),  Sports  Illustrated  ( 1954 ), 
represented  a  judgment  that  there  was  an  impor¬ 
tant  journalistic  need  that  existing  U.S.  publica¬ 
tions— ours  by  then  included— were  not  meeting. 
The  Time-Life  libraries  (1960)  were  also  something 
new  — magazine  technique  applied  to  the  creation 
of  books.  To  invent  is,  among  other  things,  to  be  dis¬ 
satisfied  with  what  is. 

Of  course  we  have  some  dissatisfactions  that  can 
be  taken  care  of  without  the  invention  of  a  whole 
new  magazine.  Each  of  the  frequent  innovations 
within  our  magazines  represents  a  judgment  that 
there  was  a  better  way  of  performing  a  particular 
journalistic  job  than  the  old  way  we  had  been  doing 


lliis  slalcniont  is  it‘pnn(«l  fiiom  the  lfKi9  annual  ivport  ofTime  IncoiporaU>(l.- 
Timi‘  •  Life  •  Foilune  •  Spoils  llluslrati'cl  •  Tinu'-Life  H(«)ks  •  Pionet'r  Pix'ss  Iik. 


it,  or  that  we  had  spotted  an  important  new  job  that 
we  (and  others)  were  scarcely  doing  at  all. 

Of  things  that  need  doing  in  1970, 1  would  hope 
that  Time  Inc.  can  take  a  larger  role  in  explaining 
Americans  to  Americans;  in  relating  events  to  each 
other  and  to  the  deeply  American  question,  "What 
can  /  do?”;  in  providing,  along  with  all  the  mar¬ 
velous  particulars  our  journalism  brings,  a  steady 
general  point  of  view  about  these  times  and  a  spa¬ 
cious  perspective  on  America’s  possibilities. 

We  must  not  only  measure  those  famous  "gaps” 

( Generation,  etc. )  but  try  to  speak  across  them.  We 
must  keep  trying  to  map  the  New  Left,  Counter 
Culture,  Middle  America,  Silent  Majority,  Eastern 
Establishment.  They  are  fun  to  write  about  and 
fun  to  argue  about,  but  these  are  not  just  intellec¬ 
tual  parlor  games.  We  all  sense  a  rearrangement 
of  patterns  in  our  society,  an  inadequacy  of  old 
labels  and  groupings;  in  some  encounters  a  man 
can  suddenly  feel  a  stranger  in  his  own  country. 

We  can  sense  all  around  us  the  hunger  for  mean¬ 
ings  and  directions.  We  too  seldom  see  the  clash  of 
truly  competitive  ideas  or  programs.  Confrontation 
—  much  used  word  —  is  precisely  what  does  not  take 
place.  Time  Inc.  wants  to  help  cause  more  of  it  — 
the  constructive  confrontation  of  real  alternatives. 

As  journalism  tries  to  shape  useful  confronta¬ 
tion,  tries  to  offer  acts  of  leadership,  it  must  expect 
continuing  criticism,  perhaps  sharper  than  last 
year’s.  In  Time  Inc.  we  have  long  conceded  that  jour¬ 
nalists  have  opinions  and  that  these  opinions  inffu- 
ence  our  work;  if  they  didn’t,  we  have  argued,  there 
would  be  something  seriously  the  matter  with  our 
work.  We  have  also  acknowledged  that  the  choice 
of  which  story  to  tell  is  at  least  as  important  as  the 
choice  of  how  to  tell  it.  The  editor’s  power  to  select 
grows  steadily  more  significant,  as  knowledge  ex¬ 
pands,  as  the  technical  proficiency  of  communica¬ 
tion  improves,  as  the  national  and  world  supply  of 
"problems”  grows  fantastically. 

We  continue  to  be  motivated,  at  Time  Inc.,  essen¬ 
tially  by  an  urge  to  understand  and  to  inform.  But 
freedom  of  the  press  does  not  guarantee  that  any¬ 
one  will  pay  to  read  us.  We  believe  the  right  to  be 
read  must  be  re-earned  with  each  fresh  issue  of  our 
publications.  The  Romans  asked  "Who  watches 
the  watchman?”  Today  many  critics  are  asking 
"Who  edits  the  editors?”  The  answer,  of  course,  is 
that  the  readers  do.  Our  franchise  is  up  for  renewal 
every  week,  and  we  would  not  have  it  any  other  way. 


Hedley  Donovan,  Editor-in-Chief, 
TIME  INC. 
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The  buck  ends  here,  in  decision  town.  Espe¬ 
cially  when  it  comes  to  al  locating  the  nation’s 
advertising  dol  lars.  (New  York  accounts  for 
some  60  per  cent  of  all  U.S.  advertising 
agency  bi  1 1  ings.)  Good  reason  why  the  West- 
chester-Rockland  Newspapers  keep  in  touch 
with  New  York  agencymen . .  .through  a 
regular  promotion  program  in  the  Advertising 
News  Pagesof  The  New  YorkTimes.  Call 
Bob  Czufin,  Media  Advertising,  (212)  556- 
1455.  To  get  your  media  sales  story  past 
the  reception  desk. 

Sl)c  ^'fU»  Jlork  Simes 

sells  space  in  New  York 


Where  families  spend 
32%  more  in  department 
Ijll^  stores  than  the  average  for 
51^  the  rest  of  the  New  York 
Market  and . . . 


2  out  of  3 
read  the 

Westchester 

rockland 

newspapers 


Members  The  Ganrrett  Group 
Represented  by  Story  A  Kelly-Smith 


*AII  three  N  Y  dailies  combined 
cover  less  than  50%  of  the 
households  m  the  Westchester 
Rockland  Market  (including 
Putnam  Co.,  N  Y.  and  Greenwich 
Conn).  Sources:  ABC  and 
Sales  Management 
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Cabinet  officers  at  ANPA  sessions 

Publishers  give  platform 
for  President’s  policies 


TIME  TABLE 
(All  meetings  at 
Waldorf-Astoria 
unless  otherwise  indicated) 

MONDAY 

8:00  a.m. — United  Press  International 
breakfast  meeting  for  editors  and 
publishers.  Grand  Ballroom. 


Views  of  the  Nixon  Adminis¬ 
tration  stand  an  excellent 
chance  of  grabbing  the  head¬ 
lines  from  the  annual  meetings 
of  newspaper  publishers  in  New 
York  City  next  week. 

The  program  builders  have 
again  tapjted  the  President’s  of¬ 
ficial  family  for  speakers  at  the 
principal  sessions  of  the  Asso¬ 
ciated  Press  and  the  American 
Newspaper  Publishers  Associa¬ 
tion. 

Last  year  the  lineup  included 
Vice  President  Spiro  T.  Agnew, 
who  was  to  take  out  after  the 
news  media  later;  Secretary  of 
State  William  P.  Rogers,  who 
had  l)een  legal  counsel  for  the 
AP;  and  Secretary  of  Labor 
George  P.  Shultz. 

Shultz  again  this  year  will 
address  the  open  meeting  of  the 
ANPA  Labor  Relations  Confer¬ 
ence  on  Monday  afternoon  in 
the  Starlight  Roof  of  the  Wal¬ 
dorf-Astoria  Hotel. 

The  headliner  at  A  P’s  mem¬ 
bership  luncheon  in  the  Grand 
Ballroom  at  noon  Monday  will 
be  Secretary  of  Defense  Melvin 
R.  Laird. 

For  the  speaker  at  its  57th 

SOCIAL  EVENTS 

(By  Invitation) 

SUNDAY 

1 :00  p.m. — Family  Weekly  champagne 
brunch,  Empire  Room,  Waldorf-As¬ 
toria. 

4:30  p.m. — MGD  Graphic  Systems 
cocktails,  St.  Regis  Roof  and  Pent¬ 
house,  St.  Regis  Hotel. 

5:00  p.m. — Parade  cocktails  and 
buffet.  Starlight  Roof,  Waldorf-As¬ 
toria. 

MONDAY 

5:00  p.m. — Domtar  Pulp  &  Paper  Inc. 
cocktails  and  buffet,  St.  Regis  Roof, 
St.  Regis  Hotel. 

5:00  p.m. — Consolidated  Bathurst  Ltd. 
Reception,  Jade  Room. 

TUESDAY 

12:15  p.m. — Banshees  luncheon  and 
show.  Grand  Ballroom,  Waldorf-As¬ 
toria. 

4:00  p.m. — Bache  &  Co.  cocktails, 
Bache  Suite  980,  Waldorf-Astoria. 
4:30  p.m. — Abltibl  Papers  Inc.  recep¬ 
tion,  Terrace  Room,  Plaia  Hotel. 

6:00  p.m. — National  Cartoonists  So¬ 
ciety,  Reuben  Awards  dinner,  Grand 
Ballroom,  Hotel  Plaza. 


anniversary  dinner,  Tuesday 
evening,  the  Bureau  of  Adver¬ 
tising  will  deviate  from  the  po¬ 
litical  theme  of  the  convention 
but  will  hew  to  the  national  af¬ 
fairs  line.  The  guest  will  be 
Kingman  Brewster  Jr,  president 
of  Yale  University,  who  is  ex¬ 
pected  to  have  some  remarks 
about  the  press  in  relation  to 
the  ruckus  on  the  campus. 

Back  to  the  ANPA  main  pro¬ 
gram,  and  the  featured  speaker 
for  the  annual  luncheon  Wed¬ 
nesday  will  be  Daniel  P.  Moyna- 
han,  counselor  to  President 
Nixon  on  urban  and  racial 
problems. 

Two  of  the  President’s  ad¬ 
visors  on  space  and  scientific 
ventures  are  billed  for  the 
Thursday  morning  session. 

The  spotlight  will  be  on 
Washington  also  at  the  annual 
breakfast  Monday  of  the  United 
Press  International  clients  in 
the  Grand  Ballroom,  with  Mims 
Thomason  as  host.  The  featured 
speakers  will  be  Helen  Thomas, 
of  UPI’s  White  House  staff,  and 
Louis  Cas.sels,  a  senior  editor  of 
the  UPI  who  specializes  in  re¬ 
ligion  news. 

A  dialogue  with  Dr.  S.  1. 
Hayakawa,  president  of  San 
Francisco  State  College,  is 
listed  for  the  ANPA  general 
session  Tuesday  morning.  Two 
columnists — a  conservative  and 
a  liberal — will  quiz  him  on  his 
experiences  in  quelling  student 
uprisings.  The  panelists  are 
James  Jackson  Kilpatrick, 
Wnshiuglon  Sfnr,  and  Carl  T. 
Rowan,  Chicago  Daily  News. 

The  Bureau  of  Advertising’s 
hour-long  business  and  promo¬ 
tion  session  will  follow  their 
di.scussion. 

Group  discussion  sessions  fill 
the  Wednesday  morning  pro¬ 
gram  of  ANPA,  the  general 
theme  being  “Credibility, 
Cri.ses,  Communication.”  Lead¬ 
ers  for  these  conferences  are: 
Under  15,000  circulation  (Hil¬ 
ton  Room) — William  Brooks  Jr, 
Vincennes  (Ind.)  Snn-Comwer- 
cial,  and  Harrington  Wimberly, 
Duncan  (Okla.)  Banner. 

15-50,000  (Empire  Room)  — 
Eugene  C.  Dorsey,  Boise 
(Idaho)  Statesman,  and  Edwin 


S.  Underhill  Jr,  Coming  (N.Y.) 
Leader. 

Over  50,000  (Jade  Room)  — 
Thomas  L.  Carlin,  St.  Paul 
(Minn.)  Pioneer  Pre.ss  and  Dis¬ 
patch,  and  E.  Earl  Hawkes, 
Salt  Lake  City  (Utah)  Deseret 
News. 

The  1970  World  Press 
.4chievement  Award  of  the 
ANPA  Foundation  will  be  pre¬ 
sented  at  a  luncheon  to  Staven- 
ger  Aftenblad  of  Norway.  Eu¬ 
gene  S.  Pulliam,  foundation 
president,  will  make  the  presen¬ 
tation  of  the  gold  medallion  to 
Per  Thomsen,  editor  of  the 
newspaper. 

The  space  program  and  de¬ 
fense  research  will  command  at¬ 
tention  in  the  first  part  of  the 
general  session  Thursday  morn¬ 
ing,  the  speakers  being  Dr. 
Wernher  von  Braun  of  the  Na¬ 
tional  Aeronautics  and  Space 
.Administration  and  Dr.  John 
S.  Foster  Jr,  director  of  defense 
research  and  engineering. 

Some  scientific  advances  in 
the  field  of  publishing  newspa¬ 
pers  will  be  explored  by  Rich¬ 
ard  C.  Steel,  president  of 
•ANPA  Research  Institute,  and 
1.  William  Hill,  managing  edi¬ 
tor  of  the  Washington  Star. 

.At  AP’s  membership  meeting 
Monday  morning,  general  man¬ 
ager  Wes  Gallagher  will  de¬ 
scribe,  with  a  visual  presenta¬ 
tion,  some  of  the  new  methods 
of  speeding  news  to  newspapers. 
There  will  al.so  be  an  intrc^uc- 
tion  of  the  five  young  women 
who  comprise  the  New  Estab¬ 
lishment  team,  al.so  dubbed  the 
Mod  Squad  in  the  AP  news¬ 
room. 

Balloting  for  members  of  the 
board  of  directors  will  close  this 
session. 

In  the  election  of  officers  at 
the  ANP.A  meeting  Thursday, 
Richard  Blacklidge,  publisher  of 
the  Kokomo  (Ind.)  Tribune,  is 
slated  to  advance  to  the  presi¬ 
dency,  succeeding  William  F. 
Schmick  Jr.,  Baltimore  Sun. 
The  Hoosier  State  Press  Asso¬ 
ciation  is  already  rounding  up 
friends  of  Blacklidge  to  attend 
a  testimonial  dinner  April  28 
at  Purdue  University. 


9:30  a.m. — ANPA  Labor  Relations 
Conference  (ANPA  members  only). 
Starlight  Roof. 

10:00  a.m. — Associated  Press  mem¬ 
bers  meeting.  Empire  Room. 

10:00  a.m. — American  Association  of 
Newspaper  Representatives  meeting. 
Jansen  Room. 

12:30  p.m. — AP  reception  for  invited 
guests.  Louis  XVI  Suite. 

1:00  p.m. — AP  luncheon.  Grand  Ball¬ 
room.  Secretary  of  Defense  Melvin  R. 
Laird,  speaker. 

2:30  p.m. — ANPA  Labor  Relations 
Conference.  Starlight  Roof.  Secretary 
of  Labor  George  P.  Shultz,  speaker. 

TUESDAY 

9:00  a.m. — UPI  executives.  UPI  of¬ 
fice. 

9:30  a.m. — ANPA  general  session. 
Empire  Room. 

10:00  a.m. — AP  Board.  AP  Building, 
50  Rockefeller  Plaza. 

I  1 :00  a.m. — Bureau  of  Advertising 
session.  Empire  Room. 

6:30  p.m. — Bureau  of  Advertising 
dinner.  Grand  Ballroom.  Kingman 
Brewster  Jr.,  president  of  Yale  Uni¬ 
versity,  speaker. 

WEDNESDAY 

9:00  a.m. — UPI  executives.  UPI  of¬ 
fices. 

9:30  a.m. — ANPA  discussion  sessions. 
Under  15,000  circulation,  Hilton 
Room,  15,000-50,000,  Empire  Room; 
over  50,000,  Jade  Room. 

10:00  a.m. — AP  Board.  AP  offices. 
12:30  p.m. — ANPA  luncheon.  Grand 
Ballroom.  Daniel  P.  Moynihan,  coun¬ 
selor  to  the  President,  speaker. 

2:45  p.m. — Joint  session  for  ANPA 
discussion  groups.  Empire  Room. 

THURSDAY 

9:00  a.m. — UPI  executives.  UPI  of¬ 
fices. 

9:30  a.m. — ANPA  general  session. 
Empire  Room. 

Noon — ANPA  annual  membership 
meeting.  Empire  Room. 

12:30  p.m. — Luncheon  for  former  AP 
directors.  AP  Building. 
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A  look  into  newspaper  P&L  reports 

1969 —  all  business  was  fine; 

1970 —  signs  of  tapering  off 


By  Jerome  H.  Walker 

Taking  a  reading  from  the 
reports  issued  to  shareholders 
by  several  newspaper  publish¬ 
ing  companies,  the  pulse  of  the 
industry’  is  starting  to  tick  more 
slowly,  due  to  the  rising  costs 
and  the  impact  of  anti-infla¬ 
tionary  measures  on  the  na¬ 
tion’s  economy. 

But,  on  the  whole,  this  cross- 
section  stock-taking  underscores 
the  past  year  ( 1969 )  as  one  in 
which  records  were  made  in  rev¬ 
enues  and  earnings.  Actually, 
it  closed  out  a  decade  of  “best 
performance  in  our  history”  for 
many  companies  in  the  business 
of  publishing  newspapers. 

As  first  quarter-1970  figures 
come  out,  they  emphasize  the 
adverse  effects  of  higher  news¬ 
print  prices,  steep  wage  settle¬ 
ments  extending  two  or  three 
years,  and  declines  in  advertis¬ 
ing  linage  due  to  cutbacks  by 
major  manufacturing  concerns. 

The  A'cio  York  Times  had 
lost  nearly  a  million  lines  of  ad¬ 
vertising  in  the  first  three 
months,  even  before  the  print¬ 
ers’  slowdown  tactics  of  chapel 
meetings,  lasting  four  hours  and 
longer,  made  it  impossible  to  .set 
all  the  ads  scheduled  to  run 
from  day  to  day  in  April. 

Where  some  acquisition-bent 
companies  have  assimilated  new 
properties  during  the  year  .since 
the  publishers  gathered  in  New 
York  for  their  annual  .sessions, 
they  have  provided  exceptions  to 
the  general  picture  of  a  setback 
in  profits. 

For  a  review  of  operations 
here  are  .some  highlights  from 
financial  statements,  with  an 
occasional  peek  at  fine  print 
accompanying  them; 

*  ♦  * 

Capital  Cities  Broadcasting 
Corp. — Ownership  of  newspa¬ 
pers  is  counted  on  to  make  a 
substantial  contribution  to  the 
profits  of  this  company  which 
had  gross  revenues  of  $96.7 
million  last  year,  up  from  $82.9 
million  in  1968.  Net  income 
ro.se  from  $9.1  million  to  $11.3 
million.  This  was  the  1.5th  con- 
.secutive  year  of  gains,  accord¬ 
ing  to  Thomas  S.  Murphy,  pres¬ 
ident. 

While  broadcasting  remained 
the  major  factor  in  results,  the 
company  began  to  realize  bene¬ 
fits  from  its  1968  acquisition  of 
Fairchild  Publications  (iro/»(- 
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en’s  Wear  Daili/,  etc)  which 
enjoyed  important  circulation 
gains.  At  the  same  time  the 
Women’s  W’ear  Daily  syndica¬ 
tion  business  improved  ma¬ 
terially,  as  did  the  book  divi¬ 
sion. 

Cap  Cities’  financial  picture 
was  darkened  slightly  by  having 
to  borrow  $16  million  at  a  high 
intere.st  rate  to  pay  (in  cash) 
for  the  Pontiac  (Mich.)  Press, 
thus  pushing  its  longterm  debt 
to  $30  million.  However,  the 
company  .stands  to  pick  up  $18 
million  cash  if  the  Ft^eral 
Communications  Commission  al¬ 
lows  it  to  sell  a  tv  station  in 
Huntington,  West  Virginia,  to 
Lee  Enterprises  Inc. 

Noting  that  the  Pontiac  Press 
Company  had  after-tax  profits 
of  $740,000  in  1968,  on  $9.4  mil¬ 
lion  revenue,  Murphy  said,  “We 
are  especially  excited  about  the 
Pontiac  Press  acquisition  since 
it  is  our  first  venture  into  the 
consumer  newspaper  field.”  Sub¬ 
sidiaries  of  the  Pontiac  Press 
Company  publish  two  weekly 
newspapers,  the  Inter-Lnke 
Sews  and  the  Lakeland  Trih- 
nme.  The  Press  is  in  the  80,000- 
circulation  class. 

Caj)  Cities  has  entered  into 
an  agreement  to  buy  several  of 
the  stations  owned  by  Triangle 
Publications  (Annenberg)  for 
$110  million. 

*  *  if 

Cowles  Communications  Inc. 
— Prospects  for  profitability  in 
its  newspaper  division  are  held 
forth  in  the  1969  report  which 
mourns  the  demise  of  the  Suf¬ 
folk  San  last  October  18,  a  ven¬ 
ture  that  cost  $3.2  million.  Since 
the  losses  were  charged  off  as 
incurred  rather  than  amortized, 
operating  earnings  for  CCI  dur¬ 
ing  1970  will  not  be  affected  by 
any  charges  resulting  from  the 
Suffolk  Sun,  stockholders  are 
advised. 

In  .luly  the  company  bought 
the  Ocala  (Fla.)  Star-Banner, 
daily-Sunday,  and  earnings  im¬ 
proved  “significantly”  in  six 
months  of  CCI  operation.  The 
10-year-old  San  Juan  Star  in 
Puerto  Rico  also  set  records 
and  the  Lakeland  (Fla.)  Ledg¬ 
er  and  (rainesville  (Fla.)  Sun 
hit  new  highs  in  advertising 
revenues.  The  Newspaper  Divi¬ 
sion,  without  the  Suffolk  Sun, 
had  operating  income  of  $2.9 
million.  CCI’s  total  revenue 


from  Look,  Family  Circle,  etc. 
amounted  to  $171.1  million  and 
the  net  loss  came  to  $1.8  million. 

if  *  if 

Gannett  Company  Inc. — First 
quarter  earnings  of  the  nation¬ 
wide  communications  company 
increased  to  record  levels.  Pres¬ 
ident  Paul  Miller  reported.  Op¬ 
erating  earnings  were  up  8% 
to  $1.6  million,  with  revenues 
up  7%  from  $33.4  million  to 
$35.8  million,  including  the  re¬ 
sults  from  the  Pensacola  (Fla.) 
newspapers  acquired  last  July. 

.-\dding  M‘\eii  dailies 

Merger  with  Federated  Pub¬ 
lications  Inc.  is  going  forward. 
This  will  add  seven  dailies  in 
four  states  to  Gannett’s  list  of 
34  dailies  in  six  states,  with  a 
spread  from  Hartford,  Conn,  to 
Olympia,  Wash. 

For  1969  Gannett  enjoyed  an 
increase  of  20'/r  in  consolidated 
revenues,  after  paying  $17.7 
million  for  the  San  Bernardino 
(Calif.)  Sun  and  Telearain  and 
$15.5  million  for  the  Perry  pa¬ 
pers  at  Pensacola.  The  year’s 
revenues  totalled  $148.9  million 
and  net  income  was  $9.7  million. 
Just  a  decade  ago  the  Gannett 
Group  took  in  $56.1  million  and 
had  net  profit  of  $3.3  million. 

The  lion’s  share  of  Gannett 
revenue  deriving  from  its  news¬ 
papers — tv,  radio  and  cable  tv 
contributed  only  $5.4  million 
last  year — the  annual  report  for 
1969  contains  a  staff  document 
which  is  a  salute  to  “The  News- 
pajier  Today.” 

“A  newspaper,”  it  is  stated, 
“is,  of  necessity,  a  business  it¬ 
self — and,  to  serve  effectively, 
it  must  operate  at  a  profit.  Un¬ 
like  any  other  business,  it  also 
is  a  public  trust,  intimately 
bound  up  with  the  welfare  of  its 
readers.  To  an  extraordinary’ 
degree,  it  may  be  the  single 
most  binding  force  that  welds  a 
community  together — and  the 
most  necessary.” 

*  4;  * 

Knight  Newspapers  Inc. — “In 
a  half  century’  of  newspaper 
growth,  no  year  equals  1969  in 
l)rogress  for  Knight  Newspa¬ 
pers,”  says  the  opening  sentence 
in  the  report  signed  by’  James 
L.  Knight,  chairman,  and  Lee 
Hills,  president.  “It  was  a  year 
of  change,  growth  and  acquisi¬ 
tion.” 

Just  a  year  ago. 
Newspapers 


formed  in  1941  when  John  S. 
Knight  published  the  Akron 
Beacon  Jourttal,  the  Detroit 
Free  Press  and  the  Miami  Her¬ 
ald,  made  some  of  its  stock 
available  to  the  public  and  in 
.4ugust,  with  5  million  shares 
listed,  KNI  went  on  the  New 
York  Stock  Exchange.  The  ag¬ 
gregate  value  of  those  shares 
was  $120  million. 

During  the  year  Knight 
bought  five  daily  newspapers, 
giving  it  a  total  of  11.  .4cquisi- 
tions  began  with  the  Macon 
(Ga.)  Telegraph  and  Sews  in 
February  and  ended  December 
31  with  the  Philadelphia  In¬ 
quirer  and  the  Philadelphia 
Daily  Sews.  In  September, 
KNi  bought  the  Boca  Raton 
(Fla.)  Sews  with  stock  and 
converted  it  to  daily  publica¬ 
tion. 

In  KNI’s  long-term  debt  col¬ 
umn  are  notes  amounting  to 
$54  million  which  were  incurred 
for  the  Philadelphia  purchase. 
The  installment  payments  run 
to  December  31,  1979. 

For  1969  the  Knight  group 
had  operating  revenue  of  $162.7 
million  and  net  income  of  $11.9 
million,  as  compared  with  $86.1 
million  and  $3.5  million  five 
years  earlier. 

High  interest  charges  and  ex¬ 
traordinary’  costs  in  revamping 
operations  at  the  Philadelphia 
papers  accounted  for  a  decline, 
which  had  been  predicted,  in  the 
results  for  the  first  quarter  of 
1970.  Three-months  operating 
revenue  was  $59.58  million,  up 
from  $37.79  million  in  1969  for 
this  period,  but  net  income 
dipped  from  $2.86  million  (56 
cents  a  share)  to  $2.55  million 
($1.49  a  share). 

Knight  officers  forecast  im¬ 
proved  results  in  Philadelphia, 
and  an  increa.se  in  profit  for 
KNI  for  1970. 

♦  ♦  ♦ 

Media  General  Inc. — Faith  in 
the  future  of  the  newspaper  in¬ 
dustry  is  stated  succinctly  in 
the  first  annual  re])ort  of  this 
holding  company,  form(“d  out  of 
Richmond  Newspapers  Inc. 

Says  the  report:  “Unprece¬ 
dented  growth  by  every  meas¬ 
urement  has  characteriized  the 
newspaper  industry’  during  the 
past  10  years  .  .  .  The  growth 
rate  of  this  industry  is  expected 
to  continue,  with  industry  ship¬ 
ments  (which  means  circula¬ 
tion  and  advertising  in  Depart¬ 
ment  of  Commerce  langTiage)  of 
approximate!  v  $8.9  billion  by 
1975.” 

David  Tennant  Bryan,  a  for¬ 
mer  ANPA  president,  is  chair¬ 
man  of  Media  General ;  its  pres¬ 
ident  is  Alan  S.  Donnahoe,  who 
gained  a  reputation  for  statis¬ 
tical  research  in  the  industry. 
The  group,  which  had  $53.2 

(Continued  on  page  110) 
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Publisher's  son  attacks  ad  curbs 


‘Let’s  get  back  to  selling  SPACE  . . .  period! 


By  Jerry  Walker  Jr. 

Hkrshey,  Pa. 

The  first  person  to  shake  H. 
Charles  Berky  .Jr.’s  hand  after 
he  had  urged  other  newspaper 
advertising  directors  to  rid  their 
papers  of  unnecessary  and  often 
outmoded  advertising  restric¬ 
tions  was  Benjamin  Doroff,  pro¬ 
motion  manager  of  .John  Wana- 


maker  department  stores  in 
Philadelphia. 

Berky,  advertising  manager 
of  the  Lansdnle  (Pa.)  .Vorf/* 
Penn  Reporter,  14,000-circula¬ 
tion  suburban  daily  published 
by  his  father,  Howard  C.  Berky, 
appeared  on  a  Retailer  Dia¬ 
logue  Panel  with  Doroff  at  the 


1970  Display  Advertising  Con¬ 
ference,  jointly  sponsored  by 
the  Pennsylvania  Newspaper 
Publishers’  Association  and  the 
Interstate  Advertising  Man¬ 
agers  Association  here  last 
week. 

Richard  Carpenter,  advertis¬ 
ing  director  of  the  Philadelphia 
Bulletin,  was  the  third  member 
the  panel,  which  was  mod¬ 


erated  by  Edward  C.  Howard, 
advertising  director  of  the 
Easton  (Pa.)  Express. 

Berky,  who  was  picked  by  his 
local  JayCees  as  the  “Man  of 
the  Year”  in  1968,  said  he  chose 
to  dwell  on  a  “few  things  I 
haven’t  heard  discussed  in  the 
past”  because  of  the  need  for 
newspapers  to  “become  more 
(Continued  on  page  108> 


Ad-ventures 

By  Jerry  Walker  Jr. 

PNPA  sidelights:  It  was  Itichard  Carpenter,  advertising  di¬ 
rector  of  the  Philadelphia  Bulletin  who  said  it  first  when  he 
noted  the  appropriateness  of  having  Guyer  Candy,  retail  ad  man¬ 
ager  of  the  Allentown  Call-Chronicle  as  program  chaiinnan  for 
the  admen’s  conference  in  Hershey,  Pa.,  Chocolate  City,  U.S.A. 
.  .  .  Another  coincidence  was  brought  to  light  by  Mark  Arnold,  ad 
director  of  Westchester-Rockland  (N.Y.)  Newspapers,  when  he 
observ'ed  in  the  audience  his  first  boss,  Carl  Gillespie,  ad  director 
of  the  Johnstown  Trihune-De inocrat ;  his  last  boss.  Dr.  Leo  Bo¬ 
gart,  executive  vp  and  general  manager.  Bureau  of  Advertising; 
and  his  present  boss,  his  wife.  .  .  .  Mark,  who  has  grown  a 
mustache  since  leaving  the  BoA  said  he  did  it  so  that  when  he 
shaved  it  off  he  would  look  younger  .  .  . 


PANELISTS — Edward  E.  Howard,  Easton  Express;  Benjamin  Doroff, 
John  Wanamalcer  Inc.;  Richard  Carpenter,  Philadelphia  Bulletin; 
H.  Charles  Bericy  Jr.,  North  Penn  Reporter. 


•  To  make  a  point  alwut  the  soaring  tv  production  costs,  Leo 
Bogart  said  one  of  his  agency  friends  had  told  him  the  other  day 
that  they  just  completed  a  commercial  costing  $500,000. 

Was  Leo  referring  to  the  Kenyon  &  Eckhardt  Autolite-Ford 
commercial  which  has  a  cast  of  more  than  100  people,  45  auto¬ 
mobiles  and  eight  hea\'>’  trucks.  The  agency  blocked  Broad  Street 
in  Atlanta  one  Sunday  recently  to  shoot  the  commercial.  .  .  . 
Robert  Kramer,  Philadelphia  manager  for  Rathbone  &  Asso¬ 
ciates,  Erwin  Cardaham,  ad  sale.sman  for  the  Washington  (Pa.) 
Obserx'er-Reporter,  and  this  reporter  attended  the  last  day’s  per¬ 
formance  by  Fred  Waring  and  his  Pennsylvanians  at  the  Her¬ 
shey  Theatre.  It  was  agreed  by  all  that  this  master  conductor 
had  not  lost  his  touch  since  his  glory  days  on  radio  and  72-rpm 
records.  It  is  to  his  credit  that  he  has  resisted  the  sin  of  overex¬ 
posure  on  the  tube  all  these  years.  .  .  .  The  board  of  directors 
of  the  Interstate  .Advertising  Managers  Association  whose  mem¬ 
bers  work  for  dailies  and  weeklies  in  Delaware,  Maryland,  Penn¬ 
sylvania,  New  Jersey,  and  West  Virginia,  approved  a  proposal 
that  will  place  their  Fall  meeting  (September)  in  Freejiort,  the 
sun  and  fun  city  in  the  Bahamas  .  .  . 

•  Hershey  Foods  may  be  advertising  the  famous  candy  bar  in 
measured  media  for  the  first  time,  but  this  community  of  about 
8,500  year  ’round  residents  still  lacks  a  weekly  newspaper  they 
can  call  their  own.  .  .  .  “Money  is  the  Ix'st  incentive  to  offer  an  ad 
salesman,”  says  Red  Lane,  retail  ad  manager,  Xorristown  Times- 
Herald.  And  to  prove  it.  Red  points  to  a  Yellow  Page  directory 
that  appears  eveiy  Saturday  in  the  Times-Herald.  “It  was  start¬ 
ing  to  look  like  a  ‘dead  pigeon’  until  we  decided  to  raise  the  rate 
from  $2.59  an  inch  to  $.3.25  inch  and  pay  the  ad  salesmen  a 
33  1/Z7f  bonus,”  Red  said.  Instead  of  a  two-column  block,  the 
director^’  will  run  as  a  full-page  starting  May  2  and  with  a 
waiting  list  to  Iwot.  “All  this  took  place  within  one  month  after 
we  offered  the  l>onus,”  he  .said. 

•  Jim  Williams,  ad  promotion  manager,  Atlantic  Citg  (N.J.) 
Press,  takes  special  pride  in  the  bridal  section  published  this 
year  by  the  Press.  The  cover  of  the  section  is  a  picture  of  his 
daughter  in  her  wedding  gown.  The  section  came  out  before  his 
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daughter’s  marriage,  but  the  bridegroom  was  not  aware  at  the 
time  he  was  looking  at  the  dress  his  future  wife  would  wear  to 
the  wedding,  Jim  said.  .  .  .  Union  squabbles  are  no  laughing 
matter,  but  when  Francis  Schock,  retail  ad  manager,  Pottstown 
Mercury  bent  down  one  day  in  the  office  to  pick  up  a  piece  of 
scrap  paper  off  the  floor,  he  said  he  was  quickly  redressed  and  told 
not  to  do  that  again  because  it  was  a  guildsman’s  job.  The  presi¬ 
dent  of  the  local  guild  is  the  janitor.  .  .  .  Bureau  of  Advertising 
salesmen  no  longer  refer  to  the  clutter  of  commercials  between 
station  breaks  as  “piggy-backs”.  The  new  term  is  “Toboggan 
Rides”. 

Would  you  believe  it  that  after  all  these  years  the  Moline  (Ill.) 
Dispatch  has  come  around  to  publishing  a  Progress  Edition.  “We 
are  getting  favorable  reactions  and  may  make  it  an  annual  event 
like  many  other  newspapers  have  done  for  years,”  memoes  Cliff 
Lant,  director  of  special  serwices.  .  .  .  Milwaukee,  Kansas  City, 
Portland  and  Seattle  are  the  test  markets  selected  by  Hanes 
Corp.  and  Dancer-Fitzgerald-Sample  for  L’Eggs  hosiery  line. 
If  all  goes  well  this  could  evolve  into  a  multimillion  dollar  na¬ 
tional  campaign.  “Our  objective  is  to  establish  the  same  brand 
identity  for  ‘L’eggs’  in  hosiery  as  Bayer  has  in  aspirin,”  David 
Harrold,  director  of  marketing,  said.  A  combination  of  tv,  maga¬ 
zines  newspapers,  and  Sunday  supplements  will  be  used.  .  .  . 
Chevrolet  this  week  gave  all  its  6300  dealers  and  top  dealer 
managers  a  full  briefing  on  the  new  small  car  (XP-887)  it  will 
introduce  this  summer.  ...  In  a  60-day  back-to-school  buy-athon 
in  .August  and  September,  teenage  girls  spend  $2.7  billion  on 
clothes,  accessories  and  things,  reports  Seventeen  magazine. 
Copies  of  their  “High  School  Study”  and  “The  College  Freshman 
Story”,  which  newspapers  may  find  useful  in  selling  back-to- 
school  sections,  may  be  obtained  from  Aaron  Cohen,  research  di¬ 
rector,  Sev'enteen,  320  Park  Ave.,  New  York,  N.Y.  10022.  .  .  . 
Want  to  know  whether  your  advertising  is  being  read?  “If  so,” 
says  a  mailing  piece  from  Newhouse  Newspajiers,  “just  pay  for 
an  ad  of  over  300-lines  in  the  St.  Louis  Globe-Democrat  on  April 
23  or  the  weekend  of  .April  25/26  (or  both)  and  Carl  Nelson  will 
include  you  in  his  readership  study.” 
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‘Medium’  daily  continues 
steady  gain  in  net  profit 

Bv  Kohert  U.  Brown 


The  cost  and  revenue  fibres 
for  E&P’s  “medium  city  news¬ 
paper”  over  the  last  12  years 
continue  to  reflect  a  prosperous 
and  well-manaped  operation. 
Since  1959,  operating  revenue 
more  than  doubled,  operating 
expenses  did  not  quite  double, 
and  net  profit  increased  more 
than  three-fold. 

The  comparison  of  the  1969 
and  1968  figures,  as  well  as  a 
comparison  with  the  1959  re¬ 
sults.  api)ear  herewith. 

This  six-day  evening  newspa¬ 
per  published  306  issues  during 
1969  and  had  a  net  paid  cir¬ 
culation  of  54,900  which  was  up 
slightly  from  53,800  the  year 
before.  With  3,700  unpaid  dis¬ 
tribution,  press  run  was  58,600. 

It  published  12,700  pages 
during  the  year,  compared  to 
12,200  the  year  befoi-e,  includ¬ 
ing  101,600  columns  in  the  final 
editions  compared  to  97,300  in 
1968. 

Total  space  during  the  year 
amounted  to  2,177,150  inches, 
comi)ared  to  2,084,000  the  year 
before.  Advertising  occupied 
1,241,000  inches,  reading  mat¬ 
ter  914,400  inches,  and  office 


pi'omotion  21,750  inches.  In 
1968  these  figures  were  1,160,- 
800,  902,400  and  20,800  re¬ 
spectively. 

Total  advertising  produced 
revenue  of  $4,320,700  at  a  de¬ 
partmental  cost  of  $372,600. 
Revenue  per  inch  was  $3.48 
and  cost  of  securing  was  8.6%. 
The  previous  year  revenue  per 
inch  was  $3.19  and  cost  of  se¬ 
curing  was  8.9%. 

Classified  advertising  showed 
the  most  spectacular  increases 
in  dollar  revenue  and  volume. 
National  was  off  slightly  in  both 
dollars  and  space  while  local 
was  up  in  dollars  but  down  in 
space. 

Classified  revenue  was  $1,- 
408,200,  departmental  cost  at 
$115,500  and  volume  at  362,300 
inches.  Revenue  per  inch  was 
$3.89  and  cost  of  securing  was 
8.2%.  The  previous  year  classi¬ 
fied  revenue  was  $1,058,800, 
cost  was  $118,600,  volume  was 
266,000  inches,  revenue  per 
inch  $3.98,  and  cost  of  securing 
was  11.2%. 

National  advertising  pro¬ 
duced  revenue  of  $225,700  last 
year  at  a  cost  of  $37,300  pro¬ 


ducing  65,800  column  Inches  of 
space.  Revenue  per  inch  was 
$3.43  and  cost  of  securing  was 
16.5%.  In  1968  national  pro¬ 
duced  $226,200  revenue  at  a 
cost  of  $32,800  providing  68,900 
column  inches  of  ads.  Revenue 
per  inch  was  $3.28  and  cost  was 
14.5%. 

$2.6  million  in  reluil  ails 

Local  advertising  provided 
revenue  of  $2,686,800  at  a  cost 
of  $219,800  producing  812,900 
column  inches.  Revenue  per 
inch  was  $3.31  and  cost  was 
8.2%.  The  year  before  revenue 
was  $2,420,000,  cost  was  $178,- 
300,  and  volume  was  825,900 
inches.  Revenue  per  inch  was 
then  $2.93  and  cost  was  7.4%. 

With  42,700  columns  of  read¬ 
ing  matter  and  an  editorial  de¬ 
partment  cost  of  $701,500  the 
editorial  cost  per  column  was 
$16.43.  This  compares  with 

41,300  columns  produced  in 
1968  at  a  cost  per  column  of 
$16.02.  In  1959  editorial  cost 
per  column  of  reading  matter 
was  $9.42. 

In  the  mechanical  depart¬ 
ments  the  production  jier  man 


hour  was  up  in  each  instance 
as  was  the  cost  per  unit  of 
production. 

The  press  room  operated  at 
a  cost  of  $87,600  producing  90,- 
750  thousands  of  eight-page  pa¬ 
pers  at  a  cost  per  unit  (thou¬ 
sand)  of  $.97.  >  Man  hours  in 
production  were  18,700  and  the 
production  per  man  hour  was 
4.85  units.  In  1968  the  press 
room  operated  at  a  cost  of  $80,- 
400  producing  85,600  thousand 
eight-page  papers  at  a  cost  per 
unit  of  $.94.  Man  hours  wei’e 

18.300  and  production  per  man 
hour  was  4.68  units. 

The  composing  room  in  1969 
cost  $541,600  to  set  109,450  col¬ 
umns  of  type  at  a  cost  per 
column  of  $4.95.  Man  hours 
were  107,200  and  production 
per  man  hour  was  1.02  units. 
In  1968,  the  composing  room 
cost  was  $479,300  to  produce 

107.300  columns  of  type  at  a 
cost  per  column  of  $4.47.  Man 
hours  were  108,300  and  produc¬ 
tion  per  man  hour  was  .99  col¬ 
umns. 

The  stereotyping  department 
cost  was  $83,000  casting  31,000 
plates  at  a  cost  per  plate  of 
$2.68.  Man  hours  were  14,700 
and  production  was  2.11  plates 
per  man  hour.  The  year  before, 
the  stereo  department  cost 
$74,800  to  produce  30,700  plates 
at  a  cost  per  plate  of  $2.44. 
Man  hours  were  14,700  and  pro¬ 
duction  was  2.09  plates  per  man 
hour. 

The  percentage  of  payroll  to 
Covthiued  on  next  jxtc/e 


Inroine.  Expenses  and  Profit  1969-19.^9 


1969 

%of 

Total 

Inc.-Dec. 
Over  '68 

Operating  Revenue 

Adv. — Local . 

$2,868,800 

47.27 

18.54 

National  . 

225,700 

3.97 

—  .22 

Classified 

1,408,200 

24.79 

32.99 

Total  Advertising 

4,502,700 

76.03 

21.53 

Circulation  . 

1,362,400 

23.97 

12.82 

Total  Operating  Revenue  .  .  . 

5,683,100 

100.00 

15.68 

Operating  Expenses 

Paper  and  Ink . 

694,000 

17.8 

9.99 

Press  Room  . 

87,600 

2.3 

8.95 

Composing  Room  . 

541,600 

13.9 

12.99 

Stereotype  Dept.  .  .  . 

83,000 

2.1 

11.09 

Advertising  Dept . 

372,600 

9.6 

13.01 

Circulation  Dept . 

390,100 

10.0 

17.99 

Editorial  Dept . 

701,500 

18.0 

5.99 

Business  Office . 

127,100 

3.3 

19.00 

Business  Taxes . 

88,100 

2.3 

11.94 

Adm.  &  Gen.  . 

251,400 

6.5 

1 1.98 

Employee  Benefits  . 

340,400 

8.7 

—  5.25 

Bldg.  &  Plant . 

104,200 

2.7 

21.02 

Depreciation . 

56,400 

1.5 

5.02 

Bad  Debts . 

49,700 

1.3 

1 15.15 

Total  Operating  Expenses 

3,888,100 

100.0 

1 1.02 

Operating  Profit  . 

1,795,000 

28.82 

Other  Income . 

58,000 

—29.82 

Profit  Before  Taxes  . 

1,853,000 

26.16 

Income  Taxes  . 

1,010,000 

25.03 

Net  Profit . 

843,000 

27.55 

16 

%of 

Inc.-Dec. 

%of 

1968 

Total 

1969-59 

1959 

Total 

$2,420,000 

49.26 

1 12.80 

$1,348,000 

53.49 

226,200 

4.60 

54.58 

146,000 

5.79 

1,058,800 

21.55 

244.30 

409,000 

16.23 

3,705,000 

75.42 

136.61 

1,903,000 

75.51 

1,207,500 

24.58 

120.81 

617,000 

24.49 

4,912,500 

100.00 

125.51 

2,520,000 

100.00 

631,300 

17.94 

86.66 

372,000 

18.52 

80,400 

2.28 

75.20 

50,000 

2.49 

479,300 

13.62 

66.13 

326,000 

16.23 

74,800 

2.13 

53.70 

54,000 

2.69 

329,700 

9.36 

162.39 

142,000 

7.07 

330,600 

9.39 

117.93 

1 79,000 

8.91 

661,800 

18.81 

127.02 

309,000 

15.38 

106,800 

3.05 

71.75 

74,000 

3.68 

78,700 

2.24 

109.76 

42,000 

2.09 

224,500 

6.37 

94.88 

129,000 

6.42 

358,300 

10.18 

40.66 

242,000 

12.05 

86,1000 

2.45 

108.40 

50,000 

2.49 

53,700 

1.53 

81.93 

31,000 

1.54 

23,100 

.65 

452.22 

9,000 

.44 

3,519,100 

100.00 

93.53 

2,009,000 

100.00 

1,393,400 

251.27 

51 1,000 

75,300 

18.36 

49,000 

1,468,700 

230.89 

560,000 

807,800 

236.66 

300,000 

660,900 

224.23 

260,000 
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THE  NEWEST  of  the  modern  buildings  that  house  the  Newhouse 
Newspapers  around  the  U.S.A.  is  the  home  of  the  Springfield 
(Mass.)  Newspapers — the  Springfield  Union,  the  Springfield  Daily 
News,  the  Sunday  Springfield  Republican — which  was  dedicated 
recently.  A  color  guard  from  Westover  Air  Force  Base  is  seen 
raising  a  flag  outside  the  new  building.  The  flag,  a  gift  of  Con¬ 
gressman  Edward  P.  Boland,  was  flown  over  the  Capitol  in  Wash¬ 
ington  on  July  24,  1969,  the  day  the  Apollo  I  I  astronauts  returned 
safely  to  earth. 


THE  TWO  TEDS — Participating  in  dedication  ceremonies  were  U.S. 
Senator  Edward  M.  Kennedy  of  Massachusetts  (right)  and  Theodore 
Newhouse,  chief  operating  officer  of  the  Newhouse  group. 


‘■Medium’  daily’s  profit  picture 

(Continued  from  page  16) 


total  expense  has  been  declining 
year  by  year.  In  1969  payroll 
totalled  $1,807|162  which  was 
46.5%  of  the  total  operating  ex¬ 
pense.  In  1968  the  payroll  figure 
was  $1, 648, 420  or  46.7%  of  total 
expense.  In  1967  it  was  49.8% ; 
in  1966  50.1%;  and  in  1965  it 
was  50.8%. 


With  circulation  revenue 
showing  a  gain  of  12.8%  over 
1968,  the  circulation  revenue 
per  thousand  newspaper’s  in¬ 
creased  from  $73.11  to  $81.10. 

At  the  same  time  the  paper 
and  ink  cost  per  thousand  copies 
increased  from  $38.22  to  $41.33 
in  1969. 
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SAMUEL  I.  NEWHOUSE,  the  publisher,  at  right,  acknowledges 
the  compliments  of  U.S.  Senator  Edward  Brooke  on  the  modern 
home  for  the  Springfield  Newspapers  which  had  been  published 
for  years  in  a  factory-style  plant.  He  also  praised  papers'  courage. 


A  WORD  FROM  THE  PUBLISHER — Senator  "Ted"  Kennedy  ap¬ 
plauds  remarks  of  Sidney  R.  Cook,  at  right,  publisher  of  the  Spring- 
field  Newspapers.  New  building  is  in  Main  Street  renewal  area. 


GENERAL  MANAGER  Donald  R.  Newhouse  and  Mrs.  Newhouse  of 
the  Springfield  Newspapers.  He  supervised  construction  of  the 
multi-million  dollar  plant. 
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RON  ZIEGLER,  White  House  Press  Secretary,  at  right,  asks  the 
press  corps  how  they  like  their  luxurious  press  room. 


Nixon  puts  newsmen  in  lap  of  luxury 


Ry  Luther  A.  Huston 

Washington 

It  used  to  be  a  crowded,  un¬ 
tidy,  uncomfortable  press  room. 
Now  it  is  the  West  Terrace 
Press  Center.  Any  resemblance 
between  the  “press  center”  and 
the  old-time  messy  but  homelike 
city  rooms  in  which  most  vet¬ 
erans  of  the  Washington  press 
corps  learned  their  trade  is  not 
even  incidental.  Like  the  old 
gray  mare,  press  facilities  at  the 
White  House  “ain’t  what  they 
used  to  be.” 

The  new  half-million-dollar 
press  headquarters,  which  Presi¬ 
dent  Nixon  ordered  last  Sum¬ 
mer,  were  formally  opened  April 
2.  They  are  built  over  the  swim¬ 
ming  pool  where  President 
Franklin  D.  Roosevelt  used  to 
swim  to  exercise  his  polio-with¬ 
ered  legs.  President  John  F. 
Kennedy  swam  to  strengthen  his 
injured  back  and  President  Lyn¬ 
don  B.  Johnson  took  a  dip  in  the 
nude. 

Nixon  gave  up  not  only  the 
pool  but  a  sauna  bath,  three  rub- 
down  rooms,  some  dog  kennels. 


and  a  room  where  flow’ers  were 
processed  for  White  House  so¬ 
cial  functions.  In  their  place,  he 
gave  the  press  corps  a  double- 
decker  press  center  developed 
from  English  and  Early  Ameri¬ 
can  public  houses  and  inns.  Ac¬ 
cording  to  a  White  House  press 
relea.se,  it  is  something  of  a 
cross  between  an  old-fashioned 
hotel  lobby  and  a  modern  motel 
lounge. 

The  press  corps  swapped  nine 
small  booths  and  23  small  desks 
for  12  broadcast  booths  and  40 
individual  writing  desks,  en¬ 
closed  in  reasonably  spacious 
booths,  some  glassed  in. 

There  is  no  evidence  that  any 
reporters  or  cameramen  cried 
over  leaving  the  old  room  which 
had  been  w'orking  quarters  since 
President  Theodore  Roosevelt  in¬ 
vited  the  press  into  the  White 
House.  There  were  a  few  gripes, 
however,  about  some  minor  in¬ 
conveniences  in  the  area  de¬ 
signed  for  the  General  Services 
Administration  by  an  Alexan¬ 
dria,  Va.,  firm  of  architects,  to 


White  House  specifications.  It 
was  supposed  to  be  the  most 
convenient  and  certainly  the 
fanciest  governmental  press 
room  in  Washington. 

At  a  door  half-way  betw’een 
the  old  press-room  entrance  and 
the  main  door  of  the  White 
House,  entrance  to  the  press 
room  is  directly  into  what  is 
known  as  the  “briefing  room”. 
It  has  a  built-in  stage,  four 
tufted  beige  suede  Chesterfield 
sofas,  some  Elizabethan 
straight-backed  chairs,  lamps 
shaped  like  ginger  jars  and 
hunting  horns,  and  has  piped-in 
music. 

Ron  Ziegler,  White  House 
Press  Secretary,  will  hold  daily 
meetings  wdth  reporters  in  the 
briefing  room  and  it  is  not 
improbable  that  President 
Nixon  may  use  it  once  in  a  while 
for  the  “quickie”  informal  press 
conferences  he  seems  to  prefer 
to  the  mass  media  televised  con¬ 
ferences  in  the  East  Room.  The 
briefing  room  has  a  stage  at 
one  end  where  electronic  equip¬ 
ment  can  be  mounted,  but  there 
would  not  be  room  for  the 


hordes  that  inevitably  crowd 
the  East  Room  sessions. 

Off  the  briefing  room  are  the 
quarters  where  the  reporters 
can  do  their  work.  There  are  the 
booths,  typewriters,  telephones 
and  other  impedimenta  neces¬ 
sary  to  enable  them  to  prepare 
and  dispatch  their  journalistic 
products  to  the  newspapers  and 
stations  in  this  country  and 
abroad.  Reuters,  Agence  France 
Pre.sse  and  Tass  have  booths  and 
telephones  the  same  as  the  As¬ 
sociated  Press  and  United  Press 
{Continued  on  page  44) 


SNIFTER  it's  called — a  ceiling 
fixture  to  carry  off  cigar  and 
cigarette  fumes  .  .  .  and  maybe 
some  hot  air. 
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THE  PRESS  ROOM  working  area  provides  individual  facilities  for 
the  regulars.  AP  and  DPI  occupy  glassed-in  area  at  the  rear. 


CHINESE  VASE  is  among  decora¬ 
tive  effects  in  Press  lounge  where 
drinks  &  food,  the  sign  says,  are 
not  permitted.  Cookies,  hot  dogs, 
etc.  may  be  had  in  snack  area's 
vending  machines. 


(Photos  for  ESP,  by  Pat  Young) 


RADIO  BOOTH  is  a  real  cul 
hole — four  feet  deep,  nine 
high  and  a  yard  wide. 


BRIEFING  ROOM  is  furnished  with  comfortable,  straightback  chairs 
and  upholstered  sofas  as  elegant  as  any  found  in  a  gentleman's  club. 
Giving  their  approval  are  Barbara  Coleman,  tv  producer,  and  Faye 
Wells,  Storer  Stations'  White  House  correspondent. 
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Summer  interns:  Michigan  editors 
tell  their  good  and  bad  points 


Internal 

humor 


By  Boyd  L.  Miller 

Michigan  newspaper  editors 
and  publishers  generally  are  sat¬ 
isfied  with  college  students  they 
hire  as  summer  interns.  They 
hired  more  of  them  in  1969  than 
in  the  previous  year. 

These  conclusions  are  indi¬ 
cated  in  a  survey  based  on  a 
questionnaire  sent  to  105  edi¬ 
tors  and  publishers.  Of  the 
questionnaires,  which  were 
mailed  to  all  daily  newspapers 
and  to  the  largest  weeklies  and 
to  weekly  groups,  67  were  re¬ 
turned. 

50  respondents  .said  they  had 
found  journalism  interns  either 
“very  satisfactory”  or  “satisfac¬ 
tory.”  Only  one  said  he  had 
found  them  “unsatisfactory.” 
None  said  he  had  found  them 
“%’ery  unsatisfactory.” 

In  other  survey  questions,  the 
editors  and  publishers  were 
asked  to  select  possible  good  and 
bad  points  they  had  observed  in 
interns. 

6.3  of  the  respondents  cited 
good  points,  and  46  pointed  out 
faults. 

Favorable  attitude 

66  percent  of  those  selecting 
good  points  cited  a  favorable  at¬ 
titude.  Comments,  too,  supported 
this  choice.  One  said: 

“  .  .  .  Student  employees,  I 
have  found,  are  head  and  shoul¬ 
ders  above  many  adults.  They 
are  at  a  point  in  life  whereby 
they  maintain  an  attitude  of 
responsibility  toward  their  em¬ 
ployer,  and  they  are  less  reluc¬ 
tant  to  tackle  difficult  jobs.”  He 
continued: 

“They  are  generally  healthier 
and  a  great  deal  more  ambitious 
than  adults,  and,  best  of  all,  are 
still  unaware  of  the  fact  that 
the  world  owes  them  a  living.” 

42  of  the  respondents  said 
they  were  pleased  with  the  at¬ 
titude  of  the  interns;  12  liked 
the  students’  initiative;  2  were 
pleased  with  their  skill;  and  7 
mentioned  their  knowledge  as  a 
pleasing  point. 

The  survey  indicated  about  a 
10  percent  gain  in  the  number 
of  interns  hired  for  the  summer 
of  1969  compared  with  1968.  It 
.showed  117  hired  for  1969  and 
106  hired  for  1968. 

(Boyd  L.  Miller  is  an  assistant 
professor  in  the  School  of  Jour¬ 
nalism  at  Michigan  State  Uni¬ 
versity,  East  Lansing,  Mich¬ 
igan.) 


The  figures  showing  an  in¬ 
crease  in  the  number  of  interns 
being  hired  were  supported  by 
statements  of  questionnaire  re¬ 
spondents.  22  of  them  said  the 
trend  was  toward  hiring  more 
interns;  16  saw  no  such  trend. 
Others  didn’t  say. 

More  on  neeklies 

The  larger  daily  newspapers, 
those  with  circulations  of  more 
than  50,000,  showed  the  greatest 
increase  in  number  of  interns 
hired.  The  smaller  dailies 
showed  a  slight  decline,  but  the 
weeklies  showed  an  increase  over 
1968. 

The  trend  toward  hiring  more 
interns  comes  at  a  time  when 
journalism  students  are  show¬ 
ing  strong  enthusiasm  for  such 
summer  employment. 

For  some  years,  journalism 
schools  have  not  been  able  to  fill 
all  the  permanent  job  openings 
that  have  been  brought  to  their 
attention.  But  in  internships  it 
has  been  a  different  story.  The 
students  compete  strongly, 
sometimes  starting  their  quests 
as  early  as  Christmas  vacation. 

Among  shortcomings  in  in¬ 
terns  noted  by  respondents,  a 
lack  of  skill  stood  out  most.  This 
reaction  seemed  most  pro¬ 
nounced  among  those  represent¬ 
ing  weeklies  and  small  dailies. 

18  said  the  students’  deficien¬ 
cies  in  skill  bothered  them;  11 
mentioned  lack  of  knowledge  as 
a  fault;  9  were  critical  of  the 
interns’  attitude;  and  8  cited  a 
lack  of  initiative. 

More  basic  training 

Comments  urging  more  train¬ 
ing  in  basic  journalistic  skills 
came  in  response  to  a  query 
asking  the  questionnaire  recip¬ 
ients  to  indicate  whether  there 
was  anything  the  schools  of 
journalism  might  do  to  make 
the  internships  more  fruitful. 
Some  of  the  respondents  went 
beyond  this  question  to  say  what 
they  thought  journalism  educa¬ 
tion  should  be  doing  in  a  more 
general  way. 

“Start  teaching  something 
other  than  a  theoretical,  ideal¬ 
istic  approach — get  back  to  real¬ 
ity  in  journalism — and  in  solv¬ 
ing  its  daily  challenges,”  one  re¬ 
spondent  said. 

Another  remarked :  “Give  stu¬ 
dents  more  writing  experience 
and  the  benefit  of  constructive 
criticism  right  in  the  classroom. 


Their  internships  would  then 
net  them  an  advanced  news  ex¬ 
perience  rather  than  an  elemen¬ 
tal  one.” 

One  editor  urged  “more  em¬ 
phasis  on  basic  news  reporting 
and  writing  techniques.” 

Other  comments  along  this 
line: 

— “Instruct  them  more  in  the 
mechanics  of  newspapers — 
marking  copy,  style,  typesetting, 
page  makeup,  deadlines  etc. 
(photography,  too).” 

— “We  make  ’em  all  learn  to 
handle  a  camera;  some  basics 
on  this  would  help.” 

— “Give  students  some  prac¬ 
tical,  on  the  job  experience.” 

— “Better  (classroom)  train¬ 
ing  and  more  practical  train¬ 
ing.” 

— “Teach  more  makeup  of 
pages.” 

— “Improve  spelling  and  abil¬ 
ity  to  gather  news  without  as¬ 
signment.” 

— “Accent  responsibility  of 
journalism.  Emphasize  spelling 
and  grammar.  Emphasize  accu¬ 
racy.” 

Students  should  have  some 
background  in  financial  subjects, 
one  editor  believed.  “More  ac- 
(Coviinued  vn  page  76) 


I' C  THINK  WE  ovanr  td  taks 
intern  off  of  u/epc>iu&  neire-uPS... 
—  Au.  me.  COPY  IS  tear-stihineo,'* 
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Beautiful!  His  queens  improve 
sports  scene  for  Win  Currier 


By  Jim  Scott 

San  Leandro,  Calif. 

As  a  sportswriter,  Win  Cur¬ 
rier  of  the  Morning  News  here 
will  never  achieve  the  fame  and 
fortune  of  Red  Smith,  Dick 
Schaap,  Mel  Durslag  et  al.  But 
neither  are  they  —  or  any  other 
sportswriter  —  in  it  with  Win 
when  it  comes  to  having  fun. 

Each  year  since  1951  Currier 
has  picked  a  new  San  Leandro 
Sports  Queen,  whom  he  squires 
to  dinners,  shows  and  athletic 
events,  which  bob  up  at  least 
once  a  week. 

The  girls,  who  must  be  at 
least  high  school  seniors,  think 
so  much  of  their  sporty  experi¬ 
ence  that  17  former  queens  re¬ 
turned  from  all  over  the  West 
recently  to  help  honor  Currier 
at  a  dinner  put  on  by  his  paper. 

Oh,  but  they’ve  also  showed 
their  gratitude  in  so  many  other 
ways.  For  Christmas,  1967,  Win 
received  a  wrist  watch  from 
Judy  Hart,  a  recent  queen. 

They  phone  him  when  they  are 
in  trouble,  when  they’ve  heard 
good  news  and  even  when  their 
house  is  on  fire. 

The  fire  call  came  in  1964 
from  Nita  Herman,  who  had 
been  smoking  in  bed.  Now  the 
apartment  was  in  flames.  Win 
got  there  at  the  same  time  as 
the  fire  truck.  While  firemen 
extinguished  the  blaze.  Win  took 
Nita,  burned  about  the  arms,  to 
a  hospital. 

Win  is  the  only  chaperon 
for  his  queens  but  once  he,  too, 
had  a  chaperon  he  wasn’t  aware 
of.  It  happened  in  1960  when 
he  took  Queen  Sharlene  Quilice 
to  a  University  of  California 
football  game,  thence  to  dinner 
at  a  Berkeley  restaurant. 

Sharlene  had  recently  suffered 
a  whiplash  in  an  auto  accident. 
.4nd  her  insurance  company  had 
a  detective  trailing  them  to  de¬ 
termine  just  how  the  injury  af¬ 
fected  the  girl.  The  insurance 
company  later  showed  her  pic¬ 
tures  of  herself  in  the  press 
box,  restaurant  and  auto  taken 
by  their  shadow,  of  whom  neith¬ 
er  was  aware. 

One  casually 

Only  one  casualty  befell  Win’s 
women  while  on  duty,  if  you 
don’t  count  fiat  tires  on  the  Bay 
Bridge.  At  the  1962  Alameda 
County  Fair,  a  heifer  stepped 
on  Melody  McKirsie’s  foot. 

“Melody  gutted  it  out,’’  re¬ 
called  Win.  “She  went  gamely 


I  \  i  \  ' 
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PULCHRITUDE  is  an  important  part  of  the  sports  game  for  Win 
Currier,  pictured  with  some  of  his  queens  and  princesses. 


ahead  and  posed  for  picture  — 
and  kept  smiling.’’ 

The  queens  have  been  chosen 
as  much  on  their  personality  as 
their  looks.  Currier  has  never 
asked  a  girl  to  be  his  queen.  If 
he  sees  one  who  looks  as  if  she 
could  fill  the  role,  he  finds  out 
who  she  is  and  then  has  some¬ 
one  ask  her  to  contact  him  if 
she’s  interested.  Notices  also  are 
imn  in  the  paper  when  a  new 
queen  is  to  be  chosen.  No  one  is 
told  the  identity  of  the  appli¬ 
cants  so,  as  Win  says,  “there 
are  no  losers.’’ 

The  girl  selected  receives  a 
trophy,  a  banner  —  and  a  year’s 
supply  of  parties. 

Since  the  demand  for  the 
queens  has  now  proved  to  be 
more  than  one  girl  can  handle. 
Win  last  year  began  choosing  a 
Sports  Princess,  as  well  as  a 
Sports  Queen. 

Pliulu  Icuiit 

Although  now  42,  Currier  is 
lean  as  a  copy  pencil,  nor  does 
any  gray  violate  his  black 
thatch.  Thus  he  could  still  be 
mistaken  as  the  queen’s  date. 
However,  he  tells  every  girl  his 
age  and  asks  her  to  think  of  him 
as  her  father. 

Restaurants  are  now  eager  to 
entertain  the  queen  and  Win  at 
dinners  for,  in  return,  the  Morn¬ 
ing  News  prints  a  picture  of  the 
scene. 

Currier  works  closely  with  the 
photographic  team  of  Zarcone 
(Don)  and  Bardanaro  (Ed), 
and  they  have  taken  all  the 
paper’s  queen  photos. 

A  fast,  facile  writer,  Currier 
was  named  editor  of  the  News 


four  years  ago,  but  he,  of 
course,  had  to  retain  his  sports 
editorship. 

Win’s  work  day  is  long.  He 
reports  at  8:20  and  remains 
till  close  to  midnight.  However, 
he  permits  himself  a  long  lunch 
hour  at  the  Man  Friday  Execu¬ 
tive  Club. 

His  sports  job  also  provides 
travel,  as  well  as  pulchritude. 
For  example,  he  accompanied 
the  Oakland  Raiders  on  their 
two  week-long  Eastern  swings 
the  past  season. 

“The  Raiders  are  the  most 
hospitable  athletic  team  I’ve 
ever  known,”  said  Currier. 
“They  make  covering  them  a 
delight.  And  they’re  as  gracious 
to  the  suburban  papers,  such  as 
ours,  as  the  metropolitan 
dailies.” 

His  newly  appointed  queen, 
Barbara  Ann  Varner,  24,  and 
Bonnie  Barrios,  18,  the  princess, 
couldn’t  agree  more.  They’re 
both  Raider  fans  and,  when 
asked  what  colors  they  wanted, 
they  chose  the  Raiders’  silver 
and  black. 

•Since  19  41 

Currier  joined  the  Alnmedn 
Star-Times  sports  staff  as  a  high 
school  sophomore  in  1941.  Two 
years  later  he  replaced  Jack 
Clark  as  sports  editor,  when 
Clark  joined  the  Merchant  Mar¬ 
ine.  When  Jack  returned  two 
years  later.  Win  served  as  his 
assistant  and  also  worked  in 
the  newsroom,  as  well  as  for  the 
city’s  Recreation  Department. 

While  attending  the  Univers¬ 
ity  of  California  in  the  late 


1940s,  Currier  worked  nights  at 
the  Alameda  paper.  Graduated 
in  1950  as  a  political  science 
major,  he  still  was  interested 
only  in  journalism. 

Win  joined  the  San  Leandro 
News-Observer  (now  the  Morn¬ 
ing  News)  as  a  reporter  and 
shortly  after  became  its  sports 
editor.  Busier  than  ever,  his 
jobs  included  covering  East  Bay 
high  school  athletics  for  the  San 
Francisco  Examiner,  a  job  he 
held  until  1968,  when  the  Ex¬ 
aminer  disposed  of  all  its  string¬ 
ers  where  it  no  longer  circu¬ 
lated.  Win  also  worked  in  the 
morning  for  some  four  years  in 
the  early  1960s  at  the  Berkeley 
Gazette. 

A  baseball  nut,  Currier  covers 
all  the  Oakland  Athletics  home 
games  for  the  three-paper  chain 
of  Morning  News,  Alameda 
Times-Star  and  Fremont  News- 
Register,  all  owned  by  Abe 
Kofman.  One  of  his  sons,  Mort, 
is  publisher  at  San  Leandro;  an¬ 
other,  Ken,  at  Alameda. 

At  a  recent  civic  gathering, 
Currier  was  asked  how  he  kept 
his  youthful  looks.  He  smiled. 
“Well,  when  you  know  you’re 
going  to  be  taking  a  queen  out 
on  the  town,  week  after  week, 
you  just  naturally  keep  sharp.” 
he  explained. 
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Shown  above,  (left  to  right)  The  AP's  "New  Establishment" 

Jurate  Kazickas,  Ann  Blackman,  Dee  Wedemeyer,  Ann  Hencken,  Dick  Blystone,  Lynn  Sherr 


IN  PURSUIT  or  THE 

In  the  ’40s,  they  were  the  war  babies.  In  the  ’60s,  they  were  the  student  pro¬ 
testers.  In  the  ’70s,  many  will  be  raising  babies  of  their  own  and  the  student 
leaders  of  the  last  decade  will  take  their  places  as  business  and  community  leaders. 
There  are  now  50  million  Americans,  age  18-34,  who  never  lived  through  a  depres¬ 
sion,  but  are  living  through  this  unprecedented  era  of  change  in  everything  from 
politics  to  education  to  life  style.  They  are  the  most  dynamic,  newsworthy  people  to 
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SIS 


NEW  ESTABLISHMENT 

stand  on  the  face  of  the  earth . . .  and  the  moon.  They  are  the  reason  why  the  AP  has 
created  a  “new  establishment”  of  its  own;  a  team  of  effective  young  reporters  to 
tell  contemporary  America  about  itself— in  fact  and  in  depth;  to  give  more  of  your 
readers  on  both  sides  of  the  generation  gap  more  reason  than  ever  to  rely  on,  and  to 

enjoy  the  values  of,  the  great  establishment  THE  ASSOCIATED  PRESS 

—  which  IS  every  AP  member  newspaper.  so  Rockefeller  Plaza,  New  York,  n.y.  10020 


Women  file  complaint 
about  job  inequality 


Ottawa 

Discrimination  against  wom¬ 
en  as  employees  persists  in 
Canadian  newspapers  and 
broadcasting,  the  Special  Sen¬ 
ate  Committee  on  Mass  Media 
has  been  told. 

Eleanor  Dunn,  assistant 
women’s  editor  of  the  Ottaiva 
Citizen,  said  in  a  written  sub¬ 
mission  that  sex  discrimination 
exists  in  pay,  working  condi¬ 
tions  and  oppoi-tunities  for  em¬ 
ployment,  advancement  and  as¬ 
signments. 

The  submission  was  among 
those  for  which  the  committee 
has  not  scheduled  personal  ap¬ 
pearances  at  its  public  hear¬ 
ings. 

A  survey  last  fall  by  the 
Canadian  Women’s  Press  Club, 
which  obtained  36  responses, 
showed  that  women’s  page  ed¬ 
itors  generally  are  required  to 
lie  administrators,  editors,  lay¬ 
out  experts,  columnists  and  re¬ 
porters.  Women’s  page  report¬ 
ers  likewise  often  are  required 
to  do  layout  and  headline  writ¬ 
ing-tasks  newsroom  reporters 


generally  are  not  requii’ed  to 
perfonn. 

“In  spite  of  the  spread  of 
skills  required  of  them,  close  to 
half  who  answered  receive  less 
pay  than  male  editoi’s,”  the 
survey  found. 

Contracts  cited 

Pay  figures  from  newspapers 
with  contracts  with  the  Amer¬ 
ican  Newspaper  Guild  show: 

On  the  B'rantford  Expositor, 
weekly  minimum  pay  is  $131.20 
for  women’s  page  writers, 
.$12.73  below  the  scale  for  other 
writers. 

On  the  Xeii’  Westminster  Co¬ 
lumbian,  the  weekly  minimum 
for  women’s  page  reporters, 
at  $113.46,  is  .$34.80  less  than 
the  minimum  for  other  writers. 

A  social  writer  on  the  Os- 
hnwa  Times  was  getting  $69.55 
weekly  a  year  ago,  at  a  time 
when  the  rate  for  news  writers 
was  $123.05. 

Toronto,  Vancouver  and  Vic¬ 
toria  newspapers  have  pay 
parity.  The  Ottawa  Citizen  re¬ 
cently  granted  pay  parity  with 


men  for  some  women’s  page 
.staff,  but  women’s  page  report¬ 
ers  with  less  than  five  years’ 
experience  get  less  than  news¬ 
room  counterparts. 

“Most  Canadian  women  em¬ 
ployed  in  the  media  work  for 
newspapers,  although  break¬ 
throughs  are  new  being  made 
in  the  field  of  television  jour¬ 
nalism,”  said  Mrs.  Dunn.  Few 
radio  stations  will  hire  female 
reporters.” 

Women  are  working  in  all 
fields  in  newspapers,  but  “to 
my  knowledge  there  are  no 
women  in  senior  management 
positions — news  editor,  city  ed¬ 
itor  or  managing  editor — or 
any  of  the  major  Canadian 
dailies.  .  .  .” 

Even  the  women’s  page  ed¬ 
itor’s  job  is  not  safe: 

“There  are  at  least  two  pa¬ 
pers  in  Canada,  the  Hamilton 
S]>ectator  and  one  Calgary 
daily  in  which  this  position  is 
filled  by  a  man.” 

Discrimination  existed  de¬ 
spite  the  fact  that  women  staff¬ 
ers  often  have  higher  qualifica¬ 
tions  than  male  counterparts — 
nine  of  11  women  on  the  edi¬ 
torial  staff  of  the  Citizen  have 
university  degrees. 

Citing  other  forms  of  dis¬ 
crimination,  Mrs.  Dunn  says 
few  women  are  assigned  to  the 
Parliamentary  Press  Gallei*y  in 


Ottawa  and  she  attributed  that 
to  “the  preponderantly  male 
management”  of  newspapers. 

Women  reporters  in  Ottawa 
also  are  at  a  disadvantage  be¬ 
cause  they  are  barred  from 
membership  in  the  National 
Press  Club,  a  facility  used  by 
male  reporters  as  a  source  of 
information  as  well  as  for  so¬ 
cial  relaxation,  Mrs.  Dunn 
said. 


Cutty  Sark  ship  slips 
quietly  to  back^ound 

The  famous  Cutty  Sark  clip¬ 
per  ship  is  presented  in  a  much 
smaller  size — on  a  cork — in  the 
new  advertising  campaign  de¬ 
veloped  by  Clyne,  Maxon  Inc. 
for  Buckingham  Corporation. 

For  the  past  35  years,  the 
ship  had  been  the  central  ele¬ 
ment  of  all  Cutty  Sark  ads. 
Consumer  research,  in  fact, 
shows  it  to  be  one  of  the  most 
readily-recognized  brand  identi¬ 
fiers  in  this  countrj',  according 
to  John  Yorwerth,  chairman  of 
the  Buckingham  Corp. 

Cutty  Sark  has  scheduled  its 
biggest-ever  print  media  sched¬ 
ule.  Included  are  general  circu¬ 
lation  as  well  as  special-interest 
magazines  and  newspapers.  To 
reach  regional  markets.  Cutty 
Sark  retains  23  ad  agencies. 


The  management  wing:  pipeline  or  bottleneck 


In  today's  fast-paced  printing  and  publishing  in¬ 
dustry  the  operating  environment  of  executives  be¬ 
comes  as  important  to  productivity  and  efficiency  as 
the  arrangement  of  the  machinery. 

When  the  No.  Adams,  Mass.,  Transcript  decided  on 
a  plant  expansion  program,  Chas.  T.  Main,  Inc.  util¬ 
ized  a  new  approach  to  designing  and  planning  the 
management  wing.  Fewer  walls  speed  the  flow  of 
communications.  Semi-private  surroundings  simplify 
executive  routine.  Work  stations  adjacent  to,  but  not 
surrounded  by,  areas  of  responsibility  reduce  un¬ 
necessary  interruptions.  The  result  is  an  integral 
executive/administrative  wing  designed  for  maxi¬ 
mum  management  efficiency. 

MAIN’S  innovative  engineering  approach  takes  into 
consideration  both  the  physical  and  human  demands 
of  modern  industry. 


AlAINT 

CHAS.T.  A\AIN,  INC. 

Engineers 

441  Stuart  St,.  Boston.  Mass.  02116  Tel.  (617)  262-3200 


Bow  front  takes  advantage  of  site 
contour  created  by  curved  access  road. 
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MR.  OFFSET: 
Are  you 
still  doing  it 
the  hard  way? 

The  hard  way  is  hand-setting  in-depth  and  feature  stories,  squar¬ 
ing  them  off  and  writing  headlines  for  them.  Now  all  of  this  is 
done  for  you  by  the  Copley  News  Service.  Analytical  news  stories 
and  illustrated  features  come  to  you  camera-ready  on  8V2-by-11 
sheets,  proofed,  set  IOV2  ems  and  with  headlines  that  fit.  Body 
type  is  Corona  and  a  special  offset  bond  paper  reproduces 
beautifully.  Stories  are  written  and  edited  so  they  are  easy  to 
bite.  Don’t  do  it  the  hard  way.  Do  it  the  easy  way  and  save  time, 
work  and  money.  Fifty  stories  a  week  come  your  way  at  a  price 
you  can  afford.  For  details  call,  write  or  wire  the  Copley  News 
Service.  It  costs  you  nothing  but  you  will  save  plenty. 


COPLEY  NEWS  SERVICE 

CNS  is  the  true  supplemental  news  service.  Write  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  California  92112.  Call  (714)  234-0191. 


Journalism  bookshelf 
planned  for  schools 


Culver,  Ind. 

Publishers  and  broadcasters 
will  be  asked  to  help  their  local 
high  schools  build  Journalism 
Bookshelves  as  part  of  a  proj¬ 
ect  of  the  Journalism  Education 
Association,  a  national  organ¬ 
ization  of  high  school  journal¬ 
ism  teachers  and  student  pub¬ 
lication  advisers. 

After  two  years  of  research, 
a  13-member  JEA  commission 
has  produced  a  bibliography 
containing  more  than  300  titles, 
plus  a  listing  of  career  and 
high  school  texts  and  periodi¬ 
cals.  The  bibliography,  pub¬ 
lished  and  distributed  W  JEA 
by  the  Newspaper  Fund,  of 
Princeton,  N.J.,  suggests  22 
titles  which  could  be  placed  on 
any  Journalism  Bookshelf,  and 
recommends  42  other  books  for 
supplemental  purchase. 

■M****!!*  teachers*  needs 

The  Journalism  Bookshelf 
idea  arose  from  the  need  of 
journalism  teachers  and  news¬ 
paper  advisers  for  a  compre¬ 
hensive  listing  of  books  avail¬ 


able  on  the  many  areas  of 
journalism.  Teachers  also 
sought  recommendations  for 
titles  that  might  provide  the 
nucleus  of  a  good  journalism 
library. 

Departments  of  journalism 
and  the  regional  and  national 
professional  societies  assisted 
the  Bookshelf  Commission  by 
providing  booklists  and  recom¬ 
mendations,  and  commission 
members  read  and  reviewed 
each  of  the  books  supplied  by 
book  publishers. 

The  JEA  Commission  sug¬ 
gests  that  the  initial  Journal¬ 
ism  Bookshelf  contain  at  least 
one  book  from  each  of  11  cate¬ 
gories  in  its  bibliography.  The 
categories  include  analysis  of 
the  press,  advertising  and  pub¬ 
lic  relations,  broadcasting,  com¬ 
munication  theory  and  mass 
media,  editing,  graphics,  law 
and  government,  management, 
photo-journalism,  reporting  and 
writing,  and  style  and  resource 
books. 

Instructors  and  advisers 
plan  to  ask  local  publishers  and 


broadcasting  executives  to  do¬ 
nate  the  funds  necessary  to 
provide  a  school  and  its  stu¬ 
dents  with  a  good  journalism 
library.  Titles  will  be  selected 
by  the  teachers  to  complement 
existing  resources,  and  the 
books  can  be  ordered  by  the 
schools  at  educational  dis¬ 
counts.  JEA  has  produced 
special  bookplates  to  recognize 
donors  to  the  Journalism  Book¬ 
shelf. 

David  H.  Gaskill,  director  of 
JEA’s  Journalism  Bookshelf 
Commission  and  a  faculty  mem¬ 
ber  at  Culver  Military  Academy 
here,  said,  “The  directors  of 
the  Journalism  Education  As¬ 
sociation  feel  certain  that  local 
publishers  and  broadcasters 
will  want  to  assume  an  active 
partnership  with  instructors 
and  advisers  in  promoting 
journalism  in  the  high  schools. 
More  journalism  resources  at 
the  high  school  level  w'ill  feed 
growing  student  interest  in 
journalism  and  will  eventually 
provide  a  greater  supply  of 
competent  practitioners.” 

With  the  completion  of  its 
first  bibliography,  JEA  has  an¬ 
nounced  a  plan  to  carry  future 
reviews  of  new  books  in  the 
field  of  journalism  in  its  maga¬ 
zine,  Communicntion :  Journal¬ 
ism  Education  Today. 


Conrad  heads 
Allied’s  drive 
for  expansion 

Olympia,  Wash. 

Paul  R.  Conrad,  general 
counsel.  National  Newspaper 
Association,  will  return  to  the 
Allied  Daily  Newspapers  of 
Washington  on  June  1  as  ex¬ 
ecutive  director. 

Meanwhile  Allied  is  seeking 
actively  to  expand  into  a  re¬ 
gional  association,  announced 
James  E.  Tonkin,  Yakima 
(Wash.)  Herald-Republic  and 
association  president.  Conrad’s 
offices  will  be  moved  to  quarters 
adjacent  to  the  Seattle-Tacoma 
International  Airport  “in  keep¬ 
ing  with  our  new  regional  asso¬ 
ciation  concept,”  Tonkin  said. 

Allied  has  been  located  here 
for  37  years  and  has  had  only 
three  managers:  Lew  Selvidge, 
1935  until  his  death  in  1963; 
Conrad,  until  1966;  and  Wil¬ 
liam  G.  Boykin,  who  left  last 
summer  to  become  manager  of 
the  Florida  Press  Association. 

Conrad  is  a  former  assistant 
manager  of  the  Kansas  Press 
Association. 

Mrs.  Helen  Abbott,  who  has 
served  as  office  manager  during 
the  tenure  of  each,  will  remain. 
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inClevelandl 
firstnews  newspaper 

Our  readers  are  the  first  people  —  pacesetters  who  sport  newest  foot-fashions 
first.  And  they  find  where  to  buy  them  in  The  Plain  Dealer. 

Local  retailers  are  convinced.  Cleveland  men's  shoe  stores  put  A'A  times  as 
much  advertising  in  the  PD  as  in  Cleveland's  other  newspaper.  And  Cleveland 
women's  shoe  stores  place  over  1  'A  times  as  much  advertising  in  the  PD, 
according  to  Media  Records. 

It  all  works  together  —  advertising  leadership,  through  responsive  readership. 
We're  Ohio's  largest  daily  and  largest  Sunday  newspaper  (circulation  401,060 
daily,  537,677  Sunday). 

Sellers  and  buyers  meet  first  in  The  Plain  Dealer,  Cleveland's  firstnews  newspaper. 

The  Plain  Dealer  isTHE  STARTER. 


XUM 


To  start  Plain  Dealer  action  tomorrow,  contact  our  National  Representatives  today  and  learn  what  we  can  do  for  you  in  the  nation's  6th  largest  state: 
Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc.  Eastern  Resort  and  Travel  Representatives;  The  Corfield  Company,  New  York.  Newspaper  1 


46  papers  co-sponsor 
inner-city  workshops 


Princeton,  N.J. 

Forty-six  newspapers  and  11 
schools  will  work  together  this 
summer  in  the  Newspaper 
Fund’s  effort  to  train  inner-city 
high  school  students  in  the  bas¬ 
ics  of  journalism. 

These  training  sessions,  called 
Urban  Journalism  Workshops, 
will  be  conducted  in  12  cities  or 
areas,  and  will  attract  approxi¬ 
mately  250  potential  journalists, 
most  of  them  Negro  or  from 
other  minorities. 

This  is  the  third  summer  the 
Newspaper  Fund  has  sponsored 
workshops  of  this  type,  most  of 
which  have  been  located  on  col¬ 
lege  campuses.  They  vary  in 
length  from  two  to  eight  weeks. 

The  1970  workshops  will  be 
for  youngsters  living  in  the  fol¬ 
lowing  cities  or  areas:  Coastal 
Connecticut;  Detroit;  Indiana; 
Central  New  Jersey;  Milwau¬ 
kee;  Ohio;  Pittsburgh;  River¬ 
side,  Calif.;  Rochester,  N.Y.; 
San  Francisco/Oakland,  Calif.; 
St.  Petersburg/Tampa,  Fla. ; 
and  Washington,  D.C. 


The  larger 
Illinois  side  (61%) 
is  covered  by 
the  Dispatch- 
Argus 


Quad-Cities 
largest  combined 
daily  circulation 
96%  coverage  of  the 
Illinois  Quad-Cities! 

MOLINE  DISPATCH 
ROCK  ISLAND  ARGUS 

Nat'l  Rep:  Branham-Moloney.  Inc. 


The  director  of  the  Fund’s 
1969  Plainfield,  N.J.,  workshop, 
Miss  Sherry  Schlosser  of  Scotch 
Plains-Fanwood  (N.J.)  High 
School,  illustrates  one  of  the 
things  her  18  workshop  partici¬ 
pants  learned:  “The  kids 
learned  quickly  to  appreciate 
the  power  and  influence  of  the 
press — because  of  the  many 
knowledgeable  and  talented 
journalists  who  spoke  to  them. 
They  were  gi*eatly  concerned 
about  preparing  an  ‘honest’ 
newspaper — not  just  a  black 
newspaper,  but  a  newspaper  for 
all  people.” 

The  Urban  Journalism  Work¬ 
shops  seek  to  give  the  partici¬ 
pants  an  understanding  of  the 
need  to  improve  communicative 
skills.  Each  has  three  specific 
objectives: 

— To  expose  participants  to 
the  opportunities,  challenges  and 
rewards,  as  well  as  the  disad¬ 
vantages  of  journalism  careers; 

— To  explore  the  role  of  the 
newspaper  and  its  responsibility 
to  the  community  it  serves. 

— To  give  practical  training 
through  the  publication  of  a 
workshop  newspaper. 

In  most  cases,  an  experienced 
high  school  publications  adviser 
will  be  available  to  guide  the 
workshop  participants  in  their 
workshop  activities. 

Miss  Schlosser  describes  the 
atmosphere  of  the  1969  program 
in  Plainfield,  N.J.,  this  way: 
“They  (the  students)  were  par¬ 
ticularly  enthusiastic  because 
the  pressure  of  the  conventional 
school  setting  was  missing. 
They  were  doing  this  for  them¬ 
selves,  to  learn  something  worth¬ 
while  so  as  to  improve  them¬ 
selves.  There  was  no  need  to 
make  an  “A”  for  college  accept¬ 
ance  or  for  the  approval  of  par¬ 
ents.” 

Not  going  to  J-soliools 

The  Urban  Journalism  "Work¬ 
shop  idea  began,  according  to 
Newspaper  Fund  director, 
Thomas  Engleman,  because 
studies  indicated  that  inner-city 
youngsters,  particularly  minor¬ 
ity  youngsters,  were  not  enter¬ 
ing  college  Journalism  programs 
to  prepare  for  newspaper  work 
as  a  career.  Those  studies,  En¬ 
gleman  adds,  said  the  lack  of 
interest  in  newspaper  work, 
among  other  things,  is  directly 
related  to  the  fact  that  (1)  few 
inner-city  high  schools  have  or¬ 
ganized  journalism  programs 
and  active  student  newspapers, 
and  (2)  the  newspaper  industry 
has  made  little  effort  in  most 
cases  to  tell  talented  inner-city 


youngsters  that  newspapers 
were  interested  in  them  as  po¬ 
tential  journalists. 

The  two  major  purposes  for 
the  Urban  Journalism  Work¬ 
shops  are  to  demonstrate  to  tal¬ 
ented  inner-city  youth  that 
newspapers  are  interested  in 
them,  and  to  encourage  those 
young  people  to  return  to  their 
high  schools  to  work  on  student 
newspapers  and  to  encourage 
stronger  journalism  programs  in 
the  high  school. 

The  following  is  a  list  of  co¬ 
sponsoring  newspapers  and 
schools  for  the  12  Urban  Jour¬ 
nalism  Workshops  planned  this 
summer: 

Central  New  Jersey  Workshop 
— Middlesex  County  College — 
Plainfield  Courier-News. 

Coastal  Connecticut  Workshop 
— University  of  Bridgeport — 
Norwalk  Hour  and  New  Haven 
Register. 

Detroit  Workshop  —  Univer¬ 
sity  of  Michigan — Detroit  Free 
Press  and  Detroit  Neu  s. 

Indiana  Workshop  —  Ball 
State  University  —  Anderson 
Herald,  Anderson  Bulletin,  Co¬ 
lumbus  Republic,  Evansville 
Press,  Ft.  Wayne  Journal-Ga¬ 
zette,  Ft.  Wayne  News-Sentinel, 
Gary  Post-Tribunje,  Hammond 
News,  Indianapolis  News,  In¬ 
dianapolis  Star,  Kokomo  Trib¬ 
une,  Lafayette  Journal  &  Cour¬ 
ier,  Louisville  Courier- Journal, 
Marion  Chronicle-Tribune,  Mun- 
cie  Evening  Press,  Mnncie  Star, 
New  Castle  Courier-Times,  Pal¬ 
ladium-Item  (Richmond),  and 
South  Bend  Tribune. 

Milwaukee  Workshop  —  Uni¬ 
versity  of  Wisconsin  at  Mil¬ 
waukee — Milwaukee  Journal. 

Ohio  Workshop  —  Ohio  Uni¬ 
versity —  Cincinnati  Enquirer, 
Cleveland  Plain  Dealer,  Cleve¬ 
land  Press,  Dayton  Jotirnal- 
Herald,  Toledo  Blade,  Youngs¬ 
town  Vindicator. 

Pittsburgh  Workshop  —  Du- 
quesne  University  —  Pittsburgh 
Post-Gazette  and  Pittsburgh 
Press. 

Rh'erside  Program  —  (No 
School  Involved)  —  Riverside 
Daily  Enterprise  and  Press. 

Rochester  Workshop — Roches¬ 
ter  City  School  District — Ro¬ 
chester  Democrat  &  Chronicle 
and  Rochester  Times-Union. 

San  Francisco/Oakland  Area 
Workshop — University  of  Cali¬ 
fornia  at  Berkeley  —  Oakland 
Tribune,  San  Francisco  Chron¬ 
icle,  and  San  Francisco  Exam¬ 
iner. 

Tampa/St.  Petersburg  Area 
Workshop — University  of  South 
Florida — St.  Petersburg  Times, 
St.  Petersburg  Independent, 
Tampa  Times,  Tampa  Tribune. 

Washington  Workshop  —  The 
American  University — IFos/i- 
ington  Post  and  Washington 
Star. 

Each  co-sponsoring  newspaper 


has  provided  financial  support, 
matching  the  grants  provided  by 
the  Newspaper  Fund  for  each 
workshop.  'The  Fund  is  sup¬ 
ported  by  gifts  from  Dow  Jones 
and  Company,  publisher  of  the 
Wall  Street  Journal,  the  Na¬ 
tional  Observer,  Barron’s  Na¬ 
tional  Business  and  Financial 
Weekly,  and  the  Dow  Jones 
News  Services. 

More  information  about  the 
Urban  Journalism  Workshops 
can  be  obtained  by  ■writing  the 
Fund  at  P.O.  Box  300,  Prince¬ 
ton,  N.J.  08540. 


All  crime  news 
from  spokesman 
for  police  dep’t 

St.  Louis 

The  St.  Louis  County  Police 
Department  has  begun  a  new 
policy  on  handling  news  that 
has  aroused  the  opposition  of 
St.  Louis  new'spapers  and  jour¬ 
nalism  groups. 

The  policy  provides  that  all 
police  news,  including  that  of 
major  crimes,  must  come 
through  the  department’s  com¬ 
munity  news  director,  William 
Addison,  a  former  television 
news  announcer.  All  interviews 
with  police  must  be  arranged 
by  Addison. 

No  inlcrvicKS 

Ranking  officers  at  the  scene 
of  a  major  crime  are  not  to 
allow  inteiwiew'S  with  any  of¬ 
ficers  or  victims  on  the  scene. 

The  policy  quickly  drew  the 
ire  of  newsmen  when  a  lieuten¬ 
ant  refused  to  give  a  reporter 
details  about  a  $50  holdup  be¬ 
cause  Addison  was  not  avail¬ 
able.  The  information  was  pro¬ 
vided  after  some  delay. 

The  St.  Lotiis  Globe-Demo¬ 
crat  criticized  the  policy  as  a 
“clumsy  attempt”  to  muzzle  and 
control  the  press  and  said:  “It 
not  only  is  unconstitutional,  it 
is  just  plain  stupid.” 

The  St.  Louis  chapter  of 
Sigma  Delta  Chi  called  the 
policy  a  “press  gag.” 


Purcell  honored 

Windsor,  Ont. 
Gillis  Purcell,  former  general 
manager  of  The  Canadian 
Press,  has  been  named  recipi¬ 
ent  of  the  Quill  Award,  pre¬ 
sented  annually  by  the  Wind¬ 
sor  Men’s  Press  Club.  He  will 
be  honored  at  a  formal  dinner 
Saturday,  June  6.  The  award 
is  presented  for  “outstanding 
contribution  to  the  flow  of 
information  on  Canadian  af¬ 
fairs.” 
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Ybull  thankyour  ChemcoHHnan 

neEscomuno  nmes-Mvocate  did... 

Spartan  II  we  went  offset  to  meet  the  big  jump  in  cir¬ 
culation  and  ad  lineage.  We  produce  50  negatives  per 
hour  with  the  Spartan  II,  and  it  gives  us  capacity  for 
peakload  requirements— without  adding  a  single  person 
to  our  negative-making  operation.” 

Behind  your  Chemcocameraman  stands  a  company 
with  over  40  years  experience  in  producing  roll  film 
cameras,  film  and  chemicals.  Chemco  paced  the  prog¬ 
ress  in  the  graphic  arts  field  — and  still  does! 

Find  out  — contact  Chemco  Photoproducts  Co.,  Div. 
of  Powers  Chemco,  Inc.,  Glen  Cove,  New  York  11542. 

’“Winner  of  the  1 969  National  Newspaper  Contest 
for  general  excellence  in  the  Daily  Division. 


for  high  negative  output 

Your  Chemcoman  is  an  expert  at  getting  the  most 
productivity  from  your  camera  department. 

For  example,  Chemcoman  Paul  Peterson  helped  the 
Escondido  (Calif.)  Times-Advocate*’  achieve  a  “re¬ 
birth”  with  a  Chemco  Spartan  II  Roll-Film  camera. 

“The  city  of  Escondido  doubled  in  size  in  the  last 
eight  years,”  says  Production  Manager  Keith  Sills 
(shown  at  left  with  Paul),  “With  the  help  of  the 
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In  May,  1969,  we  installed  a  PDP8-I  with  8  readers  and 
8  punches.  Our  first  tape  through  the  computer  was  No-Band 
editorial  straight  matter.  It  worked  perfectly.  In  June,  1969, 
we  started  driving  a  Photon  560  with  the  PDP8-I. 

The  PDP8-I  has  been  highly  reliable.  We  have  been  off-line 
only  one  time  for  more  than  one  shift.  When  we  have  had  problems, 
the  service  from  DEC  was  fast  and  thorough. 

In  February,  1970,  we  installed  a  PDP8-L  as  a  back-up 
computer  in  anticipation  of  completely  phasing  out  our  Fotosetters, 
and  replacing  the  Photon  560  with  two  Photon  532’s. 

Our  PDP8-I  will  handle  all  of  our  hot-metal  and  cold-type 
requirements,  with  the  PDP8-L  for  back-up  and  non-mechanical 
programs. 

Before  buying  a  computer,  we  did  our  home-work.  We  are 
convinced  that  we  made  the  right  decision  in  choosing  the  PDP8-I 

Thomas  R.  Gregory 
Business  Manager 

EVANSVILLE  PRINTING  CORP. 

Evansville,  Indiana 
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...we  often  wonder  wliat 
the  other  two  are  doing. 


(that’s  t/ 
readership!) 


'Fhe  active 
read  The  News. 
After  all...The  News 
is  Buffalo, 
(that’s  leadership!) 

Buffalo 

Evening 

News 


Represented  nationally  by  Story  <Sc  KcIIy-Smith, 
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Goss 

Metro-Offset 


A  reliable  performer, 
the  leader  in  double 
width  offset  presses 


TM 


A\\\, 


GOSS 


MGD  Graphic  Systems 

North  American  Rockwell 


5601  West  31st  St.,  Chicago,  Illinois  60650 


New  Cheshire 
Fully-Automated 
Mailing  System: 


Combines  six  separate  mailing  jobs  into  one 

To  reduce  mailing  costs  ...  to  increase  mailing  production  ...  to  free  workers  for  other  duties 
to  facilitate  thru-put  of  mail  media  from  printing  presses,  binders,  stitcher-trimmers 


De-stacks  Media 

Automatic  Loader  reduces  stacks  to  shingled  mode  for 
controlled  feeding. 


Stores  and  Delivers  Media 

Feeder  Conveyor  permits  operator  “load  ahead"  to  gain 
time  for  other  work  ,  ,  .  delivers  stacked  or  shingled  media, 


Labels  Media 

Labeling  machine  applies  standard  labels  or  new  heat- 
activated  labels  to  media  at  speeds  to  15,000  per  hour. 


Counts,  Separates  and  Stacks  Media 

Counter-Stacker  creates  media  stacks  by  predetermined 
count  or  stack  height  •  •  •  or  change  in  ZIP  code,  etc. 


Delivers  Media  Stacks 

Output  Conveyor  delivers  media  stacks  for  transfer  to 
tying  equipment,  shipping  skids  or  other  distribution. 


Of  iCnOK  cOMPOftATi 


•C  IMCOAPOAATCO. 


FOR  MORE  INFORMATION  WRITE  CHESHIRE  INCORPORATED,  408  WASHINGTON  BLVD.,  MUNDELEIN,  ILLINOIS  60060  OR  CALL  (312)  566-7880 


QIS 


So  smile  and  consider  what  we  can  do  with  a 
thousand  pictures!  The  Houston  Chronicle  has  a 
staff  of  top  photographers:  two  Newspaper  Pho¬ 
tographers  of  the  Year,  winners  of  seven  out  of  a 
possible  nine  awards  from  the  Texas  UPl  in  1969, 
winners  of  three  awards  from  the  Texas  AP  Man¬ 
aging  Editors  Association,  and  winner  of  first  place 
for  spot  news  photos  in  the  1969  Headliners  Club 
awards. 

Are  Chronicle  pictures  the  whole  story?  No,  the 
stories  are  a  big  part  of  it,  too.  Three  top  awards 
in  the  1969  Headliners  Club,  AP  awards  for  edi¬ 
torial  page  writing,  and  awards  and  honors  for 


reporting  and  writing  in  each  department  of  the 
paper. 

Smart  advertisers  demand  the  kind  of  selling  en¬ 
vironment  that  editorial  excellence  builds.  It  helps 
sell  goods.  Readers  and  advertisers  keep  coming 
back  for  more,  which  is  why  The  Houston  Chron¬ 
icle  is  first  in  Texas  in  circulation  and  advertising. 
In  1969  The  Chronicle  gained  I'U  million  lines 
and  now  ranks  sixth  in  the  U.  S.  and  Canada.  The 
Houston  Chronicle  is  first  among  evening  news¬ 
papers  in  the  whole  wide  world  in  advertising 
linage.  See  how  editorial  excellence  brings  in  the 
advertisers. 


THE  HOUSTON  CHRONICLE 

Represented  nationally  by  Sawyer  Ferguson  Walker.  Member  Newspaper  1. 


The  year  for  your  buck  to  work  harder. 
Put  it  in  Parade. 


There  may  have  been 
years  when  you  could  wait  for 
youradvertisingto  build  audience 
and  brand  awareness. 

Not  this  year.  You  need 
sales  now-and  in  big  marketing 
chunks. 

Parade  blankets  its  areas 
with  local  saturation  few  media 
can  match.  For  advertisers  intro¬ 
ducing  new  products  or  promo¬ 
tions,  this  market-by-market 
impact  is  a  must. 


Parade  has  it.  In  fact,  in 
order  to  deliver  the  same  circula¬ 
tion  that  Parade  gives  you  in  a 
typical  market,  you  would  have 
to  put  together  a  combination  of 
five  leading  magazines-i.e..  Life, 
Look,  Reader’s  Digest,  TV  Guide 
and  McCall’s. 

And  Parade  delivers  fast. 
It  gets  read  right  away.  It  gets  ac¬ 
tion  right  away... 

The  sales  action  you  need 
now,  in  1970. 


93  newspapers— 16,250,000  circulation  strong. 


And  here  are  93 
good  reasons  why 
the  story  is  sticking. 


Akron  Beacon  Journal 
Albany  Times-Union 
Albuquerque  Journal 
Allentown,  Call-Chronicle 
Asheville  Citizen-Times 
Augusta  Chronicle-Herald 
Baltimore,  News-American 
Baton  Rouge  Advocate 
Beaumont,  Enterprise 
Binghamton,  Press 
Birmingham  News 
Boston  Globe 
Bridgeport  Post 
Buffalo,  Courier-Express 
Cedar  Rapids  Gazette 
Charleston,  Gazette-Mail 
Charlotte  Observer 
Chattanooga  Times 
Chicago  Sun-Times 
Columbus,  Ga.,  Ledger-Enquirer 
Dallas  Times  Herald 
Davenport,  Times-Democrat 
Dayton  News 

Denver,  Rocky  Mountain  News 
Detroit  Free  Press 
El  Paso  Times 
Erie,  Times-News 
Evansville,  Courier  and  Press 
Fargo,  Forum 
Ft.  Lauderdale  News  and 
Sun-Sentinel 

Ft.  Wayne,  Journal  Gazette 
Ft.  Worth  Star-Telegram 


Fresno  Bee 
Greenville  News 
Harrisburg,  Patriot-News 
Hartford  Courant 

Honolulu,  Star-Bulletin  &  Advertiser 
Huntsville  Times 
Jackson,  Clarion-Ledger/News 
Knoxville  News-Sentinel 
Lincoln,  Journal  and  Star 
Little  Rock,  Arkansas  Gazette 
Long  Beach,  Ind-Press-Telegram 
&  News 

Long  Island  Press 

Macon  Telegraph  and  News 

Madison,  Wisconsin  State  Journal 

Mobile  Press  Register 

Modesto  Bee 

Newark,  Star-Ledger 

New  Bedford  Standard-Times 

Newport  News-Hampton,  Press 

Norfolk  Virginian-Pilot 

Oakland  Tribune 

Orlando  Sentinel 

Pasadena,  Star-News 

Peoria  Journal  Star 

Philadelphia,  Bulletin 

Pittsburgh  Press 

Portland,  Maine  Telegram 

Portland,  Ore.,  Oregonian 

Reading  Eagle 

Riverside,  Press-Enterprise 

Roanoke  Times 

Sacramento  Bee 


St.  Joseph,  News-Press 
St.  Louis  Post-Dispatch 
St.  Paul  Pioneer  Press 
St.  Petersburg  Times 
Salt  Lake  City,  Salt  Lake  Tribune 
San  Antonio,  Light 
San  Bernardino,  Sun-Telegram 
San  Diego  Union 
San  Jose  Mercury-News 
Santa  Barbara  News-Press 
Scranton,  Scrantonian 
Seattle  Post-Intelligencer 
Sioux  City  Journal 
Sioux  Falls  Argus-Leader 
Spokane,  Spokesman-Review 
Springfield,  III.,  State 
Journal-Register 
Springfield,  Mass.,  Republican 
Springfield,  Ohio,  News-Sun 
Staten  Island  Advance 
Syracuse  Herald-American 
Topeka  Capital-Journal 
Tucson,  Star-Citizen 
Washington  Post 
West  Palm  Beach,  Palm  Beach 
Post-Times 

Wheeling  News-Register 
Wichita  Eagle  &  Beacon 
Wilkes-Barre,  Independent 
Yakima  Herald-Republic 
Youngstown  Vindicator 


paiade 

Grow  with  the  Sunday  Giant! 


lAPA  grants 
for  studies 
given  to  18 

Montcgo  Bay 

The  Inter  American  Press 
Association  Scholarship  Fund 
awarded  18  scholarships  to 
newspapermen  and  journalism 
students. 

Eleven  of  them,  nine  from 
Latin  America  and  two  from 
Guyana,  will  study  in  the 
United  States,  while  the  other 
seven,  all  from  the  United 
States,  will  study  in  Latin 
America. 

176  scholarships  representing 
close  to  $500,000  in  grants  have 
been  awarded  since  the  pro¬ 
gram  started  in  1956. 

In  addition,  a  grant  of 


$9,000  was  made  to  the  lAPA 
Technical  Center  to  be  used  for 
travel  scholarships  in  connec¬ 
tion  with  the  Center’s  seminars 
during  1970. 

The  scholarships  were 
awarded  as  follows: 

Elinnt  de  Abreii,  of  Sao 
Paulo,  Brazil,  an  lAPA-Free- 
dom  of  the  Press  Scholarship. 

Henry  S.  Ackerman,  of  Lou¬ 
isville,  Kentucky,  the  lAPA- 
.Arthur  H.  Sulzberger  Scholar¬ 
ship,  donated  by  the  .\ew  York 
Times. 

Kester  Mcdregor  .Alves,  of 
Georgetown,  Guyana,  the 
lAPA-Thomson  Newspapers 
Scholarship,  donated  by  Thom¬ 
son  Newspapers,  of  Toronto. 

Ruy  Placido  Barbosa,  of  Sao 
Paulo,  Brazil,  an  lAPA-Ed- 
ward  Larocque  Tinker  Scholar¬ 
ship,  donated  by  the  Tinker 
Foundation. 

Gerardo  Bolauos,  of  San 
Jose,  Costa  Rica,  the  lAPA- 
Copley  News))apers  Scholar¬ 


ship,  donated  by  Copley  Chari¬ 
ties. 

Michael  K.  Burns,  of  Balti¬ 
more,  the  lAPA-Ezequiel  P. 
Paz  Scholarship,  donated  by  Al- 
l)erto  Gainza  Paz,  publisher  of 
La  Prensa,  Buenos  Aires. 

Mabel  Correa  Melossi,  of 
Santiago  de  Chile,  an  lAPA- 
Freedom  of  the  Press  Scholar¬ 
ship. 

Jim  Leslie  Davis,  of  Austin, 
Texas,  the  lAPA-La  Prensa 
Scholarship,  donated  by  the 
Knight  Foundation. 

.Alejandro  Koffman  O’Reilly, 
of  Santiago  de  Chile,  the  lAPA- 
Jules  Dubois  Scholarship,  do¬ 
nated  by  the  Robert  R.  McCor¬ 
mick  Charitable  Trust. 

Charlotte  Kuzmich,  of  Wa- 
terbury,  Connecticut,  the 
lAPA-Readers  Digest  Founda¬ 
tion  Scholarship. 

Veronica  Bernath  Matheson, 
of  Santiago  de  Chile,  the  lAPA- 
William  Randolph  Hearst 
Scholarship,  donated  by  the 


William  Randolph  Hearst 
Foundation. 

Daphne  Asenath  Mitchell,  of 
Mackenzie,  Guyana,  an  lAPA- 
Freedom  of  the  Press  Scholar¬ 
ship. 

Francisco  Chagas  de  Moraes 
Filho,  of  Sao  Paulo,  Brazil,  an 
lAPA-Freedom  of  the  Press 
Scholarship. 

Jose  Ramos  de  Almeida, 
Mato  Grosso,  Brazil,  an  lAPA- 
Freedom  of  the  Press  Scholar¬ 
ship. 

Agnstin  Perez  Aguirre,  of 
Guayaquil,  Ecuador,  an  lAPA- 
Fredom  of  the  Press  Scholar¬ 
ship. 

Thomas  J.  Sluvin,  of  Phila¬ 
delphia,  the  lAPA-Angel  Ra¬ 
mos  Memorial  Scholarship,  do¬ 
nated  by  Jose  M.  Bosch,  presi¬ 
dent,  Bacardi  Corp.,  San  Juan, 
P.R. 

Yvonne  Frances  Thayer,  of 
Edina,  Minnesota,  and  lAPA- 
Freedom  of  the  Press  Scholar¬ 
ship. 

Julie  Lou  Tripp,  of  Albany, 
Oregon,  an  lAPA-Ezequiel  Paz 
Scholarship,  donated  by  Alberto 
Gainza  Paz. 

• 

Jouriialisiii  tearher 
on  bar  review  board 

Lansing,  Mich. 

John  Murray,  associate  pro¬ 
fessor  of  journalism  at  Michi¬ 
gan  State  University,  has  been 
named  as  one  of  two  lay  mem¬ 
bers  to  a  new  tribunal  estab¬ 
lished  by  the  Michigan  Supreme 
Court  to  monitor  lawyers. 

Previously,  the  authority  to 
discipline  lawyers  for  miscon¬ 
duct  largely  had  been  delegated 
by  the  Supreme  Court  to  the 
State  Bar  of  Michigan. 

Thomas  E.  Brennan,  Chief 
Justice  of  the  Michigan  Su¬ 
preme  Court,  said  the  new  tri¬ 
bunal  will  oversee  a  staff  of  in- 
vstigators,  appoint  hearing  pan¬ 
els,  review  findings  of  the  panels 
and  disbar  or  reinstate  lawyers 
as  the  facts  warrant.  Four  of 
its  members  are  appointed  by 
the  court;  three  by  the  State 
Bar. 

The  Court’s  action  came  about 
partly  in  response  to  exposures 
of  lawyer-court  relationships  in 
Howell,  Mich.,  by  James  C.  Tur¬ 
ner,  publisher  of  a  monthly 
news  magazine.  Today.  Turner 
was  given  a  jail  sentence  for 
contempt  of  court,  but  the  con¬ 
tempt  conviction  was  overruled 
by  the  Michigan  Court  of  Ap¬ 
peals. 

• 

On  senator’s  slaflF 

San  Dikgo 

Richard  Bowman,  former  San 
Diego  Union  reporter,  has  been 
appointed  administrative  assist¬ 
ant  to  State  Senator  James 
Mills  of  San  Diego. 


We  cut  the 
installation 
cost  25%. 


Her^  how: 


Our  new  wire  conveyor  is  made  up  of  pre-assembled 
components,  driven  by  individual,  synchronized  a.c. 
motors — a  far  superior  system  to  the  old  chain-and- 
sprocket. 

It’s  so  simplified,  in  fact,  that  installation  costs  25% 
less  and  takes  far  less  time  than  our  nearest  compet¬ 
itor’s. ..fantastic  news  in  itself. 

And  when  you  consider  the  tremendous  perfor¬ 
mance  improvements  (you  can  switch  directions  at  any 
speed  without  slowdown)  and  maintenance  reduction 
(wear  is  virtually  eliminated),  it’s  downright  revolu¬ 
tionary. 

We’ll  gladly  tell  you  all  about  it.  Just  write  or  call 
us  and  ask  about  the  new  M/I  Stream  Conveyor. 


THE  MILGO/IDAB  CORPORATION 

3260  NW  24TH  ST.  ROAD,  MIAMI  FLORIDA  33142 
PHONE:  305/634-0631  DEPARTMENT  22 


IDAB 
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Indepeudent  Pr^-Teleoram 

_  LONG  BEACH,  CALIFORNIA  90801  _ 

liONUEA^EWSPAPERS 
SCORE  BIG  IN  4A's  STUDY 
SURVEYING  SO.  CAL  MEDIA 


( .iunplt'.xity  »»/  Mtirkrl 

I  'mlersvored 

58  AM  and  FM  Stations— 

II  Television  Stations 
in  LA.  County  Alone 

Survey-stated  opinions  of  complexity  ore 
supported  by  factual  material  in  Section  11 
which  documents  the  bewildering  number 
of  radio  stotions  ond  newspapers,  describ¬ 
ing  the  unusual  radio  listening,  television 
viewing  and  newspaper  reading  potterns 
of  Southern  Californians. 


New  Study  of  Special  Significance  to 
Eastern/AAidwestern  Ad  Agencies 
Without  LA.  Branch  Offices 

The  4  A's  Southern  Californio  Council  is  moking  copies  of  "What  Mokes  Southern 
Colifomio  Different"  ovoilable  to  ogencies  and  advertisers  throughout  the  country.  Price 
schedule:  1«10  copies  9  $5  eoch;  11-25  copies  #  $4.50;  26-50  copies  9  $4.00;  51  and 
over  9  $3.50.  Order  from  the  Council,  P.O.  Box  1451,  Glendale,  Californio  91209. 


''What  Makes  So.  California  Different?" 
Hailed  As  Most  Complete  Marketing 
Guide  Yet  Devised  for  Southern  California 

The  Southern  California  Council  of  the  American  Association  of  Adver¬ 
tising  Agencies  has  just  prepared  a  three-part,  165-page  study  of  the 
Southern  California  market  area,  "What  Makes  Southern  California 
Different?"  Included  in  Section  I  are  demographic  data  on  residents, 
reports  on  industry  and  maps  of  five-county  population  concentrations. 
Section  II  is  in  five  parts,  each  devoted  to  a  medium.  Section  III  is 
titled  "How  Do  Leading  Agency  Specialists  Rate  Southern  California 

Los  Angeles  was  considered  the 
most  complex  for  media  buying: 
it  tied  with  New  York  as  the  area 
that  would  benefit  the  most  from 
tailor-made  creative  approaches. 
The  Board  of  Governors  of  the 
4A's  Southern  California  Council 
believed  that  a  monograph  high¬ 
lighting  the  differences  and  com¬ 
plexities  of  advertising  and  mar¬ 
keting  in  Southern  California 
would  benefit  all  member 
agencies. 

To  undertake  this  project  the 
Board  appointed  a  committee  of 
member  agency  marketing,  re¬ 
search  and  media  directors  well- 
grounded  in  the  Southern  Cali¬ 
fornia  scene. 


for  Advertising  and  Marketing?". 


Landscaped  drilling  islands  off 
Long  Beach  draw  revenue  for  city 
and  state  from  $2  billion  oil  field. 


23  daily  newspapers,  265  weekly  ‘shoppers’  but  there  are 

ONLY  3  METROPOLITAN  DAILY  NEWSPAPERS 

IN  LOS  ANGELES  COUNTY  (one  of  them  in  Long  Beach) 

A.  The  Metropolitan  Dailies 

Within  the  Los  Angeles-Long  Beach  Metro  area,  the  two  cities  of  Los  Angeles 
and  Long  Beach  are  by  far  the  largest,  with  Los  Angeles  having  two  major 
dailies,  the  Times,  and  the  Herald-Examiner,  while  Long  Beach  has  the  Long 
Beach  Independent  Press-Telegram. 

Penetration  by  the  Los  Angeles  Times  (daily,  city  zone)  into  Long  Beach  is 
only  15%,  and  the  Herald-Examiner's  coverage  is  7.8%;  these  two  major 
dailies  combined  cover  fewer  than  one  out  of  four  households  in  Long  Beach, 
while  the  Independent  Press-Telegram  covers  better  than  half  of  this  market’s 
240,000  households. 

—  page  83,  “What  Makes  Southern  California  Different?" 


Independent  Press-Telegram 


What  Makes  Metropolitan  Long  Beach  Different? 
The  people  —  the  economy  make  Long  Beach  A 
MARKET  APART  from  Los  Angeles. 


The  Only  Way  To  Cover  The  Market  Apart 

Represented  Nationally  by  Sawyer,  Ferguson.  Walker  Company 


in  1969,  the  San  Jose  Mercury  and  News  (morning, 
evening  and  Sunday]  carried  100,574,062  lines  of 
advertising ...  a  milestone  in  newspaper  history 


lines  of  newspaper  advertising? 


You  get  it  by  giving  advertisers  2-out-of-3 
coverage  of  the  households  in  Metro 
San  Jose,  California,  a  market  that 

^  Now  has  more  than  1  million  people  and  continues  to  grow 
at  twice  the  rate  of  California  as  a  whole 

^  In  1969  accounted  for  10%  of  all  new  housing  starts  in  the 
State  of  California  (double  its  population  ratio) . . . 
and  43%  of  the  San  Francisco  Bay  Area’s 

^  Has  the  highest  Effective  Buying  Income  per  household 
of  all  California  metro  areas  (1970  projection,  $13,490) 

^  Has  the  only  billion  dollar  manufacturing  payroll  in 
Northern  California ...  more  than  double  San  Francisco’s 

Ask  Million  Market  Newspapers,  Inc.,  for  the  many  other  reasons 
advertisers  placed  100  million  lines  of  retail,  classified,  national 
and  automotive  advertising;  in  the  Mercury  and  News  in  1969. 

Sources'  Media  Records.  U.  S  Department  of  Com 
merce.  California  State  Departments  of  Finance  and 
Employment  E6I  estimate:  copyright  Sales  Manage 
ment  November  10.  1969  Metro  Area  Projections. 


the  San  Jose  Mercury  and  News,  two  of  the  Ridder  Newspapers,  are  members  of  Million  Market  Newspapers,  Inc. 


Computer  science  major 
sits  in  editor’s  chair 


University  Park,  Pa. 

Whether  it’s  plotting  a  moon 
shot  or  composing  a  symphony, 
they  say  a  computer  can  do  any¬ 
thing,  but  Rob  McHugh  is  one 
student  of  computer  science 
who’ll  give  you  an  argument. 

Becau.se  Rob  McHugh  is  also 
the  newly  appointed  editor  of 
the  Daily  Collegian,  student 
newspaper  at  The  Pennsylvania 
.State  University,  and  as  long  as 
Journalism  is  people  writing 
about  people,  it’s  his  belief 
newspapers  are  one  field  com¬ 
puters  can  never  touch. 

“Human  intere.st  is  the  ele¬ 
ment  in  a  newspaper  that  no 
machine,  no  matter  how  ad¬ 
vanced  it  is,  can  capture,”  Mc¬ 
Hugh  says  in  the  calculating, 
methodical  way  a  student  of 
computer  science  might  be  ex¬ 
pected  to  put  it. 

Rut  Robert  .J.  McHugh  of 
I.evittown,  Pa.,  is  a  far  cry 
from  a  computerized  person. 

In  the  fir.st  place,  he’s  only  a 
sophomore,  which  alre.ady  makes 
him  somewhat  unique  as  an  edi¬ 
tor  of  the  Daily  Collegian.  He’s 
also  a  computer  .science  major 


who  believes  journalism  school 
is  not  necessarily  the  best  way 
to  learn  journalism. 

l.aiiKuagr  interest 

.\nd  he  chose  computer  sci¬ 
ence  because  he’s  interested  in 
languages. 

Confused?  Don’t  be.  It  all  be¬ 
comes  very  clear  when  Rob  Mc¬ 
Hugh  explains  it. 

“The  whole  field  of  languages 
is  working  through  computers 
now,”  he  says.  “And  if  I  should 
go  on  to  graduate  school.  I’m  go 
ing  to  have  to  learn  about  com¬ 
puters  anyway.  So  why  not 
major  in  computer  science  now 
and  then  devote  my  graduate 
work  to  applying  that  knowledge 
in  the  field  of  languages.” 

McHugh  feels  that  computer 
science  at  Penn  State  is  too 
mathematically  oriented  and 
that  the  non-mathematical  fields 
have  already  gone  past  the  tech¬ 
nological  advancements  of  the 
hardware. 

“Only  about  one-tenth  of  the 
kids  in  computer  science  here 
are  interested  in  mathematical 
programming.”  this  athletic- 


What  makes  ALTOONA  "Test-Town,  Pa."? 


Item  No.  4:  OUR  COOPERATIVE  LOCAL  RETAILERS 

Whatever  you’re  testing,  you  can  count  on  enthusiastic  re¬ 
tail  cooperation  on  test  ads  in  Altoona.  In  this  compact, 
ringing  right  away  in  local  stores.  That's  because  folks  here 
— 98%  of  Altoona  families,  4  out  of  5  in  the  market — get 
most  of  their  news  and  all  their  buying  information  from  one 
source,  the  Altoona  Mirror.  Beats  the  cracker  barrel  all  hol¬ 
low  in  getting  store  traffic! 

Eltoona  SlRtrtor 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Beeler,  Advertising  Manager 


PEN  IS  MIGHTER  THAN  COMPUTER— You  can  write  about  com¬ 
puters  but  computers  can't  write  about  you,  says  Rob  McHugh,  new 
editor  of  the  Daily  Collegian,  student  newspaper  at  The  Pennsylvania 
State  University. 


looking  young  man  of  19  tells  that  affect  students,  it’s  our  job 
you.  “Today  computers  are  do-  to  make  students  aware  of  those 
ing  many  things  that  don’t  even  effects. 


involve  mathematics.  They’re 
writing  books,  analyzing  litera¬ 
ture,  studying  the  classics.  This 
is  really  the  expanding  new  field 
of  the  computer.” 

In  respect  to  his  opinion  on 
journalism  .schools,  it’s  Mc¬ 
Hugh’s  feeling  that,  in  some 
cases  at  least,  it’s  more  impor¬ 
tant  to  “have  .something  to  write 
about  than  to  learn  to  write.” 

“Don’t  get  me  wrong,  I’m  not 
knocking  journalism  schools  in 
any  way,”  he  explains. 

“For  many  people  who  want 
to  be  journalists,  journalism 
school  may  be  the  best  approach. 

I  just  don’t  think  it’s  the  best 
approach  for  me.  I  think  it’s 
more  important  to  learn  psy¬ 
chology,  or  sociology,  or  some 
other  field  dealing  with  the  ele¬ 
ments  of  today’s  life  and  ex¬ 
perience.  I  think  the  best  way 
to  learn  writing  is  by  writing. 
I  think,  for  example,  that  by 
writing  on  the  Collegian  for 
four  years,  I’ll  have  learned  to 
write  just  as  well  as  a  student 
in  journalism  who  hasn’t  writ¬ 
ten  for  the  Collegian.” 

He  says  he  isn’t  certain  at 
this  stage  whether  or  not  his 
long  range  plans  call  for  a  ca¬ 
reer  in  journalism. 

What  of  the  Collegian?  What 
are  his  plans?  What  changes 
does  he  anticipate?  What  are 
his  goals?  Again,  Rob  McHugh 
surprises  you  with  frankness: 

“No,  we’re  not  planning  a  lot 
of  wholesale  changes.  We’re 
planning  to  do  the  job  journal¬ 
ists  are  expected  to  do.  Our 
goal,  if  anything,  will  be  to  en¬ 
courage  students  to  work  for 
their  own  interests.  Certainly, 
campus  news  is  more  important 
than  national  news.  But  when 
national  news  focuses  on  events 


“We  want  students  to  get 
more  involved  in  the  things  that 
affect  them  here.  Outside  of 
that,  I  don’t  know.  Probably 
some  of  our  goals  are  the  same 
things  you  hear  every  year,  then 
find  out  you  can’t  really  do.  But 
we’ll  try  them  anyway  and  see 
what  happens.” 

• 

Fant  action  on  ad 
for  Eastern  Airlines 

Eastern  .Airlines  placed  an 
unscheduled  full-page  ad  in 
newspapers  in  ‘20  cities  to 
thank  its  passengers  for  their 
patience  and  the  Federal  Avi¬ 
ation  Administration  control¬ 
lers  who  stayed  on  the  job. 

The  all-type  ad,  headlined 
“The  Test,”  told  how  the  air¬ 
line  intended  to  fulfill  its  com¬ 
mitment  to  the  public  by  oj)- 
erating  its  flights  as  clo.se  to 
schedule  as  possible. 

“We  ran  the  ad  in  the  March 
.30  edition  of  the  Sew  York 
Times,  Miami  Herald,  and  Mi¬ 
ami  News,"  said  Maurice  L. 
Kelley,  vicepresident-marketing 
planning  and  advertising. 
“Public  reaction  to  it  was  so 
good  that  we  decided  to  run  it 
in  other  cities  that  are  major 
departure  points  on  the  Eastern 
system.” 

Kelly  said  copy  for  the  ad 
was  developed  overnight  with 
the  agency  (Young  &  Rubi- 
cam). 

In  order  to  make  the  dead¬ 
line,  the  Miami  newspapers 
agreed  to  set  the  copy  w’hich 
was  dispatched  by  telephone 
from  New  York.  Ad  mats  were 
made  available  to  newspapers 
in  the  other  cities  where  the 
ad  was  run  at  a  later  date. 
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NOW  new  ENGLAND 

NOT  ONLY  ■ 


FOOD  UNAGE 


BUT 

ALSO 


tu 

NATION 

Retail  Food  Linage. 


Linage  Like  This  Proves  .  .  .  Advertisers  Get  RESULTS  in 

Clue  Wtw  ffmien  Heiister 

NeUi  Hatirn  Journal-Courier 


represented  Nationally  by  Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc. 


Source  Medio  Records 


/ 


announcing 

GT-8000 
MINI  COMPUTER 
SYSTEM  FOR 
NEWSPAPERS 

A  low-cost  system  that  offers  the  full 
capabilities  of  a  general-purpose 
computer  .  .  .  with  performance  far 
superior  to  any  other 
system  within  its  price  range. 

•  increased  keyboard  operator 
productivity 

•  highly  skilled  personnel  not 
required 

•  simplified  production  flow 

•  increased  accuracy  provided  by 
computer;  corrections  and 
make-up  reduced 

•  paragraphs  can  be  re-justified 
for  corrections;  no  stripping 

of  single  lines 

•  typesetting  with  computer 
provides  better  and  more 
consistent  appearance 

•  faster  turnaround  on 
typesetting 

Input:  accepts  all  of  your  present  input; 
no  change;  no  new  equipment 
required 

An  $18,000  basic  system  will  provide 
tape  to  drive  hot  metal  machines, 
Fototronic,  Photon  713,560,532,  Super 
Quick,  and  all  Compugraphic  models. 

The  GT-8000  is  the  mini  system  that  puts 
full  computer  benefits  at  the  fingertips  of 
all  newspapers. 

For  further  information,  write  or  call 

GRAPHIC 

TELECOMMUNICATIONS 

Depot  Plaza  •  Tarrytown,  N.  Y.  10591 

(914)  631-3400 


Pollution  fight  makes 
old  papers  glamorous 


Salvaging  old  newspapers  for 
reprocessing  into  clear  news¬ 
print  is  about  to  become  a  big 
business  again  as  the  result  of 
the  national  attack  on  pollution 
of  air  and  water. 

Merril  Eisenbud,  who  served 
as  New  York  City’s  Environ¬ 
mental  Protection  Administrator 
until  recently,  suggested  he 
would  go  as  far  as  to  propose 
a  public  subsidy  for  scrap  deal¬ 
ers  who  reclaim  old  papers. 

Eisenbud  said  his  estimates 
ran  to  $30  a  ton  as  the  cost  of 
collecting  and  disposing  of  ref¬ 
use.  To  separate  the  old  news¬ 
papers  from  the  general  castoffs 
would  run  the  price  for  that 
item  alone  to  $40  a  ton.  A  scrap 
dealer  can  get  only  $20  a  ton 
now  for  the  old  paper  but,  Eis¬ 
enbud  said,  if  the  taxpayers  sub¬ 
sidized  him  by  $21  a  ton  he  could 
make  a  profit  of  $1  a  ton  and  the 
city  would  realize  a  net  saving 
of  $9  a  ton  in  the  cost  of  col¬ 
lecting  old  papers. 

.3  mills  in  operation 

Garden  State  Paper  Co.  in 
New  Jer.sey  provides  one  outlet 
in  the  New  York  metropolitan 
area  for  old  newsappers  since  it 
has  been  manufacturing  news¬ 
print  by  a  de-inking  process  for 
nearly  10  years  and  delivers  it 
at  a  price  lower  than  that  for 
other  newsprint.  The  company 
owns  another  such  mill  in  Cali¬ 
fornia  and  operates  a  third  in 
Illinois. 

While  Eisenbud  was  making 
his  suggestions  upon  taking  up 
a  new  job  as  professor  of  en¬ 
vironmental  medicine  at  New 
York  University,  the  Paper 
Stock  Institute  in  San  Fran¬ 
cisco  was  given  similar  ideas  as 
to  the  importance  of  reclaimed 
newspapers.  The  speaker  there 
was  R.  William  Erskine,  vice- 
president  of  the  Container  Cor¬ 
poration  of  America.  His  theme 
v/as  the  rising  interest  being 
paid  to  secondary  fibers  and  re¬ 
cycling. 

“First,”  he  said,  “there  is  the 
improvement  and  expansion  of 
newspaper  de-inking  mills  in  this 
country.  They  will  make  it  pos¬ 
sible  for  yesterday’s  newspapers 
to  make  a  comeback  as  tomor¬ 
row’s  newspapers. 

“The  mills  use  a  cleaning  pro¬ 
cess  that  is  roughly  the  same  as 
an  automatic  clothes  washer. 
Bales  of  newspapers  that  are 
processed  by  the  paper  stock 
dealers  are  put  into  a  pulping 
unit  with  a  formula  of  water 
and  de-inking  chemicals.  The 
chopped,  oatmeal-like  goo  is  then 


squeezed  through  huge  rollers 
and  rinsed,  removing  the  inky 
fluid.  Finally,  the  cleaned  fibres 
are  converted  into  sheets  of 
fresh  newsprint. 

“The  development  of  de-inking 
mills  is  going  to  provide  the 
paper  stock  dealer  with  a  new 
and  growing  source  for  his  col¬ 
lected  newspapers.  Yet,  in  spite 
of  this  growing  need,  today  in 
most  large  cities,  only  about  30% 
of  the  newspapers  available  are 
collected.  In  Chicago  alone,  this 
adds  up  to  over  400  tons  that 
are  not  recovered  each  day.  One 
reason  they  aren’t  collected,  is 
that  newspapers  are  often  con¬ 
taminated  with  other  waste,  and 
are  thus  rendered  useless  for 
recycling  purposes.” 

Erskine  reported  that  paper 
stock  dealers  in  two  mid-west 
cities  are  working  with  the  local 
municipalities  in  solving  this 
problem.  In  Madison,  Wisconsin, 
a  profitable  business  relation¬ 
ship  exists  between  the  city  and 
a  local  paper  stock  dealer.  The 
result  is  tons  of  newspaper  for 
the  paper  stock  dealer,  and  a  re¬ 
duction  in  the  amount  of  solid 
waste  that  the  city  has  to  dis¬ 
pose  of  through  land  fill. 

Half  of  the  citizens  of  Madi¬ 
son  have  been  segregating  their 
old  newspapers  from  general 
refuse  as  the  first  step.  It  is  es¬ 
timated  that  almost  45%  of 
newspapers  going  into  this  sec¬ 
tion  of  the  city  are  being  re¬ 
covered.  On  collection  days,  the 
separately  bundled  paper  and 
general  refuse  are  collected  by 
special  city  trucks  which  store 
the  newspapers  in  a  basket-type 
attachment.  After  collection,  the 
papers  are  delivered  to  a  local 
dealer  who  bales  them  and  sells 
them  to  Container  Corp.  for  re¬ 
cycling. 

Disposal  lax 

John  J.  DeLury,  president  of 
the  Uniformed  Sanitationmen’s 
Association,  told  a  congressional 
committee  last  week  that  it 
costs  $13.2  million  a  year  to 
get  rid  of  discarded  Sunday 
newspapers  in  New  York  City 
and  that  represents  7.8  percent 
of  the  sanitation  budget. 

“I  am  not  suggesting  that  the 
Times  and  the  News  not  publish 
Sunday  editions,”  he  said.  “That 
would  be  like  saying  religion 
has  to  go.  I  am  suggesting  that 
those  w'ho  contribute  to  the 
burdens  should  pay  the  costs, 
at  least  in  part.” 

DeLurj’  favored  a  proposal 
to  build  a  disposal  tax  into  the 
retail  price. 
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NOW  GOING 


ir  New  28  story  home  office  building 
for  Cities  Service  Oil  Company 


if  New  Vo-Tech  College  for 
Eastern  Oklahoma 


if  $40,000,000  expansion  in  American 
Airlines  Maintenance  base  — 

Bigger  payroll 


if  $90,000,000  expansion  of  electrical 
facilities  in  five  years  by 
Public  Service  Co.  of  Oklahoma 


if  The  fabulous  new  Port,  bringing 
water  transportation  (and  prosperity) 
to  six  land-locked  states! 


is  TERRIFIC! . 


ULSA 


/ 


OMORROW 


Tulsa  TODAY  is  21st  in  Central  Administrative 
offices,  44th  in  E.B.I.  .  .  .  and  46th  in  popula¬ 
tion!  But  Tulsa  tomorrow!!  Over  $100,000,000 
new  construction  in  Downtown  alone!  Pros¬ 
perous!  Colorful.  And  speaking  of  color  .  .  . 
We  run  the  most  POP  color  in  the  state  and 
offer  Hi-Fi  and  Spectacolor.  Contact  your 
Branham-Moloney  man  or  call  National  Adv. 
Department,  918-583-2161.  Get  colorful, 
hard-sell  coverage  in  Tulsa-Tomorrow  with 
the  .... 


The  OIL  CAPITAL  NEWSPAPERS 


-AND  MORE.. 


IN  THIS  4 


MORNING/EVENING/SUNDAY 
Represented  Nationally  by;  BRANHAM-MOLONEY 


BILLION 


DOLLAR 


Two  Separate  and  Independently-Owned  Newspapers 


MARKET!!! 


Completely  Covering  and  Serving 
the  Magic  Empire 


o 


f’ 


Whole  plant  given 
to  publisher  who 
lost  his  in  storm 

Pass  Christian,  Miss. 

Fellow  feeling  for  a  brother 
l)ublisher  in  distress  recently  led 
Warren  H.  Fisher,  Carlisle 
(Ky. )  Merritrif  publisher,  presi¬ 
dent  of  the  Kentucky  Press  As¬ 
sociation.  to  give  an  entire  offset 
plant  to  Parnell  McKay,  whose 
plant  at  Pass  Christian,  Miss., 
was  devastated  by  Hurricane 
Camille. 

Saturated  with  seven  feet  of 
salt  water,  and  with  the  entire 
city  left  without  a  dry  roof  to 
house  relief  supplies,  the  plant 
of  McKay’s  newspaper  near  the 
.Mississippi  Gulf  coast  was 
luintKl  last  .-Vugust. 

Sympathizers  from  far  and 
near  have  made  offers  of  help 
for  the  beleaguered  publisher, 
one  lady  calling  from  a  far 
Xorthern  state  saying  her  son 
was  in  service  but  had  left  be¬ 
hind  a  Multilith  and  “an  awful 
lot  of  ink,”  which  she  offered  to 
give,  if  it  would  be  helpful. 

McKay  was  civil  defense 
chairman  and  completely  occu¬ 
pied  following  the  storm  in  di- 


Greetings  to  all 

ANPA 

Convention  Delegates 

from 

THE  POST-STAR 

and 

The  Glens  Falls  Times 
(The  "Dynamic  Duo" 
of  Northern  N.Y.) 

The  Glens  Falls  news¬ 
papers  offer  you  satura¬ 
tion  coverage  of  a  fast¬ 
growing  manufacturing, 
resort  and  agricultural 
area  with  annual  pur¬ 
chasing  power  of  over 
$284,000,000  at  one  low 
combination  rate!  Over 
27,000  combined  daily  cir¬ 
culation  covers  this  rich 
mai'ket  of  125,000  people 
in  one  of  “upstate’s”  key 
markets  .  .  . 

•  Warren  County 

•  Washington  County 

•  Upper  Saratoga  County 

•  Lower  Essex  County 

National  Representatives; 
Story  &  Keily-Smith,  Inc. 


recting  recovery  of  civilian  ac¬ 
tivities. 

Movement  of  the  machinery 
was  done  by  publisher  Sam  W. 
Burns  of  the  Harlingen  Press, 
whoso  roof  was  the  center  of 
Hurricane  Beulah  for  a  time  a 
couple  of  years  ago.  The  plant 
included  a  sheet-fd  press,  cam¬ 
era,  vacuum  frame,  folder  and  a 
supply  of  newsprint.  Installation 
of  the  machinery  will  permit 
printing  of  the  Pa.ss  Christian 
Tarpon  Ktacon  again. 

Fisher  once  spearheaded  a 
drive  for  funds  for  a  local  foot¬ 
ball  star  who  underwent  the  firet 
open  heart  surgery  in  Kentucky. 
.■\n  Air  Force  veteran,  he  re¬ 
turned  to  follow  his  late  father 
as  publisher  of  the  newspaper 
in  his  home  town.  His  wife  and 
son  help  him. 

• 

Seminar  planned 
for  eily  eililors 

Cl.M’INNATI 

A  score  of  city  editors  will 
attend  meetings  heie  .April  22- 
25  to  explore  new  methods  of 
covering  local  news,  heats  of 
the  future,  story  ideas  and  re¬ 
cruiting. 

Robert  Harrod,  Cincinnati 
Kncpiirer,  who  arranged  the 
sessions,  has  received  commit¬ 
ments  from  .several  city  editors 
for  heading  uj)  portions  of  the 
[irogram.  They  are; 

Ron  Clark,  Akron  Beacon 
Journal,  how  is  local  news  cov¬ 
ered,  what  is  the  role  of  local 
news  in  the  paper  and  in  the 
community,  and  where  are  ed¬ 
itors  failing; 

Graydcn  DeCamp,  Ci)icinnati 
Post  &  Tiines-Star,  on  beats  of 
the  future,  team  re|)orting  and 
what  should  he  covered; 

Scott  Sullivan,  Baltimore 
Sun,  story  ideas,  writing,  fea¬ 
tures  and  series; 

Paul  .Tanensch,  Louisville 
Courier-Journal ,  on  recruiting 
and  training,  incentive  and  mo¬ 
tivations. 

A1  Hutchin.son,  Tampa  (F'la.) 
T  rihnne. 


. . . .  EDITORIAL  WORKSHOP . . . 

By  Roy  H.  Copperud 


Points  of  Law 

Ed  Greif,  of  Banner  &  Greif,  Ltd.,  a  New  York  public 
relations  firm,  writes: 

“May  Constant  Reader  w'ho-used-to-be-a-court-reporter- 
himself  suggest  a  theme  for  a  column  on  numbers,  par¬ 
ticularly  those  involving  legal  matters?  For  years,  the  gee- 
whiz  school  has  been  reporting  seizures  of  narcotics  in 
terms  of  what  they  might  be  worth  on  the  open  market 
after  being  cut  and  doled  out  at  retail.  Although  one  may 
not  quarrel  with  the  retail  figure  as  one  of  the  facts  of 
the  story,  would  it  not  be  more  realistic — and  equally  in¬ 
formative — if,  when  a  wholesale  seizure  is  involved,  the 
wliolesale  price  also  w’ere  given? 

“The  practice  of  citing  the  larger  amount  may  be 
founded  on  the  desire  of  the  reporter  to  make  his  story 
more  significant,  or  to  reward  the  cooperating  treasury 
agent  by  emphasizing  the  importance  of  the  seizure. 
Either  way,  editing  seems  indicated. 

*  ♦  ♦ 

“.Another  i)ractice  of  this  school  of  reporting  is  record¬ 
ing  the  number  of  times  a  witness  refuses  to  answer  a 
question  and  takes  the  Fifth  Amendment.  Any  reporter 
covering  the  courts  knows  that  a  witness  w'ho  chooses  to 
avoid  answering  on  these  grounds  is  compelled  to  limit 
his  testimony  to  little  more  than  his  name. 

“Once  he  starts  answering  some  material  questions,  he 
may  find  him.self  without  protection  against  self-incrim- 
ination.  Virtually  every  lawryer  instructs  his  client  to  give 
precisely  the  .same  answer  to  every  question  under  these 
circumstances.  It  does  not  matter  whether  the  witness  is 
asked  one  question  or  a  th.ousand;  he  is  constrained  to 
answer  all  in  the  same  way.  The  story  thus  gains  little 
in  significance  if  the  number  of  questions  refused  is  re¬ 
ported.  There  may  occasionally  be  some  point  in  report¬ 
ing  the  number  of  questions  asked,  but  in  those  rare  cases 
the  number  of  refu.sals  is  rarely  worth  the  lead  paragraph, 
much  less  the  headline. 


“Probably  the  worst  offenders  in  the  legal  numbers 
category  are  those  who  report  the  total  of  maximum 
sentences  which  may  be  imposed  w’hen  a  crime  is  charged. 
Thus  an  indictment  that  spells  out  many  particular  in¬ 
cidents  in  the  course  of  criminal  activities  often  has  many 
counts.  But  the  likelihood  that  the  maximum  sentence  will 
be  imposed  on  each  of  the  counts  is  so  remote  as  to  make 
recording  such  a  possibility  a  waste  of  jirecious  space. 

“In  theor>’,  a  peddler  of  hot  dogs  without  a  license  may 
be  guilty  of  a  misdemeanor  and  subject  to  a  maximum 
fine  of  $250  and  six  months’  imprisonment,  but  nothing  is 
gained  by  reporting  that,  on  arre.st,  he  is  liable  to  six 
years’  imprisonment  because  the  police  officer  charged  him 
with  selling  a  dozen  hot  dogs. 

“Many  judges  encourage  the  revolving-tloor  technique 
of  justice  by  refusing  to  sentence  these  violators  to  either 
fine  or  imprisonment,  and  a  realistic  account  to  this  ef¬ 
fect  would  be  much  more  to  the  point. 

“By  the  same  token,  the  fact  that  a  prominent  business¬ 
man  is  charged  with  15  counts  of  income-tax  evasion  and, 
upon  conviction,  is  likely  to  receive  a  one-year  sentence 
which  w'ill  make  him  eligible  for  parole  in  a  matter  of  17 
weeks  or  so  would  be  more  informative  than  the  district 
attorney’s  account  of  his  coup.” 
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Amos  family’s  hobby 


periodicals 

Sidney,  O. 

Coin  World,  the  first  weekly 
newspaper  for  coin  collectors, 
celebrated  its  10th  birthday 
with  twin  issues,  April  8  and 
April  l.j.  The  tabloid  newspa¬ 
per,  with  its  exclusive  reader 
services  and  special  features, 
has  become  a  bj'word  in  the  coin 
hobby  to  millions  of  coin  collect¬ 
ors. 

Launched  by  J.  Oliver  Amos 
in  April,  1960,  the  newspaper 
is  ci'edited  as  a  major  influence 
on  the  spiralling  p^i-owth  of  the 
hobby  which  has  taken  place  in 
the  last  decade.  Coin  World 
circulation  climbed  rapidly  un¬ 
til,  four  years  after  its  intro¬ 
duction,  it  rose  to  more  than 
170,000  weekly  paid  subscrib¬ 
ers. 

Since  it  was  first  published. 
Coin  World  has  been  joined  by 
four  more  hobby  publications 
produced  by  Sidney  Printing 
and  Publishing  Co.,  giving  Sid¬ 
ney,  Ohio  fair  claim  to  being 
the  hobby  publication  center  of 
the  nation.  These  include  two 


prosper 

monthly  numismatic  maga¬ 
zines:  World  Coins  and  iVanris- 
niatic  Scrapbook. 

Serving  stamp  collectors  is 
Linn’s  Weekly  Stamp  News. 
This  43-year-old  philatelic 
newspaper  was  acquired  by  the 
firm  last  year. 

Still  another  Sidney  weekly 
is  Gun  Week,  published  for 
shooters  and  collectors  in  this 
popular  leisure-time  field. 

Senior  newspaper  in  the 
family  of  publications  is  the 
Sidney  Daily  News,  founded  in 
1891  by  J.  O.  Amos,  grand¬ 
father  of  the  present  publisher. 
Publication  of  this  network  of 
si.x  newspapers  pi'ovides  em¬ 
ployment  for  more  than  240 
persons. 

Behind  Coin  World’s  success 
is  the  Coin  World’s  philosophy 
that  the  reader  is  “king.”  Con¬ 
stant,  conscious  effort  is  ap¬ 
plied  to  giving  the  collector  in¬ 
formation  on  U.S.  and  world 
coins,  tokens,  medals,  paper 
money  for  lieginning,  interme¬ 
diate  and  advanced  collectors. 


Schenectady— 

Albany— 

Troy? 

Don't  forget  SCHENECTADY'S 
share  of  the  sfory! 

Schenectady  County  .  .  .  second  major  segment 
of  population  .  .  .  highest  incomes  and  retail 
sales  .  .  .  key  food  and  drug  buying  head¬ 
quarters  .  .  .  home  of  principal  chain  supermarkets 
and  giant  General  Electric  .  .  .  Schenectady 
.  .  .  the  modern  market  .  .  .  delivered  best  by 
The  Gazette  .  .  .  the  only  daily  published  in 
Schenectady. 

Over  70%  household  coverage  in  Schenectady 
County.  Only  negligible  coverage  from  outside 
dailies. 

THE  SCHENECTADY  GAZETTE 

60,370  daily  circulation 

Rathbone  Associates  (Div.  of  C.  W.  O.  &  O.j 
ABC  Publishers  Statement  3/31/70 


In  1961,  Coin  World  initiated 
its  “Trends  of  U.S.  Coin  Val¬ 
ues,”  listing  weekly  for  its 
thousands  of  readers  the  fast- 
paced  changes  in  the  retail  val¬ 
ues  of  coins  in  their  collections. 

Heralding  the  publication’s 
second  decade  of  service  to  coin 
collectors  is  its  special  10th 
birthday  gift — a  free  copy  of 
the  1970  edition  of  Richard 
Yeoman’s  “Guide  Book  of 
United  States  Coins”  (The 
Red  Book)  a  hard-cover  stand¬ 
ard  reference  detailing  history 
of  U.S.  coins.  All  new  sub¬ 
scribers,  as  well  as  present  sub¬ 
scribers  who  renew  their  sub¬ 
scription  during  the  next  few 
weeks  will  receive  the  book. 


Coin  World  has  championed 
the  cause  of  the  collector 
through  editorials  that  pull  no 
punches  and  strigent  advertis¬ 
ing  policies  to  safeguard  read¬ 
ers  who  order  a  record  number 
of  coins  annually.  Estimates  of 
numismatic  sales  total  millions 
of  dollars  annually. 

Evolving  from  this  policy  is 
the  Coin  World  Editorial 
Board,  a  “watchdog”  group 
which  determines,  for  example, 
if  “Proof”  coin  issues  actually 
attain  highest  coin  standards 
as  they  are  understood  by  U.S. 
collectors.  Coins  which  fail  to 
meet  these  standards  are  not 
permitted  to  be  advertised  in 
Coin  World  as  Proofs. 


Tab  section  exposes 
local  drug  problems 


Green  Bay,  Wis. 

The  Green  Bay  Press-Gazette 
is  publishing  a  32-page  tabloid 
section  highlighting  the  prob¬ 
lems  of  drug  and  inhalant  abuse 
on  Sunday,  April  19. 

Intei-views  with  a  Green  Bay 
drug  pusher,  a  former  heroin 
addict,  a  student  who  favors 
legalization  of  marijuana,  and 
a  youth  confined  to  a  county 
hospital  Ijecause  of  problems  re¬ 
sulting  from  sniffing  glue  will 
Ik*  included. 

A  survey  of  1,585  Green  Bay 
area  high  school  students  also 
is  reported  in  the  section. 

Emphasis  throughout  the 
section  is  on  Green  Bay  and  the 
surrounding  communities  in  an 
effort  to  inform  and  educate 
adults  and  younger  people  who 
hav'e  a  tendency  to  think  the 
drug  and  inhalant  problem  is 
one  for  “other  cities”  and  not 
their  own,  managing  editor 
Larry  A.  Belonger  said. 

The  problems  of  alcohol 
abuse  by  adults  is  not  over¬ 
looked  in  the  project,  which 
has  been  developed  over  the 
last  two  and  one-half  months. 

Psychiatrists,  physicians,  law 
enforcement  people  and  edu¬ 
cators  also  were  interviewed.  A 
l)age  of  student  comments  from 
the  survey  will  be  included,  and 
additional  comments  will  be 
published  in  the  daily  Press- 
Gazette. 

The  survey  was  not  com¬ 
pleted  without  problems.  Twen¬ 
ty-seven  area  high  schools  co¬ 
operated  by  allowing  the  sur¬ 
veys  to  be  completed  in  class¬ 
room  settings,  but  the  Green 
Bay  Board  of  Education’s  edu¬ 
cation  committee  refused  per¬ 
mission  at  the  city’s  four 
public  high  schools. 


A  request  for  a  list  of  stu¬ 
dents  and  addresses  also  was 
denied.  School  yearbooks  were 
used  to  obtain  names  and  ad¬ 
dressees,  and  with  a  trial  and 
error  search  through  the  phone 
Ijook,  375  surveys  were  mailed 
to  students  at  the  Green  Bay 
public  schools. 

Only  20  of  the  375  were  re¬ 
turned  because  of  incorrect  ad¬ 
dresses,  and  more  than  220  stu¬ 
dents  completed  and  returned 
the  suiweys  to  the  Press- 
Gazette. 

A  college  level  survey  met 
problems,  too.  The  newspaper 
was  informed  the  day  before 
surveys  were  due  that  the 
University  of  Wisconsin-Green 
Bay  changed  its  mind  and 
would  not  allow  the  survey,  as 
it  said  it  would. 

The  Press-Gazette  already 
had  some  college  surv'eys  com¬ 
pleted  at  St.  Norbert  College, 
so  in  the  hope  of  running  a 
college  suiwey,  the  deadline  was 
extended  and  about  100  UW- 
GB  students  were  contacted  via 
mail. 

.\s  with  the  public  high 
school  students,  the  mail  re¬ 
sponse  was  good.  Almost  half 
of  the  UW-GB  students  mailed 
completed  surveys. 

Both  the  public  schools  and 
UW-GB  denied  permission  to 
survey  because  of  “policy.” 
However,  there  were  indica¬ 
tions  the  systems  did  not  want 
increased  attention  placed  on 
them,  Belonger  said. 

Ten  Press-Gazette  staff  writ¬ 
ers,  plus  the  photo  de])artment, 
produced  the  section.  The 
Press-Gazette  has  a  daily  cir¬ 
culation  of  50,000  and  Sunday 
circulation  of  60,000. 
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KING-Wheie  The  ACTION  Is! 


A  Brilliant  New  Column 


#  Author  of  The  Emerging  Republican  Majority,  which  won  Phillips 
national  recognition  as  THE  political  analyst  of  our  times 

#  A  major  strategist  in  the  Nixon  presidential  campaign 

#  Former  Special  Assistant  to  Attorney  General  John  Mitchell,  the 
Administration's  top  political  operative 


Available  3  times  a  week  (Monday,  Wednesday  and  Friday). 

Plus  THE  PHILLIPS  SURVEY,  an  analysis  of  developing  trends  and  attitudes, 
for  release  the  first  weekend  of  every  month. 


ATU  RES 
NDICATE 


First  Release  of  the  Phillips  column:  Monday,  June  15 
First  Release  of  The  Phillips  Survey:  Weekend,  July  4-5 


To  determine  if  this  exciting  new  feature  is  still  available  in  your  territory,  wire  or  phone  collect. 
R.  K.  ROGERS,  General  Sales  Director 

235  East  45th  Street,  New  York,  N.  Y.  10017  Area  Code  21 2  682-5600 


VERSUS 


A  new  kind  of 
comic  strip 
and  Sunday  Page 
by  Jack  Wohl 
that  is  tuned  in  to 
that  vital  group 
the  young  moderns. 


King  Features  Syndicate,  Inc.,  1970. 


SoreFs 

News  Service 

Brilliant, 
stinging  satire 
by  Edward  Sorel,  the 
political  caricaturist 
whose  drawings  are 
currently  being 
exhibited  in  the 
Museum  ot 
Decorative  Arts  of 
the  Louvre,  in  Paris. 


R.  K.  Rogers,  General  Sales  Director  KING  FEATURES  SYN 
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YOUR  BETTER  HOME 
—  BUILD  and  IMPROVE 


John  D.  Bloodgood,  A.I.A.,  one  of  America’s  leading 
architects,  creates  a  double-value  feature: 


You  may  need  help 
pronouncing  his  name 
(Zee-she)  but  his 
editorial  cartoons 
pack  a  punch 
that  is  unforgettable. 


's  News  Service 


1.  —For  those  planning  home  improvements 


1 


Ad  success  depends 
on  freedom  to  read 


Newspapers  have  long  nur¬ 
tured  the  freedom  of  the  writer 
to  write  as  he  pleases.  They 
have  put  less  emphasis  on  the 
fact  that  they  also  offer  the 
reader  the  right  to  read  as  he 
pleases.  Yet,  in  the  hurry  and 
press  of  modern  living,  the 
second  freedom  may  l)e  as  im¬ 
portant  as  the  first. 

Dr.  Stuart  Tolley,  vicepresi¬ 
dent  for  advertising-communi¬ 
cations  research,  for  the  Bureau 
of  Advertising,  ANPA,  makes 
this  observation  as  the  result 
of  an  exanunation  of  the  read¬ 
ing  process  as  revealed  by  a 
series  of  research  studies  at  the 
Bureau.  He  calls  it  “One  Per- 
•son  Reading  One  Paper:  An 
Overview  of  the  Reading  Pro¬ 
cess.” 

This  freedom  to  read  (or  not 
to  read)  is  of  the  utmost  im- 
[wrtance  as  a  consideration  in 
designing  advertising.  Dr, 
Tolley  points  out.  The  decision 
of  what  to  read  takes  place 
during  a  scanning  process.  An 
ad  designer  can  stop  this  scan¬ 
ning  with  an  unusually  creative 
treatment,  but  the  reader  can 


Then  you1l  need 
WORCESTER 
Here’s  Why! 

Boston — ^Worcester 
is  one  market 
sharing  finance, 
transportation, 
warehousing  and 
distribution. 

But,  Boston  and 
Worcester  are 
separate  newspaper 
markets. 

Buy  accordingly. 


decide  that  the  ad  content  is  not 
worth  further  examination. 

The  best  way  to  proceed,  Dr. 
Tolley  concludes,  is  to  offer 
simple  and  clear-cut  creative 
treatments  which  pemiit  the  in¬ 
herent  api>eals  to  be  perceived 
in  the  reader’s  first  screening  of 
the  ad. 

“After  that,  of  course,  it  is  a 
matter  of  how  many  people  are 
intei-ested  in  those  particular 
appeals  which  determines  how 
many  pairs  of  eyes  will  return 
and  examine  the  ad  in  detail,” 
Dr.  Tolley  said. 

He  outlined  the  reading  pro¬ 
cess  as  follows: 

“The  first  thing  to  be  said 
al>out  newspaper  reading  is 
that  it  is  not  forced,  at  least  in 
the  most  obvious  sense  of  the 
word.  It  is  something  people 
do  as,  when  and  because  they 
want  to.  While  some  read  a 
very  large  quantity  of  the  ma¬ 
terial  in  the  newspaper  and  do 
it  ever>’  day,  year  after  year, 
others  read  very  selectively  and 
only  a  little.  Both  extremes  of 
readers  are  ‘in’  the  newspaper 
becau.se  there  is  something 
about  the  process  which  is  satis¬ 
fying  enough  to  keep  them 
there. 

“For  some  people,  it  is  im¬ 
portant  (and  interesting)  to 
keep  abrea.st  of  all  the  news ;  the 
features;  the  want-ads;  the 
ads.  For  others  a  much  more 
selective  process  seems  to  be  in 
operation  wdth  what  may  seem 
to  l)e  random  criteria.  What  the 
person  finds  interesting  today 
is  not  w'orth  a  glance  tomorrow. 
Some  interests  are  long  term; 
such  as  children,  sports,  fash¬ 
ions.  Other  interests  are  topical 
and  immediate:  the  need  to 
buy  a  pair  of  shoes  today. 

“This  means  that  as  the 


HOW  FAR  INTO  THE 
70’s  CAN  YOU  SEE? 

We  look  back  ten  years  through 
the  sixties  and  view  a  constantly  in- 
c  r  e  a  s  ing  number  of  newspapers 
doing  a  constantly  improving  job  of 
building  local  patriotism  by  dis¬ 
tributing  our  U.S.  Flag  ^  to 
readers. 

In  city  after  city  across  the 
nation,  more  flags  fly  on  national 
holidays  due  to  the  unselfish  de¬ 
votion  of  newspaperdom. 

Publishers  and  carrier  boys  alike 
have  done  their  part  in  our  U.S. 
Fl.ig  crusade. 

We  invite  you  to  join.  Write  for 
sample  flag  set  and  incomparable 
fringe  benefits.  We’ll  comply  with¬ 
out  obligation  on  your  part 

TAMM-V06T  CO.  “THE  FLAG  PEOPLE" 
2200  Olive,  St  Louis,  Missouri  63103 


reader  picks  up  the  paper,  she 
can  read  as  little  or  as  much  as 
she  wishes.  She  can  go  fast  or 
as  slowly  as  she  wants.  The 
character  of  the  news  tends  to 
emphasize  a  kind  of  breathless¬ 
ness,  and  the  way  the  news  is 
laid  out  contributes  to  a  screen¬ 
ing  process  by  the  mind.  The 
facts  are  presented  immediately 
in  the  most  general  form,  with 
details  following  for  those  who 
wish  to  read  more.  The  reader 
takes  as  much  or  as  little  as  de¬ 
sired. 

“Given  the  general  frame¬ 
work  of  a  mass  of  material  and 
the  desire  to  look  at  (attend  to) 
what  ever  strikes  the  fancy  for 
as  long  as  it  seems  interesting, 
there  are  certain  physiological 
considerations  which  assume 
importance.  The  eye  screens 
rapidly,  apparently  lightly  di¬ 
gesting  what  it  is  ‘programmed’ 
to  perceive  or  what  it  expects 
to  sw.  Color  or  striking  con¬ 
trast  tends  to  pull  the  eye  to  a 
focus  ‘after  which’  the  specifics 
are  examined  in  more  detail. 
That  material  which  i  s  diffi¬ 
cult  for  the  eye  to  make  sense 
of  in  the  first  few  .screenings 
either  is  rejected  or  returned 
to  for  more  study  .  .  . 

“As  the  content  becomes 
clearer,  further  ‘decisions’  are 
made  as  to  whether  to  continue 
attending  to  the  same  item  or 
to  go  back  to  a  screening  op¬ 
eration.  In  the  course  of  thd' 
reading,  peripheral  vision  also 
sweeps  adjacent  material  very 
lightly. 

“If  any  of  this  comes  through 
to  consciousness  as  interesting, 
it  has  a  higher  priority  of  being 
examined  in  more  detail.” 


Undercover  report 
8park8  jail  reform 

Cleveland 

Disclosure  of  deplorable  con¬ 
ditions  and  practices  that  exist 
at  the  Ohio  Penitentiary  by  the 
Cleveland  Presa  in  a  series  of 
articles  has  produced  .some 
strong  reactions. 

Governor  James  A.  Rhodes 
announced  plans  for  a  new  $15 
million  state  prison  shortly  after 
the  series  appeared.  He  also  di¬ 
rected  prison  officials  to  look 
into  all  the  charges  made  in  the 
series. 

In  addition,  the  Legislative 
Service  Commission,  research 
arm  of  the  Ohio  Legislature, 
announced  plans  to  investigate 
the  Ohio  Penitentiary,  adding 
that  a  comprehensive  study  of 
the  entire  correctional  system 
would  be  conducted. 

The  series  was  the  result  of 
an  undercover  assignment  car¬ 
ried  out  by  a  Press  reporter, 
Peter  Bloomfield,  who  worked  as 
a  guard  for  43  days. 


Landmark  group 
newspapers  send 
3  to  Washington 

Norfolk,  Va. 

Landmark  Communications 
Inc.  has  announced  the  establish¬ 
ment  of  a  three-man  Washing¬ 
ton  news  bureau  to  serve  the 
corporation’s  six  newspapers  in 
Virginia  and  North  Carolina. 

Frank  Batten,  chairman  of 
the  board  of  Landmark,  said 
the  bureau  will  serve  the 
Ledger-Star  and  the  Virginian- 
Pilot  in  Norfolk,  the  Daily 
News  and  the  Recard  in  Greens¬ 
boro,  N.C.,  and  the  World 
Neivs  and  the  Times  in  Roan¬ 
oke,  Va, 

Don  Hill,  former  Wa.shington 
writer  for  the  Virginian-Pilot, 
is  the  bureau  chief.  On  his  staff 
are  Wayne  Woodlief,  formerly 
with  the  Ledger-Star,  and  Larry 
Cheek,  former  Washington  writ¬ 
er  for  the  Greensboro  papers. 

The  bureau  will  be  located  at 
25  E  Street  NW,  Washington, 
D.C.,  adjacent  to  the  Senate  of¬ 
fice  buildings. 

One  of  the  first  Congressional 
Directories  to  list  Washington 
correspondents  accredited  to  the 
Congress,  in  1882,  lists  Watson 
Boyle  of  the  Norfolk  Landmark, 
a  parent  newspaper  of  one  of 
the  six  to  be  sen  ed  by  the  new 
bureau. 

Hill,  39,  has  been  Washington 
writer  for  the  Virginian-Pilot 
for  nearly  two  years.  Before 
that  he  was  city  editor. 

He  broke  the  national  story 
last  year  of  the  murder  trial  of 
Green  Beret  Capt.  John  J.  Mc¬ 
Carthy,  disclosing  clandestine 
U.S.  operations  involving  Cam¬ 
bodia. 

He  is  a  native  of  Oregon  and 
lived  all  over  the  w’orld  before 
joining  the  Virginian-Pilot’s 
Portsmouth  staff  as  a  reporter. 
He  is  a  Korean  War  veteran 
with  nine  years’  Army  service. 

Woodlief,  35,  is  a  former  Nie- 
man  Fellow  at  Harv’ard  Univer¬ 
sity.  In  recent  years,  he  has 
specialized  in  race  relations  and 
other  human  problems. 

Cheek,  a  native  of  Chapel 
Hill,  N.C.,  graduated  in  1957 
from  the  University  of  North 
Carolina. 


Begins  Army  duty 

Washington 
Theodore  N.  Swift,  a  former 
reporter  for  the  Kentucky  Post 
&  Times  Star,  Covington,  Ky., 
has  taken  leave  from  his  job  as 
press  secretary  to  U.S.  Senator 
Robert  C.  Byrd  of  West  Vir¬ 
ginia  to  serve  in  the  Army  for 
three  years.  He  received  a  com¬ 
mission  as  a  first  lieutenant. 
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Study 


Yes,  actually  a  bit  over  40%  of 
America's  daily  newspapers 
use  Flint  Inks  for  letterpress 
and  web  offset. 

This  leadership  had  to 
be  earned. 


maybe  you're  missing  something! 


NATIONAL  HEADQUARTERS  .  25111  GLENDALE  AVENUE,  DETROIT,  MICHIGAN  48239 

DETROIT  •  ATLANTA  »  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  HOUSTON  •  INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  »  LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS  •  NEW  ORLEANS  .  NEW  YORK  •  PROVIDENCE  •  SAN  FRANCISCO 


Cartoouists  exhibit 
paintings,  sculpture 

Some  of  America’s  best 
known  cartoonists  who  are 
also  painters  and  sculptors 
are  showing  their  fine  art  in 
an  exhibition  in  the  lobby  of 
Lever  House,  Park  Avenue  and 
'>8rd  Street.  The  show,  includ¬ 
ing  12.')  works  by  70  artists, 
opened  Monday,  April  111  and 
continue  through  Sunday.  May 


Star  Parts  promotes 
Johnson  and  Grube 

William  A.  Johnson  has  been 
appointed  executive  vicepresi¬ 
dent  of  Star  Parts  Company. 
South  Hackensack,  N.J.  Pre¬ 
viously,  he  served  the  company 
as  chief  draftsman,  engineer, 
production  manager  and  as  vice- 
president  of  manufacturing.  He 
has  been  with  Star  Parts  22 
years. 

Henry  J.  Grube  has  been  ap¬ 
pointed  vicepresident  of  sales  of 
Star  Parts.  He  has  been  serving 
the  firm  since  1963  as  chief  en¬ 
gineer  and  sales  manager. 

Other  appointments  include; 

David  J.  Sinnott,  vicepresident 
of  engineering  and  research. 

Donald  E.  Alecci,  chief  engi¬ 
neer. 

William  E.  Tarleton,  corpor¬ 
ate  .secretary. 


Open  every  day 

In  order  that  viewers  will 
connect  the  art  with  the  artist, 
his  comic  strip  or  cartoon  fea¬ 
ture  will  l)e  on  display  with 
his  work,  .\mong  the  cartoon¬ 
ists  lepresented  will  be  Milt 
Caniff,  (“Steve  Canyon”) ; 
Mort  Walker  (“Beetle 
Bailey”)  ;  Irwin  Hasen  (“Don- 
di”)  ;  Hal  Foster  (“Prince 
V’ailant”);  Bob  Montana  (“Ar¬ 
chie”)  ;  f>rd  Johnson  (“Moon 
Mullins”)  ;  John  Prentice  (“Rip 
Kirby”)  ;  Alfred  Andriola 
(“Kerry  Drake”). 

The  exhibition  will  Ik*  spon¬ 
sored  by  the  Newspaper  Com¬ 
ics  Council,  the  National  Car¬ 
toonists  Society  and  the  A’cm' 
York  Daily  \ews.  The  show 
will  be  open  to  the  public  from 
10  a.m.  to  5  p.m.,  Mondays 
through  Fridays,  and  from  1 
p.ni.  ti>  11. in.  on  weekends. 


Divideiidiv  waivt**! 

ToitONTO 

The  Thomson  Organization 
Ltd.  reports  its  net  profit  for 
1969  increased  slightly  to  .$8.(> 
million  from  $8. ,5  million  in 
1968.  P'or  the  year  1969  tin* 
Thomson  family  company  in 
Canada  is  waiving  $3.2  million 
in  dividends,  representing  73 
percent  of  what  it  should  have 
received.  This  brings  to  $1 1 
million  the  amount  waived 
since  1966. 


COME  SEE  OUR  SHOW — Cartoonists  are  inviting  the  visiting 
editors  and  publishers  to  step  across  the  street  from  the  Waldorf- 
Astoria  to  Lever  House  (Park  and  53rd)  to  see  their  exhibit  of 
paintings  and  sculpture.  In  the  group  here  are:  Sam  Thurm,  far  left, 
advertising  vicepresident  of  Lever  Brothers;  Milt  Caniff.  Irma  Sell, 
Sill  Fox,  and  Alfred  Andriola. 


20  year  growth  planned  in  new  Springfield,  Mass.,  plant. 

Designed  by  Lockwood  Greene  Engineers,  Inc.,  the  $10  million  plant  providing  140,000  square  feet  of  new 
space  *or  the  Springfield,  Mass.  DAILY  NEWS,  UNION,  and  SUNDAY  REPUBLICAN,  has  recently  been  com¬ 
pleted.  Located  on  a  SVz  acre  downtown  urban  renewal  site,  the  facilities  are  large  enough  to  accommodate 
projected  circulation  growth  of  the  newspapers  for  the  next  20  years. 

Exterior  of  the  three  story  building  uses  white-beige  pre-cast  concrete  panels  with  exposed  aggregate  and 
sandblasted  highlights. 

Interior  facilities  include  separate  editorial  offices  for  each  paper,  with  composition,  engraving,  and  stereo¬ 
typing  on  the  same  floor.  Press  equipment  includes  a  12  unit  Hoe  Colormatic  with  provision  for  an  additional 
20  units.  Newsprint  handling  and  storage,  and  newspaper  processing  and  mailing  uses  highspeed  techniques 
while  providing  for  expansion.  A  third  floor  mechanical  room  also  houses  a  Centrex  II  telephone  system,  the 
first  in  western  Massachusetts. 

Lockwood  Greene  Engineers  provided  planning,  design  and  engineering  services  for  The  Springfield  News¬ 
papers.  For  all  newspapers,  Lockwood  Greene  provides  advance  planning,  site  evaluation,  preliminary  sketches 
and  layouts, final  plans  and  specifications  and  inspection  of  construction. 


LOCKWOOD  GREENE  ENGINEERS,  INC. 

200  Park  Avenue.  New  York,  New  York  10017  •  100  Boylston  Street,  Boston,  Massachusetts  02116 
100  Interstate  85,  Spartanburg,  South  Carolina  29301  •  1720  Peachtree  Street,  Atlanta,  Georgia  30309 


Orlando  Sentinel  Orlando  Evening  Star 


1969  National  Conservation  Achieve¬ 
ment  Communications  Award  to  THE 
ORLANDO  SENTINEL-STAR  by  The 
National  Wildlife  Federation  For  out¬ 
standing  contributions  to  the  wise  use 
and  management  of  the  nation's  natural 
resources 


We  take  great  pride  in  receiving  the  "Con¬ 
servation  Communicator  of  the  Year  1969” 
award  from  the  National  Wildlife  Federation 
for  the  Sentinel’s  conservation-minded  staff 
whose  persistent  articles  on  the  conservation 
dilemma  in  Brevard  County  have  brought  Flor¬ 
ida’s  environmental  and  pollution  problems  to 
public  attention. 

A  “Save  our  Waterways”  Campaign  initiat¬ 
ed  in  Brevard  resulted  not  only  in  action  taken 
by  that  county,  but  in  a  statewide  moratorium 
on  submerged  land  sales  and  dredge  and  fill 
operations. 

It  proves  again  that  an  informed  public  is 
a  force  for  the  good  of  all. 


Organ  donor 
bank  started 
by  newspaper 

Salt  Lake  Cm- 
Informing  its  readers  on  the 
values  and  complexities  of  hu¬ 
man  organ  transplantation  and 
spearheading  an  organ  donor 
program  for  the  University  of 
Utah  Medical  Cejiter  were  the 


for  transplantation,  upon  his 
death. 

Once  the  law  was  in  the 
books,  the  next  step  was  to  do 
something  wnth  it,  the  Tribune 
felt.  At  its  suggestion,  an  organ 
donor  program  was  launched 
which  encouraged  Tribune 
readers  to  will  parts  of  their 
bodies  upon  their  deaths,  to  hu¬ 
manity,  for  transplantation. 

Throughout  the  two-month 
effort,  the  need  for  donations 
was  the  basis  of  the  Tribune 
articles.  But  these  articles  had 
a  secondai*y  message:  That  of 
informing  the  public  about 


pital  administrators  were 
quoted,  transplant  recipients 
told  their  stories,  before-and- 
after-transplant  articles 
brought  the  operations  closer 
to  the  reader. 

While  there  are  various  or¬ 
gan  banks  for  certain  parts  of 
the  body  throughout  the  coun¬ 
try'  (eye  banks,  skin  banks, 
blood  banks,  etc.),  the  Univer¬ 
sity  of  Utah’s  Intermountain 
Organ  Bank  effort  is  the  second 
total-tissue  bank  in  the  U.S. 
The  other  is  the  Living  Bank 
of  Houston. 

Because  of  the  immediate 


On  Sunday,  February  22,  the 
newspaper’s  readers  were 
urged  to  fill  out  and  mail  a 
special  donor  form  in  their 
paper.  Three  weeks  after  the 
forms  were  inserted,  the  Trib¬ 
une  was  receiving  an  average 
of  150  responses  daily. 

Two  other  interesting  facts: 
From  75  to  80  percent  of  the 
two-part  cards  were  filled  out 
by  two  members  of  the  family. 
And  most  of  the  donors  were 
in  the  80-40  year  age  bracket 
and  younger. 

The  Tribune  plans  to  con¬ 
tinue  the  program  on  a  limited 


two-pronged  goals  of  a  recent 
community  service  effort  of  the 
Salt  Lake  Tribune. 

The  programs  were  to  sup¬ 
plement  the  Giving  of  Body 
Parts  Act  passed  by  the  1969 
Utah  Legislature  which  clari¬ 
fied  a  person’s  right  to  bequeath 
parts  of  his  body  to  humanity 


transplantation,  and  how  ad- 
vanceil  technology  and  medical 
procedures  hav'e  vaulted  this 
life-giving  operation  out  of  the 
experimental  stage. 

For  two  months,  articles  and 
photographs  were  displayed  in 
the  Tribune,  featuring  all 
phases  of  the  organ  bank.  Hos- 


need  by  the  U.  medical  center, 
the  Tribune’s  donor  program 
stressed  kidney  transplanta¬ 
tions.  But  the  bank  is  equipped 
to  register  donors  for  corneas, 
skin,  nerve,  and  glands,  and 
then  actually  transplant  the 
tissues  when  they  become  avail¬ 
able. 


Pneumatic  Drop  Will 
Hanijle  2400-Lb. 
Newsprint  Rolls 


Economical — Uses  no  power 

Safe — Cushions  fall  with  air  cylinder 

Adaptable — Will  handle  other  heavy  loads 


The  Gifford-Wood  pneumatic  cushion  drop  is 
an  economical  yet  reliable  way  to  lower  heavy 
newsprint  rolls  from  one  level  to  another.  From 
truck  or  floor  level,  the  roll  drops  quickly  on 
a  gig  to  within  3  or  4  feet  of  Discharge  level, 
where  it  is  slowed  by  compression  of  air.  As  it 
settles  to  the  lower  level,  sloped  metal  fingers 
on  the  discharge  stand  intermesh  with  bed 
fingers  and  the  roll  is  discharged.  Empty  gig 
then  returns  automatically  to  the  upper  level. 


ADVANTAGES 

•  Won’t  damage  rolls  in  transit. 

•  Inexpensive  to  operate. 

•  Simple  to  install.  Gig  and  other  components 
delivered  preassembled. 

•  Occupies  minimum  space.  Only  a  shallow 
12"  pit  required  for  floor  level  discharge.  No 
pit  necessary  if  used  with  discharge  ramp. 
Minimum  headroom,  7'  10". 


•  Provides  operating  flexibility.  Can  receive 
and  discharge  on  the  same  or  opposite  sides. 
Handles  rolls  30"  up  to  68"  wide.  Maximum 
diameter  42".  Minimum  weight  600  lbs.  May 
be  supplied  to  operate  at  any  practical 
height  above  9  feet. 

•  Requires  minimum  maintenance.  Design  is 
simple  and  rugged.  There  are  few  parts 
subject  to  wear. 


For  additional  information  about  the  Gifford-Wood  Pneu¬ 
matic  Cushion  Roll  Drop,  or  any  other  of  our  heavy-duty 
handling  equipment,  write  to  us  at  Hudson,  N.  Y.  —  or  con¬ 
tact  your  Gifford-Wood  sales  representative. 

Sales  Offices:  New  York  Tel.  212/532-5248,  Chicago  Tel. 
312/354-1562,  Atlanta  Tel.  404/378-7293. 


(HIAJ 


basis  in  the  columns  of  the 
newspaper  indefinitely.  It  also 
plans  to  work  with  civic  clubs, 
banks,  shopping  centers,  hos¬ 
pitals  and  insurance  represent¬ 
atives  to  further  distribute  the 
fonns. 

Persons  becoming  organ  do¬ 
nors  will  receiv'e  wallet-sized 
cards  to  be  carried  on  their  per¬ 
son  at  all  times.  In  the  event 
of  their  death,  attending  physi¬ 
cians  and  the  next  of  kin  will 
lie  informed  by  the  card  that 
the  bearer  is  an  organ  donor 
and  parts  of  his  body  have  lieen 
willed  to  humanity. 

• 

Rural  poverty  series 
wins  S800  seholarship 

.\  series  of  articles  on  the 
low-income  rural  poverty  en¬ 
vironment  and  its  resultant 
problems  won  first  place  for 
David  R.  Osier,  a  University  of 
Florida  senior,  in  the  fifth  of 
six  monthly  writing  competi¬ 
tions  of  the  William  Randolph 
Hearst  Foundation’s  $55,200 
.Journalism  Awards  Program. 

Osier  was  awarded  an  $800 
scholarship  and  al.so  became 
eligible  to  participate  in  a  cham¬ 
pionship  competition  for  addi¬ 
tional  scholarship  awards. 

Second  place  and  a  $400 
scholarship  went  to  Stephen 
Solomon,  a  junior  at  Pennsyl¬ 
vania  State  University.  Richard 
.1.  Snyder,  a  University  of  Colo¬ 
rado  senior,  took  third  place  and 
a  $300  scholarship. 

Other  scholarship  winners 
were:  Larry  .Jordan,  Florida; 
Karen  Jo  Elliott,  Texas;  Pat  H. 
McNally,  Fresno  State;  Kenyon 
Jordan,  San  Jose  State;  Sandra 
Flickner,  Kansas  State;  Kris- 
telle  Miller,  Iowa;  and  Jacklyn 
Becker,  Arizona. 


IFFORD-WOOD  INC 

HUDSON,  N.  Y.  12534-TEL.  518  828-7652 


are  few  parts  Research  niaiia|;er 

Charles  N.  Hakes  has  been 
named  manager  of  research  at 
^  I  the  Detroit  Xewa.  The  announce- 

I  I  I  ment  was  made  by  E.  J.  “Ted” 

B  B  !  Grofer,  News  director  of  pro- 

i  motion  and  research.  Hakes 
Q  Q  Q  INC  ^  News  with  a  back- 

TPI  S1«  A9A  ’ '  ground  of  research  experience 

TEL.  518  828-7652  j  Pcoria  (Ill.)  Joumal  Star. 
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color  your  future  with  profits 

■  with  the  ■  ■ 

colorkiNQ 

web  offset  Dress  ^ 


Want  to  color  your  future  with  profits?  Color  King 
is  the  answer.  The  Color  King  web  offset  press  is  ideal 
for  the  newspaper  publisher  requiring  excellent  spot 
and  process  color  in  his  paper,  as  well  as  top  quality 
commercial  printing  capabilities.  Produce  up  to  20,000 
newspapers  or  publications  per  hour  in  sparkling  black 
and  white  and  color.  Horizontal  webbing  provides  min¬ 
imum  web  lengths  between  printing  units  for  more  ac¬ 
curate  color  register.  Unit  design  lets  you  add  more 
perfecting  units  as  you  need  them  with  a  minimum  in¬ 
terruption  of  your  production  schedule. 

Color  King  Presses  are  available  in  up  to  6  perfec¬ 
ting  units  with  a  heavy  duty  jaw  folder  and  an  optional 
double  parallel  fold.  Combination  sheeter  and  pile  de¬ 
livery  with  a  dryer  can  be  added  for  commercial  appli¬ 
cations  ...  all  designed  and  manufactured  to  Ameri¬ 
can  Type  Founders'  high  standards.  Put  a  "King"  to 
work  .  .  .  it's  the  "American"  way. 


Km  PRESS  aivism 

T:i 

RIHERICRn  1|pt  Ftvidirs  Cl.,  Ik. 

r 

JOPLIN.  MISSOIRI  64801 

Phone  (417)  781-37(M» 

1 

One  of  the  White  Consohdeted  Induifit- 

YES. 

“King"  l« 
■nation. 


Dept.  EP  3 

we  are  iiitere«<te(l  in  putting  a 
work.  Please  send  more  infor- 


NAME 

COMPANY  _  , 

ADDRESS  „ 

□  Newspaper  □  Clommerruil 


L 


The  Weekly  Editor 


ulbf  l^ritarbHtiUk  Mpuih 


THE  QUINTUPLETS'  HOUSE 


- - Prr.^K 

liiiHilen  l.end  a  Scifrlihorly  lltuul 

Huihtf. 


C'<on^prvatloll 

Vk  arv  of  OtYic€*-l.al»  ZoiJ<-; 


A  *bam  raising:  pvptil 

An  offer  came  swiftly  from 
the  builders  group  to  supply 
the  labor  and  know-how  for  an 
old-fashioned  weekend  “barn 
raising”.  A  letter  by  Dau  con¬ 
veying  the  offer  to  the  Kienasts 
clinched  the  agreement.  The 
family  made  one  reservation — 
they  did  not  want  a  fund-rais¬ 
ing  drive  conducted  by  the 
newspaper  to  raise  money  to 
pay  for  the  materials,  which 
the  Kienasts  wanted  to  pay  for 
themselves. 

Dau  and  Osmun  then  worked 
together  to  prepare  the  big  an¬ 
nouncement  simultaneously  in 
the  newspaper  and  in  a  public¬ 
ity  release  from  the  builders. 

They  were  both  certain  the 
“barn  raising”  idea  would  cap¬ 
ture  the  imagination  of  news¬ 
paper  editors  and  television  sta¬ 
tions. 

Besides  gaining  the  satisfac¬ 
tion  of  helping  local  residents 
out  of  a  tough  spot,  the  build¬ 
ers  naturally  wanted  maximum 

publicity  in  return  for  their  dining  room.  Ralph  Fi 

efforts.  The  Bernardsville  president  of  the  builder; 

News  worked  hard  to  provide  elation,  worked  with 
the  initial  publicity  and  to  Kienast,  wbo  had  dra> 

take  full  advantage  of  its  ex-  rough  plans  for  the  a 
elusive  role  in  breaking  the  several  months  befor 

stoi^'.  births. 

,,  ...  .  Because  of  its  uniciue  posi- 

Headline  inipuet  .• 

^  tion  as  the  family  s  local  news- 

On  March  12,  two  weeks  af-  paper,  the  only  one  they  read 

ter  the  paper’s  first  story  on  “cover  to  cover”  each  week.  How  did 

the  quints,  Dau  ran  a  lead  story  they  confessed,  the  News  was 
under  the  headline,  “Whirlwind  able  to  maintain  an  inside  eban- 

‘Barn  Raising’  to  Make  Room  nel  at  all  times  to  the  nation- 

for  Quints.”  The  offset  paper’s  wide  news  story,  equaling  or 

largest  headline  type  (36  pt.)  exceeding  daily  newspaper  cov- 

was  enlarged  photographically  erage  in  most  cases.  Three  days  top  half  of  its  front  page  and 

to  48  points  for  maximum  im-  after  the  births,  Mrs.  Kienast  supplementing  this  with  a  dou- 

pact.  herself  called  Mrs.  Stitcher  ble-truck  picture  layout  of  16 

Within  hours  after  publica-  from  her  hospital  bed  in  answer  photos  taken  by  its  photog- 

tion,  the  paper  received  nu-  to  a  news  query.  rapher.  Carmine  Petroccione. 

merous  calls  from  wire  service  The  quints’  father  brought  separate  stories  cover- 

and  daily  newspaper  reporters  exclusive  photos  of  the  infants  jjjg  various  facets  of  the  event 
for  more  information.  The  into  the  News  office  two  weeks  published 

storv  made  most  of  the  big  after  the  infants  were  bom,  , 

dailies  the  next  day.  which  the  paper  (without  wire  ^e  figured  if  we  couldn’t  he 

For  the  next  three  weeks,  the  service  facilities)  promptly  ran  ^  most- 

News  continued  to  beat  the  on  page  one.  ^ 

drums  for  the  “barn  raising,”  Dau  hopes  that  the  massive  Reflecting  on  the  weekend’s 
as  plans  for  the  addition  were  publicity  given  the  “barn  rais-  activity,  Dau  commented,  “It 

completed.  The  builders  esti-  ing”  was  really  the  culmination  ^as  an  ideal  news  event — one 

mated  they  could  complete  85  of  media  attention,  for  the  those  rare  occasions  of  good 

percent  of  the  shell  of  the  sake  of  the  family’s  privacy.  (Continued  on  page  64) 


If Kuildin^  ICfTort 
firauo  Unmd- Small 


B4»rou^h  (  till 
Sii|>|.Hirt  of 


L  STORY  so  the  Bernardsville  (N.J.)  News  play: 
ors  build  a  home  for  the  Kienast  family,  includ 
ing  the  newborn  quintuplets. 


structure  in  a  single  weekend  The  story  landed  on  the  front 
flurry  of  activity.  page  of  nearly  every  Sunday 

„  .  newspaper  in  the  East, 

j  ot  lerx  p  aii>  Five  television  stations  from 

They  would  add  three  badly  New  York,  including  all  three 
needed  bedrooms,  three  baths  major  networks,  sent  crews  to 
and  the  site  to  capture  the  colorful 
5on,  hammering  and  sawing  activity. 
3SO-  Several  radio  stations  broadcast 
Irs.  hourly  reports  on  the  progress 
up  of  the  builders. 

:ion  Interviews  with  the  Kienasts, 
the  the  builders  and  the  volunteers 
who  supplied  food  and  refresh¬ 
ments  were  readily  available. 

(iaichup  coverage 

the  Bernardsville 
News  top  this?  Though  four 
days  late,  it  made  up  for  its 
tardiness  with  maximum  pic¬ 
ture  coverage — running  a  huge, 
eight-column  photo  across  the 


pim 
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Address 


A  NEWSMPER  X  MEMBER 

Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 


The  Arizona 

REPUBLIC 


The  Phoenix 

GAZETTE 


Here’s  your  ticket  to  PHOENIX 
...it  gets  you  Inside  Phoenix’. 

FREE! 

Now  you  can  get  all  of  the  up-to-date  facts  on  one  of 
America’s  fastest-growing  and  fastest-changing  mar¬ 
kets  —  the  burgeoning  Phoenix  metropolitan  area. 

This  comprehensive  market  study  contains  over 
100  pages  of  fascinating  demographics,  psycho¬ 
graphics  and  statistics,  including  complete  and 
pertinent  data  on  food,  drugs,  automotive,  home  con¬ 
struction,  appliances  .  . .  everything  you  need  to  know 
about  a  THREE-BILLION  PLUS  economy.  Get  your  free 
copy  of  Inside  Phoenix  today.  Simply  mail  the  coupon 
to  Howard  Ruby,  General  Advertising  Manager,  P.O. 

Box  1950  E,  Phoenix,  Arizona  85001. 


Type  of  Business 


I 


The  Changing  Nature  of 


CURTISS 

WRIGHT 


Most  people  know  Curtiss-Wright  as  a  pioneer  in  the 
aerospace  industry — for  since  the  days  of  the  Wright 
Brothers  and  Glenn  H.  Curtiss,  Curtiss-Wright  and  its 
predecessor  companies  have  paced  the  development 
of  military  and  commercial  aviation. 

But  the  nature  of  Curtiss-Wright  is  changing.  Al¬ 
though  aerospace  products  continue  to  constitute  an 
important  segment  of  the  company's  business,  on 
December  31,  1969,  for  the  first  time  in  history,  51 
per  cent  of  the  Curtiss-Wright  backlog  consisted  of 
unfilled  orders  for  non-aerospace  products. 

Throughout  1969,  Curtiss-Wright  made  significant 
contributions  to  the  advancement  of  new-generation 
aircraft  as  a  first  tier  supplier  to  such  programs  as  the 
C5  Galaxy  U.S.A.F.  cargo  transport,  the  Grumman  F14 
U.S.  Navy  fighter,  the  Boeing  737,  Boeing  747  Super¬ 
jet,  the  McDonnell  Douglas  DC10  and  the  Lockheed 
1011  Tri-Star  transport.  These  contributions  included 
profile-milled  and  extruded  airframe  structures  .  .  . 
mechanical  actuation  systems  .  .  .  gears  and  gear  sys¬ 


tems  for  power  transmissions  .  .  .  and  components 
for  high-output  engines. 

At  the  close  of  the  year,  however,  the  company 
had  unfilled  orders  of  $85,452,000  for  nuclear  prod¬ 
ucts  and  $64,213,000  for  industrial  products — the  bulk 
of  the  latter  representing  the  backlog  of  Dorr-Oliver, 
in  which  Curtiss-Wright  owns  a  57  per  cent  voting 
interest.  The  acquisition  of  Dorr-Oliver — a  world¬ 
wide  organization  whose  current  emphasis  is  on 
programs  to  reduce  pollution  and  improve  envir¬ 
onmental  conditions — places  Curtiss-Wright  in  new 
and  promising  fields. 

To  produce  the  backlog  of  nuclear  products  on 
order,  Curtiss-Wright  established,  in  1969,  two  new 
major  manufacturing  facilities  as  well  as  expanding 
the  capacity  of  one  of  its  subsidiaries. 

The  nature  of  Curtiss-Wright  changes  as  the  com¬ 
pany  applies  its  technological  and  productive  capa¬ 
bilities  to  meet  new  needs  in  new  areas.  . 


CURTISS 

WRIGHT 

CORPORATION 

One  Passaic  Street,  Wood-Ridge,  New  Jersey  07075 


Manufacturing  Facilities  Located  in:  Caldwell,  Carlstadt,  E.  Paterson,  jersey  City,  Wallington  and  Wood-Ridge,  N.j.  •  Buffalo,  Farming- 
dale,  Hempstead,  Long  Island  City  and  Smithtown,  N.Y.  •  Stamford  and  Windsor,  Conn.  •  Cincinnati  and  Cleveland,  Ohio  •  Addison,  III. 
•  Hazleton,  Pa.  •  St.  Louis,  Mo.  •  Los  Angeles  and  Vernon,  Calif.  •  Orillia  and  Toronto,  Can.  •  Nassau/Lahn,  Germany  •  Sao  Paulo,  Brazil 


Moving  or  Expanding  ...  I 

call  on  TAFT 


Whether  you’ve  decided  to  aoa  nevi/  press 
equipment  or  to  relocate  your  existing  plant, 
call  on  Taft.  People  have  been  doing  it  since 
1888  because  Taft  treats  all  press  units  like 
the  precision  equipment  they  are. 

And  now  Taft  has  added  a  new  dimension  to 
its  service  as  the  exclusive  distributor  of 


Dynapure  Ink  Mist  Filtration  Systems,  a  con¬ 
cept  that  helps  control  the  environment  of 
your  press  room  by  capturing  ink  mist  at  its 


D^NAPUPE 


It’s  never  too  early  to  call  on  Taft.  Our  sug¬ 
gestions  on  the  type  of  rigging  required  might 
cut  your  costs  considerably.  So  call  Taft  at 

312-666-4114. 
We’re  always  ready 
to  be  of  service. 


GENERAL  DYNAMICS 

Electro  Dynamic  Division 


TAFT  CONTRACTING  COMPANY,  INC. 

1127  West  Adams  Si.,  Chicago,  III.,  60607,  312/666-4114 
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Quints  ’  house 

(Continued  from  page  60) 

news  when  everyone  connected 
with  the  event  benefits.” 

The  Bernardsville  News  is 
owned  by  the  Recorder  Pub¬ 
lishing  Co.,  w'hich  also  pub¬ 
lished  three  other  weeklies  and 
a  shopper.  Cortlandt  Parker  is 
owner  of  the  company  and  ed¬ 
itor  of  the  News. 

Dau  is  a  graduate  of  Colum¬ 
bia  University’s  Graduate 
School  of  Journalism.  He  for¬ 
merly  worked  as  a  reporter  for 
the  Philadelphia  Inquirer  and 
as  city  editor  of  the  Woodbury 
(N.J.)  Daily  Times.  Before 
taking  over  as  managing  editor 
of  the  Bernardsville  New's  last 
July,  he  worked  in  the  public 
relations  department  of  Bell 
Telephone  Laboratories,  Mur¬ 
ray  Hill,  N.J. 

• 

Two-sided  fax  sheet 

Tokyo 

Asahi  Shimbun  and  Toshiba 
Electric  Company  this  week 
demonstrated  a  home  facsimile 
newspaper  set  that  turns  out  a 
sheet  printed  on  both  sides  si¬ 
multaneously.  (E&P,  March  14). 


5  computer 
systems  used 
for  AP  wires 


William  Ginsberg  Associates 

CONSULTING  ENGINEERS 


William  Ginsberg — Consulting  Engineer 
Robert  K.  Ginsberg  P.E.,  Herman  S.  Brandes  P.E. 


Exclusively  serving 
the  newspaper 
industry  and 
the  graphic  arts. 
In  our  over  41  years 
of  experience,  we 
have  successfully 
completed  over  90 
major  projcts. 


Call  on  us  for: 


•  CONSTRUCTION 
AND  ANALYSIS 

•  PLANNING  FOR 
EXPANSION 

•  DESIGN  FOR 
NEW  PLANTS 


•  MODERNIZATION 
OF  FACILITIES 


•  CONSULTATION 
SUPERVISION 


news  distribution  centers,  an¬ 
nounced  to  begin  testing  this 
year,  will  rely  on  an  AP-planned 
computer  to  provide  typesetting 
justification  and  to  follow  edi¬ 
torial  instructions  on  story  pri¬ 
ority  and  routing — which  story 
goes  when  on  what  wire. 


Five  complete  computer  sys¬ 
tems  are  in  regular  operation 
by  the  AP  in  news-related  work. 
Tw'o  are  assigned  to  the  basic 
stock  market  reports ;  two  others 
provide  the  justified-lines  trans¬ 
mission  of  news  copy  for  nine 
different  wires,  and  perform 
special  tabular  functions;  the 
fifth  bridges  the  technology  dif¬ 
ferences  affecting  Wirephoto 
transmission  systems  in  the  U.S. 
and  abroad. 

In  delivery  of  some  AP  stock 
market  reports  today,  a  com¬ 
puter  talks  to  a  computer  which 
talks  to  a  computer — without 
any  human  guidance  between 
the  steps. 

Further  advances  are  in  sight. 
Research  and  testing  are  far 
along  on  a  system  of  editing  in 
which  computer-style  electronic 
equipment  replaces  the  tradi¬ 
tional  paper,  pencils  and  paste- 
pots  in  preparing  news  copy 
within  a  computer  system  for 
letter-perfect  delivery  on  the 
wire.  X  program  for  regional 
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331  MADISON  AVENUE,  NEW  YORK,  N.  Y.  10017 
212  MU  7-6693  MU  7-6356 


The  list  of  computer  opera¬ 
tions  in  the  AP  report  already 
includes : 

— Line  justification  and  words 
division  for  all  national  wires 
adapted  for  automated  typeset¬ 
ting. 

— The  TA  wire,  another  AP 
pioneering  operation,  now  re¬ 
ceives  and  relays  automatically 
the  entire  AA  news  wire  file,  at 
almost  the  same  time  as  the  AA 
and  at  a  20  percent  wordage 
gain  over  the  manual  operating 
rate. 

— Tabular  matter,  particu¬ 
larly  on  election  tables,  is  in¬ 
comparably  faster  and  in  ex¬ 
cellent  alignment. 

— The  DDD  Business  News 
wire  benefits  from  the  improved 
tabular  operation,  and  .\P  stock 
market  lead  writers  get  a  steady 
flow  of  direct  reports  from  the 
computers  which  are  program¬ 
med  to  note  and  report  on  un¬ 
usual  sales  or  trends. 

— Sports  wire  service  gained 
faster,  neater  box  scores,  with 
uniform  abbreviation  of  names, 
and  instant  access  to  statistics 
of  many  kinds  at  the  press  of  a 
console  button.  Sports  additions 
last  year  alone  included  “instant 
box  scores”  via  Dataspeed,  col¬ 
lege  football  scores  lists  set  up 
alphabetically  and  by  regions, 
major  conference  standings,  and 
weekly  tabulations  of  records 
and  remaining  schedules. 

All  since  1963 

Computers  first  were  used  in 
1963  to  deliver  AP  stock  market 
reports,  a  step  made  necessary 
by  the  fact  that  manual  tabula¬ 
tion  was  being  swamped  when 
sales  averaged  5  to  6  million 
shares  a  day — about  %  of  the 
recent  average  and  only  about 
1/6  of  the  volume  of  the  record- 
breaking  days  in  1969. 

It  was  a  great  advance  when 
the  first  AP  computer  began  de¬ 
livering  the  final  market  table 
one  minute  and  20  second  after 
the  market  closed.  The  computer 
which  wrote  that  record  has 
long  since  been  outdated  and  re¬ 
placed.  The  interval  now,  be¬ 
tween  the  “market  closed”  sig¬ 
nal  and  the  start  of  transmis¬ 
sion:  one  second. 

A  Wirephoto  that  takes  8 
minutes  to  clear  the  U.S.  net¬ 
work  requires  12  minutes  in  the 
electronic  mode  used  in  Europe. 
The  computer  processes  the  sig¬ 
nals  to  permit  picture  movement 
in  either  direction. 


Burst  speed 
of  660  wpm 
in  keyboard 

A  solid-state,  blind  keyboard 
designed  to  perforate  tape  for 
the  Compugraphic  4961  and 
2961  is  being  marketed  by  Au¬ 
tomix  Keyboards  Inc.,  according 
to  Thomas  .1.  Coad,  president  of 
AKI. 

The  new  Autotape  keyboard 
incorporates  a  buffered  memory, 
which  provides  burst  speeds  up 
to  660  words  per  minute.  X 
total  of  80  keys  gives  access  to 
28  functions  in  addition  to  the 
regular  alpha-numeric  coding. 
Single  keys  generate  multiple 
code  sequences  for  Tape  Con¬ 
trol  Indent,  Quad  Left  and 
Quad  Right.  The  Autotape  4961 
has  the  necessary  connectors 
and  circuitry  to  allow  for  direct 
input  to  the  Compugraphic  CG 
4961  Phototypesetter. 

Customers  have  a  choice  of 
secretary  shift  or  TTS  layout, 
with  %”  or  W  spacing  between 
key  center.  Indicator  lights  are 
provided  for  Power  On,  Shift, 
Upper  Rail,  Upper  Magazine, 
quad  Center  and  Quad  Right. 

Coad  said  a  Universal  Coun¬ 
ting  Console  will  be  available  in 
May  to  provide  counting  for  an 
unlimited  number  of  typefaces, 
without  the  necessity  for  pur¬ 
chasing  “width  cards”  or  “width 
plugs”.  Line  length  selection  can 
be  made  directly  in  picas  and 
poits,  and  maximum  space-bands 
expansion  is  programmable.  Us¬ 
ing  this  console,  the  .Autotape  is 
capable  of  driving  many  differ¬ 
ent  types  of  phototypesetters. 

A  standard  version  of  the  Au¬ 
totape  is  available  for  computer 
input.  AKI  also  manufactures 
the  Autocomp  for  display  type¬ 
setting  through  computers,  the 
.Autotext  for  quality  typesetting 
with  the  A^I-725,  and  Automix 
keyboards  for  setting  display 
and  text  matter  with  Photon’s 
713-5,  713-10,  and  713-20.  All 
AKI  keyboards  use  solid-state 
electronics. 

Information  may  be  obtained 
by  writing  Automix  Keyboards, 
Inc.,  13256  Northrop  Way,  Bel¬ 
levue,  Washington  98004. 

• 

Associate  list  grow  s 

New  Brunswick,  N.J. 

The  New  Jersey  Pi’ess  As¬ 
sociation  now  has  150  associate 
members.  General  manager 
Lloyd  Burns  reports.  The  com¬ 
mittee  headed  by  Joseph  Ab¬ 
bott  of  International  Tele¬ 
phone  &  Telegraph  Co.  PR 
staff  signed  up  23  new'  asso¬ 
ciate  members  recently. 
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two  new  names  in  newsprint 


HPMSPWW  ^ 

DwlOaie  OFFSET  NEWSPRINT 

1  .  . 


BelBaie  paper  brings  you  a  new  dimension  in  printing  quality.  Made  on  a  revolutionary  twin-wire 
forming  device,  it  offers  these  features  over  Fourdrinier  newsprint: 

•  better  formation,  a  fine  even  grain  for  improved  printability  and  strength; 

•  better  opacity,  from  greater  retention  of  fine  fibres  in  the  centre  of  the  sheet; 

•  better  wireside  printability,  less  than  half  the  wire  mark; 

•  better  offset  printing,  less  tendency  to  lint  through  elimination  of  the  felt  side. 

A  mid-west  daily  said  after  a  test  run  that  our  BelBaie  sheet  was  "an  outstanding  performer  and 
the  run  was  made  without  a  break". 


THE  ONTARIO  PAPER  COMPANY  LIMITED 

THOROLD,  ONTARIO,  CANADA 
~ALES  OFFICES  AT  THOROLD.  ONTARIO,  AND  AT  220  EAST  42ND  ST.,  NEW  YORK,  N.Y.  10017 


Les  Griner,  No.  1  newspaper 
plant  builder,  is  retiring 


— the  treadle  press  in  1777; 
the  rotary  press  and  line  cast¬ 
ing  machines  in  the  U.S.  of 
the  late  1800s.  Facsimile  be¬ 
gan  to  be  practical  in  1940  and 
Lee  Hills,  then  managing  ed¬ 
itor  of  the  Miami  Herald  and 
now  president  of  Knight  News¬ 
papers,  wrote  a  book  about  ex¬ 
periments  with  it  in  Miami. 

“.\11  this  was  slow.  Things 
began  to  move  in  1950  when 
Fotosetter  was  installed  in  the 
U.S.  Government  Printing  Of¬ 
fice  in  Washington.  That  was 
the  first  practical  u.se  of  film 
composition,  followed  quickly  by 
competition  among  equipment 
manufacturers.  By  1954  interest 
was  high  enough  for  the  Ameri¬ 
can  Pre.ss  Institute  to  hold  its 
first  New  Methods  seminar  at 
Columbia  University. 

“The  next  big  step  was  the 
application  of  the  computer  to 
production,  adding  to  its  earlier 
u.se  in  data  processing. 

“What’s  next?  Who  knows? 
Historically  we  came  up  with 
solutions  when  the  problems  be¬ 
came  bad  enough. 

“As  more  speed  was  need¬ 
ed,  along  came  the  Teletypeset¬ 
ter,  tape,  faster  presses,  and 
computers. 

‘‘.\s  the  need  grew  for  a  more 
attractive  ‘package’,  along  came 
cleaner  letterpress,  offset,  and 
good  color. 

“As  constantly  rising  costs 
became  more  and  more  burden- 
.some  many  developments  in¬ 
creased  productivity. 


Miami,  Fijv. 

“More  has  liappene<l  to  im¬ 
prove  newspaper  printing  in  the 
last  20  years  than  happened  in 
the  1180  years  Ix'fore  1950.’’ 

That  comment  comes  from  a 
highly  qualified  source — Leslie 
,1.  Griner,  now  retiring  as  vice- 
president  of  production  for 
Knight  Newspapers. 

During  a  43-y'ear  career  he 
has  supervised  construction  and 
equipment  of  newspaper  build¬ 
ings  costing  $72  million  and 
much  of  that  was  at  pre-infla¬ 
tion  prices.  The  cost  of  200 
press  units.  :il  folders  and  114 
color  cylinders  alone  was  $40.- 
:{50.000'. 

Les  has  just  completed  his 
part  in  construction  of  Knight 
Newspapers’  new  $‘20  million 
home  for  the  Charlott-e  (N.C.) 
Ohserrer  and  the  Charlotte 
Xewa.  Presses  will  start  run¬ 
ning  in  that  building  next 
month. 

Two  years  ago  (May,  1968) 
Knight  Newspapers  completed 
its  new  building  for  the  Tal¬ 
lahassee  Ifemocrat,  a  computer¬ 
ized-photocomposition-offset  op¬ 
eration. 

The  newest  printing  equip- 


Leslie  J.  Griner  at  the  Miami  Herald. 

- -  ment  sparked  Les’  comment  on 

newspaper  progress.  His  own 
1927-1970  career  provides  the 
facts.  Printing  methods  stayed 
pretty  much  the  same  for  years  “So  what  comes  now?  It  de- 
after  he  began  as  an  apprentice  pends  upon  the  problem.  Of 
^  in  1927  on  the  Yoini<istoreri  one  thing  I  am  sure — all  these 

^  (Ohio)  Iter  Deatsche  Arheiter  developments  have  made  a 

d  the  Youngs-  greatly  improved  newspaper  for 
Then  several  the  reader  and,  as  a  result,  for 
h  had  been  the  advertisers.  Our  best  news- 
years,  began  papers  of  today  are  infinitely 
ir  Les  tell  it;  superior  to  our  be.st  newspapers 
T  printing  to  of  20  years  ago.” 

>duction  from  .Just  as  he  ended  the  con- 
,  it  started  in  .struction  phase  of  his  career  in 
an  w'ith  mil-  1970  with  the  new  Charlotte 
charms  print-  building,  Les  Griner  began  his 
jlocks.  career  that  way.  In  1935  he 

bos.sed  construction  of  a  $4  mil- 
«r  >iar!«  building  for  the  Youngs- 

:h  happened  town  Vindicator. 

centuries  but  Later  he  built  a  warehouse 
ting  were  in-  and  an  addition  for  the  Detroit 
money  which  Sews.  After  joining  Knight 
playing  cards  Newspapers  in  1951,  he  super- 
ng  in  China;  vised  construction  of  an  auxili- 
mis.  No  one  ar\’  plant  for  the  Miami  Herald, 
ion  or  news.  Then  came  the  Southside  plant 


efficiency  plus 
le  art  department! 


Your  most  efficient  worker  in  the  art  department 
costs  only  $189.  It  takes  only  one  square  foot  of 
space  yet  the  ARTWAXER  is  the  world's  only  un¬ 
limited  capacity  waxing  machine  due  to  its  open-end 
roller  arrangement.  Its  plastic  outer  shell  stays  cool  at 
all  times  and  all  the  accessories:  footswitch,  art 
brayer,  burnishing  bone,  Artwax  and  instruction 
booklet  are  included  in  the  price.. .about  half  of  what 
you'd  pay  for  a  lesser  machine! 


25  e.  exchange  st. 
akron,  ohio  44308 
phone:  (216)  762-3555 


Artwaxer 


170-4 
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An  ANNOUNCEMENT  From 
WOOD  NIIISTRIES.  INC. 


PLAINFIELD,  NEW  JERSEY 


To  All  Newspaper  Publishers  and  Members  of  the  Graphic 
Arts  Industry  .  .  . 

WOOD  has  now  acquired  the  Press  Division  of  R.  Hoe  Co.,  Inc.  We  wish 
to  assure  all  present  and  future  customers  that  this  action  represents 
a  merger  of  two  great  firms  which  for  more  than  a  century  each  have 
pioneered  in  the  development  of  high  speed  presses  and  equipment 
and  have  contributed  notable  advances  in  production  to  this  greatest 
of  all  media  of  mass  communication. 

To  publishers  around  the  world  we  wish  to  make  it  clear  that  this  step 
represents  an  expansion  program — not  the  elimination  of  a  competitor. 
The  companies  will  be  merged  into  a  combined  organization  and  will 
become  the  Wood-Hoe  Division  of  Wood  Industries,  Inc.  All  customers 
can  be  assured  that  their  investments  in  our  various  products  will  be 
fully  protected  for  we  shall  continue  to  manufacture  and  service  all 
products.  The  same  high  standards  of  service  that  Wood  and  Hoe 
clients  take  for  granted  are  guaranteed. 

Furthermore,  the  graphic  arts  industry  can  look  for  continued  significant 
developments  from  the  merging  of  Wood  and  Hoe. 

We  shall  adhere  to  the  principles  that  have  guided  us  in  the  past — the 
manufacturing  of  high  quality  products,  efficient  and  prompt  service. 
You  may  be  sure  that  we  will  exert  every  effort  to  merit  your  continued 
confidence. 


DANIEL  McCOLLEY 

Chairman  and  President 


Les  Griner 

(('iDiiiiiited  from  poge 


iKiing  74  press  units  and  41 
color  cylinders  for  the  Miami 
Herald. 

Les,  who  began  as  a  young 
apprentice  stereotyper  and  mas¬ 
tered  the  other  crafts,  takes 
great  pride  in  the  profession¬ 
al  development  of  his  field.  He 
welcomed  trained  engineers  in¬ 
to  newspaper  production.  He  is 
a  member  of  the  Engineering 
Society  of  Detroit  and  a  senior 
member  of  both  the  American 
Institute  of  Industrial  Engi¬ 
neers,  and  the  American  Insti¬ 
tute  of  Plant  Engineers. 

Over  the  years  he  developed 
improvements  in  equipment  and 
held  seven  patents  on  devices 
used  in  stereotyping  and  on 
presses.  The  most  widely  u.sed 
one  is  an  improvement  of  the 
3-to-2  folder. 

In  1955  Les  participated  in 
founding  the  Portage  Newspa- 
|)er  Supply  Company,  the 
Knight  subsidiary  in  Akron, 
which  deals  in  printing  sup¬ 
plies  of  all  kinds.  He  has  served 
on  its  board  since  the  founding 
and  he  was  a  member  of  the 
Knight  Newspapers,  Inc.,  board. 

Les  will  continue  living  at  his 
Miami  home.  655  Island  Road, 


Bay  Point.  Willi  wife  .Martha 
he  will  fly  his  own  airplane. 
Both  are  pilots.  Roth  are  en¬ 
thusiastic  pistol  and  rifle  tar 
get  experts.  But  perhaps  their 
most  active  hobbies  will  con¬ 
tinue  to  be  reading  newspapers, 
and  turning  out  printing  of 
high  quality  on  their  own  pri 
vate  press  in  their  home. 

• 

Offer  both  cases 
with  Irascope 

Waltham,  Mass. 

Spiras  Systems  Inc.,  an  affi 
Hate  of  USM  Corp.,  has  an¬ 
nounced  the  availability  of  an 
upper/lower  rase  format  with 
its  Irascope  CRT  Data  Display 
Base  and  Terminal. 

Salient  features  of  the  Ira 
sco|)e  include:  unique  dual  mode 
output  switchable  from  high 
speed  block  transfer  to  Tele¬ 
type  compatible  character  trans¬ 
fer;  1000  high-resolution,  flick¬ 
er-free  characters  in  a  2000- 
character  field ;  bonded  safety 
faceplate,  etched  for  minimum 
glare;  and  an  interactive  type¬ 
writer-like  keyboard  which  fea¬ 
tures  complete  editing  with  in- 
-sert,  delete,  repack  and  correct 
capabilities  (all  of  which  can 
also  be  accomplished  via  remote 
computer  control). 


EDITOR  &  PUBLISHER,  SSO  Third  Avenue,  New  York,  N.  Y.  10022 

Dear  Editor  &  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

Name  . 

Address  . 

City  . State . Zip . 

Company  . 

Nature  of  Business  . 

□  Remittance  enclosed  $8  a  year,  U.S.  and  Canada- 

All  other  countries,  $20  a  year. 


WHAT  DID  YOU  SAY? — Well,  here  it  is  right  on  the  video  screen. 
Barbara  Clark,  IBM  systems  programmer,  has  all  the  information  for 
a  classified  ad,  or  editorial  material,  at  her  finger  tips  with  this  new 
terminal  at  the  Los  Angeles  Times.  Copy  stored  by  computer  can 
be  entered  at  the  terminal — one  of  32  to  be  attached  to  the  Times' 
IBM  System  360 — or  called  back  to  the  screen  for  revision  any  time 
before  publication. 


Tv  and  computer 
system  helpful 
at  ad  counters 

By  linking  television  and  com¬ 
puter  technologies,  engineers  at 
International  Business  Machines 
Corporation  are  providing  ver¬ 
satile  visual  information  sys¬ 
tems  for  newspaper  applica¬ 
tions.  The  combined  technologies 
provide  images  of  high  resolu¬ 
tion,  uniform  density,  and  great 
information  content. 

Such  systems  can  employ  tv 
techniques  such  as  split  screen 
displays,  channel  selection,  and 
typical  video  camera  or  video 
tape  broadcasts,  as  well  as  pre- 
•senting  alphanumeric  and  x-y 
graph  information  to  summar¬ 
ize  computer  calculations. 

.Standard  Iv  nmnilnr 

Systems  under  development  at 
the  company’s  Federal  Systems 
Division  facility  combine  stan¬ 
dard  television  monitor  units 
with  one  of  .several  models  of 
IBM  System /360. 

In  the  newspaper  system,  the 
keyboard  and  video  display  ter¬ 
minal  will  be  used  both  by  edi¬ 
tors  and  classified  advertising 
personnel.  Typically,  an  editor 
will  use  the  terminal  to  review 
and  rewrite  stories  stored  in  the 
system,  such  as  obituaries  which 
require  editing  before  publica¬ 
tion.  As  he  calls  the  copy  to  his 
screen,  the  editor  can  make  word 
or  punctuation  changes  or  in.sert 
new  copy  and  then  direct  the 
edited  material  into  the  line- 
I  casting  process.  Editing  and 
cur.sor  movement  keys  are  avail¬ 


able  on  the  keyboard. 

Newspaper  systems  will  also 
be  used  by  classified  advertising 
personnel  to  take  advertising 
orders  from  telephone  callers. 
They  will  type  the  desired  ad¬ 
vertisement  and  have  it  appear 
on  the  screen.  When  verified, 
the  ad  can  be  entered  into  the 
computer  system.  Schedule  for 
printing  the  ad  is  al.so  entered. 
Based  on  the  size  and  number 
of  appearances,  the  computer 
will  calculate  charges. 

• 

Oregon  newspapers 
adding  plant  wing 

Sai.KM,  Ore. 

A  $2.5  million  expansion  pro¬ 
gram  and  conversion  to  offset 
printing  has  been  announced  by 
the  Statesman-.Journal  News¬ 
papers  here. 

Statesman-Journal  Newspa¬ 
pers  produce  the  morning  Ore¬ 
gon  Statesman,  circulation  88,- 
642,  with  Wallace  .A.  .Sprague, 
publisher,  and  the  afternoon 
Capital  Journal,  circulation 
24,534,  with  William  Mainwar- 
ing,  publisher. 

The  Chas.  T.  .Main  Company 
of  Boston,  industrial  design  and 
engineering  firm,  has  been  re¬ 
tained  in  connection  with  the 
project.  A  wing  will  be  added  to 
the  downtown  newspaper  plant 
to  house  a  five-unit  Goss  Metro 
ofT.set  press,  a  new  mail  room 
and  camera  department.  Rear¬ 
rangement  of  departments  in  its 
present  plant  to  facilitate  pro¬ 
duction  flow  also  is  in  the  plan¬ 
ning. 

Ground-breaking  is  scheduled 
for  this  fall  with  completion  be¬ 
fore  May,  1971,  when  the  new 
press  is  slated  to  arrive.  It  will 
replace  a  46-year-old  letterpress. 
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No  more  ticker-tape  parades?  It  could  come  to  that  if  there  were  no  more  railroads. 


Paper  wouldn’t  be  so  cheap  any  more  without  railroads  to  move  it  from  the  mills. 
There’d  be  fewer  newspapers.  Fewer  magazines.  Fewer  school  books. 

Paper  would  be  so  scarce  you  might  even  be  able  to  use  it  for  money. 


No  more  railroads  to  deliver  the  most  goods  at  the  lowest  cost?  We  can’t  afford  that. 
But,  given  fair  taxation,  up-to-date  regulations,  and  the  ability  to  do  business 
like  any  other  business— the  railroads  will  always  deliver  the  goods. 

Pmericds  Roilroods 

Ulho  needs  them?  You  do.  UUe  oil  do. 


There’s  more  reading 
in  ad-healthy  papers 

The  ratio  of  advertising  to  to-  avei’age  number  of  editorial 
tal  content  of  newspapers  meas-  pages  increased  from  11  to  18 
ured  by  Media  Records  reached  in  those  issues. 

in  1969.  For  Sunday  newspapers,  the 

Editorial  content  was  38%.  average  number  of  pages  went 
Ad  content  of  morning  news-  from  71  in  1946  to  146  in  1969 
papers  was  62.3%,  evening  pa-  while  the  average  number  of 
pers  62.1%,  and  Sundays  61.5%.  editorial  pages  in  those  issues 
The  percentage  of  advertising  increased  from  33  to  55. 
content  increased  from  61.9%  in  Ba.sed  on  Media  Records 
1968.  In  1940  advertising  con-  measurements  of  104  morning 
tent  of  newspapers  was  40.1%.  new.spapers  in  1969  and  100 
In  1946  it  had  risen  to  54.5%.  morning  newspapers  in  1968, 
The  increase  in  advertising  the  Bureau  of  Advertising, 
content,  both  in  linage  and  per-  ANP.\,  noted  that  the  number 
centage,  resulted  in  larger  news-  of  ad  pages  in  the  average  issue 
pai)ers  during  the  last  25  years,  advanced  from  29.3  in  1968  to 
.4s  the  accompanying  figures  re-  29.9  in  1969  while  the  number 
veal,  advertising  volume  did  not  of  news  pages  rose  from  16.9  to 
replace  editorial  content.  The  17.3. 

“news  hole”  or  unpaid  content  For  evening  papers,  the  num- 
was  increased  as  ad  volume  ber  of  ad  pages  in  the  average 
gr^w  and  as  the  size  of  the  av-  issue  advanced  from  28.5  to  29.2 
ei-age  issue  expanded.  and  the  number  of  news  pages 

The  average  page  size  of  from  16.8  to  17.1.  There  were 
morning  newspapers  increased  145  evening  newspapers  meas- 
from  23  in  1946  to  48  in  1969  ured  in  1969  and  143  in  1968. 
while  the  average  number  of  Ad  pages  in  the  average  issue 
editorial  pages  went  from  10  to  among  Sunday  newspapers  rose 
17  in  those  issues.  from  86.3  to  89.8  and  news 

The  average  page  size  of  eve-  pages  from  53.0  to  54.5.  These 
ning  newspapers  went  from  24  figures  are  based  on  measure- 
to  17  in  those  yeai’s  while  the  ments  of  131  Sunday  newspa¬ 


pers  in  1969  and  125  in  1968.  nlont 

“There  was  more  to  read  in  UlSlOriC  ^iUOl 
the  daily  newspaper  last  year— 
more  news  and  more  advertis- 
ing,”  the  Bureau  declared,  at  the 

same  time  reporting  that  read-  _  .  Sacramento,  Calif, 

ers  spent  nearly  $2.4  billion  last  Official  recognition  of  the 
year  for  weekday  and  Sunday  ^(tcramento  U)iiou  as  the  oldest 
newspapers  in  the  United  daily  West  of  the  Mississippi 
States.  River  has  been  granted  the  Cop- 

The’  amount  spent  for  news-  ley  morning  newspaper  here  in 
papers  in  Canada  was  reported  ^  Sigma  Delta  Chi  plaque, 
as  $168  million.  The  “Historical  Site  in  Jour- 

These  figures  represent  a  nalism”  award  will  be  perma- 
5.8%  increase  over  1968,  6%  in  nently  affixed  to  a  replica  of  the 
the  U.S.  and  3.6%  in  Canada.  original  newspaper  building 
In  both  the  U.S.  and  Canada,  which  will  be  reconstructed  in 
spending  for  Sunday  editions  ^^1<1  Sacramento, 
showed  strong  gains  over  1968  The  newspaper  founded  in 
and  went  up  proportionately  1851  and  nicknamed  “the 
more  than  spending  for  weekday  Miners’  Bible”  built  the  largest 
newspapers.  In  the  U.S.,  readers  circulation  on  the  Pacific  Coast, 
paid  $626  million  for  their  Sun-  battled  railroad  barons  and  was 
day  papers  in  1969,  an  8.9%  rise  acclaimed  by  the.  Neiv  York 
over  the  preceding  year.  They  Tribune  as  California’s  greatest 
paid  $1.8  billion  for  their  week-  newspaper  within  two  decades 
day  newspapers,  which  was  its  founding.  Mark  Tw'ain 
3.8%  more  than  in  1968.  and  Bret  Harte  were  among 

The  Canadians  last  year  spent  early  Union  reporters, 
nearly  $29  million  for  their  Sat-  Carlyle  Reed,  editor  and  pub- 
urday  and  Sunday  newspapers.  Usher,  received  the  SDX  trophy 
a  17.3%  increase  from  1968.  on  behalf  of  James  S.  Copley, 
They  laid  out  $139  million  for  chairman,  Copley  Press.  The 
their  weekday  editions  for  a  bronze  emblem  was  presented 
1.1%  gain  over  the  previous  by  Frank  Angelo,  national  pres- 
year.  ident  of  the  journalism  society 

The  following  compilation  of  and  managing  editor,  Detroit 
the  growth  of  advertising  and  Free  Press.  Officials  here  for  the 
editorial  content  has  been  made  ceremonial  included  Guy  Ryan, 
by  E&P  on  the  basis  of  Media  San.  Diego  Union,  SDX  treas- 
Records  figures;  urer. 


MORNING  NEWSPAPERS 

AVERAGE 


TOTAL  ADVERTISING 

OFFICE 

NEWS  CONTENT  AVERAGE 

PAGES 

NO. 

%  TOTAL 

%  TOTAL 

7o  TOTAL 

NEWS 

TOTAL  CONTENT 

PER 

YEAR 

OF  PAPERS 

LINAGE 

CONTENT 

LINAGE 

CONTENT 

LINAGE 

CONTENT 

PAGES 

LINAGE 

ISSUE 

1946 

82  a.m. 

728,546,094 

52.9 

5,916,993 

0.4 

642,512,529 

46.7 

10 

1.376,975,616 

23 

1951 

88  a.m. 

1,126,646,550 

58.5 

16,303,879 

0.9 

782,391,860 

40.6 

12 

1,925,342,289 

29 

1956 

97  a.m. 

1,539,215,499 

61.5 

26,248,292 

1.0 

938,824,930 

37.5 

12 

2,504,288,721 

34 

1961 

1 07  a.m. 

1,742,687,768 

59.7 

39,518,914 

1.3 

1,138,816,324 

39.0 

14 

2,921,023,006 

36 

1966 

97  a.m. 

2,055,823,390 

62.1 

50,828,958 

1.5 

1,205,899,166 

36.4 

16 

3,312,551,514 

45 

1969 

104  a.m. 

2,318,062,189 

62.8 

64,137,744 

1.7 

1,340,208,589 

36.0 

17 

3,722,408,522 

48 

EVENING  NEWSPAPERS 

AVERAGE 

TOTAL  ADVERTISING 

OFFICE 

NEWS  CONTENT 

AVERAGE 

PAGES 

NO. 

%  TOTAL 

7o  TOTAL 

7o  TOTAL 

NEWS 

TOTAL  CONTENT 

PLR 

YEAR 

OF  PAPERS 

LINAGE 

CONTENT 

LINAGE 

CONTENT 

LINAGE 

CONTENT 

PAGES 

LINAGE 

ISSUE 

1946 

147  p.m. 

1,460,856,072 

55.9 

12,904,670 

0.5 

1,141,867,330 

43.6 

1 1 

2.615,628.072 

24 

1951 

143  p.m. 

2,054,950,015 

61.1 

28,221,409 

0.8 

1,283,419,995 

38.1 

12 

3,366,591,419 

32 

1956 

1 52  p.m. 

2,497,582,934 

61.8 

40,701,739 

1.0 

1,503,566,106 

37.2 

13 

4,041,850,779 

35 

1961 

149  p.m. 

2,471,952,234 

59.6 

54,187,740 

1.3 

1,619,163,702 

39.1 

15 

4.145,303.676 

37 

1966 

1 39  p.m. 

2,938,556,480 

62.1 

69,341,421 

1.5 

1,726,217,384 

36.4 

17 

4,734,115,285 

45 

1969 

145  p.m. 

3,198,733,156 

62.1 

81,385,322 

1.6 

1,869,824,101 

36.3 

18 

5,149,942,579 

47 

SUNDAY  NEWSPAPERS 

AVERAGE 

TOTAL  ADVERTISING 

OFFICE 

NEWS  CONTENT 

AVERAGE 

PAGES 

NO. 

%  TOTAL 

7,  TOTAL 

7o  TOTAL 

NEWS 

TOTAL  CONTENT 

PER 

YE^ 

OF  PAPERS 

LINAGE 

CONTENT 

LINAGE 

CONTENT 

LINAGE 

CONTENT 

PAGES 

LINAGE 

ISSUE 

1946 

1 16  Sundays 

546,015,663 

53.1 

3,263,332 

0.3 

480,199,763 

46.6 

33 

1.029,478,758 

71 

1951 

129  Sundays 

849,341,409 

56.5 

9,354,595 

0.6 

644,729,242 

42.9 

40 

1,503,425,246 

93 

1956 

142  Sundays 

1,1 17,160,159 

58-0 

14,661,110 

0.8 

794,181,838 

41.2 

45 

1,926,003,107 

107 

1961 

145  Sundays 

1,1 14,359,694 

55.3 

20,870,481 

1.0 

881,057,654 

43.7 

49 

2,016,287,829 

109 

1966 

123  Sundays 

1,296,326,048 

60.2 

25,034,340 

1.2 

829,797,289 

38.6 

54 

2,151.157,677 

140 

1969 

1 3 1  Sundays 

1,473,000,631 

61.5 

29,644,978 

1.2 

891,560,771 

37.3 

55 

2,394,206,380 

146 
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Amen,  Brother!  It  maketh  obsoles¬ 
cence  obsolete. 

Tis  Fairchild's  Comp/Set  330-1 
Computer— verily  the  heart  of  an 
entire  typesetting  system. 

And  a  stout  heart,  too,  designed 
in  modular  fashion. 

Its  core  memory,  disc  storage, 
and  magnetic  tape  capacities  can  be 
augmented  in  convenient  incre¬ 
ments  whenever  thou— and  thy 
business— are  in  an  expansive  mood. 

You  never  have  less  computer 
power  than  you  need,  nor  do  you 
ever  pay  for  more  than  you  want. 


Comp/Set  accommodateth  6-,  7-, 
and  8-channel  tape  from  all  man¬ 
ner  of  input  devices,  and  will  ac¬ 
tivate  a  variety  of  output  devices  as 
well.  And  Comp/Set  still  has  the 
only  dual  throughput  channel  avail¬ 
able  today  in  a  composing  room 
computer. 

Set  news  and  classified  simulta¬ 
neously,  if  thou  wilt.  Each  in  its 
own  type  face,  point  size,  and  line 
measure. 

Comp/Set  is,  in  truth,  but  one 
product  in  Fairchild's  compleat  line 
of  typesetting  equipment— the  most 


technically  advanced  systems  avail¬ 
able.  A  compleat  line  and  a  single  re¬ 
sponsibility  that  have  made  Fair- 
child  the  most  dependable  name  in 
the  business. 

But  we  go  on  in  aeternam. 

For  full  information,  write  today, 
to  Fairchild  Graphic  Equipment,  221 
Fairchild  Avenue,  Plainview,  L.I., 
New  York  11803. _ 

RAIRCMILO 

GRAPHIC  EQUIPMENT 

A  DIVISION  01  (AiRCHitO  CAMERA  AND  INSTRUMENT  CORPORATION 


The  heatT 
that  hath 
life  evertastina. 


Fred  I.  Archibald,  retired 
Hearst  Newspaper  publisher — 
reappointed  to  a  six-year  term 
as  chairman  of  the  Maryland 
Higher  Education  Loan  Cor¬ 
poration. 


Hilton  KRAMiai,  art  news 
editor  of  the  New  York  Times 
— the  Elsie  O.  and  Philip  D. 
Sang  Prize  of  $5,000  for  critics 
of  the  fine  arts  at  Knox  College, 
Illinois. 


Ronald  E.  Crowe  —  ap¬ 
pointed  credit  manager  of  the 
Waterbury  (Conn.)  Republican 
and  American. 


JAMES  S.  GRAHAM  has  been 
named  publisher  of  the  Ithaca 
Journal  by  Paul  Miller,  president 
of  Gannett  Co.  Graham,  47,  has 
been  general  manager  of  the 
Journal,  a  Gannett  newspaper, 
since  1965.  He  joined  the  Gan¬ 
nett  Group  following  his  gradua¬ 
tion  from  the  University  of  Illinois 
in  1949  as  a  retail  advertising 
salesman  on  the  Danville  Com¬ 
mercial  News. 


Susan  White,  staff  member 
of  the  Wiusted  (Conn.)  Citizen 
since  1968 — named  city  editor. 


CiiARUis  Shaw,  former  editor 
of  the  Neiv  Hope  (Pa.)  B%icks 
County  Gazette  and  editor  of 
Persjtective  in  the  Philadelphia 
Bulletin’s  news  and  views  sec¬ 
tion — ^will  join  the  Holy  Order 
of  Man,  a  non-sectarian  religi¬ 
ous  group. 


LEARNING  FROM  A  MASTER — Robert  O.  Large,  at  right,  a 
Shippensburg  State  College  senior,  awaits  the  verdict  on  copy  he 
has  written  under  the  tutelage  of  Robert  V.  Cox,  left,  during  in¬ 
ternship  at  the  Waynesboro  (Pa.)  Record  Herald.  Cox  won  a 
Pulitzer  Prize  in  1967  for  coverage  of  the  kidnapping  of  Peggy 
Ann  Bradnick  in  the  Shade  Gap  mountain  area. 


Robert  J.  Busby,  member  of 
the  Kansas  City  (Mo.)  Star 
staff  since  1942 — named  news 
editor.  Tom  Eblen — to  city  edi¬ 
tor,  succeeding  Matt  Goree,  who 
joined  the  Los  Angeles  Times. 
Larry  Pellegrino — to  assistant 
editor  of  Star,  the  Sunday  mag¬ 
azine  ;  Hal  Cordry — ^to  assistant 
feature  editor  of  the  newspaper. 
Irvin  Baird — moved  to  produc¬ 
tion  assistant  to  the  general 
manager.  Kent  McCall  —  to 
purchasing  director. 


Gordon  T.  Gardner,  retail  ad¬ 
vertising  manager  and  43-year 
employee  of  the  Columbus  (0.) 
Dispatch — retired. 


Mary  Densiajw,  woman’s  page  with  the  Philadelphia  Inquirer 
editor  of  the  Fremont  (O.)  and  recently  in  public  relations 
Neu's-Messeuger — appointed  ed-  with  Smith,  Kline  and  French 
itor  of  the  Belleeue  (O. )  Ga-  Co. — returned  to  the  Inquirer  as 
zette.  head  of  the  City  Hall  bureau. 

*  *  *  Gerald  McKelv'ey,  Desmond 

Frank  Atwood,  a  former  as-  Ryan,  Ken  Shutti-i;worth  and 

sistant  state  editor  and  political  Mike  Willman,  general  assign- 
writer  for  the  Hartford  (Conn.)  ment — to  City  Hall;  Frank  Mc- 
Couraut  and  currently  farm  i)ro-  Devttt,  criminal  courts — to  gen- 
gram  director  at  WTIC,  Hart-  eral  a.ssignment;  F^ank  Lor-  Roy  Ander.son,  editor  of  the 
ford — to  retire  July  1.  dan.  City  Hall — to  the  New  Jer-  Livingston  (Mont.)  Enterprise 

*  *  *  sey  capitol  bureau  at  Trenton.  — named  city  editor  of  the  Butte 

Dorrance  H.  Guy,  a.ssistant  ♦  ♦  ♦  (Mont.)  Standard.  Ah  Darr, 

to  the  president,  El  Pa.'io  (Tex.)  Bill  Lyon,  former  associate  city  editor  of  the  Standard — to 
Times — to  newly  created  posi-  managing  editor  of  the  Evans-  the  new  position  of  Sunday  edi¬ 
tion  of  executive  editor.  Mel  ville  (Ind.)  Sunday  Courier  and  tor. 

Geary,  news  editor  —  named  Press — apjwinted  managing  edi- 

managing  editor.  tor  of  the  East  St.  Louis  (Ill.)  - - - — ^ — - 

*  *  *  Metro-East  Journal.  RICHARD 

Ralph  Simpson,  Wake  Forest  Steueman,  assistant  metropoli- 

University  Magazine,  Winston-  tan  editor  for  the  Hartford 

Salem,  N.C. — to  financial  writer  (Conn.)  Times — to  news  editor. 

for  the  Baltimore  (Md.)  Sun.  Bill  Cox,  reporter  and  copy  edi- 

E.  H.  Weatley,  marketing  view — named  city  editor. 
director  of  the  Edmonton  ♦  *  ♦ 

(-41ta.)  Journal  —  also  desig-  Robert  L.  Keller — from  ad- 

nated  assistant  to  the  publisher,  vertising  promotion  director  of  jK 

W.  G.  Ames — to  production  man-  the  Miles  City  (Mont.)  Star  to 

ager;  E.  W.  Smalian — to  cir-  publisher  of  the  Livingston 

culation  manager;  Bryson  (Mont.)  Enterprise  and  weekly 

Stone — to  advertising  manager;  Park  County  News.  Fred  Mar- 

William  Peter — to  retail  ad-  tin,  publisher  of  the  Park 

vertising  manager;  Robert  County  News — now  editor  of  the 

Deakin — new  classified  man-  Livingston  newspapers. 

ager.  *  ♦  * 

Martin  Gately,  Jersey  City  ?  former  editor 

1-.  r  4.U  r  7  1  of  Tempo  magazine  in  the  De- 

editor  of  the  Jersey  Jou^al-  has  joined  the  Cincin- 

named  day  news  editor.  Edwin  Enquirer  as  amusements  ed- 

E.  Hartnett— to  night  news  ed-  j+or.  He  had  the  same  position 

itor.  Robert  E.  O’Brien  —  to  with  the  Cincinnati  Post  &  Times- 
Jere.my  Heymsfeld,  formerly  night  city  editor.  Star  for  10  years. 


Ruth  ANNE  M.  Devlin,  sub¬ 
urban  staff  assistant  of  the 
Hartford  (Conn.)  Times  — 
named  assistant  to  travel  editor. 


John  Mike,  for  13  years  a  re¬ 
porter  with  Victoria  (B.C.) 
Times,  has  been  transferred  to 
Ottawa  Press  Gallery  to  repre- 
.sent  his  paper  in  the  federal 
capital.  He  has  been  in  the  B.C. 
Legislature  press  gallery  for  six 
years. 


Gary  C.  Dickey — to  state 
news  editor  of  the  Charleston 
(S.C.)  .News  and  Courier. 
Dickey,  formerly  on  the  city  and 
state  news  staffs,  succeeds 
Evan  Z.  Bussey,  now  city  edi¬ 
tor. 


Donald  G.  Folk,  managing 
editor  of  the  .Auburn  (Ind.) 
Evening  Star  for  20  years — to 
the  Roseburg  (Ore.)  News- 
Review  as  reporter  and  copy 
desk  relief  man. 


Robert  L.  Marciel,  formerly 
in  charge  of  Hawaii  Newspaper 
-\gency  home  deliveries  in 
Makiki-Pearl  Harbor  area — ap¬ 
pointed  circulation  manager  for 
the  Honolulu  .Advertiser. 
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Wheeler  Lord  Jr,  a.ssistant 
financial  editor  of  the  Philadel¬ 
phia  Inquirer — retired. 


Central 
Rigging  & 
Contracting 
Corp. 


Clarence  Zaitz,  UPI  Oregon 
staff — to  Sales  bureau  manager, 
succeeding  W.  Lynn  Engles, 
who  transferred  to  Oregon  bu¬ 
reau  headquarters  in  Portland. 
Other  UPI  Oregon  changes — 
Robert  Shepard  from  Portland 
to  Salem,  and  Christopher  J. 
Buchanan  —  to  Portland  from 
New  York  audio  headquarters. 


James  Crowe  joins 
engineering  firm 

James  M.  Crowe  has  been 
appointed  sales  manager  of  the 
Graphic  Arts  Division  of  Lock- 
wood  Greene  Engineers  Inc.,  it 
was  announced  by  Donald  G. 
Rad  way,  vicepresident  of  New 
York  operations. 

Crowe,  48,  will  report  to 
Howard  Naughton  who  is  in 
charge  of  new  business  develop¬ 
ment. 

Crowe  has  spent  most  of  his 
business  career  at  R.  Hoe  & 
Co.,  Inc.,  the  printing  press 
manufacturer.  Starting  in  1947, 
he  worked  four  years  in  its 
contract  division,  then  moved 
into  the  field  as  a  sales  repre- 
sentativ'e.  In  196o,  he  was  named 
eastern  manager  and,  in  1966, 
sales  manager  of  the  press  di¬ 
vision. 


Don  Jeppson — to  press  secre¬ 
tary  for  U.S.  Rep.  Wendell 
Wyatt  of  Oregon,  following 
resignation  from  the  Portland 
UPI  bureau. 


Richard  G.  Moisio,  Florence  executive  vicepresment,  nas 
(S.C.)  Momiup  News  advertis-  succeeded  to  the  presidency  of 
ing  manager — appointed  adver-  Metro ^  Associated  Services  Inc. 
tising  director  and  business  following  the  recent  death  of 
manager.  Other  staff  appoint-  David  Shapiro,  who  held  that 
ments:  Don  Hemmingsen — to  office  since  1960. 
retail  advertising  manager,  and  At  the  same  time  it  was  an- 
Bob  Best — classified  advertising  nounced  that  M.  Michael  Bogen, 
manager.  director  of  sales,  and  E.  Rich- 

*  ♦  *  ard  Zimmerman  have  been 

Ron  Alcott — to  assistant  re-  uanied  vicepi’esidents,  and  An- 
tail  advertising  manager  of  the  dr®"'  Shapiro  has  been  ap- 
Arizona  Republic  and  Phoenix  pointed  secretary.  no-pr 

Gazette,  and  Frank  Bradijiy—  Metro  Associated  Services 


Lola  Sherman,  San  Diego 
(Calif.)  Evening  Tribune  gen¬ 
eral  assignment — to  reporter  for 
the  ,Ln  Jolla  (Calif.)  Light- 
Journal. 


Maynard  Kniskern,  editor 
of  the  Springfield  (Ohio)  Sun 
since  1947 — an  honorary  doctor 
of  humane  letters  degree  June 
14  at  Wittenberg  University’s 
commencement. 


Presses:  insfalled,  renovafed, 
dismanfled,  moved  and 
erecfed. 

Composing  Room:  overnife 
and  weekend  moves. 
Mailroom:  conveyors  and 
au;<iliary  equipment  moves 
and  additions. 

Warehousing:  complete 
service. 

Maintenance:  complete 
service. 


Fenton  Harris,  Benton  (Ill.) 
Evening  News — elected  presi¬ 
dent  of  the  Southern  Illinois  As¬ 
sociated  Press  Editors  Associa¬ 
tion,  succeeding  Ruben  Yel- 
viNGTON  of  East  St.  Louis. 


Earl  Hartman,  former  copy 
editor  for  the  Palm  Beach 
(Fla.)  Post-Times — now  co¬ 
news  editor  of  the  Florida  Alli¬ 
gator,  University  of  Florida, 
Gainesville. 


New  York  City;  275  Madison 
Avenue  (212)  675-5100. 
Connecticut:  (203)  878-3535 
Canada:  (416)  889-8686 


C.  DARROW  TULLY  has  been  ap¬ 
pointed  associate  publisher  of  the 
Gary  (Ind.)  Post-Tribune  in  the 
Ridder  group.  He  has  been  gen¬ 
eral  manager  of  the  paper  the 
past  three  and  a  half  years. 


CD  A  Ml/  D  unv  •  •  •  Louis  A.  Williams,  with  the 

PRANK  P.  HOY,  prize-winning  r,-..  ,  t  n  ^  A  > 

photographer  for  the  Washington  Pittsburgh  Post-Gazette  s  circu- 
(D.C.)  Post,  has  moved  to  the  lation  promotion  department 
National  Catholic  News  Service  as  since  1962— to  circulation  man- 
picture  editor.  ager. 
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WELCOME  TO  THE  CLUB — Greater  Philadelphia  Chapter  of  Sigma 
Delta  Chi  has  its  first  woman  member  (among  275).  She  is  Mrs.  Inez 
Gottlieb,  director  of  community  programs  for  WCAU-tv.  On  hand 
for  her  initiation  were:  B.  Dale  Davis,  left,  assistant  managing  editor 
of  the  Philadelphia  Bulletin,  chapter  president;  and  Frank  Angelo, 
managing  editor  of  the  Detroit  Free  Press,  national  president  of  the 
journalism  society. 


APPRECIATION  for  his  46  years 
of  service  in  the  newspaper  indus¬ 
try  is  expressed  on  a  plaque  given 
to  John  W.  Graham,  advertising 
director  of  the  Lorain  (O.) 
Journal,  who  retired  recently  on 
reaching  73.  In  background  at  re¬ 
tirement  party  is  James  D.  Loner- 
gan.  Journal  GM. 


Honorary'  degree 

Burlington,  Vt. 

Edward  F.  Crane,  retired  edi¬ 
tor  of  the  Burlhifftov.  Free 
Press,  will  be  honored  by  his 
alma  niater  May  17  when  the 
University  of  Vermont  awards 
him  an  honorary  doctor’s  de¬ 
gree.  Crane  was  graduated  from 
the  University  in  1S)16.  He 
served  the  Free  Press  from 
1917  until  his  retirement  in 
19.')8,  and  has  continued  to  write 
editorials  for  that  paper. 


John  R.  Barry  resigned  as 
information  aide  to  the  Mayor 
of  Jacksonville  to  join  the 
Jacksonville  (Fla.)  Journal 
staff.  He  is  a  former  Florida 
Times-Uniou  reporter. 


Memorial  grant 

St.  Louis 

A  scholarship  in  the  memory 
of  the  late  Lee  McCarthy,  for¬ 
mer  financial  editor  of  the  St. 
Louis  Post-Dispatch,  is  being 
offered  by  the  St.  Louis  News¬ 
paper  Guild.  The  $1,000  scholar¬ 
ship  will  be  awarded  to  a  high 
school  senior  or  junior  college 
student  in  the  St.  Louis  area 
who  intends  to  pursue  a  career 
in  journalism.  Funds  for  the 
grant  were  provided  in  McCar- 

W ALTER  M.  Harrison  Jr.,  sec-  ^  ^  ^ 

ond  vicepresident  in  the  market¬ 
ing  services  department.  Trav¬ 
elers  Insurance  Cos.,  Hartford,  James  W.  Lambert,  presi- 
has  retired  after  a  24-year  as-  dent,  publisher  and  editor  of 
■sociation.  Before  joining  the  in-  the  Natchez  (Miss.)  Democrat 
surance  company  in  1946,  he  — appointed  to  the  board  of  di- 
was  on  the  editorial  staffs  of  rectors  of  the  Southern  News- 
the  Oklahoma  Citp  Daily  Okla-  paper  Publishers  Association 
roman  and  the  Houston  Chron-  for  Mississippi,  replacing  Eu- 
icle.  (His  father,  the  late  Wal-  gene  P.  Wilkes,  editor  of  the 
ter  M.  Harrison  Sr.,  was  long-  Biloxi-Gulfport  Herald,  who  re¬ 
time  editor  of  the  Oklahoman.)  signed  for  health  reasons. 

EDITOR  &  PUBLISHER  for  April  18,  1970 


Charles  Irish  has  been 
named  assistant  to  the  manag¬ 
ing  editor  of  tlie  Sacramento 
(Calif.)  Bee  and  Aaron  Ep¬ 
stein,  investigative  reporter, 
has  moved  up  to  city  editorship 
Irish  vacated.  The  changes  fol¬ 
lowed  the  retirement  of  Jack 
WiL.soN,  who.se  former  title  as 
executive  editor  was  eliminated. 


Francis  C.  Krupp — from  re¬ 
tail  advertising  manager  to  ad- 
vei’tising  manager  of  the 
Spriny  field  (0.)  Daily  News 
and  Sun,  succeeding  Paul  R. 
Heim,  advertising  director  for 
1.5  years,  who  retired.  Charles 
E.  Sauixis — promoted  to  retail 
advertising  manager. 


Peter  Hayes,  executive  edi¬ 
tor,  Sacramento  (Calif.)  Union 
for  the  past  four  years — named 
editor,  a  post  which  had  been 
combined  with  the  duties  of 
Carlyle  Reed,  publisher  and 
general  manager,  since  the 
death  last  year  of  James  An¬ 
derson. 


LUKE  FECK,  who  was  a  radio-fv 
editor  and  more  recently  assistant 
features  editor,  becomes  Sunday 
magazine  editor  at  the  Cincinnati 
Enquirer.  He  directed  the  intro¬ 
duction  of  the  Now  section  in  the 
Sunday  Enquirer. 


James  Duncan,  city  circula¬ 
tion  manager — to  circulation  di¬ 
rector,  Aberdeen  (Wash.)  Daily 
World.  He  is  a  former  circula¬ 
tion  manager  of  the  San  Cle¬ 
mente  (Calif.)  Daily  Sun-Post. 


i 


The  long  armor  of 
the  Defense  Establishment 


When  does  a  nation  grow  concerned  about  its  military  the  executive  to  effectively  control  military  policy  and 

complex?  In  the  United  States  this  is  the  first  time  spending,  and  3)  the  way  purely  military  decisions 

since  World  War  II  that  the  people  and  government  have  been  allowed  to  shape,  rather  than  merely  serve, 

have  so  heatedly  discussed  our  behemoth  Defense  basic  national  policy. 

Establishment.  Such  information  gives  concerned  citizens  the  nec- 

The  Tribune  published  a  special  defense  report  in  essary  background  for  action  in  the  continuing  debate 
1969.  It  was  researched  and  written  in  our  Washing-  on  national  priorities, 
ton  Bureau  before  most  media  coverage  of  the  situa-  Ask  us  for  a  reprint. 

tion  began.  Authored  by  Bureau  chief  Charles  Bailey  In-depth  reporting  like  this  series,  THE  DEFENSE 
and  Frank  Wright,  the  13-part  series  raised  questions  ESTABLISHMENT,  is  one  more  reason  the  Minneapo- 

about  1)  the  power  of  people  and  institutions  in  the  lis  Tribune  and  the  Minneapolis  Star  are  the  most 

defense  establishment,  2)  the  failure  of  Congress  and  influential  media  in  the  Upper  Midwest. 


The  Minneapolis  Tribune/The  Minneapolis  Star 

John  Cowles,  Jr.,  President 


Interns 

(Crnititmed  from  page  20) 


counting — taxes,  money  are  a 
big  part  of  today’s  news,”  he 
explained. 

One  respondent  was  happy 
with  the  interns  he  had  hired  in 
1068  but  voiced  complaints,  too: 

“We  believe  more  time  should 
be  devoted  to  students  actually 
covering  events  and  then  writ¬ 
ing  immediately  afterward. 

“We  find  most  interns  very 
slow.  We  were  fortunate  this 
summer  in  using  two  from  MSU 
(Michigan  State  University); 
one  from  U-M  (University  of 
Michigan),  one  from  U-D  (Uni¬ 
versity  of  Detroit)  and  one  from 
C-U  (Central  Michigan  Univer¬ 
sity),  and  each  was  better  than 
average.  Each  stepped  into  a  re¬ 
porter’s  assignments  and  per¬ 
formed  very  well.” 

One  comment  indicated  a  feel¬ 
ing  that  the  students  didn’t  un¬ 
derstand  the  newspaper  reading 
public:  “More  basic  journalism, 
reporting,  photography.  Write 
for  the  reading  public,  not  the 
journalism  professors  ...” 

Several  felt  that  their  interns 
were  slow.  “Teach  them  that  we 
don’t  have  time  to  chat  about 
what  has  to  be  done  until  it  is 
done,”  one  said. 

Visitations  by  teachers 

Some  respondents  believed 
that  the  journalism  schools 
could  act  more  directly  in  mak¬ 
ing  internships  fruitful. 

An  editor  of  a  medium-sized 
daily  advised  J-schools  to  “keep 
in  touch  during  the  summer.” 
He  explained:  “For  example,  we 
never  have  been  visited  by  an  in¬ 
structor  from  a  university  from 
which  we  had  interns.” 

Such  visitations  have  been 
carried  on  by  journalism  edu¬ 
cators  involved  in  intern  pro¬ 
grams,  but  the  practice  presents 
a  considerable  commitment  of 
manpower  that  most  have  been 
reluctant  to  assume. 

Another  editor  urged:  “Dis¬ 
cuss  the  internship  program  in 
classes  to  put  proper  focus  on 
aims  and  objectives.” 

One  advised:  “Perhaps  set  up 
a  program  where  (a)  the  stu¬ 
dent  gets  the  newspaper  for 
eight  to  ten  weeks  before  start¬ 
ing  and  does  certain  required 
work  to  familiarize  himself  with 
it  and  (b)  establish  certain 
minimum  requirements  so  an 
employer  would  know  what  he  is 
getting.” 

.Another  respondent  said: 
“Give  academic  credit,  if  not  al¬ 
ready  done,  for  intern  work. 
Require  students  to  make  re¬ 
ports  to  both  the  college  and  the 
employer  on  reaction  to  their 


work,  covering  matters  to  be 
outlined  in  advance.” 

.Academic  credit 

Some  J-schools  now  give  or  in 
the  past  have  given  academic 
credit  for  work  the  student  per¬ 
forms  on  a  newspaper  in  the 
summer.  Reports  by  the  student 
and  his  supervisors  may  be  part 
of  such  a  policy. 

One  reason  that  more  J- 
schools  have  not  given  academic 
credit  for  internships  is  that 
it’s  difficult  to  assess  the  quality 
of  the  work  the  student  has  done 
on  a  given  publication. 

One  alternative  to  having  an 
educator  visit  the  newspaper 
where  the  student  is  interning 
has  been  to  conduct  a  post-in¬ 
ternship  seminar  in  which  the 
students  present  reports  re¬ 
counting  their  experiences. 

In  pay,  the  Michigan  survey 
showed  that  most  interns  re¬ 
ceived  between  $7.5  and  $100  a 
week. 

24  respondents  said  their  in¬ 
terns  were  being  paid  between 
$7-5  and  $100;  13  said  they  paid 
between  $.50  and  $75;  and  10 
■said  they  paid  more  than  $100. 

The  matter  of  pay  brought 
di.sgruntlement  from  some  re¬ 
spondents,  especially  those  from 
smaller  papers. 

One  complained:  “  .  .  .  Some¬ 
one  somewhere  has  informed  the 
•J-student  that  the  newspaper 
industry  pays  well  in  the  begin¬ 
ning.  It’s  almo.st  impossible  to 
interview  such  a  person  and 
negotiate  within  the  $10,000  an¬ 
nual  bracket.” 

I  «>o  iiiiicli  stress  on  pay 

One  editor  believed  that  pay 
was  getting  too  much  attention 
from  the  students.  “  .  .  .  Per¬ 
haps  impressing  the  student 
more  of  the  opportunity  to 
really  do  something  for  society 
rather  than  stressing  the  mone¬ 
tary  gain  disproportionately” 
would  be  advisable,  he  .said. 

Another  remarked:  “In  my 
opinion,  most  of  them  have  been 
told  at  school  not  to  start  at  a 
price  that  most  .small  dailies  can 
afford.  I  feel  that  they  .should 
be  willing  to  start  at  a  reason¬ 
able  salary  and  build  toward 
something  better.” 

Students  sometimes  are  torn 
between  taking  a  summer  in¬ 
ternship  that  offers  a  lower  sal¬ 
ary  than  they  might  receiv'e  in 
another  industry.  Construction 
jobs,  for  example,  often  have 
paid  more  than  an  intern  posi¬ 
tion  in  journalism.  This  can  be 
an  important  consideration  to  a 
student  working  his  way 
through  college. 

At  the  same  time,  the  student 
wants  to  have  some  job  experi¬ 
ence  on  his  record  at  gradua¬ 


tion,  enhancing  his  chances  of 
getting  the  position  he  wants. 

Beyond  this,  of  course,  is  the 
possibility  that  the  internship 
will  lead  to  a  permanent  job 
after  graduation  with  the  paper 
that  employed  the  student  as  an 
intern. 

The  pay  level  for  interns  may 
or  may  not  account  for  instances 
where  high  school  students 
rather  than  collegians  are  hired 
for  summers. 

High  M'liuol  talent 

“We  have  so  far  been  in¬ 
clined,”  a  wyekly  editor  said, 
“toward  using  talented  high 
school  students  during  summer 
months.  Even  though  it  requires 
closer  supervision  than,  perhaps, 
a  college  student,  we  have  been 
quite  happy  with  the  results.” 

On  the  other  hand,  some  edi¬ 
tors  have  hired  both  college  stu¬ 
dents  and  high  school  students 
as  part  of  their  summer  staffs. 
The  high  schoolers  may  have 
shown  up  well  in  work  for  the 
newspapers’  teen  pages,  and  the 
summer  job  gives  the  editor  an 
early  look  at  these  people  for 
possible  permanent  employment 
in  the  future. 


Some  newspapers  like  their  in¬ 
terns  so  well  that  they  have 
them  work  part-time  during  the 
regular  school  year.  This  occurs 
only  when  the  student  is  study¬ 
ing  in  the  same  region  where  the 
paper  is  published,  of  course. 
The  State  Journal  in  Lansing, 
for  instance,  employs  several 
Michigan  State  University  stu¬ 
dents  part-time  during  the  reg¬ 
ular  school  year. 

In  the  survey  a  suburban 
daily’s  editor  commented  favor¬ 
ably  on  this  arrangement:  “W'e 
prefer  to  hire  college  students 
part-time  during  the  regular 
school  year,  work  them  full  time 
in  summer,  employ  if  possible  on 
graduation.  The  problem  with 
summer-only  students  is  the 
length  of  time  available.” 

Question  of  supervision 

The  short  term  nature  of  in¬ 
tern  employment  has  bothered 
others.  One  of  the  questions 
asked  in  the  survey  was  how 


much  time  the  employer  spent  in 
supervising  summer  workers. 

Such  a  question  could  be  ap¬ 
proached  in  two  ways:  (a)  Since 
the  student  is  studying  journal¬ 
ism  at  college,  he  should  not  re¬ 
quire  a  great  deal  of  super¬ 
vision;  or  (b)  for  both  the  stu¬ 
dent  and  the  newspaper  to  bene¬ 
fit  most,  as  much  time  as  pos¬ 
sible  should  be  given  to  super¬ 
vision.  Because  of  this,  the  ques¬ 
tion  had  its  limitations,  but 
some  of  the  comments  on  the 
matter  are  worth  noting. 

One  editor  simply  said  that 
his  policy  was  to  spend  as  much 
time  as  possible  in  having  the 
interns  supervised,  since  the 
summer  job  was  considered  an 
opportunity  to  teach  the  stu¬ 
dent. 

One  respondent  who  said  he 
did  not  employ  interns  re¬ 
marked:  “Taking  interns  would 
make  vacation  period  more  diffi¬ 
cult  for  the  regular  staff.  The 
staff  is  overworked  during  vaca¬ 
tions,  and  interns  would  not  get 
proper  instruction.” 

The  questionnaire  recijjients 
were  asked  why  they  hired  in¬ 
terns.  The  pattern  of  answers 
showed  that  an  intern  usually  is 
hired  for  more  than  one  reason. 

85  responses  were  elicited  by 
the  question.  38  indicated  that 
the  students  were  hired  as  vaca¬ 
tion  fill-ins,  the  most  frequently 
mentioned  reason;  33  indicated 
future  employment  as  a  goal; 
and  14  saw  service  to  journalism 
as  playing  a  part  in  the  hiring. 

Time  U»  apply 

The  respondents  generally 
agreed  that  the  student  seeking 
a  summer  intern.ship  should  ap¬ 
ply  in  the  period  January' 
through  April.  They  indicated 
that  most  arrangements  had 
been  made  in  that  time.  Few 
thought  that  it  was  necessary 
to  apply  as  early  as  Christmas 
vacation,  although  perhaps  some 
of  their  decisions  to  hire  people 
later  in  the  academic  year  were 
made  on  the  basis  of  contacts 
during  the  holiday  period. 

Most  of  the  survey  respon¬ 
dents  favored  an  in-person  con¬ 
tact  with  the  prospective  intern 
rather  than  a  mail  inquiry.  At 
the  same  time,  many  in-person 
contacts  probably  are  initiated 
by  mail  inquiries. 

Newspaper  employers  who  re¬ 
cruit  on  college  campuses  often 
talk  with  intern  candidates 
when  they  visit.  In  this  event, 
students  who  make  inquiries  by 
mail  sometimes  are  asked  to  get 
in  touch  with  the  recruiter  when 
he  comes  to  campus. 

Some  respondents  from  week¬ 
lies  indicated  concern  that  they 
were  being  ignored  by  schools  of 
journalism.  One  said: 

“Dispel  the  prevalent  notion 
{Continued  on  page  78) 
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BIG  LEAGUE 


in  every  way 


Milwaukee — bigger,  more  vital,  more  potent  than  ever — 
is  ready  for  anything.  A  metro  area  with  faster  than 
national  business  growth  rate,  Milwaukee's  vitality 
speaks  the  ability  to  respond  to  any  sales  or  marketing 
challenge.  New  financial,  cultural,  religious  and  recrea¬ 
tional  facilities  mirror  Milwaukee's  forward  looking 
community  attitudes.  Anywhere  you  look — from  Mil¬ 
waukee's  International  ocean  port  to  the  factories,  busi¬ 
ness  districts  and  shopping  centers  ...  to  the  neat  and 


attractive  residences  throughout  this  clean  city  and  its 
suburbs  -  evidence  is  there  in  massive  total  that  Mil¬ 
waukee  "Will  Do'" 


Among  the  20  largest  I'.S.  metro  areas.  Milwaukee 
ranks  3rd  in  per  household  food  store  sales,  .oth  in  per 
household  spendable  income;  6th  in  per  household  total 
retail  sales!  This  is  performance  from  the  market  that 
ranks  18th  by  population  in  the  United  States. 


Challenge  Milwaukee  to  Produce  for  You' 


U’rife  or  Telephone  Charles  K.  Clarke.  .Weerfising  .Mana^rer 


THE  MILWAUKEE  JOURNAL/  MILWAUKEE  SENTINEL 


Journal  Square  Milwaukee,  Wisconsin  53201  Telephone 
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Press  room 

{Continued  from  page  18) 
International. 

Turn  to  the  right  between  the 
briefing  i-oom  and  the  main 
press  room,  and  go  down  a 
flight  of  stairs  and  there  is  a 
second  press  room,  just  as  fancy 
as  the  first.  It  has  the  same 
booths,  individual  desks,  tele- 
l)hones  and  other  facilities  as 
tlie  main  floor  room.  Off  it  there 
is  a  lounge,  also,  equipped  with 
deep  leathei’-covered  sofas  and 
chairs. 

In  both  the  upper  and  lower 
rooms,  the  walls  are  lined  with 
individual  telephones  inmning  to 
the  offices  of  correspondents  who 
are  not  assigpied  full-time  to  the 
White  House  and  do  not  have 
individual  booths  and  desks. 

Among  the  newspapers  with 
full-time  correspondents  and 
their  own  space  in  the  press 
r<K)ms  are:  Xeiv  York  Times, 
Clneogo  Trihuiie,  Wall  Street 
Journal,  Philadelphia  Bulletin, 
Chicago  Daily  Xews,  Minneap¬ 
olis  Trihune,  Baltimore  Sun, 
Washington  Post,  Washington 
Star,  Xe%csday,  Scripps-How- 
ard  Newspapers,  Hearst  News¬ 
papers,  Copley  News  Service, 
Newhouse  Newspapers  and  St. 
Louis  F^ost  Dispatch. 

Time,  Xewsweek,  U.S.  Xeivs 
and  World  Report  and  Xew  Re¬ 
public  are  among  magazines 
having  individual  space  and  one 
booth  is  assigned  to  the  U.S. 
Information  Service. 

Off  the  main  news  room,  there 
is  a  space  where  the  wire  serv¬ 
ice  tickers  rap  out  their  reams 
of  news  copy,  and  adjoining  is  a 
third  lounge  equipped  wiith  the 
customary  comforts,  including  a 
lavatory.  In  the  corridor  be¬ 
tween  the  lounge  and  the  news 
room  are  to  be  found  the  auto¬ 
matic  vending  machines  for  soft 
drinks,  cigarettes  and  food. 

President  Johnson,  in  town  to 
attend  the  wedding  of  a  daugh¬ 
ter  of  columnist  William  S. 
White,  breakfasted  at  the  White 
Hou.se  on  Monday  and  after¬ 
wards  went  with  President 
Nixon  on  a  guided  tour  of  the 
press  center. 

Rather  reluctantly,  under  per¬ 
sistent  questioning,  Ziegler  dis¬ 
closed  the  Dress  room  cost 
about  $574,000.  The  money  came 
out  of  funds  already  appropri¬ 
ated  for  the  White  House  and 
no  special  appropriation  by  Con¬ 
gress  was  required. 

LBJ  called  the  new  quarters 
a  “wonderful  improvement”  over 
the  old  room,  and  he  w’anted  to 
know  whether  it  has  been  re¬ 
flected  in  the  reporters’  stories. 

President  Nixon,  noting  that 
photographers  were  snapping 
pictures,  gave  an  oblique  reply 
that  any  improvement  was  “not 
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Interns 


{Continued  from  page  7G) 


RETURN  ENGAGEMENT — Jerry  Warren,  left,  deputy  White  House 
Press  Secretary,  takes  a  call  from  a  newsman  during  visit  to  his 
office  by  a  predecessor,  Tom  Johnson,  who  served  in  President  Lyndon 
Johnson’s  Administration  and  is  still  working  tor  him  in  Texas. 


in  the  pictures.”  He  said,  how¬ 
ever,  that  he  hoped  the  stories 
would  improve. 

The  former  President  thought 
that  making  the  representatives 
of  the  news  media  more  comfort¬ 
able  might  be  rewarding,  adding 
that  710W  there  wasn’t  going  to 
be  any  “excuse  for  mistakes.” 

At  the  “snack  bar”  section, 
the  President  and  his  guest 
toasted  each  other. 

All  of  this  utilitarian  elegance 
is  set  off  by  cinnamon-colored 
wall-to-wall  carpeting  upon 
w’hich  no  reporter  will  spill 
coffee  or  Coke,  it  is  hoped.  When 
President  Nixon  inspected  the 
product  of  his  own  idea  the  day 
the  press  center  was  opened, 
knowing  the  careless  habits  of 
some  newsmen  and  newswomen, 
he  asked.  “Have  you  messed  it 
up  yet?” 

Give  ’em  time,  Mr.  President, 
give  ’em  time. 

• 

20,000-word  series 
on  cities  from  UPI 

United  Press  International 
has  begun  distributing  on  its 
wires  a  20,000-word  investiga¬ 
tive  series  on  the  plight  of 
America’s  cities  by  Frederick 
H.  Treesh,  one  of  its  six  senior 
editors.  The  articles  are  accom¬ 
panied  by  pictures  and  sidebar 
material. 

Treesh,  who  specializes  in  ur¬ 
ban  affairs,  spent  three  months 
on  a  5,000-mile  tour  of  cities. 
His  articles  are  being  trans¬ 
mitted  at  two-week  intervals. 

• 

Heads  wire  editors 

Liberal,  Kans. 

Arnold  Ericson  of  the  South¬ 
west  Daily  Times  in  Liberal  has 
been  elected  chairman  of  the 
Kansas  Associated  Press  Wire 
Editors  Association. 


Fulbright  leaves 
E&P  for  VA  post 

Newton  H.  Fulbright,  an  as¬ 
sociate  editor  of  E&P  since  May, 
1968,  has  accepted  appointment 
by  the  Veterans  Administration 
as  information  .service  repie- 
sentative  for  the  New  York  re¬ 
gion,  comprising  New  York, 
New  Jersey  and  Pennsylvania. 

Before  joining  the  E&P  staff, 
Fulbright  was  program  execu¬ 
tive  for  the  National  Associa¬ 
tion  of  Manufacturers  in  the  de¬ 
partment  of  government  fi¬ 
nance.  Befoi  e  that,  for  22  years, 
he  was  a  general  reporter,  as¬ 
sistant  city  editor  and  investi¬ 
gative  reporter  for  the  Netv 
York  Herald  Tribune.  Fulbright 
joined  the  city  staff  of  the  Her¬ 
ald  Tribune  in  March  1945, 
after  serving  for  more  than 
four  years  in  the  Army  during 
World  W’ar  11.  As  reconnais¬ 
sance  sergeant  of  Company  M, 
143d  Inf.,  36th  Division,  he 
was  the  only  writer  for  Yank. 
the  Army  weekly.  Captured  at 
Salerno,  he  escaped  and  sur¬ 
vived  San  Pietro,  the  Rapido 
River,  Cassino  and  the  Anzio 
Beachhead  breakthrough  before 
returning  to  the  States  for  dis¬ 
ability  discharge. 

After  the  Herald  Tribune 
ceased  publishing  April  28, 
1966,  Fulbright  worked  on  pub¬ 
lic  relations  for  EXPO  67,  the 
Montreal  World’s  Pair.  He  was 
then  with  the  World  Journal 
Trihune.  from  its  inception  Sep¬ 
tember  12,  1966,  until  it  sus¬ 
pended  publication  the  following 
May.  A  native  Texan,  he  enter¬ 
ed  the  newspaper  business  at 
Waco,  Texas. 


that  small  dailies  and  weeklies 
offer  no  important  advantages 
to  a  journalism  major.” 

Interested  in  dailies 

Another  commented :  “Our  as¬ 
sociation  with  intern  students 
has  led  us  to  believe  they  do  not 
understand  community  journal¬ 
ism.  Their  interest  appears  to  be 
geared  toward  dailies.  This,  I 
feel,  is  a  fault  of  J-schools, 
which  do  little,  if  anything,  to 
show  students  weekly  work  can 
be  rewarding  in  both  responsi¬ 
bility  and  dollars  and  cents.” 

On  a  precautionary  note,  one 
editor  said  students  should  un¬ 
derstand  that  on  an  internship 
they  usually  would  not  get  the 
cream  of  the  news  assignments. 
“Secondly,”  he  added,  “they 
should  have  a  basic  knowledge  of 
libel  laws  before  they  start  ‘cru¬ 
sades’  in  unfamiliar  surround¬ 
ings.” 

On  the  whole  a  good  job  of 
education  is  being  done  with 
journalism  students,  another 
newsman  said,  but  some  of  the 
“lethargic  ones”  should  be 
weeded  out. 

Another  respondent  thought 
the  college  newspaper  was  an 
important  part  of  the  student’s 
education.  He  said:  “If  the  stu¬ 
dent  is  working  on  the  college 
paper,  he  is  generally  a  good 
one.” 

The  survey  indicated  that  in¬ 
ternships  are  popular  with 
newspaper  employers,  by  and 
large.  And  most  journalism  stu¬ 
dents,  eager  to  be  hii’ed  for  such 
summer  jobs,  seem  to  be  enthu¬ 
siastic  about  the  profession 
after  serving  a  summer  on  a 
newspaper,  although  this  would 
merit  study  in  a  future  survey. 
• 

AP  cites  stations 
for  news  coverage 

Bd.ston 

The  Associated  Piess  Radio 
Television  .4ssociation  has 
named  four  stations  as  winners 
of  Plaques  for  news  coopera¬ 
tion  with  the  AP  during  1969. 

The  chairman  of  the  APRTA 
Awards  Committee,  John  M. 
Day,  announced  the  awards.  He 
is  vicepresident  of  WHDH  here. 

Day  said  the  awards  were 
given  to  the  stations  for  their 
day-to-day  coverage  of  news 
events  in  their  community. 

The  first  place  wdnners  are: 
WGBS,  Miami,  Fla.;  WDON, 
Wheaton,  Md. ;  WKNR,  Dear¬ 
born,  Mich,  and  WCLE,  Cleve¬ 
land,  Tenn. 

Day  said  they  were  selected 
from  nearly  75  entries  submit¬ 
ted  to  the  committee. 
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NEWSPAPER— READING  NEW  ENGLAND’S 


Monsanto  Chemical  Company  plant,  Springfield,  Ma 


Advertising  gets  results  in  these  leading  New  England  newspapers 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E&S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 


NEW  HAMPSHIRE 

Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lawrence  Eagle-Tribune  (M&E) 

Lynn  Item  (E) 

New  Bedford  Standard -Times  (E&S) 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 
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^Monopoly’  charge  denied 

Canadian  Press  cuts 
fee  of  new  members 


Wood,  member  since  last  Sej)- 
tember,  fills  a  Quebec  Ein>lish- 
language  vacancy  that  followed 
resignation  of  H.  J.  Larkin  of 
M  out  real  Ciuzette. 

J.  J.  Robinette,  legal  counsel 
for  CP  for  27  years,  was  hon¬ 
ored  at  the  meeting.  After  he 
was  re-appointed,  he  was  given 
an  Eskimo  carving  called  Chas- 


Press  council 
experiment 
benefits  seen 

WASHINGTON' 


Toronto 

J.  R.  H.  Sutherland,  retiring 
president  of  The  Canadian 
Pre.ss,  said  at  the  annual  meet¬ 
ing  that  the  national  news-gath¬ 
ering  agency  is  dominant  in  the 
field  but  is  not  a  monopoly  in 
any  way  “sinister  or  contrary 
to  public  interest.” 

The  rea.son  it  leads  is  because 
of  quality  of  .service  it  pro- 
viiles,  Sutherland  told  the  mem¬ 
bers  of  the  cooperative  here 
April  14. 

Most  of  his  remarks,  made  as 
he  completed  a  two-year  term 
as  president,  were  a  reply  to 
criticism  of  CP  made  before 
the  Special  Senate  Committee 
on  the  Mass  Media. 

Various  presentations  to  the 
committee  headed  by  Senator 
Keith  Davey  have  suggested  CP 
is  a  monopoly,  that  its  mem¬ 
bers  are  a  sort  of  private  club 
which  discriminates  in  selection 
of  new  members  and  that  new¬ 
comers  are  called  upon  to  pay 
high  entrance  fees. 

Sutherland,  who  represents 
the  daily  New  GUisgotv  (N.S.i 
News  in  the  CP  membership, 
told  the  meeting: 

“It  is  true  we  serve  all  but  a 
handful  of  Canadian  daily  pa¬ 
pers  and  broadcasting  stations. 
But  we  are  not  a  monopoly  in 
the  ordinary  unfavorable  con¬ 
notation  of  that  word.  There 
are  monopolies  granted  by  a 
state  or  a  ruler.  That  doe.sn’t 
apply  to  us.  There  are  monopo¬ 
lies  created  by  the  acquisition  of 
competitors.  That  doesn’t  apply 
to  us  either.  CP  has  not  bought 
out  any  competing  company. 

Quality  of  service 

“Quality  of  service — not  any¬ 
thing  sinister  or  contrary  to 
public  interest — is  the  reason 
that  CP  is  dominant.  Why 
should  anyone  object  to  that?” 

Sutherland  said  CP,  a  $6,000,- 
000-a-year  operation  which  col¬ 
lects  news  from  its  members 
and  distributes  it  across  the 
country,  is  not  a  private  club. 

The  members  approved  an 
amendment  to  the  bylaws  mak¬ 
ing  a  new  member’s  fees  ex¬ 
actly  the  .same  as  tho.se  of  long¬ 
term  members. 

The  amendment  eliminates 
the  continuity  discount  and  re¬ 
places  it  with  a  requirement 
that  a  new  member  pay  one 
year’s  news-ser\dce  assessment 
in  advance,  to  protect  CP 


against  financial  instability. 
This  advance  payment  is  repay¬ 
able  to  the  new  member  after 
one  year  over  a  three-year  pe- 
ri<Kl,  with  accrued  interest. 

Norman  Smith,  president  and 
editor  of  OttdWd  Jouruol,  was 
elected  iiresident  to  succeed 
Sutherland,  who  was  named 
honorary  jiresident.  Beland 
Honderich,  Toronto  Star,  was 
re-elected  first  vicepresidtmt 
and  Gabriel  Gilt)ert,  Quebec 
Le  Soleil,  was  chosen  second 
vicepiesident. 

Smith’s  father,  the  late  E. 
Norman  Smith,  was  CP  presi¬ 
dent  from  1917,  CP’s  founding 
yeai",  to  1925. 

Sutherland  noted  that  CP 
membership  stands  at  102,  one 
more  than  a  year  ago,  with  the 
addition  of  New  Westminster 
(B.C.)  Columbian. 

“We  reached  103  in  the  fall 
but  our  first  Territories  mem¬ 
ber,  the  Whitehorse  Yukon 
News,  found  the  going  too 
rough  and  ceased  publication 
January  16.” 

'I’wo  iieK  iiiemb»*rs 

Corriere  Cnnadese,  a  Toronto 
Italian-language  paper,  and 
Wnllneeburg  (Out.)  News  are 
to  join  in  the  fall,  increasing 
membership  to  104,  a  figure  last 
reached  in  1965  and  one  more 
than  when  CP  was  formed  in 
1917. 

Corriere  Canadese  was  found¬ 
ed  in  1954  and  has  been  a  daily 
since  last  September  after  hav¬ 
ing  appeared  previously  three 
days  a  week.  It  now  appears  five 
days  weekly  and  is  published 
by  Dan  lannuzzi  who  will  be 
the  paper’s  CP  member. 

The  Wallaceburg  News  was 
founded  in  1896  and  after  ap- 
))earing  as  a  twice-weekly  pub¬ 
lication  became  a  daily  last  No- 
v(‘mber.  It  is  published  by 
Bowes  Publishers  Ltd.  of  Lon¬ 
don,  Out.  and  vdll  be  repre¬ 
sented  in  CP  bv  K.  M.  Kirk¬ 
patrick,  vicepresident  of  Bowes. 

Graham  W.  Dennis  of  Hali- 
fa.r  Chronicle  -  Herald  and 
Arthur  E.  Wood  of  Montreal 
Star  were  named  to  fill  vacan¬ 
cies  on  the  board  of  directors  of 
CP. 

Dennis,  a  CP  member  for  19 
years  and  a  director  from  1960 
to  1964,  will  fill  a  vacancy  in 
the  Atlantic  i-egion  caused  by 
the  death  last  December  of  B. 
W.  Isner  of  .Moncton  Times  and 
Transcript. 


seur.  It  was  carved  by  Peter 
.4mm  of  Povungnituk  in  north¬ 
ern  Quebec. 

Gillis  Purcell,  retired  general 
manager  of  CP,  was  pre.sented 
a  scroll  in  recognition  of  his 
being  named  to  the  Canadian 
News  Hall  of  Fame. 

Health  Minister  Thomas 
Wells  made  the  presentation  on 
behalf  of  the  Toronto  Men’s 
Press  Club.  The  scroll  was  ac¬ 
cepted  by  Purcell’s  son.  Bob,  a 
reporter  with  the  Toronto  Star. 
• 

Mason  protests  plujj 
for  LSD  on  tv  show 

Washington 

Frank  E.  Ma.son.  a  former 
radio  and  tv  network  executive, 
has  charged  in  a  letter  to  Dean 
Burch,  chairman  of  the  Federal 
Communications  Commission, 
that  the  Columbia  Broadcasting- 
System  and  its  stations  “have 
been  accessories  to  promoting 
the  sale  of  a  ooisonous  drug  by 
the  okiest  device  known  to 
snake-oil  medicine  men;  the  per¬ 
sonal  testimonial.” 

He  has  asked  the  FCC  to 
question  the  license  renewal  of 
all  tv  stations  that  carried  “the 
Joseph  Benti-Jerry  Rubin  testi¬ 
monial  sales  talk  for  LSD.” 

Mason,  a  former  general 
manager  of  International  News 
Service,  is  retired  and  lives  near 
Leesburg,  Virginia. 

• 

New  imblislier  buys 
two  Illinois  weeklies 

Keokuk,  la. 

Richard  N.  Hoerner,  pub¬ 
lisher  of  the  Keokuk  daily  Gate 
Citji  since  October,  1968,  has 
just  made  entry  into  the  weekly 
field  through  purchase  of  the 
M'arsaw  (Ill.)  Bulletin,  which 
is  138  years  old,  and  the  Nauvoo 
(Ill.)  Independent',  established 
in  1873. 

Hoerner,  new  to  the  newspa¬ 
per  industry,  but  with  a  deeree 
in  journalism,  bought  the  Keo¬ 
kuk  pai>er  after  resigning  as 
one  of  the  principal  s’^ockhold- 
ers  and  director  of  the  Hoerner- 
Waldorf  Corp.  of  Minneapolis. 
Dale  E.  Carrell,  former  owner 
of  the  daily,  has  been  living  in 
Mexico  for  some  time. 

Former  owners  of  the  two 
Hancock  county  weeklies — Ken¬ 
neth  E.  Speed  at  Warsaw  and 
Samuel  E.  Strange  at  Nauvoo, 
are  remaining  as  editors  of  the 
respective  papers. 

EDITOR  ac  P 


The  Mellett  Fund  for  a  Free 
and  Responsible  Press  has  a.s- 
serted  in  its  annual  report  that 
its  community  press  council  proj¬ 
ect,  launched  three  years  ago 
to  bring  news  media  and  their 
constituents  closer  together,  has 
benefittwl  the  newspapers  and 
the  communities  involved. 

“Three  years  ago  when  the 
Fund  financed  its  first  uni¬ 
versity  experiments,  this  idea 
was  gi-eeted  by  hostility  or 
ajiathy  by  much  of  the  press.” 
Ben  H.  Bagdikian,  president, 
stated.  “But  it  is  clear  that 
these  pilot  projects  l>enefitted 
both  the  newspapers  and  their 
communities  and,  as  a  result, 
today  manv  newsjiapers  are  ex¬ 
ploring  wavs  of  creating  their 
own  councils.” 

The  Mellett  Fund  was  created 
through  a  beciuest  to  the  .4merl- 
can  Newspaper  Guild  from 
Lowell  Mellett,  newspaper  edi¬ 
tor  and  columnist,  to  lie  used  to 
explore  ways  of  encouraging 
responsible  press  performance 
without  infringing  on  estab¬ 
lished  press  freedoms.  The 
Guild  established  the  Fund  as 
an  independent,  non-profit  cor¬ 
poration  to  further  the  aims  of 
the  liequest. 

Bagdikian,  national  editor  of 
the  Washington  Post,  is  presi¬ 
dent;  John  .4.  Goldsmith,  a 
Washington  correspondent  is 
vicepresident,  and  Charles  .4. 
Perlik  Jr.,  president  of  the 
Guild,  is  secretary-treasurer  of 
the  Fund. 

The  press  councils,  as  pilot 
projects,  were  established  in 
1967  and  1968  in  Bend,  Oregon; 
Redwood  City,  Calif.;  Cairo  and 
Sparta,  Ill.;  St.  Louis  and 
Seattle.  The\’  were  administei-ed 
by  university  scholars  under- 
grants  fi-om  the  Fund.  Sevei-al 
have  continued  in  operation  in¬ 
dependently  after  the  experi¬ 
mental  period  covered  by  the. 
Mellett  gi-ants. 


.Tark^oii  ])roiiiote(1 

San  Dieg(» 
Ray  Jackson,  of  promotion  de¬ 
partment  staff,  San  Diego 
Union-Tribune  Publishing  Co., 
has  been  appointed  promotion 
manager,  succeeding  Paula  Kent, 
who  became  public  relations  and 
marketing  consultant.  Imperial 
Communications  Corj).,  San 
Diego-base<l  Bell  &  Howell  Co. 
subsidiary. 
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S  OurCG2961 
I  phototypesetter  is  ■ 
I  settii^  more  type  from  | 
i  unjustified  tape  than  ; 
I  any  other  machine  in  S 
i  theworid...  It  costs  S 


$15500  and  we  can 
deliver  yours 
now! 


■ 

n  I 

- ~~~~  I 

comm. _  .  -  . 


The  big  set-in  starts  in  your  composing  room 
as  soon  as  we  install  the  CG2961  phototype¬ 
setter.  It’s  the  high  speed  unit  that  can  help  you 
reduce  your  operating  costs . . .  fast!  Want 
proof?  Send  in  the  “Get  Acquainted’’  coupon 
today  and  get  to  know  us  a  little  better.  If 
you’d  like  a  demonstration  of  our  equipment, 
we  will  arrange  one  near  you. 


I 

I  ,5° 

'  •  Convince  me.  Oem 


I 

I 

I 

I 


corporafion 


more 


All  prices  quoted  in  U.S.  dollars. 


I . 

I 

m 


INDUSTRIAL  WAY,  WILMINGTON,  MASS.  01887,  TEL.  (617)  944-6555 


Newspaper  vehieles 
set  safety  records 


Twenty-one  daily  newspapers 
were  announced  this  week  as 
winners  of  awards  for  the  best 
safety  records  of  their  delivery 
vehicles  in  1969  in  the  Safe 
Driving  Campaign  sponsored  by 
the  American  Newspaper  Pub¬ 
lishers  Association  and  Interna¬ 
tional  Circulation  Managers  As¬ 
sociation. 

Awards  go  to  three  winners  in 
each  of  .seven  divisions  of  the 
contest.  Certificates  of  Merit 
are  awarded  to  all  participants 
who  complete  the  year  without 
a  reportable  accident. 

Reports  showed  that  the  579 
ilaily  newspapers  participating 
in  the  campaign  operated  9,059 
vehicles  a  total  distance  of  217,- 
443,044  miles.  There  were  4,138 
accidents  resulting  in  an  acci¬ 
dent  rate  of  1.90  per  100,000 
miles. 

1.9  per  100,000  mile> 

During  its  29-year  history,  the 
participants  have  recorded  more 
than  4-billion  miles  of  driving 
on  an  around-the-clock  exposure 
basis,  experiencing  an  accident 
rate  of  1.90  per  100,000  miles. 

The  Safe  Driving  Campaign 
has  two  principal  goals — first 
to  reduce  fatalities  and  injuries 
resulting  from  unsafe  driving 
over  the  highways  of  the  United 
States  and  Canada;  and  second, 
to  create  a  safe  driving  record 
which  would  warrant  reductions 
in  classification  ratings  for  in¬ 
surance  covering  motor  vehicles 
engaged  in  the  distribution  of 
newspapers.  Both  objectives 
have  been  achieved,  according 
to  J.  F.  Prendergast  Jr,  man- 


Charlie  Horey  marks 
60  years  with  Bee 

William sviLLE,  N.Y. 

Charlie  Horey  is  celebrating 
his  60th  anniversary’  with  the 
Ainherst  Bee.  He  has  seen  the 
Bee  change  from  a  handset  type 
newspaper  through  hot  type 
with  linecasting  machines  to 
cold  type  composition  with  pho¬ 
tographic  and  strike-on  image 
machine. 

When  Horey  first  started  at 
the  Bee,  he  was  one  of  three 
employees,  receiving  a  salary  of 
$2  per  week,  and  now  in  1970 
he  is  part  of  a  41-man  team. 

At  a  reception  for  him, 
George  J.  Measer,  publisher  of 
the  Amherst  Bee,  gave  Charlie 
a  bronzed  type  stick  with  en¬ 
graved  plaque.  At  the  festivities 
was  Elsa,  his  wife  of  44  years. 


ager  of  the  ANPA  Traffic  De¬ 
partment. 

The  Campaign  began  its  30th 
year  January  1  with  five  new 
enrollments,  bringing  the  par¬ 
ticipation  to  584  daily  newspa¬ 
pers. 

The  1969  winners: 

Private  Motor  Carrier  Diviitioii 
GROUP  A 

(Circulation  up  to  20,000) 

Thirty-nine  newspapers  oper¬ 
ated  262  vehicles  5,032,143  miles 
with  55  accidents. 

First — Ithaca  (N.Y.)  Jour¬ 
nal,  23  vehicles,  398,317  miles 
without  an  accident. 

Second  —  Pendleton  (Ore.) 
East  Oregonian,  12  vehicles, 
363,792  miles  without  an  acci¬ 
dent. 

Third— Os  ite.uo  (N.Y.)  Pal- 
Indiam-Times,  18  vehicles,  238,- 
697  miles  without  an  accident. 

GROUP  B 

(Circulation  20,001  to  50,000) 

Eighty-two  newspapers  oper¬ 
ated  825  vehicles  17,592,412 
miles  with  301  accidents. 

First  —  Weyiatchee  (Wash.) 
Daily  World,  30  vehicles,  561,839 
miles  without  an  accident. 

Second — Joplin  (Mo.)  Globe 
&  Neu's  Herald,  8  vehicles,  366,- 
688  miles  without  an  accident. 

Third  —  Hamilton  (Ohio) 
Jonmel-News,  17  vehicles,  328,- 
318  miles  without  an  accident. 

GROUP  C 

(Circulation  50,001  to  100,000) 

Thirty-five  newspapers  oper¬ 
ated  734  vehicles  17,540,081 
miles  with  287  accidents. 

First  —  Saginaw  (Mich.) 
News,  20  vehicles,  1,128,936 
miles  without  an  accident. 

Second  —  Lansing  (Mich.) 
State  Journal,  5  vehicles,  140,- 
900  miles  without  an  accident. 

Third  —  Sioux  Falls  (S.D.) 
Argus-Leader,  2  vehicles,  19,060 
miles  without  an  accident. 

GROUP  D 

(Circulation  in  excess 
of  100,000) 

Fifty-eight  newspapers  oper¬ 
ated  4,687  vehicles  107,876,740 
miles  with  3,270  accidents. 

First  —  San  Juan  (Puerto 
Rico)  El  Imparcial,  42  vehicles, 
1,194,600  miles  without  an  acci¬ 
dent. 

Second  —  Dallas  (Texas) 
Times  Herald,  16  vehicles,  597,- 
056  miles  with  one  accident. 

Third  —  Nashville  (Tenn.) 
Banner  and  Tennessean,  235  ve¬ 
hicles,  3,543,806  miles  with  10 
accidents. 


r.oniraci  Motor  Carrier  DiviMon 
GROUP  A 

(Circulation  up  to  25,000) 

Forty-two  newspapers  oper¬ 
ated  508  vehicles  10,639,735 
miles  with  28  accidents. 

First  —  Glendale  (Calif.) 
News-Press,  31  vehicles,  627,211 
miles  without  an  accident. 

Second  —  Goldsboro  (N.C.) 
News-Argus,  18  vehicles,  484,- 
435  miles  without  an  accident. 

Third  —  Sherman  (Texas) 
Democrat,  12  vehicles,  470,145 
miles  without  an  accident. 

GROUP  B 

(Circulation  25,001  to  100,000) 

Forty-four  newspapers  oper¬ 
ated  1,168  vehicles  30,299,091 
miles  with  78  accidents. 

First — Muncie  (Ind.)  Star  <fe 
Evening  Press,  48  vehicles,  1,- 
522,221  miles  without  an  acci¬ 
dent. 

Second  —  Regina  (Sask.) 
Leader-Post,  25  vehicles,  1,470,- 
576  miles  without  an  accident. 

Third — Eugene  (Ore.)  Regis¬ 
ter-Guard,  85  vehicles,  1,403,013 
miles  without  an  accident. 

GROUP  C 

(Circulation  in  excess 
of  100,000) 

Fifteen  newspapers  operated 
875  vehicles  28,462,842  miles 
with  119  accidents. 

Fir.st — Wichita  (Kan.)  Eagle 
&  Beacon,  12  vehicles,  143,391 
miles  without  an  accident. 

Second  —  Des  Moines  (Iowa) 
Register  &  Tribune,  131  ve¬ 
hicles,  4,796,938  miles  with  7 
accidents. 

Third — Dallas  (Texas)  Morn¬ 
ing  News,  97  vehicles,  7,484,041 
miles  with  14  accidents. 


‘Bill’  Meek  is  cited 
as  newsman  of  year 

Phoenix 

Walter  W.  “Bill”  Meek,  as¬ 
sistant  city  editor  of  the  Ari¬ 
zona  Republic,  received  the  first 
Virg  Hill  Newsman  of  the  Year 
Award  as  the  state’s  best  jour¬ 
nalist  during  the  past  year.  The 
award,  given  by  the  Arizona 
Press  Club,  honors  the  political 
editor  of  the  Phoenix  Gazette 
who  died  last  year. 

James  P.  Simmons,  president 
of  the  sponsoring  United  Bank 
of  Arizona,  made  the  $350  pres¬ 
entation  and  cited  Meek’s  cam¬ 
paign  against  air  pollution  and 
series  on  “Campus  in  Turmoil” 
for  being  “in  the  ti’ue  traditions 
oi  journalism.” 

Meek  collaborated  with  M. 
Stanton  Evans  of  the  Indian¬ 
apolis  News  in  a  12-part  series 
on  campus  revolt  after  visiting 
30  schools  across  the  country’. 


Richard  C.  Borgh! 

Boi^lii  is  appointed 
production  director 

Chicago 

A  realignment  of  the  produc¬ 
tion  staffs  of  the  Chicago  Sun- 
Times  and  Daily  News  has  re¬ 
sulted  in  several  promotions, 
including  the  appointment  of 
Richard  C.  Borghi  as  director 
of  production. 

Others,  announced  by  Hy 
Shannon,  vicepresident  for  pro¬ 
duction  of  the  Newspaper  Di¬ 
vision  of  Field  Enterpri.ses, 
are: 

Leo  Vogler,  manager  of  pro¬ 
duction  operations,  which  in¬ 
cludes  operational  supervision 
over  composing,  engraving, 
stereotyping,  pressroom  and 
mailroom ; 

William  J.  Taney,  manager 
of  production  services; 

Jack  Lane,  manager  of  pro¬ 
duction  plans  and  projects; 

A.  T.  Morang,  in  charge  of 
production  coordination  from 
assistant  mechanical  superin¬ 
tendent. 

Borghi,  35,  a  printer  for 
three  years,  began  with  Gan¬ 
nett  Newspapers  in  Rochester, 
N.Y.  as  a  production  manage¬ 
ment  trainee,  later  was  produc¬ 
tion  manager  of  the  Wilming¬ 
ton  (Del.)  Star  Color  Press;  on 
the  staff  of  the  American  News¬ 
paper  Publishers  Association 
Research  In.stitute;  production 
manager  of  the  Louisville 
(Ky.)  Courier- Jounial  and 
Times.  He  joined  the  Field  or¬ 
ganization  in  1968. 

• 

Alls  ill  oolor 

San  Francisco 

In  keeping  with  the  theme, 
“Test  Drive  The  Bold  Gold 
Olds,”  Gross  Pera  &  Rockey  ad¬ 
vertising  agency  for  Metro 
Olds  Inc.,  the  association  of  16 
Bay  Area  dealers,  is  creating 
and  placing  color  ads  in  15 
newspapers.  The  factory-sup¬ 
port^  program  got  underway 
April  16  and  will  end  May  27. 
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How  to  squeeze 
an  hour 
into  9  minutes. 


Photographic  steps  in  copy  preparation 
that  used  to  take  an  hour  or  more  now  can 
average  less  than  10  minutes . . .  thanks  to  new 
Kodak  Photomechanical  Transfer  Materials. 

Conventional  copy-preparation  methods  tie  you  up 
with  a  minimum  of  seven  distinct  steps  from  original 
to  paste-up  copy.  Using Koda/c  PMT  Materials,  you  can  do 
the  same  job  in  three  steps.  And  this  is  a  filmless 
process.  Get  high-quality  screened  prints,  enlarged 
banners,  and  artwork  size  changes  quickly.  Or  use  our 
new  T ransparent  Receiver  Sheet  to  make 
intermediates  for  inexpensive  diazo  proofing. 

Added  to  this  versatility,  you  save  up  to  40% 
of  the  cost  of  photographic  materials. 

Get  the  whole  story  on  this  new  way  to  save  time  and  money. 
Call  your  dealer,  or  write  to  Graphic  Arts  Sales, 

Eastman  Kodak  Company,  Rochester,  N.Y.  14650. 


N^odak 


Kodak  Photomechanical 
limisfer  Materials 


‘‘We  pray  every  night,  ’  says  Fanning, 
publisher  of  Anchorage  Daily  News 


By  George  Baniiami 


Anchorage,  Alaska  people,  about  the  size  of  Akron,  “Last  spring  we  got  a  used 
‘We  are  probably  the  only  Ohio.  press,  a  little  beauty,  from  the 

the  United  Anchorage  is  Alaska’s  social,  Lvugt'ietv  (Wash.)  Daily  News. 

trade  and  financial  center,  head-  It’s  a  letterpress.  We  are  also 
(luarters  of  the  oil  indu.stides  buying  a  full  zinc  plant  from 
working  on  the  North  Slope,  Longvdew.  This  will  give  us  the 
where  the  Atlantic  Richfield  Co.  only  zinc  plant  in  Ala.ska.  Our 
made  the  big  strike  in  IDfiS.  present  press  is  the  oldest  Goss 
of  the  straight-line  press  operation  in 
y  1972  the  world,  built  in  1910.  It  still 
turns  out  a  i>aper,  but  we  pray 
every  night. 

“The  press  has  color  facili- 
We  can  print  three-color 
stuff.  I  can  never  believe  it.  I’m 
trying  to  interest  Goss  to  put  it 
in  a  museum.  That  would  move 
it  for  me.  That’s  the  only  way 
I  can  come  out  ahead  on  it.  The 
enter-  Longview  press  is  a  Goss,  too. 
1.  It  will  give  us  36-page  capacity. 

:  owns  Now  it’s  32,  theoretically,  but 
country — “is  putting  together  a  the  majority  of  the  paper  (“My  24  is  about  right.  To  do  more 
library  for  us.  She  w'orks  part-  wife  and  I  pooled  our  resources  than  24,  we  have  to  have  two 
time  when  she  is  not  being  a  to  buy  the  paper.’’)  There  have  runs.’’ 
pianist  and  teacher  and  playing  Ijeen  five  minority  stockholdei-s, 

in  concerts.”  holding  about  20%.  They  include  (.onimversial 

“Everything  is  primitive  here  Robert  Goldberg,  26-year-old  Fanning  has  70  people  in  his 
except  the  people,”  he  added.  Anchorage  attorney,  who  is  the  plant,  including  12  in  editorial. 
“You  have  to  scratch  it  all  out  son  of  Arthur  ,J.  Goldberg,  for-  -phe  average  age  in  the  news 
of  the  rock.”  mer  U.S.  Supreme  Court  Jus-  room  is  25.  His  M.E.  is  26-year- 

The  Anchorage  News  is  the  tice.  old  Stanley  Abbott,  out  of  I.;Os 

only  morning  paper  in  Alaska.  “We  are  buying  the  five  mi-  Angeles.  Said  the  publisher: 
It  is  the  only  Sunday  paper  in  nority  stockholders  out,”  Fan-  “He  was  a  reporter  on  the  paper 
the  state.  There  are  six  dailies  ning  said.  when  I  came.  He’d  been  here 

in  Alaska.  v .  f  r  in  l  nr  years.  He  just  got  a  fellow- 

Circulation  of  the  News,  ac-  «  •>  lo  f  Washington.  A  very  im- 

cording  to  Fanning,  is  13,500  Until  a  few  weeks  ago,  the  pressive  young  man.” 
daily  and  18,500  Sunday.  News  had  to  subsist  on  a  radio  “I  think  I’ve  got  the  finest  edi- 

He  noted  that  his  competitor,  wire,  written  for  illiterate  an-  torial  staff  in  Alaska,”  he  said, 
the  Anchorage  Times,  afternoon,  nouncers,  “a  sort  of  rip-and-  “We’ve  won  many  Ala.ska  Press 
is  the  largest  paper  in  the  state,  read  thing,”  Fanning  said,  de-  Club  awards. 

“They  claim  about  37,000,”  scribing  his  operations.  Being  “We’re  the  most  controversial 


daily  newspaper  in 
States  that  doesn’t  have  a  li¬ 
brary.  When  something  comes 
up  and  you  need  to  know  of 
things  past,  you  have  to  have  a 
hell  of  a  memory.” 

Lawrence  S.  Fanning,  editor  Some  say  the  population  ( 
and  publisher  of  the  Anchorage  city  could  hit  200,000  by 
News,  morning  and  Sunday,  was  and  500,000  by  1980.  They  say 
talking  recently  about  the  prob-  it  could  become  a  smaller  Hous- 
lems  of  running  a  newspaper  in  ton.  They  say  it  could  become 
the  frontier-like  49th  state  and  Alaska’s  capital  city,  replacing  ties, 
about  how  he  has  managed,  de-  Juneau  if  some  Alaskans  have 
spite  the  many  difficulties,  to  their  way. 

achieve  a  good  measure  of  sue-  “We  are  the  smallest  conimun- 
cess.  ity  in  the  U.S.  where  there  are 

“My  daughter  here,”  he  said,  two  independently  o^\Tled  news- 
indicating  Mrs.  Judy  Hunt,  who  papers,  both  family  ( 
had  come  into  the  office  with  prises,”  Fanning  remarked, 
coffee — cold  Alaska  is  coffee  Fanning  said  his  family 


Lawrence  S.  Fanning 


George  Barmann,  a  feature  writer 
for  the  Cleveland  Plain  Dealer, 
interviewed  Larry  Fanning  for  E4P 
on  a  recent  visit  to  Alaska  on  as¬ 
signment  covering  the  effect  of 
the  oil  discovery  on  the  state. 


The  Anchorage  Daily  News  publishing  plant. 


Why  you 


may  I  not  I  need 
a  computer. . . 


for  typesetting,  that  is. 

Maybe  you’ve  said — I’ll  get  a  computer.  That  will  give  me 
35-40'!  0  increase  in  production.  But  will  it  ? 

There  is  another  way  to  go — now.  Another  way  to  get  40% 

.  .  .  50'^c  or  more  production  increases  without  a  computer. 
The  new  Ludlow  Swiftape  Computing/memory  keyboard  will 
give  you  everything  you  buy  a  computer  for — maybe 
even  more. 

The  only  way  a  computer  can  increase  your  production  is 
that  your  operators  punch  “endless”  tape — hopefully  speeding 
up  when  lines  do  not  have  to  be  justified.  And  they  do.  But 
for  how  long? 

Think  a  minute.  If  you  could  get  people  to  work  faster — you 
could  get  30%  more  right  now  .  .  punching  justified  tape. 

Swiftape  keyboards  eliminate  so  many  keystrokes  .  .  .  that 
present  user  plants  are  now  reporting  600-700  eleven  pica 
line  per  hour  speeds.  And  they  aren't  working  any  faster  .  .  . 
Swiftape  puts  in  the  necessary  codes  automatically. 

Do  you  know  of  any  plant  getting  700  lines  per  hour  of  un¬ 
justified  tape  right  now? 

Question:  How  many  different  “programs”  do  you  need  for 
all  the  kinds  of  work  you  do?  And  how  much  will  the  programs 
cost? 

Question;  How  much  will  a  good  hyphenation  “dictionary” 
cost — and  meet  the  standards  you  have  established? 

Question:  What  happens  when  your  computer  goes  “down”? 
Do  you  need  another  one  for  backup? 

Still  another  question;  How  does  a  computer  correct  errors? 
It  doesn’t.  Isn’t  supposed  to.  Errors  are  caught — or  let  go 
through — at  the  keyboard.  Swiftape  gives  you  hard  copy  . . . 
and  a  word,  letter  or  a  line  can  be  cancelled  out  with  one  key¬ 
stroke  before  it  gets  punched  into  tape. 

But,  you  say — a  computer  will  eliminate  “loose”  or  “tight” 
lines.  Yes,  it  will.  And  so  will  Swiftape. 


And  how  about  guarantees?  Will  your  computer  guarantee 
you  30%?  40%?  50%?  No.  But  Ludlow  will  guarantee  you  will 
get  600  eleven  pica  lines  per  hour  if  your  operator  maintains 
a  50wpm  typing  speed. 

Will  a  computer  system  call  for  a  complete  revamp  of  your 
present  system?  Will  you  retrain  people?  Add  new  people? 
When  we  put  in  Swiftape  .  .  .  we  train  your  operators  in  days 
— not  months  .  .  .  and  you  should  be  operating  satisfactorily 
within  a  week.  Sounds  impossible?  It  isn’t. 


How  about  cost?  Well,  does  it  make  sense  to  pay  a  $1500  or 
$2000  computer  lease  every  month  . . .  year  after  year?  You  can 
install  a  Swiftape  for  $285  a  month — and  if  you’re  typical  of 
present  Swiftape  owners — it  will  pay  for  itself  in  savings  within 


18  months. 

Why  not  give  the  people  who  have 
over  50  years  of  composing  room 
experience  a  chance? 

You  may  not  need  a  computer  for 
typesetting  after  all.  Let  Ludlow 
make  a  thorough  analysis  of  your 
plant — give  you  a  facts-and-figures 
presentation  on  Swiftape.  It  costs 
you  nothing — may  save  you  a  lot. 


Send  this 
coupon  today 
for  information 
about  Swiftape 
—the  practical 
answer  to  high 
speed  tape 
production. 


Name 

Title 


Company 
Address— 
City _ 


-State. 


swiftape^ 

COMPUTING  MEMORY  KEYBOARO 


Ludlow  Typograph  Company 
2032  Clybourn  Avenue  •  Chicago,  Illinois  60614 


E568 


Novice 


pro 
win  prizes 
for  photos 


Toronto 

Tiber  Kolley,  23,  freelance 
photographer  for  the  Globe  and 
Mail,  and  Peter  Bregg,  22,  of 
The  Canadian  Press  Picture 
staff  at  Ottawa,  are  winners  of 
the  1969  National  Newspaper 
Awards  for  photography. 

Kolley,  a  student  at  Ryerson 
Polytechnical  Institute  in  To¬ 
ronto,  won  the  award  for  spot 
news  photography  and  Bregg 
for  feature  photography. 

The  awards  were  presented  at 
a  dinner  here,  .4pril  12,  given 
by  the  Toronto  Men’s  Press 
Club. 

.4ward  winnei’s  received  a 
certificate  and  $400  from  a  self- 
sustaining  fund  to  which  news¬ 
papers  and  newspaper  groups 
across  the  country  contributed. 

Kolley’s  picture,  which  ap- 
peanMi  in  the  Globe  and  Mail 
October  14,  showed  a  motor¬ 
cyclist  crashing  through  a 
fence,  sending  dust  and  spec¬ 
tators  flying,  at  the  Canadian 
national  championship  hill 
climb  at  St.  Agatha,  near  Kit¬ 
chener. 

Bregg’s  picture  showed  Con¬ 
stable  Angus  Hunter  of  the 
l^ndon  Metropolitan  Police 
force  laughing  as  he  stood  in 
front  of  a  painting  of  a  nude 
woman  in  the  National  Gallery 
at  Ottawa  October  29. 

Hungarian-born  Kolley  came 
to  Canada  at  the  age  of  2'i  and 
has  lived  in  Toronto  since.  He  is 
in  his  third  year  of  the  Ryerson 
I)hotographic  course  and  will 
graduate  this  spring. 

Bregg,  a  professional  photog- 
rai)her  for  thrt^  years,  was  first 
winner  of  The  Canadian  Press 
Picture  of  the  Year  award,  es¬ 
tablished  in  1968.  His  picture 
showed  Prime  Minister  Trudeau 
pretending  to  strangle  himself 
with  a  tie  just  i)resented  to  him 
by  the  National  Press  Club  of 
CUtawa. 


H ROUGH — Tibor  Kolley,  23,  a  freelance  photographer  for  ihe  Toronto  Globe  and 
1969  National  Newspaper  Award  for  spot  photography  with  this  picture  of  a  motor- 
clist  Jerry  Franz  of  Cleveland  showered  spectators  with  dirt  as  he  crashed  through  a 
fence  at  the  Canadian  national  championship  hill  climb  at  St.  Agatha. 


Newspaper  hiiil(lin» 
now  houses  stations 

Watertown,  N.Y. 

l)r.  Frank  Stanton,  president 
of  the  Columbia  Broadcasting 
System,  was  welcomed  to  the 
new  WWNY  Broadcast  Center 
here  recently  by  the  general 
manager,  James  W.  Higgins. 
Dr.  Stanton  was  the  guest  of 
honor  as  part  of  the  opening 
ceremonies  of  the  new  building, 
which  now  houses  the  studios 
and  offices  of  WWNY-Radio  and 
WWNY-tv. 

The  Watertown  Dailt/  Times 
owns  both  stations,  and  the  new 
building  occupies  the  fonner 
downtown  location  of  the  orig¬ 
inal  Times  building,  on  Arcade 
Street.  The  design  of  the 
building  allows  jjedestrians  to 
view  the  television  control  room 
and  the  radio  control  studio 
from  the  front  of  the  building 
at  street  level. 


Seotioii  for  brides 
"ains  33  percent 

San  Jose,  Calif. 
\  banner  year  for  weddings 
is  indicated  by  the  annual  San 
Jose  Mercnru-S'eies  brides’  sec¬ 
tion,  Brides  Boutique,  which  set 
a  record  of  48  pages,  up  33  per 
cent  from  last  year’s  36-page 
section. 

.Advertising  totalled  1748  in¬ 
ches  for  a  30.7  per  cent  gain  of 
411  inches,  advised  Carl  Ed¬ 
wards,  retail  advertising  man¬ 
ager. 


A  linage  builder 

Los  Angeles 
The  40-page  real  estate  sec¬ 
tion  in  the  Los  Angeles  Times, 
Sunday,  .April  5,  carried  72,356 
DT— Constable  Angus  Hunter  Joined  in  cf  display  advertising.  This 

ibers  of  his  party  as  Canadian  Press  pho-  thft  highest  display  real 

ool(  this  picture  in  front  of  nude  painting  estate  linage  published  in  a 

in  Ottawa.  The  photo  won  the  1969  Na-  single  day’s  issue  of  the  Times 

d  in  Canada  for  feature  photography.  since  August,  1964. 
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ABITIBI  CAN 
HELP  YOU 
PROMOTE 
NEWSPAPER 
CAREERS 


/IBITIBI  3niprc5sipiis 


t'  '  » 


iU 


/  ^ 


To  help  you  find  pronnising  personnel  for  your 
newspaper,  Abitibi  has  two  exceptional  vehicles 
that  present  the  newspaper  story  to  high  school 
and  junior  college  audiences.  One  is  a  brochure, 
fully  illustrated  in  color,  that  describes  the  phi¬ 
losophy,  crafts,  skills  and  talents  that  go  into  the 
production  of  a  newspaper.  The  other  is  a  21- 
minute  film,  16  mm  color-sound,  that  covers 


/iBITIBI 


Abitibi  Papers  Inc. 

20  North  Wacker  Drive 
Chicago,  III.  60606 


the  editorial  and  journalistic  opportunities  in 
the  industry. 

They  were  developed  by  Abitibi  as  public  rela¬ 
tions  and  educational  tools  and  as  interest- 
oriented,  motivational  materials  for  use  in  career 
programs.  For  further  information  on  both  the 
film  and  the  brochure,  please  send  the  coupon  to 
one  of  the  addresses  listed  below. 


ABITIBI  PAPER  SALES  LTD., TORONTO, CANADA 

Please  send  me  further  information  on  your  film.  Newspaper  Careers  and  your 
brochure.  The  Newspaper  Story. 


Clarendon  Paper  Sales  Company 
1118  Fulton  National  Bank  Building 
Atlanta,  Georgia  30303 

Abitibi  Paper  Sales  Ltd. 
Toronto-Dominion  Centre 
Toronto  111,  Ontario 


Company. 


Colorado  papers 
combined  in  new 
suburban  network 

Arvada,  Colo. 

Harr>'  E.  Green  Jr,  owner  and 
publisher  of  the  Sentinel  Sub¬ 
urban  Newspaper  Network, 
which  includes  the  Arvada 
(Colo.)  Citizen,  and  Lloyd  Gor- 
rell,  editor  of  the  Arvada  En- 
terjyrise,  have  announced  merg¬ 
er  of  the  two  publications,  with 
the  Arvada  Citizen  assuming 
operational  control  of  both. 

Subscribers  to  the  Arvada 
Enterprise  also  receive  the  Citi¬ 
zen.  Warren  Hoyt  remains  as 
general  manager  of  the  Citizen 
and  Jim  Hansen  as  editor.  Gor- 
rell  will  stay  on  as  a  consultant. 

Combined  circulation  of  the 
two  papers  will  be  nearly  9,000. 

Hoyt  also  noted  the  recent  ac¬ 
quisition  by  the  Sentinel  Net¬ 
work  of  three  other  northern 
suburban  newspapers  .  .  .  the 
Westitihister  Journal,  the  North 
Valley  World  Sentinel  (Thorn¬ 
ton)  and  the  Northglenn  Im¬ 
pressions. 

Green  formed  the  network  in 
January  after  purchase  of  the 
Northglenn,  Westminster  and 
Thornton  publications.  He  has 
owned  the  Citizen  since  its  in¬ 


ception  in  1966  and  also  pub¬ 
lishes  the  Englewood  Herald, 
the  Arapahoe  Gadabout,  and  the 
Aurora  Star  Sentbiel.  He  is 
part-owner  of  Gateway  West 
Publishing  Co.,  which  publishes 
the  Lakewood  Sentinel,  the 
Wheat  Ridge  Sentinel,  the  Jef¬ 
ferson  Scout  and  the  Jefferson 
Sentry. 

Green  said  combined  circula¬ 
tion  of  all  Sentinel  publications 
is  155,000. 


Lee  buying  station 
in  W.  Virginia  area 

David  K.  Gottlieb,  president 
of  Lee  Enterprises,  Incorporat¬ 
ed,  and  Thomas  F.  Murphy, 
president  of  Capital  Cities 
Broadcasting  Company,  have 
announced  that  an  agreement  in 
principle  has  been  reached  for 
Lee  to  purchase  from  Capital 
Cities  for  $18  million  in  cash. 
Station  WSAZ-tv,  Channel  3,  at 
Huntington  -  Charleston,  West 
Virginia. 

Capital  Cities  is  selling 
WSAZ-tv  in  compliance  with 
the  multiple  ownership  rules  of 
the  FCC  in  contemplation  of  its 
acquisition  of  several  television 
stations  from  Triangle  Publi¬ 
cations,  Incorporated,  subject  to 
FCC  approval. 


‘Reuben’  award 
dinner  is  set 
Tuesday  night 

Cartooning’s  highest  honor, 
the  National  Cartoonists  So¬ 
ciety’s  “Reuben,”  will  be  pre¬ 
sented  Tuesday  evening,  April 
21,  in  the  Grand  Ballroom  of 
Hotel  Plaza,  to  the  man  voted 
“Outstanding  Cartoonist  of  the 
Year”  by  the  society’s  member¬ 
ship. 

Nine  other  cartoonists  will 
receive  “Best  in  Category” 
awards  in  the  form  of  silver 
plaques. 

The  “Reuben”  statuette  will 
be  presented  for  the  24th  time 
by  the  society’s  first  president. 
Rube  Goldberg,  who  designed 
the  award,  and  for  whom  it  was 
named.  In  1968,  Goldberg 
opened  the  envelope  containing 
the  name  of  the  winner  and 
found  that  it  read,  “Rube  Gold¬ 
berg!”  The  category  plaques 
will  be  presented  by  past  presi¬ 


dents  of  the  society  and  by  for¬ 
mer  “Reuben”  winners. 

Voting  procedures  call  for  the 
three  men  receiving  the  highest 
number  of  votes  to  be  nomi¬ 
nated  for  the  final  balloting. 
However,  there  were  ties  in  five 
of  the  nine  categories  which 
raised  the  number  of  nominees 
to  a  record  high  of  33,  all  of 
whom  are  automatically  nomi¬ 
nated  for  the  “Reuben.” 

• 

Panama  City  papers 
plan  single  edition 

Panama  City,  Fla. 

Plans  for  consolidating  the 
Panama  City  News  and  Herald 
into  a  single  newspaper  were 
announced  by  Lawrence  S.  Gibb, 
publisher.  Merger  of  the  two 
newspapers  into  a  seven-day- 
per-week  morning  publication 
will  become  effective  May  1.  The 
newspaper  will  be  known  as  the 
News-Herald. 

The  Panama  City  newspapers 
were  purchased  last  July  1  by 
Freedom  Newspapers  Inc.  from 
Perry  Publications. 


The 
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WHILE  IN 
NEW  YORK 
FOR  THE 
ANPA 
MEETINGS 


You  are  welcome  to  drop  in 
for  a  confidential  chat  con¬ 
cerning  market  values  of  daily 
newspaper  properties.  Though 
Allen  Kander  is  gone,  we  are 
continuing  to  serve  publishers’ 
needs. 


Our  offices  are  in  the  Union  Carbide  Building 
diagonally  across  the  street  from  the  Waldorf 


GEORGE  J.  COOPER 

Negotiators  for  the  Purchase  and  Sale  of  Daily  Newspapers 
Brokers  •  Appraisers  •  Consultants 
Suite  1870,  270  Park  Avenue,  New  York— Phone  687-3727 


year  of  constructive  service 
to  the  newspaper  industry 
as  evidenced  by  two  decades 
of  accomplishments,  reflect¬ 
ing  the  confidence  accorded 
us  by  publishers  of  small, 
medium  and  large  news¬ 
papers  throughout  the 
United  States. 

VINCENT  J.  MANNO 


Newspaper  Brokers 


Financial  Consultants 


GEORGP]  ROMANO,  Associate 


50  East  58th  Street 
New  York.  N.  Y.  10022 


ELdorado  5-0405 
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New  York  Addresses  of  Convention  Visitors 


Atlriiin  (Mich.)  Paily  rdeKCiun 
Mr  E.  E.  Porter,  Walilorf-Astoria 
Mrs.  Virginia  Porter,  Waldorf-Astoria 
Akron  (O.)  Beacon  Journal 
Mr.  &  Mrs.  Sam  S.  McKeel 
Waldorf-Astoria 
Mr.  &  Mrs.  Jonn  E.  Laraliee 
Waldorf-Astoria 

Mr.  &  Mrs.  Eilward  J.  Latimer 
Waldorf-Astoria 

Mr.  &  Mrs.  C.  Blake  McUowell,  Sr. 

Waldorf-Astoria 
Mr.  &  Mrs.  Charles  E.  Clark 
Waldorf-Astoria 

Albany  (N.Y.)  Times-Union  and 
Knickerliocker  News-Union-Star  ^ 

Kobert  J.  Uanzig.  Waldorl -Astoria 
Roy  W.  Anderson.  Barclay 
Ale.xandria  (La.)  Town  Talk 
Mr.  &  Mrs.  Joe  U.  Smith,  Jr. 

St.  Regis-Sheraton 
Larry  D.  Smith 
St.  Regis-Sheraton 
Allentosvn  (Pa.)  Call-Chronicle 
Uonald  P.  Miller,  Waldorl-Astona 
Edward  Miller.  Waldorf-Astoria 
Altoona  (Pa.)  Mirror 
Roosevelt: 

J.  E'.  Holtzinger,  Blair  M.  Bice 

James  U.  Slep  Robc-rt  W.  Toomey 
Richard  E.  Beeler 
Ames  (Iowa)  Tribune 

Mr.  &  Mrs.  Hollis  J.  Nordyke 
Waldorf-Astoria 
Amsterdam  (N.Y.)  Recorder 
Mr.  &  Mrs.  Charles  H.  Miller 
Waldorf-Astoria 
Ann  Arbor  (Mich.)  News 
Ralph  E.  Schweitzer, 

Wadlorf -Astoria 
Annaiiolis  (Md.)  Capital 
Mr.  &  Mrs.  Philip  Merrill 
Waldorf-Astoria 
Ansonia  (Conn.)  Sentinel 
John  P.  Musiiat,  Waldorf-Astoria 
Arlington  (Va.)  Northern  Virginia  Sun 
Herman  J.  Obenneyer 

c/o  Long  Brunch  (N.J.)  Record 
Atlanta  (Ga.)  Journal  and  Constitution 
Mr.  &  Mrs.  Jack  Tarver.  Barclay 
Mr.  &  Mrs.  W.  I.  Ray.  Jr. 
Waldorf-Astoria 

Mrs.  Patricia  La  Hatte,  Summit 
Atlantic  City  (N.J.)  Press 

Mr.  &  Mrs.  Neill  Mitchell.  Berkshire 
Auburn  (Ind.)  Star 

Uon  M.  Ni.xon,  Waldorf-Astoria 
Virginia  A.  Nixon,  Waldorf-Astoria 
Augusta  (Ga.)  Chronicle/ Herald 
Mr.  &  Mrs.  W.  S.  Morris  HI 
St.  Regis-Sheraton 
Aurora  (Ill.)  Beacon-News 

Mr.  &  Mrs.  Warren  L.  Taylor 
Barclay 

Austin  (Tex.)  American-Statesman 
Mr.  &  Mrs.  Bill  M.  Meroney 
Waldorf-Astoria 

B 

Baltimore  (Md.)  News  American 
Mark  F.  Collins,  Waldorf-Astoria 
W.  Melvin  Street,  Waldorf-Astoria 
Bangor  (Me.)  Daily  News 
Richard  K.  Warren,  University  Club 
Joanne  J.  Warren.  Waldorf-Astoria 
Robert  E.  Kiah,  Waldorf-Astoria 
Kenneth  L.  MacMannis 
Waldorf-Astoria 

Barre-Montpelier  (Vt.)  Times-Argus 
George  J.  Gladding,  Belmont  Plaza 
Baton  Rouge  (La.)  States-Times/Ad- 
vocate 

Charles  C.  Garvey.  Barclay 
Richard  E.  Palmer,  Barclay 
Douglas  L.  Manship,  Jr,.  Barclay 
Battle  Creek  (Mich.)  linquirer  &  News 
Mr.  &  Mrs.  Robert  B.  Miller,  Pierre 
Beaumont  (Tex.)  Enterprise/ Journal 
Robert  E.  Myers.  Waldorf-Astoria 
Mr.  &  Mrs.  R.  M.  Frost 
Waldorf-Astoria 
Mr.  &  Mrs.  John  E.  Gray 
Waldorf-Astoria 

Berkley  (W.Va.)  Post-Herald/Raleigh 
Register 

M.  &  Mrs.  George  Warren  Hodel 
Barclay 

Beverly  (Mass.)  Times 

Alexander  N.  Stoddart,  St.  Regis 
Binghamton  (N.Y.)  Press 
Fred  W.  Stein,  Waldorf-Astoria 
Kimball  Davis,  Waldorf-Astoria 
Orb  C.  Reeder,  Waldorf-Astoria 
Birmingham  (Ala.)  News/Post  Herald 
Clarence  B.  Hanson,  Jr.,  Pierre 
Vincent  Townsend,  Sr..  Barclay 
Victor  H.  Hanson,  II,  Regency 
William  C.  Green,  Jr. 
Waldorf-Astoria 

Bloomington  (Ind.)  Herald-Telephone 
Scott  C.  Schurz.  Belmont  Plaza 


Bloomington  (Ind.)  Pantagraph 

Uavis  U.  Merwin.  bl.  Kegis  , 

Davis  Merwin,  Sr.,  Waldorf-Astoria 
Boise  (Idaho)  Idaho  Statesman 
Mr.  &  Mrs.  Eugene  C.  Dorsey 
Barclay  .  „  . 

Boston  (Mass.)  Christian  Science 
Monitor  . 

Robert  C.  Bergenheim 
Waldorf-Astoria 
James  H.  Smith,  Summit 
Thomas  G.  Driscoll,  Berkshire 
Harold  E.  Greenlaw,  Waldorl-Astona 
Richard  E.  Kinser,  Summit 
Boston  (Mass.)  Globe 

Uavis  Taylor,  Waldorf-Astoria 
John  1.  Taylor,  Waldorf-Astoria 
Wm.  O.  Taylor,  Waldorf-Astoria 
John  P.  Giuggio,  Waldort -Astoria 
John  F.  Reid,  Waldorf-Astoria 
George  McManus,  Waldorf-Astoria 
Boulder  (Colo.)  Camera 
Norman  J.  Christiansen 
Waldorf-Astoria 
Bradford  (Pa.)  Era 
Waldorf-Astoria:  c 

Henry  A.  Satterwhite  George  Sample 
Joseph  M.  Cleary  William  E.  Eysinger 
Bridgeton  (N.J.)  EVening  News 
John  T.  Schofield.  Biltmore 
Briston  (Onn.)  Press 
Bartlett  Barnes,  Barclay 
Donald  P.  Selina.  Barclay 
Brockton  (Mass.)  Enterprise-Times 
Charles  A.  Fuller.  Waldort-Astoiia 
Charles  N.  Fuller.  Waldorl-Astona 
Frank  G.  Geoghegan 
Waldorf-Astoria 
Brownsville  (Pa.)  Telegraph 

Mr.  &  Mrs.  Charles  W.  McKinley 
Barclay 

Brownsville  (Tex.)  Herald 
Mr.  &  Mrs.  Ralph  Julliard 
Waldorf-Astoria 

Bninswick  (Me.)  Times  Record 
Mr.  &  Mrs.  Campbell  B.  Niven 
Prince  George 

Buffalo  (N.Y.)  Evening  News 
Mrs.  F^lward  H.  Butler.  Pierre 
James  H.  Righter,  Pierre  ,  .  .  ■ 

William  M.  Fallis,  Waldorf-Astoria 
Henry  Z.  Urban,  St.  Regis 
Hugh  G.  Monaghan,  Waldorf-Astoria 
Abner  A.  Homburger 
WaldorfAstoria 
Burlington  (Vt.)  Free  Press 
J.  Warren  McClure,  Barclay 


Cincinnati  (O.)  Enquirer 

Mr.  &  Mrs.  Francis  L.  Dale 
Waldorf-Astoria 
Mr.  &  Mrs.  Richard  Alder 
Waldorf-Astoria 

Mr.  &  Mrs.  Thomas  R.  Gormley 
Waldorf-.\storia 
Miss  Patricia  Gormley 
Waldorf-Astoria 

Cincinnati  (O.)  Post  &  Times-Star 
W'.  Friedenlierg,  W'aldorf-Astoria 
A.  Royer,  Waldorf-Astoria 
J.  Feldmann,  Waldorf-Astoria 
Clarksburg  (W.Va.)  Ex|)onent/Tele- 
gram 

Cecil  B.  Highland,  Jr. 

Waldorf-Astoria 
Cleveland  (O.)  Plain  Dealer 
Mr.  &  Mrs.  Thomas  Vail 
Waldorf  Towers 
Mr.  &  Mrs.  F.  William  Dugan 
W'aldorf  Towers 

Mr.  &  Mrs.  Eilward  J.  O’Connor 
Barclay 

Cocoa  (Fla.)  Gannett  Florida  News¬ 
papers 

Mr.  &  Mrs.  J.  H.  Jesse,  Summit 
Columbia  (Mo.)  Missourian 
Eiarl  English,  Biltmore 
Columbia  (S.C.)  State-Record 
Barclay : 

Ambrose  G.  Hampton  Ben  R.  Morris 
Arthur  D.  Cixqier  A.  G.  Hampton,  Jr. 
S.  L.  Latimer,  Jr.,  Lexington 
Columbia  (Tenn.)  Herald 

Mr.  &  Mrs.  Sam  D.  Kenneily 
Waldorf-Astoria 
Columbus  (Ind.)  Republic 

Mr.  &  Mrs.  Robert  N.  Brown 
Waldorf-Astoria 
Columbus  (O.)  Citizen-Journal 
Paul  VV.  Ream,  Summit 
Ckilumbus  (O.)  Dispatch 
W  aldorf-Astoria : 


Roliert  W.  Irwin 
Melvin  E.  Tharp 
Chas.  E.  Krichbaum 
Albert  1).  Gittrich 
Samuel  B.  Randall 
Monitor  Publishing 


Cambridge  (O.)  Daily  Jeffersonian 
R.  S.  MiKirhead,  Waldorf-Astoria 
Camden  (Ark.)  News  ,  ,  ,  . 

Walter  Hussman,  Waldorf-Astoria 
Camden  (N.J.)  Courier-Post 
William  A.  Stretch,  Barclay 
Gary  C.  Snyder,  Barclay 
The  Gazette  Company  (Cedar  Rapids) 
J.  F.  Hladky.  Jr..  Barclay 
Catskill  (N.Y.)  Daily  Mail 

Mr.  &  Mrs.  Henry  J.  Ckmland 
Barclay 

Charleston  (W.Va.)  Daily  Mail 
Lyell  B.  Clay,  Waldorf-Astoria 
John  F.  McGee,  Waldorf-Astoria 
Charleston  (S.C.)  News  and  Courier/ 
Post 

Frank  B.  Gilbreth 
Sheraton-  St.  Regis 
Hall  T.  McGee,  Jr.,  Barclay 
Charleston  (W.  Va.  1  Gazette 
Mr.  and  Mrs.  W,  E.  (/hilton  III, 
Barclay  .  .  „  , 

Mr.  &  Mrs.  R.  L.  Smith,  Jr..  Barclay 
Mr!  &  Mrs.  L.  L.  Abbot,  Plaza 
Girard  Lowery,  Barclay 
CJhattanooga  CTenn.)  Times 

Ruth  S.  Golden,  c/o  Sulzberger 
1115  Fifth  Ave.,  N.Y.C. 

Chester  (Pa.)  Delaware  County  Daily 
Times 

Mr.  &  Mrs.  Ronald  A.  Hedley 
Waldorf-Astoria 
Chicago  (III.)  Tribune 
Waldorf-Astoria : 


W.  C.  Kurz 
W.  D.  Maxwell 
F.  A.  Nicbols 
S.  D.  Owen 
J.  Howard  Wood 


J.  A.  Burns 

S.  R.  Cook 
E.  D.  Corboy 
J.  R.  Goldrick 
H.  F.  Grumhaus 
C.  Kirkpatrick 

T.  R.  Furlong,  St.  Regis 
Chicago  (Ill.)  Sun-Times/News 
Waldorf-Astoria : 

Marshall  Field 
William  Branham 
Gabe  Joseph 
Leo  Newcombe 

Russ  Stewart,  Barclay 
Alexander  Hehmfeyer,  Drake 
Chicago  (Ill.)  Chicago  Today 
Lloyd  Wendt,  Waldorf-Astoria 


Hy  Shannon 
William  Steven 
Albert  von  Entress 


Preston  Wolfe 
William  C.  Wolfe 
John  P'.  Wolfe 
Richard  C.  Davis 
Carl  DeBloom 
Concord  (N.H.) 

Co.,  Inc. 

Tbomas  W.  Gerber.  The  Barclay 
(>mnellsville  (Pa.)  Daily  Courier 

James  M.  Driscoll,  Waldorf-Astoria 
Walter  C.  Driscoll,  Waldorf-Astoria 
James  G.  Driscoll,  Waldorf-Astoria 
Concord  (N.C.)  Tribune 

A.  W.  Huckle,  Waldorf-Astoria 
Elizabeth  G.  Huckle 
Waldorf-Astoria 

Corpus  Christi  (Tex.)  Callei  Times 
Mr.  &  Mrs.  Edward  H.  Harte 
Barclay 

Oirtland  (N.Y.)  Standard 
Mr.  &  Mrs.  Paul  L.  Geibel 
W  aldorf-Astoria 
Covington  (Va.)  Virginian 

Mr.  &  Mrs.  Richard  P’.  Beirne,  III 
Plaza 

Cumberland  (Md.)  Times  &  Alleghan- 
ian  Co. 

John  J.  McMullen,  Waldorf-Astoria 
James  A.  Black,  Waldorf-Astoria 
John  J.  McMullen,  Jr. 
Waldorf-Astoria 
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Dallas  (Tex.)  Times-Herald 
Waldorf-Astoria 

J.  F.  Chambers,  Jr.  J.  L.  Schoellkopf 
Robert  S.  Jensen  Felix  R.  McKnight 
Albert  Jackson 

Danbury  (Conn.)  News-Times 
Mr.  &  Mrs.  J.  Allan  Meath 
Commodore 

Mr.  &  Mrs.  John  Van  Kleeck 
(3ommo<lore 

Danville  (Ill.)  Commercial-News 

Mr.  &  Mrs.  Robert  J.  Burow,  Barclay 
Davenport  (Iowa)  Times-Democrat 
Philip  D.  Adler.  Barclay 
Daytona  Beach  (Fla.)  News/Journal 
Mr.  &  Mrs.  Tippen  Davidson 
Waldorf-Astoria 
Denver  (Colo.)  Post.  Inc. 

Palmer  Hoyt,  Waldorf-Astoria 
Donald  R.  Seawell,  510  E.  84th  St. 
Charles  R.  Buxton 
St.  Regis-Sheraton 

Denver  (Colo.)  Rocky  Mountain  News 
William  W.  Fletcher,  Barclay 
Des  Moines  (Iowa)  Register  and 
Tribune 

Gardner  Cowles,  488  Madison  Ave. 
Kenenth  MacDonald 
Canadian  Club  (Waldorf-Astoria) 
David  Kruidenier,  Sheraton  St.  Regis 
Louis  H.  Norris 

City  Squire  Motor  Inn 
Hedo  M.  Zacherle,  Waldorf-Astoria 
Lyle  A.  Lynn,  Sheraton-Russell 
J.  Woodrow  Beard,  Sheraton-Russell 


Detroit  (Mich.)  Free  Press 
Lee  Hills,  St.  Regis-Sheraton 
Derick  Daniels,  Barclay 
John  B.  Olson,  Waldorf-Astoria 
Lawrence  Wallace,  Barclay 
Detroit  (Mich.)  News 

Peter  B.  Clark,  Waldorf-Astoria 
t.<lwin  K.  Wheeler,  Barclay 
Martin  S.  Hayden,  Waldorf-Astoria 
James  T.  Dorris,  Barclay 
Kenneth  T.  Carlson,  Barclay 
Di.xon  (111.)  Telegraph 
vValdorf-Astoria : 

A.  V.  Lund  Ella  Gwen  Green 

Mr.  &  Mrs.  Ben  T.  Shaw 
Dover  (Del.)  Delaware  State  News 
Mr.  &  Mrs.  Jack  Smyth 
Shelton-Towers 
Mr.  &  Mrs.  Joe  Smyth 
.Shelton-Towers 
Dover  (N.J.)  Daily  Advance 

Mr.  &  Mrs.  Austin  C.  Drukker 
Plaza 

Eilward  Casey,  Plaza 
Doylestown  (Pa.)  Daily  Intelligencer 
Charles  P.  Smith,  Wablort-Astoria 
Dubuque  (low'a)  Telegraph-HeraUi 
F.  R,  Woodward,  St.  Moritz 
Duncan  (Okla.)  Banner 
Harrington  Wimlierly, 
W’aldorf-Astoria 

Dunkirk-P'redonia  (N.Y.)  Observer 
.Mr.  &  Mrs.  H.  K.  Williams,  Plaza 


Easton  (Pa.)  Express 

Mr.  &  Mrs.  D.  W'.  Diehl 
Walilorf-Astoria 
Mr.  &  Mrs.  G.  F.  Coffin,  Jr. 

Waldorf-Astoria 
Miss  Henrietta  A.  McPherson 
Waldorf-Astoria 
Mr.  &  Mrs.  E.  E.  Howard 
Barbizon-Plaza 
Mr.  &  Mrs.  P'.  R.  Hamlen 
Barbizon-Plaza 
Elgin  (Ill.)  Courier-News 
.vlr.  &  Mrs.  D.  Ray  Wilson 
Waldorf-Astoria 

Elizalieth  City  (N.C.)  Advance 
Mr.  &  Mrs.  l^yal  Phillips 
vValdorf-Astoria 
Elkhart  (Ind.)  Truth 
John  F.  Dille.  Jr.,  Barclay 
James  P.  McNeile,  Barclay 
Elyria  (O.)  Chronicle-Telegram 
A.  D.  Hudnutt,  Waldorf-Astoria 
O.  B.  Schoepfle.  Barclay 
Erie  (Pa.)  Times-News 

John  J.  Padulo,  .'505  E.  40  St. 
Evansville  (Ind.)  Courier/Press 
Jacciues  A.  Caldwell,  Barclay 
Everett  (Wash.)  Herald 

Roliert  I).  Best,  Waldorf-Astoria 
Larry  L.  Hanson.  Waldorf-Astoria 


P’aii-mont  (W.  Va.)  Times  &  W'est 
V  irginian 

W'alter  J.  Mason,  Waldorf-Astoria 
P'argo  (N.D.)  Forum 
Waldorf-Astoria : 

Mrs.  Jane  B.  Marcil  William  C.  Marcil 
Mrs.  Soe  Paulson  John  D.  Paulson 
Finillay  (O.)  Republican-Ckiurier 
Edwin  L.  Heminger.  Barclay 
Harold  H.  Heminger,  Barclay 
Florence  (Ala.)  Times-Tri-Cities  Daily 
W  aldorf-Astoria : 

Richard  N.  Hammell  James  S.  Head 
Joan  M.  Hammell  Jane  Head 

P’ort  Lauderdale  (Fla.)  News 
Mr.  &  Mrs.  Teil  Gore 
Waldorf-Astoria 
Mr.  &  Mrs.  Jack  Gore 
Walilorf-Astoria 
Mr.  &  Mrs.  Freil  Petti john 
Waldorf-Astoria 
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Fort  Myers  (Fla.)  News-Press 
Mr.  &  Mrs.  Chesley  F.  Perry 
Waldorf-Astoria 

Fort  Wayne  (Ind.)  News-Sentinel 
Helene  K.  FoelUnger,  Barclay 
Fort  Worth  (Tex.)  Star-Telejrram 
Mr.  &  Mrs.  Amon  Carter,  Jr. 
Wahlurf-Astoria 

Mr.  &  Mrs.  B.  N.  Honea,  Pierre 
Mr.  &  Mrs.  A.  M.  Herman 
Waldorf-Astoria 
Frankfort  (Ind.)  Times.  Inc. 

Mr.  &  Mrs,  John  E.  Mitchell 
Waldorf-Astoria 

Franklin  (Ind.)  Daily  Journal 
Tom  Hamilton,  Waldorf-Astoria 
Florence  Hamliton,  Waldorf-Astoria 
Freeport  (Ill.l  Journal-Starulanl 
Mr.  &  Mrs,  K.  Vaterlaus, 

Roger  Smith 


(Gardner  (Mass.)  News 
Mr.  &  Mi-s.  W'.  F.  Gordon  Bell 
Prince  (Seorpe  Hotel 
Mr.  &  Mrs.  C.  Gortion  Bell 
Prince  George  Hotel 
Mr.  &  Mrs.  Francis  LeBlanc 
Prince  CJeorge  Hotel 
Gary  (Ind.)  Post-Tribune 

Mark  Mattison.  131  E.  ti<Hh  St. 
Geneva  (N.Y.)  Times 

J.  F.  Bertnim.  Waldorf-.4storia 
Glens  Falls  (N.Y.)  Post-Star  Times 
.Arthur  P.  Irving,  Barbizon-Plaza 
Gloversville  (N.Y.)  Leader-Herald 
Mr.  &  Mrs.  William  M.  Kessler 
Waldorf-Astoria 

Mr.  &  Mrs.  Robert  J.  .Arnold,  Taft 
Great  Falls  (Mont.)  Tribune 
William  A.  Cordingley 
Waldorf-Astoria 
Greenville  (Pa.)  Record-.Argus 

Frank  E.  Frampton,  Waldorf-.Astoria 
Greeneville  (Tenn.)  Sun 

Mr.  &  Mrs.  John  M.  Jones.  Barclay 
Mrs.  E.  O.  Susong,  Barclay 
Greensburg  (Pa.)  Tribune- Review 
Mr.  R.  W.  Wilt.  Summit 
Givenville  (S.C.)  News-Piedmont 
J.  Kelly  Sisk,  Barclay 
E.  A.  Ramsaur,  Barclay 
Charles  Sterling,  Barclay 
Greenwich  (C>>nn.)  Time 

Roliert  McCullough,  Waldorf-Astoria 
Charles  A.  Pirro  Jr.  c/o  Mathews, 
Shannon  &  Cullen 
( Waldorf-Astroia) 


Hackensack  (N.J.)  Bergen  Evening 
Record 

Leonard  Goldblatt,  Roger  Smith 
Hagerstown  (Md.)  Herald-Mail 
Franklin  D.  Schurz,  Jr. 
Waldorf-Astoria 
Hamilton  (Ont.)  Spectator 
Mr.  and  Mrs.  John  1>.  Muir 
Summit 

Harlingen  (Tex.)  Valley  Star 
Mr.  &  Mrs.  Ralph  Julliard 
Waldorf-Astoria 
Harriman  (Tenn.)  Record 
Mr.  &  Mrs.  Walter  Pulliam 
Waldorf-Astoria 

Harrisburg  (Pa.)  Patriot /News 

Edwin  F.  Russell,  420  Lexington  Ave, 
John  H.  Baum,  Summit 
James  R.  Doran,  Summit 
Ernest  P.  Reed,  Summit 
Hartfoixl  (Ck)nn.)  Ck)urant 

Edmund  W.  Downes,  W’aldorf-Astoria 
Thomas  R.  Barrett,  W'aldorf-Astoria 
John  L.  Coughlin,  Waldorf-Astoria 
John  R.  Reitemeyer,  Waldorf-Astoria 
Sidney  Kaplan,  Waldorf-Astoria 
Hartford  (Ck>nn.)  Times 
Robert  R.  Eckert,  Barclay 
Hazleton  (Pa.)  Standard-Speaker 
Mr.  &  Mrs.  Frank  H.  Walser 
Waldorf-Astoria 
High  Point  (N.C.)  Enterprise 
Joseph  P.  Rawley,  Waldorf-Astoria 
Mr.  &  Mrs.  D.  A.  Rawley,  Jr. 

Waldorf-Astoria 
Mr.  &  Mrs.  R.  B.  Terry,  Jr. 
Waldorf-Astoria 
Hollywoo<l  (Fla.)  Sun-Tattler 
Mr.  &  Mrs.  Harry  J.  Powell 
Waldorf-Astoria 

Holyoke  (Mass.)  Transcript-Telegram 
Mr.  and  Mrs.  William  Dwight 
The  Barclay 

Mr.  and  Mrs.  William  Dwight,  Jr. 
The  Barclay 

Mr.  and  Mrs.  Donald  J.  Curran 
The  Summit 

Mr.  and  Mrs.  Henry  M.  Healy 
The  Biltmore 

Honolulu  (Hawaii)  Advertiser 
Tliurston  Twigg-Smith 
Waldorf-Astoria 

Honolulu  (Hawaii)  Hawaii  News  Paper 
Agency,  Inc.,  Agent  for  Honolulu 
Star-Bulletin  and  The  Honolulu  Ad¬ 
vertiser 

Porter  Dickinson,  Waldorf-Astoria 
.lames  H.  Couey,  Jr.,  Regency 


Honolulu  (Hawaii)  Star-Bulletin 
Chinn  Ho,  Lombardy 
Alexander  S.  Atherton 
Waldorf-Astoria 
Houston  (Tex.)  Post 

Mr.  and  Mrs.  W.  P.  Hobby,  Jr. 
Waldorf-Astoria 
Hudson  (N.Y.)  Register-Star 

Frederick  Andrews.  Waldorf-Astoria 
Huntington  (Ind.)  Herald-Press 
James  C.  Quayle,  Tuscany 
Corinnc  P.  Quayle,  Tuscany 
Huntington,  (W.Va.)  Herald-Dispatch/ 
Adverti  ser  /Hera  Id-Advertiser 
Mrs.  William  D.  Birke,  Barclay 
Mrs.  E<lward  H.  Long,  Barclay 
Mr.  and  Mrs.  John  L.  Foy 
Waldorf-Astoria 

Mr.  and  Mrs.  James  I).  Holfman 
Barclay 

Hutchinson  (Kans.)  News 
Peter  Macdonald,  Drake 
Stuart  Awbrey,  Algonuuin 
Hyannis  (Mass.)  Cape  Standard- 

Times 

Mr.  &  Mrs.  Albert  Dc  Luca 
Summit  Hotel 


Indianapolis  (Ind.)  Star^  New.s 
Eugene  S.  Pullmian,  Tuscany 
William  A.  Dyer  Jr..  Waldorf-Astoria 
Frank  E.  Russell,  Waldorf-Astoria 
Thomas  K.  Crowe.  Waldorf-Astoria 
Golden  L.  Faris,  Waldorf-Astoria 


Jeanette  (Pa.)  News-Dispatch 
J.  Graff  Bomherger,  Barclay 
Mrs.  Patricia  M.  Boml>erger.  Barclay 
Johnson  City  (Tenn.)  Press-Chronicle 
Mr.  &  Mrs.  Carl  A.  Jones 
Waldorf-Astoria 

Joplin  (Mo.)  Globe/News-Herald 
Mr.  &  Mrs.  Fre<l  Hughes,  Barclay 
Junction  City  (Kans.)  Daily  Union 
John  I).  Montgomery 
Waldorf-Astoria 
Mary  Liz  Montgomery 
Waldorf-Astoria 


Kankakee  (Ill.)  Journal 
Mr.  &  Mi*s.  Len  H.  Small 
Waldorf-Astoria 
Mr.  &  Mrs.  A.  Janssen 
Waldorf-Astoria 
Kansas  City  (Mo.)  Star 
Mr.  &  Mrs.  Frank  McKinney 
Waldorf-Astoria 
Mr.  &  Mrs.  Wally  Meyer 
WaUlorf- Astoria 

Covington  (Ky.)  Kentucky  Post  and 
Times  Star 

.John  L.  Feldmann.  Waldorf-Astoria 
Kinston  (N.C.)  Free  Press 

H,  Galt  Braxton,  Waklorf-Astoria 
Mr.  &  Mrs.  Albert  M.  Stroud 
Waldorf-Astoria 
Knoxville  (Tenn.)  Journal 

Mr.  and  Mrs.  Charles  H.  Smith  III 
Waldorf-Astoria 

Knoxville  (Tenn.)  News-Sentinel 
Mr.  an<l  Mrs.  Roger  A.  Daley 
Waldorf-Astoria 
Kokomo  (Ind.)  Tribune 

Mr.  &  Mrs.  RichanI  H.  Blacklidge 
Waldorf-Astoria 

Mr.  &  Mrs.  Kent  H.  Blacklidge 
Waldorf-Astoria 


La  Crosse  (Wis.)  Tribune 
W.  T.  Burgess,  Barclay 
La  Jolla  (Calif.)  Copley  Newspapers 
James  S.  Copley,  Pierre  Hotel 
Richard  N.  Smith,  Waldorf-Astoria 
Alex  De  Bakesy,  Barclay 
Robert  Letts  Jones.  Waldorf-Astoria 
Irvine  W.  Reynolds,  Barclay 
Adm.  Rol^rt  L.  Dennison 
Waldorf-Astoria 
La  Porte  (Ind.)  Herald-Argus 
Mr.  &  Mrs.  W.  R.  Morrish 
Waldorf-Astoria 

Lafayette  (Ind)  Journal  and  Courier 
Mr.  and  Mrs.  Ix)uis  A.  Weil,  III, 
Waldorf-Astoria 

Lancaster  (Pa.)  Lancaster  Newspa¬ 
pers,  Inc. 

Douglas  R.  Armstrong 
Wal<iorf-Astoria 

Willis  W,  Shenk,  Waldorf-Astoria 
Jack  S.  Gerhart.  Summit 
Warren  S.  Swartz,  Barbizon-Plaza 
Jay  H.  Wenrich,  Barbizon-Plaza 
Jack  Buckwalter,  Waldorf-Astoria 
Ray  Gilliland,  Barbizon-Plaza 
Lansing  (Mich.)  State  Journal 
Ix)uis  A.  Weil,  Jr.,  Waldorf-Astoria 
Laurel  (Miss.)  Leader-Call 
J.  W.  West,  Lexington 
Lawrence  ( Kans.)  Journal-World 
Mr.  &  Mrs.  Dolph  Simons 
Waldorf-Astoria 

Mr.  &  Mrs.  Dolph  C.  Simons,  Jr. 
Waldorf-Astoria 


Lebanon  (Pa.)  News 

Mr.  and  Mrs.  Joe  Sanone,  Barclay 
Mr.  and  Mrs.  Jack  Schropp,  Barclay 
Mr.  and  Mrs.  S.  1).  Evans,  Summit 
Mr.  and  Mrs.  P.  P.  Rudegeair 
Summit 

Lebanon  (Ind.)  Reporter 
Jack  Mossman,  Waldorf-Astoria 
Lewiston  (Me.)  Sun-Journal 
H.  H.  (Costello,  The  Barclay 
Quentin  A.  Whittier,  The  Barclay 
James  R.  Costello,  The  Barclay 
Lincoln  (Neb.)  Star 

t.harles  W.  White,  Barclay 
Little  R«Kk  (Ark.)  Arkansas  Democrat 
Mr.  &  Mrs.  C.  S.  Berry 
Waldorf-Astoria 
Mr.  &  Mrs.  Marcus  B.  George 
Wahlorf-Astoria 
Little  Rock  (Ark.)  Gazette 

Mr.  and  Mrs.  Hush  B.  Patlers»»n,  Jr. 

St.  Regis-Sheraton 
Mr.  and  Mrs.  J.  N.  Heiskel) 
Waldorf-Astoria 

Mr.  and  Mrs.  Carrick  H.  Patterson 
Waklorf-Astoria 
L<K*k  Haven  (Pa.)  Express 

F.  D.  O  Reilly,  Jr..  Yale  Club 
LogansiK»i*t  (Ind.)  Pharos-Tribune  & 
Press 

Mr.  and  Mrs.  J.  M.  Druck,  Barclay 
London(Ont.>  Free  Press 

Mr,  and  Mrs.  J.  Carradine,  Barclay 
Long  Beach  (Calif.)  Indei>endent/ 
Press-Telegram 
H.  J.  Ridder,  Jr.,  St.  Regis 
Daniel  H.  Ridder,  Drake 
Mr.  &  Mrs.  William  W.  Broom,  Plaza 
Mr.  &  Mrs.  A.  E.  Rosene.  Barclay 
Long  Branch  (N.J.)  Record 

Herman  J.  OI»ermayer,  Long  Branch, 
N.J. 

Longview  (Wash.)  Daily  News 
J.  M-  McClelland  Jr. 
Waldorf-Astoria 
L<»s  Angeles  (Calif.)  Times 
Otis  Chamller,  Waldorf  Towers 
Rol>ert  I).  Nelson  Waldorf-Astoria 
Louisville  (Ky.)  Courier-Journal  & 
Times 

Barry  Bingham,  Jr..  Carlyle 
Cyrus  MacKinnon.  Carlyle 
John  L,  Richards,  Barclay 
Cleve  Rumble,  Barclay 
Lubl>ook  (Tex.)  Avalanche-Journal 
Mr.  &  Mrs,  Parker  F.  Prouty 
Waldorf-Towers 
Lynn  (Mass.)  Item 

Mr.  &  Mrs.  Peter  Gamage,  Barclay 


Macon  ((Ja.)  Telegraph  and  News 
Mr.  an<l  Mrs.  Bert  Struby 
Waldorf-Astoria 

Madison  (Wis.)  Wisconsin  Stale 
Journal 

Mr,  &  Mrs.  Martin  Wolman 
WaUlorf-Astoria 

Don  Anderson.  Waldorf-Astoria 
Manchester  (Conn.)  Herald 

Mr.  &  Mrs.  Thomas  F.  Ferguson 
Barclay 

Mr.  &  M  rs,  Walter  R.  Ferguson 
Barclay 

Mankato  (Minn.)  Free  Press 

Mr.  &  Mrs.  Jare<l  How,  Plaza 
McAllen  (Tex.)  Monitor 
Mr.  and  Mrs.  Ralph  Julliard 
Waldorf-Astoria 

Memphis  (Tenn.)  Commercial  Appeal/ 
Press-Scimitar 

Mr.  &  Mrs.  W.  Frank  Ayco<*k.  Jr. 
Waldorf-Astoria 
Merced  (Calif.)  Sun-Star 

Mr.  &  M  rs.  Dean  S.  Lesher.  Barclay 
Melinda  Lesher,  Riverside  Drive, 
New  York 

Meriden  (Conn.)  Record 

Mr.  &  Mrs.  Carter  H.  White 
Waldorf-Astoria 

Mr.  &  Mrs.  Charles  G.  Iwanicki 
Beverly 

Mr.  John  J.  Brosnan  III,  Beverly 
Mexico  (Mo.)  Ledger 

Rol>ert  M.  White  IT,  Barclay 
Miami  (Fla.)  Herald 
John  S.  Knight.  VV'aldorf  Towers 
Mr.  &  Mrs.  James  L.  Knight 
Waldorf  Towers 

Mr.  &  Mrs.  Alvah  H.  Chapman 
Wa  Idorf  -Astoria 

Mr.  &  Mrs,  H.  J.  Jurgensmeyer 
Waldorf-Astoria 

Mr.  &  Mrs.  Montgomery  Curtis 
Waldorf-Astoria 
Ml.  &  Mrs.  Byron  Harless 
St.  Rc'gis-Sheraton 

Mr.  &  Mrs.  Bevery  Carter,  St.  Regis 
Mr.  &  Mrs.  Bert  Struby 
Waldorf-Astoria 

Michigan  City  (Ind.)  News  Dispatch 
Waldorf-Astoria : 

Mr.  &  Mrs.  John  R.  Nixon 
Mr.  &  Mrs.  John  Mitchell 
Mr.  &  Mrs.  Robert  C.  Averitt 
Mr.  &  Mrs,  Don  M.  Nixon  II 
Mr.  &  Mrs.  George  R.  Averitt 
Joseph  H.  Nixon 


MillvilU*  (N.J.)  Daily 

Mr.  &  Mrs.  Carl  H.  Johnson, 
Waldorf-Astoria 

Mr.  &  Mrs.  Carl  H.  Johnson,  Jr., 
Waldorf-Astoria 

Mr.  &  Mrs.  Charles  S.  Bennett, 
Waldorf-Astoria 

Milwaukee  (Wis.)  Journal/Sentinel 
Waldorf-Astoria : 

Irwin  Maier  Frank  Kelly 

Donald  H.  Aliert  Charles  Clarke 

Robert  K.  Drew 

Minnea|K>li8  (Minn.)  Star /Tribune 
John  Cowles,  Waldorf-Astoria 
Joyce  Swan,  Waldorf-Astoria 
John  Ck>wles,  Jr.,  c/o  Hari)er  & 
Row.  N.Y.C. 

Otto  A.  Silha.  Waldorf-Astoria 
John  Moffet,  Regency 
Howard  Mithun,  Waldorf-Astoria 
Rol»eri  Witte,  Waldorf-Astoria 
Missoula  (Mont.)  Missoulian 

Mr.  &  Mrs.  Lloyd  Schermer,  Barclay 
Mobile  (Ala.)  Press  Register 
Mr.  &  Mrs.  W.  J.  Hearin, 
Waklorf-Astoria 
Mfslesto  (Calif.)  Bee 
James  I).  Harding.  Waldorf-Astoria 
Moline  (III.)  Dispatch 
Mr.  &  Mrs,  E.  Shipley,  Waldorf- 
.Astoria 

Monroe  (Mich.)  News 
Monterey  (Calif.)  Peninsula  Herald 
Mr.  &  Mrs.  Allen  Griffin,  St.  Regis 
Montreal  (P.Q.)  Gazette 

Charles  H.  Peters.  Waldorf-Astoria 
J.  Peter  Kohl,  Waldorf-Astoria 
Morristown  (N.J.)  Daily  Record 
Ck)mmuting: 

N.  B.  Tomlinson,  Jr.  Herbert  H.  Thorpe 
Rol)ert  A.  Kahlor  Jack  Center 

Moultrie  (Ga.)  Observ’er 
M  rs.  Max  E.  Nussbaum, 

Waldorf  -Astoria 

Max  E.  Nussbaum,  Waldorf-Astoria 
Muncie  (Ind.)  Star  and  Press 
Mr.  and  Mrs.  Wayne  Botkin, 
Waldorf-Astoria 
Muskegon  (Mich.)  Chronicle 
Mr.  and  Mrs.  Robert  A,  Morse, 

Ba  relay 


Nashua  (N.  H.)  Telegraph 

Charles  W.  Weaver.  Jr.,  Barclay 
Nashville  (Tenn.)  Tennessean 
Mr.  &  Mrs,  Amon  Carter  Evans, 
Plaza 

Mr.  &  Mrs.  John  Seigcnthaler, 

Plaza 

Mr.  &  Mrs.  Allen  Pettus.  Plaza 
Mr.  &  M  rs.  J.  H.  Armistead, 
Barclay 

Naugatuck.  (Conn.)  Daily  News 
C.  Russell  Sumpf.  Waldorf-Astoria 
Fre<lerick  Hennick,  Waldorf-Astoria 
Rudolph  Hennick,  Waldorf-Astoria 
New  BedfonI  (Mass.)  Standard-Times 
James  H.  Ottaway  Jr.,  Waldorf- 
Astoria 

New  Britain  (Conn.)  Herald 

Mr.  &  Mrs.  Gardner  C.  Weld,  Barclay 
c  'o  Story,  Kelly-Smith,  Inc. — 
Waldorf-Astoria : 

M  rs.  J.  W,  Brown  Walter  F.  Mayer 
Lindsley  Wellman  Richard  Zesk 

New  Brunswick  (N.J.)  Home  News 
Commuting : 


■in  Hugh  N.  Boyd.  Kdward  A.  Kennedy 

Sun-Star  William  M.  Boyd,  Richard  S.  Kain 

>n  S.  Lesher.  Barclay  John  K.  Quad.  William  D.  Wagner 
,  Riverside  Drive,  Richard  N.  Sheble  Robert  Barraclough 
Walter  P.  Nelson  Robert  Barraclough 
Record  Timothy  Martin  151  Riverside  Drive 

irter  H.  White  New  Castle  (Pa.)  News 

ria  Mr.  &  Mrs.  Richard  E.  Rentz  Jr., 

larles  G.  Iwanicki  Barclay 

,,,  „  ,  New  Haven  (Conn.)  Register 

rosnan  III,  Beverly  Lionel  S.  Jackson,  Carlyle 

„  ,  George  S.  Stearns,  Jr.,  Barclay 

te  II,  Barclay  Donald  A.  Spargo,  Summit 

jrald  Raymond  J.  Dowd,  Summit 

t.  Waldorf  Towers  Henry  A.  Gurski,  Summit 

ames  L.  Knight  New  Milford  (Conn.)  Times 

f*"®.  „  Robert  Barraclough  c/o  New  Bruns- 

lyah  H.  Chapman  wick  (N.J.)  Home  News 

.  J.  Jurgensmeyer  Daily  News  Record. 

1*1^  1  E.  12  At. 

[ontgomery  Curtis  (I?-'???*  Brady  Joseph  P.  Hanley 

ria  William  O.  Dwyer  Robert  Jcxise 

iron  Harless  Edgar  W.  B.  Fairchild  Richard  J.  Lynch 

iraton  John  B.  Fairchild  Allan  A.  Samuels 

irery  Carter,  St.  Regis  New  York  (N.Y.)  Home  Furnishings 
ert  Struby  Daily.  7  E.  12  St. 

ria  James  W.  Brady  Joseph  P.  Hanley 

nd.)  News  Dispatch  William  O.  Dwyer  Robert  Joose 

E<lgar  W.B.Fairchild  Richard  J.  Lynch 
ohn  R.  Nixon  John  B.  Fairchild  Allan  A.  Samuels 

hn  Mitchell  New  York  (N.Y.)  Journal  of  Com- 

obert  C.  Averitt  merce.  !)9  Wall  St.,  New  York,  N.Y. 

n  M.  Nixon  II  Eric  Ridder  T.  V.  Bihler 

?orge  R.  Averitt  Eric  Ridder,  Jr.  Harold  (Sold 

on  Adelrick  Benziger,  Jr.  N.  A.  Rigas 
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We  invite  you  to  visit  us  at 

300  East  42  Street 

Telephone:  (212)  661-5620 


Informal  (demonstrations  of 
Linotron  505,  Super-Quick  ond  the  MTIS-1000 
will  be  helci  in  our  showroom 
from  4  to  6  p.m. 

each  (day  of  the  ANPA  Convention. 


Wide-Range 

Super-Quick 


CRT  Phototypesetter 


Magnetic  Tape 
Input  System 


Mergenthaler 


A  Division  of  ELTRA  Corporotion 


New  York  (N.Y.)  News.  220  E.  42  St. 
F.  M.  Flynn  J.  W.  Artz 

W.  H.  Jxanes  E.  F.  Kroepke 

J.  J.  Lynch  K.  D.  Duckworth.  Jr. 

H.  (i.  McCauley  R.  L.  Way 

V.  E.  Palmer  L.  W.  Gohl 

J.  P.  Hewitt  J.  R.  Dowd 

A.  M.  Flaherty  F.  R.  Walsh 

D,  W.  Leventhal  J.  E.  Underwood 

T.  J.  Ik'Sena  W.  K.  (Jraham 

(i.  L.  Lai*oeque  A.  H.  Savaif® 

U.  J.  Hohrhach 

New  York  (N.  Y.)  Times,  229  W'.  43 
St, 

H.  F.  Bancroft  C.  R.  Hulsart 

Howanl  Bishow  Walter  Mattson 

John  Blakemxin  John  J.  McCal>e 

Rxdph  Bowman.  John  H.  Mortimer 

R.  K.  Buckin>fham  J.  D.  Pomfret 
John  Campliell  James  Reston 

T.  B.  Campion  A.  M.  Rosenthal 

Turner  Catleduf*  Mark  E.  Senipo 

Francis  A.  Cox  A.  O.  Sulzherjier 

Clifton  Daniel  Irvin  S.  Taubkin 

Max  Falk  Ivan  Veit 

Andrew  Fisher  Joseph  B.  Waj^ner 

Nathan  W.  (iolsUdn 
New  York  (N.Y.>  Women's  Wear 
Daily.  T  E.  12  St. 

James  W.  Brady  Joseph  I*.  Hanley 

William  O.  Dwyer  Rol»ert  Joose 

Ed^rar  W.B.  Fairchild  Richanl  J.  Lynch 
John  B.  Fairchild  Alhin  A.  Samuels 
New  Orleans  (Lxi.)  Times-Picayune/ 
Stxiles-Item 

Mr.  &  Mrs.  Ashton  Phelps, 
Waldorf-Astorixi 

Mr.  &  Mrs.  Geo.  W.  Healy,  Jr. 

Wa  klorf- Astoria 
Mr.  &  Mrs.  John  R.  O’Meallie, 
Waldorf-Astori.'i 

Newark  (0.1  Advmate  &  American 
Tribune 

Frank  W.  S|>encer,  Waldorf-Astoria 
Mr.  &  Mrs.  John  D.  S|>encer, 
Waldorf- A  sU>ri  a 

Mr.  &  Mrs.  Fnink  W.  tfNi»encer,  Jr., 
Waldj>rf-. Astoria 

Mr.  &  Mrs.  Theo»loi’e  D.  Griley, 
Wjildorf-Astoriji 

Mr.  &  Mrs.  Cbirence  PenningrUm, 
Waldorf-Astoria 
Newport  (R.I.)  News 

B<lward  A.  Sherman,  Jr.,  Waldorf 
Albert  K.  Sherman.  Jr..  WaUlorf 
Niapani  Falls  (N.Y.i  Gazette 

Mr.  and  M  rs.  Hiimilton  B.  Mizer. 
Waldorf-.-Xstoria 

Norristx)wn  (Pa.)  Times  Herald 
Northamidon  (Mxiss.)  Hampshire 
Gazette 

Charles  N.  DeRose.  Barclay 
Peter  L.  DeRose.  Barclay 
N<»rwalk  (Conn.)  Hour 

Mr.  &  Mrs.  Walter  E.  Whitton, 
Barbizon  Phiza 

Mr.  &  Mrs.  Nathaniel  O.  Hemenway. 
Barbizon  Plaza 


O 

(blessa  (Tex.)  .American 

Mr.  &  Mrs.  Vernon  L.  DeBolt, 
Waldorf-Astoria 

Ojrclensburn  (N.Y.)  Journal/Sunday 
Advance-News 

Franklin  R.  Little.  Waldorf-Astoria 
Oil  City  (Pa.)  Derrick 
Waldorf-Astoriji: 

E.  P.  Boyle  P.  C.  Boyle 

Oklahoma  City  (Okla.)  Daily  Oklaho¬ 
man/Times 

E.  K.  Gaylord.  Waldorf-Astoria 
Mr.  &  Mrs.  Edward  L.  Gaylord, 
Waldorf-Astoria 

Mr  &  Mrs.  Charles  E.  Treat, 
Waldorf-Astoria 

Mr.  &  Mrs.  Robert  H.  Spxihn, 

W  a  Idorf- Astoria 
Mr.  &  Mrs.  Howard  Nicks, 
Waldorf-Astoria 
Olney  (Ill.)  Mail 

Mr.  &  Mrs.  Allen  Yount, 
Waldorf-Astoria 
Omxiha,  (Neb.)  World-Herald 

Harold  W.  Andersen,  Waldorf-Astoria 
Dean  Bartee.  Waldorf-Astoria 
Ben  H.  Cowdery,  St.  Repis 
Lxiurance  R.  Hoagland,  St.  Regis 
Glen  D.  Skelton.  Waldorf-Astoria 
Oneida  (N.Y.)  Daily  Dispatch 

Mr.  &  Mrs.  John  T.  Tuttle,  Barclay 
Oneonta  (N.Y.)  Star 

Mr.  &  Mrs.  Donald  J.  Clifford, 
Commodore 

Orlando  (Fla.)  Sentinel/Star 
Harry  M.  Timmons,  Barclay 
William  G.  Conomos,  Barclay 
Ottawa  (111.)  Times 

Mr,  &  Mrs.  S.  M.  White. 
Waldorf-Astoria 
Ottawa  (Ont.)  Journal 
Norman  Smith,  Warwick 
Ottawa  (Ill.)  Times 

Mr.  &  Mrs.  Stanton  M.  White, 
Waldorf-Astoria 

Owensboro  (Ky.)  Messenger  and 
In<iuirer 


Mr.  and  Mrs.  Lxiwrence  W.  Hager, 
Sr.,  Waldorf-Astoria 
Owosso  (Mich.)  Argus-Press 
Get)rge  T.  Campbell,  Barclay 
P 

Pasadena  (Calif.)  Star-News 

B.  J.  Bidder,  St,  Regis 
Mr.  &  Mrs.  Gus  Noixiin,  Waldorf- 
Astoria 

Mr.  &  Mrs.  Elwood  R.  Williams. 
Wxihlorf-Astoria 
Passaic  (N.J.)  Herald-News 
Richard  Drukker,  Rc^gency 
Austin  C.  Drukker.  Pbiza 
James  J.  To<ld.  Belmont  Plaza 
Commuting : 

D.  June  Serafin  Merritt  A.  lerley 
Chxirles  A.  Wc^st  Arthur  G.  McMjihon 
Harvey  H.  Benson  Rtnlney  L.  Odell 
James  S.  Durante  Eugene  Murphy 
Patei*son  (N.J.)  News 
Harry  B.  Haines  Edward  B.  Hxiines 
Pawtucket  (R.  I.)  Times 

Chester  M.  S|KK>ner,  Wxildorf 
Peoria  (Ill.)  Journal  Star 

Frank  A.  Green,  Waldorf-Astoria 
Walter  A.  Barker,  Barclay 
Robert  D.  Rittler,  Barclay 
Philadelphia  (Pa.)  Incpiirer 
Fre<Jerick  Chait,  Regency 
John  S.  Prescott,  Jr..  Tuscxiny 
Ernest  L.  Caplinger,  Waldorf-Astoria 
Joseph  F.  O’Dea,  Barclay 
Philadelphia  (Pa.)  Bulletin 
Rol)ert  McLean.  St.  Regis 
Robert  L.  Taylor,  Waldorf-Astoria 
.\lb«*rt  S|>endlove,  Wablorf-Astoria 
Donald  McLean,  St.  Regis 
William  L.  McLean.  Ill,  Barclay 
Joseph  Elliott,  Waldorf-Astoria 
Richard  W.  Can>enter.  Barclay 
R.  D.  McGee,  Mayfair  House 
Willixvm  F.  Carr,  Summit 
Warren  Perry,  Waldorf-Astoria 
Jximes  P.  Grant.  Barclay 
Barry  Unlang,  Elysee 
Reginald  E.  Bexiuchamp.  Waldorf- 
Astoria 

Phoenix  (Ariz.)  Republic  (lazette 
Mr.  and  Mrs.  Mason  Walsh, 
Wablorf-Astoria 
Mr.  and  Mrs.  Cleo  Smith, 

Wa  Idorf-Astoria 

Mr.  and  Mrs.  Harry  Montgomery, 
Waldorf-Astoria 

Mr.  and  Mrs.  Lee  Hover,  Waldorf- 
Astoria 

Phoenixville  (Pxi.)  Republican 
Joseph  P.  Ujobai,  Wxildorf-Astoria 
Pittsburgh  (Pa.)  Post-Gazette 
William  BbK'k.  Drake 
James  F.  O'Connor,  Waldorf-Astoria 
Pittsburgh  (Pa.)  Press 

Barney  G.  Cximeron,  Waldorf-Astoria 
Wilbur  H.  Boone.  Waldorf-.\storia 
Plainfield  (N.J.)  Courier-News 

Mr.  &  Mrs.  W.  H.  Goodmxin,  Barclay 
Plattsburgh  (N.Y. )  Press-Republican 
Benjamin  M.  Turnbull,  Commodore 
Margaret  C.  Turnbull,  Commo<lorG 
Pomona  (Calif.)  Progress-Bulletin 
Mr.  &  Mrs.  Charles  T.  Richardson, 
Waldorf-Astoria 
Ponca  City  (Okla.)  News 
Gareth  Muchmore,  Waldorf-Astorixi 
Pontiac  (Mich.)  Press 

Harold  A.  Fitzgerald.  Waldorf- 
Astoria 

Port  Jervis  (N.Y.)  Union  Gjizette 
Milton  D.  McLean.  Commodore 
Portland  (Me.)  Guy  Gannett  Publishing 
Co. 

Rol>ert  B.  Beith,  Barchiy 
Amory  M.  Houghton,  Barclay 
George  B.  Marshall,  Jr.,  Bxirclay 
Portland  (Ore.)  The  Oregonian 

Roliert  C.  Notson.  Waldorf-Astoria 
F>e<l  A.  Stickel,  Waldorf-Astoria 
Pottstown  (Pa.)  Mercury 
Ellis  Rietzel,  Barclay 
Pottsville  (Pa.)  Republican 

Sydney  A.  I^izarus.  Waldorf-Astoria 
Uzal  H.  Martz,  Jr.,  N.Y.  Athletic 
Club 

Thomas  A.  Davis,  Waldorf-Astoria 
PoughketM>sie  ( N.Y. )  Journal  /Pough¬ 
keepsie  Newspai)ers,  Inc. 

Mr.  &  Mrs.  F>dward  J.  Quilla, 

W  a  Idorf  -A  stor  i  a 

Pueblo  (O)lo.)  Star-Journal /Chieftain 
Mr.  &  Mrs.  Frank  S.  Hoag,  Jr., 
Waldorf-Astoria 

Q 

Quincy  (Mass.)  The  Patriot  Ledger 
Mr.  &  Mrs.  Richard  D.  Allen, 

Barclay 

Mr.  &  Mrs.  K.  Prescott  Low,  Plaza 
K 

Rtileigh  (N.C.)  News  and  Observer 
Frank  Daniels,  Jr..  Barclay 
Rapid  City  (S.D.)  Journal 

James  W.  Swan,  Waldorf-Astoria 
Red  Bank  (N.J.)  Register 

Mr.  &  Mrs.  M.  Harold  Kelly, 
Waldorf-Astoria 


Mr.  &  Mrs.  Arthur  Z.  Kamin, 
Waldorf-Astoria 

Richmond  (Calif.)  Indei^ndent 
Mr.  &  M  rs.  Warren  Brown.  Jr., 
Regency 

Richmond  (Va.)  Times-Dispatch  and 
News  Leader 

Mr.  &  Mrs.  1).  Tennant  Bryan, 

Pierre 

Roanoke  (Va.)  Times-World 
M.  W.  Armistexid,  III,  Waldorf- 
Astoria 

Shields  Johnson,  Waldorf-Astoria 
Rochester  (Minn.)  Post-Bullet m 
Robert  Withers,  Waldorf-Astoria 
(jharles  Withers,  Taft 
Rock  Hill  (S.C.)  Herald 

Mr.  and  Mrs.  Txilbot  Ptitrick, 
Waldorf-Astoria 

Mr.  and  Mrs.  Wjiyne  T.  Patrick, 
Waldorf-Astoria 

Roger  L.  Sovde,  Waldorf-Astoria 
Rockford  (Ill.)  Star /Register-Republic 
Wm.  K.  Todd.  Barclay 
Wm.  H.  Klu.smeier.  Barclay 
Gordon  Wolfley,  Barclay 

S 

Saginxiw  (Mich.)  News 

Mr.  &  M  rs.  Walter  McDowell, 
Barclay 

St.  Johnsbury  (Vt.)  Calendonian- 
Record 

Mr.  &  Mrs.  Gordon  Smith,  Carlyle 
Mr.  &  Mrs.  John  Byrne.  Carlyle 
St.  Joseph  (Mo. I  News-Press  &  Gazette 
David  R.  Bradley,  Waldorf-Astoria 
Henry  D.  Bradley,  Waldorf-Astoria 
St.  Louis  (Mo.)  Globe-Democrat 
Mr.  and  Mrs.  G.  Duncan  Bauman, 
Barclay 

St.  Paul  (Minn.)  Dispatch  'Pionet'r 
Press 

Thomas  L.  Carlin,  Barclay 
Kutrene  Lam))ert.  Barclay 
Bernie  Ridder,  Jr.,  Westbury 
Mike  Ridder,  St.  Retris 
St.  Petersburg  I  Fla.)  Times 

Laureni-e  T.  Herman,  Essex  House 
Salem  (Mass.)  News 

M  M  C.  J.  Newliegin,  Waldorf- 
Astoria 

Salt  Lake  (Utah)  TrDmne 

J.  W.  Gallivan,  Waldorf-Astoria 
San  Antiono  (Tex.)  Li^ht 

Mr.  and  Mrs.  Frank  A.  Bennack,  Jr.. 
Waldorf-Astoria 

San  Bernardino  (Calif.)  Sun-Teleprram 
Mr.  and  Mrs.  Marvin  W.  Reimer. 
Waldorf-Astoria 

San  Francisco  (Calif.)  Chronicle 
Charles  de  Younjr  Thieriot,  Regency 
San  Jose  (Calif.)  Mercury  and  News 
Joseph  Ridder,  Waldorf-Astoria 
Anton  F.  Peterson,  Waldorf-Astoria 
P.  Anthony  Ridder,  Westbury 
lyouis  E.  Heindel,  Waldorf-Astoria 
Fred  W.  Mannon,  Barclay 
San  Mateo  (Calif.)  Times 

Mr.  &  Mrs.  J.  Hart  Clinton, 
W'aldorf-Astoria 

M.ary  Jane  Clinton.  Mfaldorf-Astoriii 
San  Pedro  (Calif.)  News-Pilot 

W.  Walton  Crouch.  Waldorf-Astoria 
Santa  Barbara  (Calif.)  News-Press 
Mr.  &  Mrs.  Stuart  S.  Taylor, 
W'aldorf  -  Astori  a 

Mr.  &  Mrs.  William  F.  Syles. 
Barclay 

Santa  Fe  (N.M.)  New  Mexican 
Robert  McKinney.  720  Park  Ave 
Saulte  Ste.  Marie  (Ont.)  Star 
Mr.  &  Mrs.  Robert  L.  Curran, 
Waldorf-Astoria 

Scranton  (Pa.)  Scrantonian-Trdiune 
Richard  Little  III,  Barbizon  Plaza 
Nelson  Goodman.  Barbizon  Plaza 
Scranton  (Pa.)  Times-Sunday  Times 
Frank  J.  Blewitt,  Belmont  Plaza 
Seattle  (Wa.sh.)  Post-Intelligencer 
Mr.  &  Mrs.  Dan  L.  Starr,  Barclay 
Hotel 

Seattle  (Wash.)  Times 
Mr.  and  Mrs.  W.  J.  Pennington, 
Waldorf-Astoria 
Sharon  (Pa.)  HeraUI 

G.  A.  Harshman,  Waldorf-Astoria 
Shelby  (N.C.)  Star 

Mr.  &  Mrs.  Ne<l  N.  Smith.  Waldorf- 
Astoria 

Sherman  (Tex.)  Democrat 

Mr.  &  Mrs.  Frank  W.  Mayborn, 
Barclay 

ShreveiKirt  (La.)  Journal 

Mr.  and  Mrs.  D.  F.  .\ttaway, 
Waldorf-Astoria 
Shreveport  (La.)  Times 
William  H.  Bronson,  Plaza 
Sioux  City  (Iowa)  Journal 
Elizabeth  Sammons,  Waldorf-Astoria 
Somerset  ( Pa. )  American 

Mr.  &  Mrs.  Henry  B.  Reiley,  Jr. 
Shelton  Towers 
South  Bend  (Ind.)  Tribune 
Mr.  &  Mrs.  Franklin  D.  Schurz 
Barclay 

Mr.  &  Mrs.  Warren  G.  Wheeelr,  Jr. 
Barclay 


Clarence  W.  Harding,  Summit 
Springfield  (III.)  State 
Journal/ Register 
Mr.  &  Mrs.  John  P.  Clarke, 
Waldorf-Astoria 
John  A.  Moser,  Lexington 
Springfield  (O.)  Sun/News/News-Sun 
Roliert  S.  Hamilton,  Barclay 
John  E.  Black,  Barclay 
Syracuse  (N.Y.)  Herald  Clompany 
Stephens  Rogers.  Waldorf-Astoria 
Sydney  (N.S.)  Cape  Breton  Post 
Roy  1).  Duchemin,  Waldorf-Astoria 


Tacoma  (Wash.)  News  Tribune/ 

Tribune  &  Leilger 

Mr.  and  Mrs.  Slliert  H.  Baker  II, 

W a  Idorf -Astori  a 

Mr.  &  Mrs.  William  G.  Robinson, 
Waldorf-Astoria 
Tampa  (Fla.)  Tribune 

Mr.  &  Mrs.  R.  F.  Pittman,  Waldorf 
Mr.  &  Mrs.  Stewart  Bryan,  Pierre 
Tarentum-New  Kensington  (Pa.) 

Valley  News  &  Dispatch 
Gene  Simon,  Waldorf-Astoria 
Elisabeth  Simon,  Waldorf-Astoria 
Temple  (Fla.)  Telegram 
Mr.  &  Mrs.  Frank  W.  Mayborn, 
Barclay 

Tcile<lo  (O.)  Blade 

Mr.  &  Mrs.  Paul  Block,  Regency 
Mr.  &  Mrs.  John  Willey,  Warwick 
Mr.  &  Mrs.  W'ayne  Current 
Warwick 

Mr.  &  Mrs.  Newell  Kest,  Warwick 
Mr.  &  Mrs.  Louis  Abney,  Warwick 
Mr.  &  Mrs.  Paul  Tovey,  Warwick 
Mr.  &  Mrs.  William  Day,  Warwick 
Mr.  &  Mrs.  Thomas  Duggan 
Warwick 

Topeka  (Kans.)  Capital/State  Journal/ 
Stauffer  Publirations 
Oscar  S.  Stauffer,  Waldorf-Astoria 
Mr.  &  Mrs.  Stanley  H.  Stauffer 
Waldorf-Astoria 

Toronto  (Ont.)  Glolie  and  Mail 

Mr.  &  Mrs.  E.  B.  Richards,  Biltmore 
Toronto  (Ont.)  Star 

Behind  H.  Honderich,  Regency 

B.  M.  Thall.  Drake 

C.  J.  Davies.  Waldorf-Astoria 
R.  M.  Turner,  Waldorf-Astoria 
K.  Bull,  Waldorf-Astoria 

Torrance  (Calif.)  South  Bay  Daily 
Breeze 

Hubert  L.  Kaltenhaeh 
Waldorf-Astoria 
Trenton  (N.J.)  Times 

James  Kerney,  Jr..  St.  Regis 
John  H.  Notman,  St.  Regis 
James  J.  Dougherty,  St.  Regis 
Trenton  (N.J.)  Trentonian 
Mr.  &  Mrs.  Dean  Krenz 
Waldorf-Astoria 

Edward  Hoffman,  Waldorf-Astoria 
W'illiam  Gerv’on,  Waldorf-Astoria 
Troy  (N.Y.)  Record 
Joseph  J.  LaChapelle 
Sherton  Russell 

Walter  J.  Benedet,  Sheraton  Russell 
Tulsa  (Okla.)  Trilmne 
Richard  L.  Jones,  Waldorf-Towers 
Tulsa  (Okla.  World 
Byron  Boone,  Pierre 
Roliert  Lorton.  Pierre 

V 

Valparaiso  (Ind.)  Vidette-Mesenger 
Mrs.  L.  M.  Whipple,  Waldorf-Astoria 
Mr.  &  Mrs.  Vincent  V.  Anderson 
Waldorf-Astoria 
Vancouver  (B.C.  Sun 

Mr.  &  Mrs.  Stuart  Keate,  Barclay 
Vincennes  (Ind.)  Sun-Commercial 
Mr.  &  Mrs.  Howard  N.  Greenlee 
Waldorf-Astoria 

Mr.  &  Mrs.  Wm.  E.  Brooks,  Jr. 
Waldorf-Astoria 


Wabash  (Ind.)  Nixon  Newspapers 
Mr.  &  Mrs.  John  R.  Nixon 
Waldorf-Astoria 

Walnut  Creek  (Calif.)  Lesher  News¬ 
papers 

Mr.  &  Mrs.  Dean  S.  Lesher,  Barclay 
Waltham  (Mass.)  News-Tribune 
Mr.  &  Mrs.  John  A.  Skakle,  Plaza 
Washington  (D.C.)  Daily  News 
Mr.  &  Mrs.  Ray  F.  Mack.  Barclay 
Washintgon  (D.C.)  Post 
Mrs.  Katharine  Graham 
870  United  Nations  Plaza 
Paul  R.  Ignatius,  Waldorf-Astoria 
John  W.  Sweeterman 
Waldorf-Astoria 
James  J.  Daly,  Pierre 
Warren  R.  Silzer,  Barclay 
Lawrence  W.  Kennelly,  Barclay 
Joseph  P.  Lynch,  Barclay 
Gerald  W.  Siegel,  Waldof-Astoria 
Julian  J.  Eberle,  Barclay 
Harry  Gladstein.  Barclay 
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“EXCELLENT  CIRCULATION 
BUILDER...” 

"FAMILY  WEEKLY  has  been  a  valuable  feature  of 
the  BAKEItSFIELD  CALIFORNIAN  since  1957. 
Its  varied  articles  have  extremely  high  reader  interest 
in  our  area.  It  has  also  proven  to  be  an  excellent 
circulation  builder  for  the  BAKERSFIELD 
CALIFORNIAN.” 

William  C.  Fritts,  Co-Publisher 
BAKERSFIELD  CALIFORNIAN 
Bakersheld,  Cal. 


FEATURE” 

2  oIrtotal“„1‘'”"‘“''^  > 

a  I 

"•■ialc^ntenf 

weholdKA.M7LY"wEi 

“‘oomington,  Ijj. 


“VERY  IMPORTANT...” 

"When  we  first  started  to  carry  FAMILY  WEEKLY 
as  one  of  ita  charter  members  in  1954,  our  circulation 
was  28,000.  Now,  in  1970,  we  have  grown  to  59,000 
copies  each  Sunday.  FAMILY  WEEKLY,  I  feel,  has 
played  a  very  important  role  in  this  considerable 
growth.” 

Hugh  Boyd,  Publisher 

NEW  BRUNSWICK  HOME  NEWS 

New  Brunswick,  N.  J. 
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“TREMENDOUS  PROGRESS...” 

"You  have  made  a  tremendous  amount  of  progress 
with  FAMILY  WEEKLY  and  my  hat  is  off  to  you.” 

Douglas  R.  Armstrong,  President 
Lancastor  Newspapers 
Lancaster,  Pa. 


itmiwItllMtas 


Tk%wc<iF 

MUKtoKniMitw 
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“A  WELCOME  ADDITION...” 

"...  a  good  product  which  is  a  welcome  addition  to 
the  AMERICAN-NEWS.” 

Henry  J.  Schmitt,  Editor  &  Publisher 
ABERDEEN  AMERICAN-NEWS 
Aberdeen,  South  Dakota 


A  Publication  of  Downe  Communications.  Inc. 


Builds  Readership  and  Circulation 

Over  7, 500,000  Circulation 

The  growing  family  of  newspapers  for  America’s  growing  families 
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Wasliiniitoii  Sliir 

Ml.  &  Mrs.  Crosliy  N.  Boyd 
VValdorl-Astoria 

Mr.  &  Mrs.  B<‘njainin  M.  McKeKvay 
St.  Reitis 

Mr.  &  Mrs.  John  H.  KautTmann 
Barclay 

Ml.  &  Mrs.  Newliold  Noyes,  Jr. 
Wcstiiort  (Conn.)  Town  Crier 
James  E.  Fuchs,  Commuting 
Mrs.  Lucia  Donnelly,  Commuting 
St.  Regis 

Mr.  and  Mrs.  Godfrey  W.  KaulTmann, 
St.  Regis 

Mr.  &  Mrs.  John  W.  Thompson.  Jr. 
St.  Regis 

Mr.  &  Mrs.  I.  William  Hill. 
Waldorf-Astoria 

Mr.  &  Mrs.  Willmot  Lewis,  Jr. 
Barclay 

Mr.  &  Mrs.  Harold  Boyd.  Pierre 
Washington  (Pa.)  Oliserver-Reporter 
Mr.  &  Mrs.  James  S.  Lyon 
Waldorf-Astoria 

Mr.  &  Mrs.  John  L.  S.  Northrop 
Waldorf-Astoria 
Watertown  (N.Y.)  Times 

Mr.  &  Mrs.  tiordon  W.  Bryant 
Waldorf-Astoria 
Mr.  &  Mrs.  Louis  SailT,  Jr. 
Waldorf-Astoria 
Watertown  (N.Y.)  Times 
Mr.  &  Mrs.  Louis  .Said.  Jr. 
Waldorf-Astoria 

.Mr.  &  Ml'S.  Gordon  W.  Bryant 
Waldorf-Astoria 

West  Palm  Beach  (Fla.)  Post-Times 
Boliert  W.  Sherman.  Waldorf-Astoria 
(Jecil  B.  Kelley.  Waldorf-Astoria 
Cecil  B.  Kelley,  Jr..  Waldorf-Astoria 
West  Warwick  (R.I.)  Pawtuxet  Valley 
'I'imt  s 

Mr.  &  Mrs.  Roljert  W.  McCreanor 
Meurice 

Westerly  (R.I.)  Sun 

.Ml.  &  Mrs.  Charles  W.  Utter 
Barclay 

Mr.  &  Mrs.  G«*orge  H.  Utter 
Meurice 

Wheeling  (W.V'a.)  Intelligencer/News- 
Register 

G.  Ogden  Nutting.  Barclay 
John  R.  Williams,  Barclay 
White  Plains  I  N.Y.)  Westchester  Rock¬ 
land  Newspaiiers 
Tom  Dolan,  Barclay 
Brian  Donnelly,  Barclay 
.Mark  R.  Arnold.  Walilorf-Astoria 
Wichita  Falls  (Tex.)  Times/Record 
News 

Mr.  &  Mrs.  Rhea  Howard,  Barclay 
Mrs.  .\rinie  la-e  Williams.  Barclay 
W’ilkes-Barre  (Pa.)  Resord 'Times- 
l.eader.  News 

Harrison  H.  Smith,  St.  Regis 
John  .\.  Hourigan,  Jr. 

W  aldorf-Astoria 

Carolyn  H.  Mack,  Waldorf-Astoria 
DeW  itt  Smith,  Barclay 
Eilw.  P.  Hourigan.  Waldorf-Astoria 
William  P.  Hourigan 
W  a  Idor  f- A  stori  a 

Willingisiro  (N.J.)  Burlington  County 
Times 

.Mr.  &  Mrs.  Marvin  E.  Ellis 
Waldorf-.Xstoria 

Wilmington  (Del.)  News/Journal 
Charles  M.  Hackett,  Algonquin 
Lynn  R.  Bryan,  Barclay 
Eugene  Christmann,  Jr. 

Belmont  Plaza 

Walter  Hempton,  Belmont  Plaza 
Carl  B.  Slaliaeh,  Roosevelt 
Wilmington  (Mass.)  Photon,  Inc. 
Waldorf-Astoria : 


Worcester  (Mass.)  Telegram  &  Gazette, 
Inc. 

Richard  C.  Steele,  W'aldorf-Astoria 


Gordon  A.  O'Brien.  Barclay 
William  G.  Weinrich 
Waldorf-Astoria 


Youngstown  (O.)  Vindicator 
William  J.  Brown,  Waldorf-.-\storia 


Newspaper  Groups  and  Magazine  Sections 


(0I’1.EV  .\KW.SI'.\PERS,  Li  .Iidla,  Calif. 

.lami's  .S.  Cn|iliy,  |•iclrl■  Until 

liirluiil  .V  .Sniitli.  Waldnit  Astnria 

.'.lex  III  l!akc>.v.  Itaiclay 

Itiilii'it  l.i'tt.'-  .Iiiiiis.  VValdnrf-.Vstiiria 

liviiir  W  lliyiiiilds,  Barclay 

.\iliii.  linlM'it  I..  Ilciiiiisnn,  Waldnrf  .Xstiiria 


K.Mlit  1111.11  !>(  Bl.lt WTIO.VS,  l.M  . 

7  E  I:;  St..  .New  Vnik.  .V  Y.  I()()0:5 
.laiiU's  XV.  Brady  .Insriih  I’.  Hanley 

XVilliaiii  II  Iluycr  Uiiliert  Joosc 

Kilgai  \V.  B.  Kaircliild  Itirhaiil  .1.  I.ynrii 

.1  liii  h.  Kaircliild  .Xllaii  .X.  Samuels 


r.X.MII.V  XVEEKI.V,  .Veil  Viirk.  .\.  Y. 


XXald III  .Xdiiria: 
Will.  E.  .XiKleriiiaii 
KiiIm'iI  11.  t'aniey 
I.eiinard  S.  Ilaviilow 
.Xlelanic  He  I’loft 
Eiluaril  Huviiic 
Uiilieit  Kit/(;ililiiin 


Miiitiin  Frank 
Erie  Gnlizer 
liiiliert  .XIarrintt 
Tliiiinas  II.  (K.Ncil 
XV.  Page  Tliiiniiison 


i:.\.\.\En  .NEXVSP.XI’EltS.  Kiicliester.  .\  Y. 
Paul  .Millei.  XValilnrl  .Xdnria  Timeis 
XValdnrt : 

.XI  .Neiiliailh  Inlin  E.  Ileselden 

Inliii  I!.  Purcell  Genige  Oasivck 

s.  Eiiacne  Knllrill  .Xllieit  llnlata 


ni  Y  n.X.NXETT  PrBEISHI.N'G  fO.. 

:{li()  (iiiigiess  SI.,  Piiitland,  .Me. 

ICiilK'rt  It.  lieitli.  Barclay 
.Xin.iiy  .X,.  Iliiiiiditiin,  Barclay 
(ieuige  K.  .Xlaoliall.  Jr.,  Barclay 

KMtillT  .NEXVSP.XPEBS.  l.Nt .,  Akrnn,  0. 
XValikiit-Adniia; 

Xlv.  Jt  Mrs.  I  .  Blake  .Xlellmnll.  Si. 

Mr.  k  Mrs.  Cliarlis  E.  flaik 

l.I.NHS.XY  SCII.XI  B  .VEXVSPAPEIiS,  Decatur, 
III. 

Eiluaril  E.  I.iiidsay.  XValitirf-.Xstnria 
Byriin  (.  Veilder,  XValdiiit-.X.stnrla 

METBIIPOl.lT.XN  SIMi.XY  .NEXVSP.XPEllS. 
INC. 

XValdoif-AsKiria: 

Fred  11.  Met  n\  .Inlin  1'.  Crihliiii 

Harry  llelien  Bieliaid  t'lillins 

t  arl  F.  SeliMiidt 

PABAHE  PI  Bl.lt  ATIII.NS,  l.Nt  .,  .Nett  Yurk. 
N.  Y. 

XXalilnil-.Xstniia 
Xlr.  sV  .Xlis.  A  II.  Motley 
Xlr.  .V  .Xlis.  XX.  I.  Tenney 
Mr.  A:  Mrs.  XX.  .1.  lieynnlds 
Xlr.  A:  Mrs.  M.  P.  Basiinissen 
Mr.  A:  Xlis.  XX.  .1.  tiilleilaiii 
Ml.  A;  Mrs.  B.  B.  Bi  yirdds 
Xlr.  Mrs.  .1.  G.  Balier 


PENNSYLVANIA  .NEXVSPAPEB  PUBLISH¬ 
ERS  .XSS.N..  Hariisliiiig.  Pa. 

Ml.  A:  .Xlis.  t!  Bieliaiil  llett,  Baielay 


KID  GBANDE  VALLEY  GBOI  P  NEXVS- 
P.XPEBS.  llarliiiKen.  Tex. 

.Xlr.  Ac  .Xlrs.  Kaipli  .liiillaid,  XValdmt-.Xstnria 


THE  SXI.XLL  NEXVSPAPERS,  Kankakee,  lU. 
XX'aldort- Astoria: 

Mr.  A:  .Mrs.  Lett  H.  Small 
.Xli.  k  .Mrs.  A.  Janssen 

XlT.  &  Mrs.  XX.  R.  Xlnrrisli 

Xlr.  Ac  Xlrs.  F.  Shipley 

Mr.  Ai  Mrs.  S.  M.  XVhite 


SPEIDEI.  NEXVSP.XPEBS.  INI  ..  Bum.  .N'ev. 
Xlr.  Ac  Xlrs.  E.  .1.  Liehly,  XValdnrl-.Xstnria 
Ihdlaii  I).  Xleltnii,  XValilnil  .Xsinria 


XVESTt'HESTFiR  Bill  KL.X.NI)  NEXXSP.XPERS 
XVhite  Plains.  .V.  Y. 

Tom  Dolan.  Barclay 

Brian  Donnelly,  Barclay 

.Xlark  B.  .Xniold,  XValdnif-.Xstnria 


Groups,  Companies  and  Services  At  ANPA  Convention 


ABITIBI  PAPERS.  INI. 

Si.  Begis-Sheratnn: 

B.  .1.  Khidac  XX.  Pratt 

B  XX  Xlarsh  1).  A.  .Slalle 

B.  G.  Xlcllngli  E  XVilliams 

Siinniiit : 

B.  E.  Barnett  I  S.  Banta 

i;  XX.  Collard  G  P.  Thriistnii 

XI.  T.  Daly  F.  11.  XVciner 

XVahkirf-Astoria: 

P.  .1.  Corhny  P.  F.  Bewail 

J  H.  Parish 

H.  F.  Scollard,  Berkshire 

ABITIBI  PAPER  (0.,  LTD.,  Tornnln,  Out. 

T.  .1.  Bell,  Regency 

.1.  E.  Cottrelle,  St.  ReRis-Sheralon 

1  .  II.  Rosier.  Barclay 

P.  E.  Bnlierts.  St.  KcRls-Sheraton 

B.  B.  Xloore,  St.  BcRis-Sheraton 

XX.  V.  Gordon,  Summit 

G.  H.  Hudson,  XValdorf-.Xstoria 

J.  B.  Iirynaii,  XViJdorf-.Astoria 

AIILER  ASSOCI.ATES  SYNDICATED  FEA- 
TI  RES,  Xlontreal,  (|uc. 

Joseph  Adler,  Americana 

ANGLO-CANADIAN  PULP  A:  PAPER  XIILLS, 
LTD. 

XL  J.  Foley,  Barclay 


BOISE  r.XSC.XfIE  NEXVSPBINT,  ( IINSOLIDATEI)  B.XTIIl  BST,  LTD., 

Xlinneapolis,  .Xliiin.  Xiuntreal.  Que. 

Plaza:  XValdorf- Astoria: 

Bohert  L.  Bonaparte  Rohyn  Caoiphell  Xlr.  Ac  Xlrs.  J.  D.  Andrew 

J.  A.  Vaughan,  Jr.  Terry  R.  Lick  Xlr.  Ac  Xlrs.  I).  XL  Young 

XValdnrt -Astoria:  Xli.  A;  .Xlrs.  XL  .1.  Xlckenzie 

XVilliam  XL  Barnett  George  XL  Holdercr  Xii.  Ac  Xlrs,  .1.  S.  lippe 

B.  .N.  I'linningham  Paul  Eherliart  Xli.  Ac  Xlrs.  XL  Trudel 

A.  D.  Thacker 

BOXVATER.  l.NT'.,  J.'iil  Park  Ave.  I'anadian  I'luh: 

Plaza:  Xh  Ac  Xlrs.  B.  \.  Iiviin 

.1.  G.  Cate,  Jr.  V.  J.  Sutton  Xlr.  A-  Xlrs.  K.  B.  Hughes 

1  .  FL  Opdyke 

.  ( II.VSOLIDATEI)  NEXVS  PRINT,  INI  . 

LtlXX.XlEB  S.XLEs  to.  IM  .,  L’.jO  Park  Aie.  I'hieago,  HI. 

H  K.  Joyce,  Pierre  XX'aldorf-.Ystoria : 

1  i-  I.  a,,  ..  ,,  "f'-  •’•‘“I  Collins 

•  J-  ''■"t"'  Xlr.  Ac  Xlrs.  F.  XX.  XIarlatt 

.1,  .V  OfLutio  !.  II.  .Mjyur  M,  y||-^  j  (  Aixlcison 

W.  I*.  Devine  li.  K.  I'listtr  W.  i..  Mox 

K.  T.  Houk  K.  M.  Saunw  \  Ku^urs 

C.  J.  Kittrell  XV  .1.  Scheehtir  XIi.'a:  Xlrs.  G.  XL  Stralhv 

i'.™*  "'“D'  Xlr.  Ac  Mrs.  XX.  A.  .XIacVa,v 

U.  <1.  Linkins  A:  M\<.  V.  C.  BalJaiilyne 

1  apt.  M.  V.  Mama  \lr,  Ac  Xlrs.  Jerry  Gay 

B.  XX.  Toellc,  St.  Xloritz  Mr.  Ac  Mrs.  Alan  XVmids 

J.  1.  tkxihie,  2.')0  Park  .Xve.  M,.  Ac  Xlrs.  Keith  Kenvon 

1.  B.  Hahn,  LT!  .\\eime  of  the  .Xmerieas  \li  ac  Xlrs.  XX.  G.  .Net'tleton 

D.  It.  Snoail,  13.1  .Xtenne  of  the  .Vmericas  Mr'  L-iile . 

Barclay^  Mr.  and  Xlrs.  D.  B.  Gibson,  Canadian  Club 

.1.  C.  Davis  11.  E.  Xh'dders,  Jr. 

B.  E.  Hurt  E.  N.  Montgomery  i  ol-i,  i,  ■  .  .. 

L.  B.  Iluyett,  Jr.  G.  J.  Xlunck,  Jr.  ;I'-"R«-E  ..  IIIOPEB,  2.0  Park  Are.  Sontll 

.1.  B.  Illness  B.  XX.  Baiford  (ooige  J.  Lmipei 

J  B.  Lux  1.  .1.  XVhitworth,  Jr. 

G.  B.  lliilchinRs,  Drake  1 OBKPAK  COMPANY.  INC. 

.  .  70  .Xrgyle  Ave.,  .Nett  Rochelle,  N.  Y. 

BOXXATER  t'A.NADIAN  1 OBP.,  LTD.  F'.  11.  Paulmann,  Jr.  F'.  11.  Paulmann.  Sr. 

A.  E.  Balloch,  Drake 

BOXVATEBS  CAROLINA  COBP.  1  BESXIEB,  XVOODXVABl).  0  XIARA  & 

.1.  t .  Haire,  Plaza  ORXISBEE.  INC. 

Xlr.  and  ilrs.  John  XV.  Eggers,  XValdorf-.Ystoria 

BOXVATERS  MERSFiV  PAPER  CO.  LTD.  P'’'"  . .  .  i  r  *  .  ■ 

\i  (■  Creoii  Kii'oiiv  'I'-  "f*'  •*"*"'  C.  Davidson,  XX aldorf-Astoria 

XI  Xv'  Rnssell  Rirclav  Stanhope  Hotel 

nnsseii,  i.arciay  ^  Seolaro,  The  Barclay  Hotel 

BOXVATEBS  .NEXXFOU.NDl.ANl),  LTD. 

B.  B.  Pryde,  Pierre  CROWN  ZELLERBACIl  CHRP. 

San  F'lancisco,  Calif. 

BOXVATERS  SOLTHEB.N  PAPER  COBP.  'P'  p  J?'  •*“fvlay 

1  F  t  ulhertson  Plaza  ^  '■  ’  Connors,  Barelay 

CAPITAL  TOOL  Ac  MFG.  (  0  CUTLER-IIAMXIER,  INC. 

Joseph  Dorr,  Staller-Ililton  7;t3  Third  .Vve..  N.Y.C. 

1 .  M.  Hall  L.  XV.  Carlin 

(T>NTRAL  RIGGING  &  CONTRACTING  *C  'C  Sdtafer 

COUP.  27.')  XIaidson  Ave..  .New  York,  N.  Y. 

Xlonroe  B.  Meyerson  Dale  Welsh  DIGITAL  EQUIP.XIENT  COUP.,  Maynard, 

Mass. 

COMPUGRAPIIIC,  INC.,  XVilmington,  Mass  Xlarvin  Cothran  Harold  Colley 


250  Park  Ave. 


W.  J.  Stanton  G.  G.  Olvermeier 

.\.  G.  Hornaiiol  J.  K.  Leduc 

T.  A.  Dudley  A.  G.  Wehe 

E.  W.  Parlow  R.  L.  Jeppson 

T.  H.  McKimmy  W,  D.  Meaghee 

K.  C.  Ross 

Wilmington  (N.C.)  Star.'News 
Mr.  &  Mrs.  R.ve  B.  Page 
Waldorf-sYstoria 
Mr.  &  Mrs.  Oliver  C.  HutafT 
Waldorf-Astoria 
Winsted  (Conn.)  Citizen 
Mr.  &  Mrs.  John  W.  Nash 
Commodore 

Theodore  Vaill.  Commixlore 
Robert  Brown,  Commodore 
Winston-Salem  (N.C.)  Piedmont  Pub¬ 
lishing  Co.,  Inc. 

Wallace  Carroll,  Waldorf-Astoria 
Donald  J.  Chipman,  Waldorf-Astoria 
Winter  Haven  (Fla.)  News-Chief 
Mr.  &  Mrs.  W.  E.  Rynerson 
Waldorf-Astoria 
Windsor  (Ont.)  Star 
A.  H.  Fast.  Waldorf-Astoria 
Woodbury  (N.J.)  Times 
Jack  H.  Wilson,  Waldorf-Astoria 
Bob  Shryock,  Waldorf-Astoria 
Woonsocket  (R.I.)  Call 

Andrew  P.  Palmer.  Waldorf-Astoria 
Drew  H.  Palmer,  Waldorf-Astoria 
Nancy  E.  Hudson,  W'aldorf-Astoria 


ASSOt  lATED  PBF;.SS, 
XVes  Giillagher 
lliuiy  T.  XhiiitRomery 
XVilliam  Barnaril 
Ben  Bassett 
Lads  D.  Borreadi 
David  L.  Bowen 
Ted  Boyle 
Hal  BueU 
Rene  J.  Cappon 
Daniel  Dt  Luce 
A I  Edmunds 
Biiheit  Eunson 
( iiiiiad  Fink 
hwin  Frank 
Keith  Fuller 


.New  York,  .N.  Y. 
Victor  Haekler 
Bob  Johnson 
FI.  Blanton  Kimhell 
John  Koehler 
Douglas  Lovelace 
Pat  XIcDonald 
XVehh  XIcKinley 
Nate  Pidowetzky 
Glen  Pusey 
XVatson  Sims 
Boy  Stclnfort 
Stanley  XL  Sttiiiton 
Ronald  FI.  Thompson 
James  Tomlinson 
Jerry  Trapp 


A.P.  NEWSFEATCBES,  New  York.  N.  Y. 

Dan  Perkes  Sid  Xloody 

.lack  Elcik 

ATLYNTIC  F'EATLRES  Ac  PRINTING,  INC. 
Jack  B.  Hainady 

BALL  MIITAL  Ac  ( IlliMlCAL,  Brooklyn,  N.  Y. 
I).  Bastyr  Frank  Bonner 

.Y.  A.  Collart 

BERNIIEIXI  KAHN  Ac  ASSOC..  Chlc.igo,  Ill. 
F’red  L.  Bernlicim,  Private  Residence 

BLACKBURN  Ac  (  0..  INC..  Washington.  D  C. 
James  XV.  Blackhuni.  Drake 
Jack  V.  Harvey.  Drake 


BOXVATER  SALES  ( (I.  IN(  . 
11.  K.  Joyce,  Pierie 
Plaza : 

.1.  E.  Burdett  (  .  E. 

J.  A.  DeLutlo  T.  11. 

XV.  B.  Devine  If.  K. 

B.  T.  Houk  E.  XL 

C.  J.  KittreU  XV  .1. 

XX.  .1.  Knox  B.  F. 

B.  G.  Linkins 

(  apt.  M.  V.  Maina 
B.  XX.  Toellc,  St.  Xloritz 
J.  ( .  tkrohie,  2.")0  Park  Ave. 
1.  B.  Hahn,  1.13  .Avenue  of 

D.  B.  Snoad,  13.1  .Avenue  of 
Barclay : 

.1.  C.  Davis  11.  E. 

B.  E.  Hurt  E.  N. 

L.  B.  Iluyett,  Jr.  G.  J. 

.1.  B.  innesa  B.  XX 

.1  B.  Lux  1.  .1. 

G.  B.  llulchings,  Drake 


BOXVATER  CANADIAN  (OBP.,  LTD 
.A.  FI.  Balloch,  Drake 

BOXVATEBS  CAROLINA  COBP. 

.1.  C.  Haire,  Plaza 

BOXVATERS  MERSFiY  PAPER  CO.  LTD. 

XL  (i.  Green.  Barclay 
M.  XV.  Russell,  Barclay 

BOXVATEBS  .NEXXFOU.NDl.ANl),  LTD. 

1’,.  B.  Piyde,  Pierre 

BOXVATEBS  SOLTHEB.N  PAPER  COBP. 
L.  E.  (ulhertson.  Plaza 


the  Americas 
the  .Americas 

XFedders,  Jr. 
Montgomery 
Xlunck,  Jr. 

.  Baiford 
XVhitworth,  Jr. 


CAPITAL  TOOL  Ac  MFG.  (  0 
Joseph  Dorr,  Staller-Ililton 


Waldorf-Astoria: 
W.  W.  Garth,  Jr. 
H.  M.  Brown 


Iztehr  Clark 
Mike  Diamond 
Jo.seph  Dwyer 


Mike  McTieman 
John  Cook 
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NEW  AUDIO-VISUAL  FOOD  PRESENTATION 
AVAILABLE  TO  YOUR  NEWSPAPER 


There’s  a  new  face  in  the  newspaper  presentation  picture. 

Developed  from  the  AANR’s  annual  Food  Editors 
Conference,  “Where  The  Action  Is”  is  a  colorful 
presentation  designed  to  sell  food  and  grocery  product 
advertising. 

Professionally  conceived,  narrated,  scored  and  produced 
by  the  Chicago  Chapter  of  the  AANR,  the  presentation 
tells  some  of  the  success  stories  of  newspaper  food  pages. 

If  your  newspaper  would  like  to  show  food  brokers, 
wholesalers,  district  and  regional  managers  in  your  local 
market  “Where  The  Action  Is”,  contact  your  national 
representative  to  arrange  for  availability. 


AMERICAN  ASSOCIATION 
NEWSPAPER  REPRESENTATIVES 


ItOMTAI!  ITU*  &  TAPKI!,  INC. 

•277  Park  Avenue,  .New  York,  .N.  Y. 
liarclav ; 

.1.  I'ohert  Welch  David  Cox 

Jiilm  J.  Duiine  iolm  P.  Doelmaii 

•Arllmr  Drcssel  Peter  T.  Reynolds 

Ccrald  Keillv  John  Palmieri 

L.  J.  McIlUith  S.  J.  lilisli 

C.  .1.  Mnnck,  Pierre 

C.  M.  Kellows,  I'aiiadian  Club 

KAIlinilLD  r.RAPIIIC  EQIIPMKNT,  2: 
Fairi'hild  .\ve.,  Plainview,  N.  Y. 

Summit : 

C.  Kroitac  L.  Oliver 

R.  Miller  R.  Boon 

W.  Condit  S.  Morrow 

(i.  Boucher  F.  Nardozzi 

R.  Robinson  W.  Wilson 

FLINT  INK  CORP.,  Detroit,  Mich. 
Waldorf-Astoria; 

Kdsar  B.  Flint  D  m  R.  PhilUps 

Everett  L.  Mills  Ted  Pintard 

C.E.NERAL  PRI.NTI.NG  INK  CO., 

New  York,  N.  Y. 

R.  W.  Dando,  750  Third  Ave. 

J.  W.  Hays,  Waldorf-Astoria 

GINSBERG  ASSOCS.,  WILLIAM 
;f:tl  Madison  Ave.,  New  York,  N.  Y. 

Roltert  K.  Ginsberg  Peter  Woinicb 
Herman  S.  Brandes 


GOS.S  CO.,  Chicago,  Ill. 

Barclay : 

.1  A.  Riggs,  Jr.  G.  E.  Moldenhaucr 

W.  F.  Corbett  L.  .\.  Kraft 

.1.  M.  Strong  R.  Elirhardt 

(.  W.  Burger  II.  laiwiy 

F.  A.  White  <i.  W.  Bassett 

C.  .\I.  KvTter 

GRE.VT  LAKES  PVPER  CO.  LTD. 

Ifarcbiy: 

P.  M.  Fox  .1.  H.  Netherl.and 

C  .1.  W.  Fox  I!  .A.  .Sdmiidt 

T  B.  Fallows  .1.  P.  Maier 

W.  D.  Frost  0.  E.  Babcock 


IIAMILTON-LANIIIS  &  ASSOCIATES 
Ray  V.  Hamilton,  Hotel  Drake 
Rii  luird  Shabeen 

.1.  .1.  HARRINGTON  ASSOCLATES 
.1.  .1.  Harrington.  441  Lexington  Ave. 

Virginia  B.  ILirrington.  441  Lexington  Ave. 
Ricluird  E.  Kcimcity,  441  Ix'xington  Ave. 

.1.  M.  Ill  BER  CORP. 

(  Italics  Adkins,  la-xington 
Flank  Dassori,  Summit 
Harry  Lcyland,  Lexington 

HYLOX  Platimaking  System 

W.  S.  Yoiig,  270  Park  .\ve..  New  York,  X.  Y. 

INLAND  NEWSPAPER  M.\(  IIINERY  CORP. 
Kiuisas  City.  Mo. 

W.  S.  (Bud)  Coulson.  Waldorf-.Astoiia 

D.  R.  Prentice.  Waldorf -.\storia 
Clark  .Murray.  Waldorf -Astoiia 

INTERN  ATIONAL  PAPER  SALES  ((!.,  INC. 
Baiclay: 

R.  C.  Neely  .1.  H.  Wbalen 

Waldorf-Astoria : 

1.  C.  Burton  L.  G.  Nelson 

W.  .1.  deButt.s  S.  F.  .Stringfellovv 

.1  S.  Duncombe  .1.  It.  Tisdale 

It  B.  U'Wis  J.  W.  Veimont 

W.  W.  Morrow  W.  P.  Woodwiu'lh 

(i.  11.  Murphy.  Jr. 


I.NTERTYPE  CO.,  DIV.  OF  IIARRIS-INTER- 
TYPE  CORP..  KriH.klyn,  N.  A. 
Waldorf-Astoria: 

W.  W.  Fisher  B  H.  Black 

K.  .1.  Nolan  (i.  Martin 

S.  S.  Skogen  C.  W.  AVallen 

ALLEN  KANDER 

270  Park  .Ave.,  .New  York,  N.  A". 

Jann  &  Kelley — see 
Branham-Moloney.  Inc. 

KIMBERLY-CLARK  CORP.,  ( OOSA  NEWS¬ 
PRINT  DIA’..  Coosa  Pines,  Ala. 
Walilorf-Astoria: 

R.  .1.  Appert  R.  .A.  Sliarji 

S.  B.  Pinkerton  R.  11.  Kimlierly 

KING  FEATFRES  SYNDICATE 
.Niav  Y'ork,  .N.  Y. 

Waldorf-A.storia : 

Raymond  K.  Rogers  Tlmmas  Bivin.  Jr. 
George  C.  Driscoll  .StaiJey  .A.  Nagle 
Clarence  E.  Rabiivovr  Molly  Calchcell 
Charles  M.  Finette  Harold  Setineider 
William  Higginbotham  Andrew  AVeilandt 
George  Hasl^  Harold  Rcniieck 

.Alfred  Aiofsin  Frank  Perley 

Edward  F.  Wade 
Eric  Butterworth 
James  F.  Cherrler 


KRUGER  PULP  AND  PAPER  SALES  INC. 
.New  York.  N.  Y'. 

B.  J.  Kruger.  Drake  Hotel 

J.  A.  Kracmer,  Canadian  Club 
Waldorf-Astoria: 

L.  M.  Thomson  L.  J.  Schroedor 

J.  C.  HarvLson  F.  L.  Brock 

W.  R.  Hermitage  P.  E.  Gould 

LAKE  SUPERIOR  NEWSPRI.NT  (0. 

Chicago,  HI. 

Barclay : 

Mr.  ii  .Mrs.  T.  B.  Fallows 
.Mr.  &  .Mrs.  AV.  D.  Frost 
John  II.  .Nctlierland  J.  P.  Maier 

R.  .A.  Schmidt  0.  E.  Balieock 

LOCKWOOD  GREE.NT;  engineers,  INC. 
New  York,  N.  Y. 

Barclay : 

ItolM'Tt  Patch  Howard  Naiighton 

Charli’s  MieheLson  Taiilie  Olsen 

Ijoiiis  Durant  Bill  Weising 

Kiiiid  Rasmussen  Armdd  Greenberg 

Lloyd  Dale  Hal  Skemp 

Duncan  .AIcEwen 

LOEB.  RHOADES  A  (  0. 

42  Wall  St.,  N.  Y. 

Gene  M.  Woodtin  Pliilili  Eiard 

Lloyd  B.  Taft 

LUDLOW  TYPOGRAPH  CO..  ITiicago,  HI. 
Phillip  It.  .Viigcliiii  Waldsrf-Astoria 
Frank  J.  Ferrari.  Waldorf-Astoria 

.I.AAIES  M.A(  LAREN  (  0.  LTD. 

Buckingham,  ((ue. 

J.  S.  llernion,  Waldorf-Astoria 

C.  W.  Kenny.  Waldorf-.Astoria 

MA(  LAREN  NEWSPRINT  SALES  CO. 
Buckingliam,  Qiic. 

C.  C.  Cre>sy.  Barclay 

Jock  Coulson.  Waldorf-Astoria 

MACMILLAN  BLOEDEL  LTD. 

Waldorf-.Astoria: 

The  Hon.  J.  A’.  Clyne  R.  L.  GHIen 
1).  W.  Timmis  R.  .N.  Wiewel 

MACMILLAN  BLOEDEL  SALES  INC. 
Waldorf-Astoria: 

D.  L.  McLiucliHn  E.  Liuritzen 

G.  C.  Atkins  W.  D.  Moiigovaii 

BILL  MATTHEWS  CO. 

Clearwater.  Fla. 

Bill  Mathew,  Waldorf-Astoria 

MADDEN  CORP.,  New  York.  X.  Y. 

Mr.  A  Mrs.  C.  E.  Flandcr.  Plaza 
Mr.  A  .Mrs.  R,  Aiivvartcr.  Plaza 

MAIN,  1N(..  CHAItUiS  T.— Boston.  Ma.ss. 
Plazai : 

Wiliam  Banniriicker  David  Lewis 

Daniei  Smith  Frank  Poirnecolt 

Harold  Hoch 

VI.NCENT  J.  M.AX.NO,  New  York,  N.  Y. 
Bbekstone: 

A'incent  .1.  Mamin  Hoivaid  E.  Stark 

George  Romano 

MASTER  ETCHING  M.ACHIN-E  CO. 

Ambler.  Pa. 

AYm.  liiieii.st  S.  It.  Gihbs 

MATHEWS.  SHAN.NON  &  CULLEN,  INC. 
Waldorf-.Astoria: 

Mr.  A  Mrs.  Owen  E.  lauidon.  Jr. 

Mr.  A  Mrs.  C.  George  Sh-mnon,  Jr. 

Mr.  A  Mrs.  AYilliam  A’.  Shannon 
Mr.  A  Mrs.  Arthur  D.  AYright.  Jr. 

Mr.  A  Mrs.  Rotn'rt  M.  Partridge 
•lolin  W.  Cullen  Glen  YY.  Itiissiil 

MATRIX  CONTRAST  (ORP. 

.lack  Faris.  YValdorf-Astoria 
Henry  Curlander.  YValdorf-.Astoria 

.1  THOMAS  McHUC.II  (0..  I.NC. 

Indianapolis,  Ind. 

J.  Thoma.s  Mcllugli.  .500  Fifth  Ave. 

Robert  Mc.Namara.  500  Fifth  .Ave. 

MERGENTHAUiR  LINOTYPE  (0. 

Plainview,  N.  Y. 

Summit : 

F.  Asdel 

E.  R.  Leadi 
YV.  L.  Mason 
YV.  O’Connell 
11.  Miirirhy 

P.  S.  Chishohii.  Canadian  Chiii  in  YValdorf- 
Astoria 

MIIiGO-ID.AR.  Miami.  Fla. 

Robert  Smallacombe,  Summit 
Bengt  Bnimlrerg.  Summit 
Gene  Keegan.  Summit 

MO.NTMORE.NCY  PAPER  CO.,  INC. 

Barclay : 

Fred  .Alundinger  William  Fronde 

Stanley  Melghen  James  Willdns 

Roy  Kuhns  RnUlc  Poirier 


HANS  MUELLER  ((H!P.,  72  Jericho  Tpk., 
Mineola,  N.  Y. 

Dan  Anderson  Otto  I.senschniid 

N-BWFOUXDLAND  PULP  A  CHEMICAL  CO. 
LTD.,  90  Park  Ave.,  New  York.  N.  V. 
YValdorf-Astoria: 

Tliomas  M.  Cook  Ral|ih  E.  YVatt 

NTvYV.SPAPEB  ENTERPRISE  ASSOCIATION 
YY'aldorf- .Astoria  (Suite  liiG): 

Boyd  Lewis  Ruliert  Metz 

Meade  .Monroe  Edward  Kennedy 

YVilliam  Borglund  Ricliard  Jobrson 

Earl  Anderson  Murray  Oldeinian 

Jack  Gamble  Robert  Cochnar 

Dennis  O  Xeill 

N'EWSPAPER  PREPRI.NT  CORP. 

750  Third  .Ave.,  .New  York,  N.  Y. 

YVm.  YV.  Fitzhiigh.  Jr.  John  .Alditiger 
Nelson  McMictuiel  Frederiek  Ekstrom 

Ivar  YVdK'rg  Richard  Perez-YVilson 

Tliendore  E.  Kiiecht 

NEYVSYVEEK  FE.ATURE  SERVICE 
.New  York.  N.  Y. 

Everett  YYalker.  YValdorf-.Astoria 

NTUIS  A  NELSON.  INC..  New  York,  N.  Y. 

.1.  H.  Clancy  11.  F.  Johnson 

E.  F.  Smith  .1.  .1.  (Taney 

O.  M.  Smith  H.  H.  Ilaberstich 

NOLAN  JAMPOL.  INC. 

YV.  .A.  .Allen,  Belmont-Pl.iza 

ONTARIO  PAPER  CO..  LTD.,  220  E.  42 
.St..  .New  York.  .N.  Y. 

Caimdian  (Tub: 

D.  F.  Kerr 
T.  A.  Hendry 
.1.  A.  Meyer 

It.  G.  YVright 

P.  M.  Quinn 

PAINE'S.  ABBOIT  AND  VERNON,  Ciare- 
mont.  Calif 

Mr.  A  Mrs.  A'cneoi  V.  Paine.  YValdorf-Astoria 

JOHN  A.  PARK.  JR.  AND  ( (». 

Raleigh.  N.  (  . 

.Mr.  A  Mrs.  .lohii  A.  Park,  Jr.,  YValdorf-Astoria 

PERKINS-GOODYYTN  ( (»..  INC..  Dallas.  Tex. 
YValdorf-Astoria : 

Mt.  a  Mrs,  .1.  W.  Bair 
J.  G.  Clarke 

Mr.  A  Mrs,  M.  M.  Donoskv 
Mr.  A  Mrs.  YV.  .1.  Fey 
R.  L.  Justice 

Mr.  A  .Airs.  G.  R.  Newcombe 
Mr.  A  Mrs.  J.  YV.  Price 


PHOTON.  INC. 

YVilmington.  Mass. 

Belmont  Plaza: 

YY'alter  J.  Stanton  Eric  YV.  Parlow 
George  C.  Obermeier  Edward  C.  Ross 

S. amuel  L.  Blum  Anthony  Bernardo 

Russell  L.  Jeppson  .A.  Gary  YVehe 
Tlinmas  H.  McKimtry  Jaeniics  E.  la-due 
YVilli.am  D.  Megahee 

PLANT  INSTALLATION  .ASSOCIATES.  I.NC. 
New  York.  N.  Y. 

Rcdiert  I.  Marcus  Pete  laniiiello 

(Tias.  F.  Baler.  Sr.  Ibdieit  Baler 
Tom  Kiliiatrick 

POYVELL  RIVER-ALIfERI  SALES  CORP. 
YValdorf-.Astoria: 

Anson  Brooks  R.  YV.  Camp 

T.  L.  llollern  N.  F.  Ward 


PRICE  PAPER  (  ORP..  New  York.  N.  Y. 
WicklifTe  R.  Moore,  755  Park  Ave. 
YValdorf-Astoria: 

T.  R.  Kenny  B.  E.  YVallis 

E.  CoUlster  .1.  E.  Branch 

D.  YV.  M.  Smith  YV.  B.  Bradley 

A.  E.  Potter  C.  A.  Kiiincar 

D.  Sliorter  YV.  I.  Tenney.  Jr. 

E.  E.  Sproul  C.  G,  Convey 

YV.  L.  Hart  R.  YV.  O'Rourke 

G.  R.  Arellano  YV.  F,  Craddock 

YV.  YV.  Hall  R.  C.  Nesbitt 

R.  E.  YVachsman 


Nelson  Roberts — sec 
Briuiham-Moloney,  Inc. 


SAWYER-FERGUSON-WALKER  CO. 

250  Park  Ave.,  .New  York,  N.  Y. 

CJ.  F.  Ferguson  R.  F.  Johson 

J.  YV.  Sykes  R.  G.  Blackfield 

C.  R.  Spittorf  D.  S.  Tomlinson 

SIIULMAN  AS.SO('I.Vn:s  INC.,  BEN 
Jack  Shiilman,  60  E.  42  St. 

STA-Hl  CORP.,  Newport  Beach,  Calif. 
.Summit : 

Vernon  R.  Spitalerl  Samuel  D.  Oderman 
Crforgc  T.  Rushforth 
Wall^  R.  Sadaiiskas 
YVm.  0.  Baumgardner 


J  Y(  K  L.  STALL,  Ia>s  Angeles,  Calif. 

.lack  L.  StaU,  YValdorf-Astoria 

STAR  PARTS  CO..  S.  Hackensack.  N.  J. 
Henry  J.  Grube  Donald  Sweeney 

STORY  A  KELLY  SMITH,  INC. 

YValdnrf-.Astorhi: 

Howard  C.  Story,  Jr.  Forrest  Noble 
Robert  Lambert 

TE.N'.N'ESSEE  PRF^SS  ASSN.,  Knoxville,  Tcnn. 
Glenn  E.  .McNeil.  YValdorf-Astoria 

TINY  FE.ATTRES,  INC. 

Harlfoid,  Conn. 

Brint  Scliorer,  YValdorf-.Asloria 

PHIL  TUR.N'EK  ASSOCIATES.  Bnibank,  Calif. 
Phil  TuriiiT,  YValdorf-Astoria 

UNITED  FE.ATURE  SYNDICATE,  INC. 

220  E.  42  St..  New  York,  N.  Y. 

YY'aldorf- Astoria: 

YVilliam  P.ayette  oJhn  J.  Carroll 

Harry  Gilliert  Janies  Freeman 

James  Ileimessy  YVilliam  Raveiiferufii 

UNITED  PRESS  I.NTERN.ATIO.N'.VL,  New 
York,  N.  Y. 

YY'aldorf-.A.storla: 

Mims  Thomason  James  F.  Darr 

F.  H.  Bartholomew  R.  T.  Eskew 

R.  YV.  Beaton  Richard  E.  Fairs 

Frank  Tremaine  Dale  .Al.  Johns 

Roger  Tatarian  Richard  A.  Litfin 

L  Roy  KeUer  F.  YV.  Lyon 

YVayne  Sargent  E.  T.  Majeski 

A.  P.  Bock  diaries  J.  McCarty 

John  Alius  11.  L.  Stevenson 

C.  E.  Ailen  Kenneth  Smith 

Harold  Blumenfeld  11.  C.  Tliornton 

.Norman  A.  Cafarell  Harry  Variaii 

Rola-rt  E.  Crennen  Peter  S.  YY'illctt 

T.  E.  Cunningham  C.  Rolicrt  YVuodsiim 

YVARD-GUIFFITIl  CO.  INC. 

Jack  Kent,  Barclay 
James  Liugliridge,  Barclay 

DEANE  YY'EI.N'BERG,  JR..  Los  Angels,  Calif. 
Demie  YVeiniM-rg,  Barclay 

J.  N.  WELLS  A  CO..  Wlie.aton,  HI.  .  . 

Joe  .N.  Wells,  Walilorl-Asloria 

YVOOD  INDUSTRIES 
(YY'ood-Hoe  Division) 

YValdorf-.Astoria: 

Daniel  McColley  .lohii  GriOith' 

YVillard  Harrell  Tliomas  P.riino 

diaries  Wyman  Burton  Polglass 

Richard  Griffoiil  Richard  Woessner 

Thomas  Redstone  Raymond  Dittrich 

Julie  Toro  John  Pasearella 

Frank  Ne.-U  .Anthony  Romandetta 

Saiidor  Haydn  l.onnard  I/!ben.son 

• 


More  newsprint  in  ’71 

Vancouver,  B.C. 

Capacity  of  the  Rothesay 
newsprint  mill  in  NetA*  Bruns¬ 
wick,  now  rated  at  180,000  tons 
a  year,  will  be  doubled  by  the 
first  quarter  of  1071,  it  is  fore¬ 
cast  in  the  annual  report  of 
.1.  V.  Clyne,  chief  executive 
officer  of  MacMillan  Bloedel 
Ltd.  The  New  Brun.swick  com¬ 
pany,  MacMillan  Rothesay 
Limited,  has  been  foi’med  as  a 
joint  venture  operation. 

• 


Service  applauded 

York,  Pa. 

Harry  J.  McLaughlin,  chief 
of  the  York  Bureau  of  the  Har¬ 
risburg  (Pa.)  Patriot  -  News 
was  presented  a  plaque  for  “out- 
.standing  ser\nce”  to  the  York- 
Adams  (Pa.)  Scholastic  Press 
Association  at  its  annual  con¬ 
ference  here  recently.  McLaugh¬ 
lin  attended  association  confer¬ 
ences  as  a  participant  in  the 
late  1930’s  and  as  a  panel 
speaker  during  the  past  decade. 
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Hubert  H.  Humphrey  Isabella  Taves  Dr.  Lee  Salk  Mary  Gauerke 


What  do  these  people  have  in  common?  Talent... 
and  they  are  creators  of  highly-relevant  new 
features  brought  to  newspapers  in  recent  months 
by  The  Register  and  Tribune  Syndicate. 


We  are  proud  of  our  contributors.  They  make  our  work 
more  exciting.  They  make  newspapers  more  exciting,  too. 

Their  viewpoints  frequently  are  worlds  apart.  For  in¬ 
stance,  Steve  Levine,  age  17,  is  a  student  activist  who 
writes  eloquently  from  his  side  of  the  generation  gap  in 
his  weekly  column,  SPEAKING  OUT.  He  thinks  our  educa¬ 
tional  system  is  awful.  Compare  Steve's  opinions  with 
those  of  our  hard-hitting  new  educational  columnist.  Dr. 
S.  I.  Hayakawa,  president  of  San  Francisco  State  College. 
(You  already  know  how  Hayakawa  feels  about  student 
activists!) 


Two  standards  can  be  applied  to  the  Hayakawa  and 
Levine  columns:  Quality  and  relevance  in  a  fast-changing 
world.  The  same  standards  are  met  in  our  other  new 
features. 


OUR  ONLY  WORLD  by  Roger  Caras,  the  author,  conser¬ 
vationist  and  wild  life  specialist.  His  column  is  the  first 
to  give  a  personal  and  human  analysis  of  the  great  and 
growing  concern  about  our  environment. 


WEE  PALS  Sunday  page  by  AAorrie  Turner.  The  Wall 
Street  Journal,  in  a  story  about  this  brilliant  cartoonist, 
the  acknowledged  pioneer  in  integration  of  the  comics, 
quotes  blacks  as  saying  that  WEE  PALS  "depicts  the  reality 
in  which  our  youth  live  and  can  readily  relate." 

The  HUBERT  H.  HUMPHREY  COLUMN.  As  the  Demo¬ 
cratic  party  charts  its  course  for  the  70's,  the  former 
vice-president  interprets  events  from  his  vantage  point 
as  the  party's  titular  head. 

WOMEN  ALONE.  An  increasing  number  of  your  women 
readers  are  single,  divorced  or  widowed.  Isabella  Taves, 
herself  a  widow  and  former  Look  Magazine  reporter,  tells 
them  in  her  column  how  to  cope  with  the  problems  of 
living  without  men. 

RAISING  A  HUMAN  BEING.  Dr.  Lee  Salk,  the  noted  child 
psychologist  who  advises  pediatricians  at  New  York  Hos- 
pital-Cornell  Medical  Center  on  how  to  deal  with  the  emo¬ 
tional  problems  of  young  patients,  writes  a  new  weekly 
column  aimed  at  preventing  emotional  disturbances. 

THE  ALUMNAE.  Mary  Gauerke's  cartoon  panel  takes  a 
satirical,  sophisticated  look  at  the  new  generation  of 
young,  educated  women. 


The  Register  and  Tribune  Syndicate 

DES  MOINES,  IOWA  •  488  MADISON  AVENUE,  NEW  YORK  CITY 

Lewis  Little,  Vice  President  and  General  Manager 
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Ideas  Are  Our  Business'* 


Times-Mirror  buying 
control  of  Newsday 


The  Times-Mirror  Company 
of  Los  Angeles  is  going  ahead 
with  plans  to  acquire  a  control¬ 
ling  interest  in  Xewsdaii,  the 
Long  Island  newspaper  of  430,- 
000  circulation  which  still  sells 
at  oi  a  copy. 

Formal  action  on  an  agree¬ 
ment  reached  by  Harry  F.  Gug¬ 
genheim,  79-year-old  owner  of 
in  Newsday,  and  Dr. 
Franklin  D.  Murphy,  Times- 
Mirror  chairman,  awaits  a 
meeting  of  the  directors  to  be 
called  soon. 

Times-Mirror  is  holding  open 
until  June  1  an  offer  to  pur¬ 
chase  minority  shares  from 
heirs  of  Guggenheim’s  late  wife, 
.41icia  Patterson,  who  was 
Newsday’s  first  editor. 

Internal  Revenue  laws  require 
a  parent  company  to  own  80% 
of  a  property  before  it  can  in¬ 
clude  its  profits  in  the  consoli¬ 
dated  financial  statement. 

Negotiations  for  the  Gug¬ 
genheim  interests  began  several 
months  ago  between  Capt.  Gug¬ 
genheim  and  Norman  Chandler, 
chairman  of  the  Times-Mirror 
executive  committee.  Tentative 
agreement  was  reported  in 
March. 

In  a  statement  April  15,  Gug¬ 
genheim  said  he  had  decided  to 
sell  controlling  interest  in  News- 
day  to  Times-Mirror  in  the  be¬ 
lief  that  this  a.ssures  complete 
independence  of  the  paper  and 
will  give  Long  Islanders  a  new's- 
paper  of  which  they  will  be 
proud. 

For  many  years,  he  added, 
the  California  company  has 
published  the  Lon  Angeles 
Times,  “a  great  newspaper,” 
under  the  leadership  of  Norman 
Chandler  and  his  son,  Otis,  “f 
am  sure,”  Guggenheim  said, 
“they  will  bring  to  Newsday,  its 
staff  and  readers  the  same  de¬ 
votion  to  principle  and  knowl¬ 
edge  of  public  respon.sibility 
they  have  evidenced  over  the 
years.” 

Dr.  Murphy  .said,  “We  are  in- 
dt'ed  fortunate  Guggenheim  has 
intrusted  to  Times-Mirror  the 
responsibility  for  carrj'ing  on 
the  great  independent  traditions 
of  Newsday.” 

It  w'as  understood  the  ar¬ 
rangement  involved  a  stock 
transaction  with  a  value  of 
about  $33  million  for  the  Gug¬ 
genheim  shares. 

The  minority  group  issued  a 
statement  welcoming  the  Times- 
Mirror  pledge  to  continue  the 
Newsday  tradition  of  independ¬ 
ence  and  declanxl  their  inten¬ 
tion  to  cooperate  in  carrying 


out  this  commitment.  It  was 
signed  by  Joseph  P.  Albright, 
Blandina  Albright,  Adam  M. 
.\lbright,  Dorothy  J.  Holds- 
woi'th,  and  Mrs.  James  F.  Hoge 
Jr. 

Times-Mirror  rt'cently  pur¬ 
chased  a  cable  television  com¬ 
pany  serving  Long  Island. 


Ethics  board 
provided  in 
Denver  pact 

Denvkr 

The  Denver  Guild’s  new  con¬ 
tract  at  the  Denver  Post  pro¬ 
vides  for  the  appointment  of  a 
joint  committee  on  journali.sm 
ethics,  the  first  of  its  kind  in  a 
Guild  contract. 

The  Guild  and  the  Post  will 
also  establish  a  committee  to 
promote  minority  hiring  and 
promotion. 

The  ethics  committee,  con¬ 
sisting  of  three  editorial  em¬ 
ployees  and  three  management 
repre.sentatives,  will  meet  at 
least  once  a  month  to  discuss 
any  problems  of  ethics  that  may 
arise.  Its  power  will  be  ad¬ 
visory. 

The  committee’s  declared  pur¬ 
pose  is  “to  guarantee  as  far  as 
it  is  able,  constant  hone.sty  in 
the  news  and  to  raise  standards 
of  journalism  ethics  in  the 
newspaper  industry.” 

Another  provision  of  the  con¬ 
tract  stipulates  that  the  Post 
shall  not  print  any  correction 
or  retraction  of  a  .story  without 
first  consulting  with  the  re¬ 
porter  who  wrote  it. 

The  Guild  and  the  Post  will 
set  up  a  joint  human-rights 
committee  to  guide  the  estab¬ 
lishment  of  programs  to  recruit, 
train  and  promote  those  “denied 
work  opportunities  in  the  news¬ 
paper  industry.”  The  committee 
will  meet  at  least  quarterly  and 
must  report  on  its  activities  by 
the  end  of  the  year. 

The  new  30-month  contract  at 
the  Post  will  raise  key  top  mini- 
mums  $60,  to  $260. 

A  new'  clause  protects  em¬ 
ployees  from  being  forced  to 
work  at  “unusual  risk”  of  death 
or  injury  and  provides  $50,000 
insurance  coverage  and  protec¬ 
tive  devices  for  those  who  agree 
to  do  so. 


Paiiax  »roii)>  opens 
slate  eapitol  bureau 

Lansing,  Mich. 

State  eapitol  coverage  exclu¬ 
sively  for  the  25  newspapers 
and  the  radio  station  of  Panax 
Corporation  began  April  15. 

Panax  pre.sident  John  P.  Mc- 
Goff  told  the  group’s  editors 
“Our  readers  and  listeners  will 
be  provided  with  their  own  in- 
depth  view  of  Michigan’s  gov¬ 
ernment  and  political  life.” 

The  bureau  will  be  operated 
by  Donald  J.  Hoenshell  who 
came  to  Panax  as  editor  of  the 
Iiiglinm  Countg  News  last  Oc¬ 
tober.  His  career  covers  28 
years  spent  mainly  on  the  Lan¬ 
sing  beat  for  the  MidUtnd  Daily 
Xews,  the  Lansing  State  Jour¬ 
nal  and  the  Detroit  News. 

Tailored  l«»  local  neciN 

The  bureau  file  will  be 
tailored  to  local  needs  of  Panax 
newspapers  and  radio,  and  w'ill 
not  duplicate  the  .AP  and  UPI 
reports. 

Succeecling  Hoen.shell  as  edi¬ 
tor  at  the  Ingham  County  News 
is  James  Bruskotter,  a  graduate 
of  Central  Michigan  University 
and  a  reporter  with  the  Daily 
Record-f,ender  in  .Alma. 


Copolaiul  sells  control 
of  California  papers 

Hitl.i.YtvooD,  Calif. 

.A  new  group  headed  by  C. 
E.  Williams,  president  of 
Graphic  Production  Corp.,  has 
purchased  the  Citizen-Xews  and 
16  affiliated  w’eeklies  and  shop¬ 
pers  in  which  Lammot  duPont 
Copeland  Jr  of  Wilmington, 
Delaware,  owned  controlling  in¬ 
terest. 

The  announcement  said  Cope¬ 
land  will  remain  a  director  of 
the  corporation  and  retain  a 
financial  interest  but  he  would 
no  longer  exercise  control  over 
editorial  policy  or  management 
of  the  papers.  F.  Phil  Turner, 
president  and  jiuhlisher  of  the 
Citizen-News,  resigned  recently. 


Dowiie  may  acquire 
mutual  fund  briu 

Downe  Communications  Inc., 
publisher  of  Family  Weekly, 
the  newspaper  supplement,  is 
moving  into  the  mutual  fund 
business  through  acquisition  of 
Founders  Mutual  Depositor 
Corp.  The  firm  is  the  principal 
underwriter  of  Grypohon, 
Apollo  and  Meridian  Funds. 
The  agreement  in  principle  calls 
for  payment  in  500,000  shares 
of  Downe  common  which  has 
been  trading  at  around  $7. 


David  Frost  tops 
bill  at  Banshees 

David  Frost,  host  of  Group 
W’s  “David  Frost  Show”  on 
television,  will  headline  the  en¬ 
tertainment  at  the  Banshees’ 
35th  annual  .ANPA  Week 
luncheon  Tuesday  in  the  Ball¬ 
room  of  the  Waldorf-A.storia. 

P'rost  gained  fame  with  his 
satiric,  “That  Was  The  Week 
That  Was”  program  in  Eng¬ 
land  and  the  U.S.  when  he  was 
23  years  old.  Now,  just  turned 
31,  he  continues  to  commute 
to  England  every  w'eek  to  ap¬ 
pear  on  tv,  produce  films  and 
documentaries,  and  ovei-see 
half  a  dozen  other  business  ven¬ 
tures. 

Numbers  from  the  Broadway 
musicals,  “Coco,”  “Applause” 
and  “Promi.ses,  Promises,”  and 
highlights  of  the  OfT-Broadway 
hit,  “Dames  .At  Sea,”  will  com¬ 
plete  the  program. 

The  six  stars  of  “Dames  .At 
Sea”  —  Loni  Zoe  .Ackerman, 
Judy  Knaiz,  Kurt  Peterson, 
Janie  Sell,  Joseph  R.  Sicari 
and  Raymond  Thorne  —  will 
offer  “Good  Times  Are  Here  To 
Stay”  and  “Star  Tar”  from  the 
.score  of  the  long-run  satire  of 
movie  musicals,  now  at  the 
Theater  de  Lys. 

Bonnie  Franklin,  appearing 
in  the  Kipness-Kasha  produc¬ 
tion  of  “.Applause,”  will  do  the 
title  song.  She  has  been  nomi¬ 
nated  for  a  “Tony”  .Award. 

Rene  .Auherjonois,  featured 
“heavy'”  in  the  h’rederick  Bris- 
son  hit,  “Coco,”  will  sing  and 
dance,  with  Charlene  Ryan,  the 
show-stopping  “Fiasco”  num¬ 
ber.  Auberjonois,  who  also  has 
been  nominated  for  a  “Tony,” 
is  the  son  of  the  European  rep¬ 
resentative  of  the  Block  News¬ 
papers. 

Featured  dancer  Julane 
Stites,  with  Barbara  .Alston  and 
Baayork  Lee,  and  the  entire 
ensemble  of  the  Broadway  hit, 
“Promises,  Promises”  will  do 
the  rousing  “Turkey  Lurkey 
Time”  production  number  from 
the  David  Merrick  musical. 

Hearst  Newspapers’  Colum¬ 
nist  Bob  Considine  will  be  mas¬ 
ter  of  ceremonies  and  Meyer 
Davis’  orchestra  will  furnish 
the  music. 


Workii^liop  »<late(l 

Seattle,  Wash. 

Editorial  writers  of  four  Pa¬ 
cific  Northw'estern  states  and 
British  Columbia  have  been  in¬ 
vited  to  a  workshop  on  the  Uni¬ 
versity  of  Washington  campus 
here  May  1.  Kenneth  Rystrom, 
Vancouver  (Wash.)  Columbian, 
developed  the  day-long  program. 
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AIJTOCOMP  keeps  your  mixed  display  operators  typing  copy  instead 
of  commands,  even  when  the  mixing  is  heavy.  Fixed  commands  are 
perforated  at  a  single  keystroke— complete  wjith  begin-command 
and  end-command  cttdes.  For  variable  commands,  enter  numbers  and 
punctuation  into  AL'TOCOMPs  solid-state  32-character  memory, 
and  call  them  up  with  the  complete  command  at  a  single  stroke. 
Standard  versions  are  available  for  PDP-8  and  IBM  11.30— but  you 
can  order  coding  and  automatic  command  sequences  for  almost  any 
computer.  Basic  keyboards  include  automatic  sequences  up  to  eight 
codes  plus  memory  for  variables.  Main  keyboard  has  71  keys,  and 
auxiliary  keyboard  31  keys.  You  can  order  up  to  eight  more  keys  and 


At  AKI  “Input”  yBm 

is  our  middle  name 

(We  spell  it  K-e-y-b-o-a-r-d-s) 

We  make:  ^ 

■A"  Special  purpose  keyboards  for  specific  phototypesetters  and  com¬ 
puters 

★  Custom  versions  of  special  purpose  keyboards  to  fit  local  plant 
requirements 

★  Custom  keyboards  to  fit  any  typesetting  requirement 

Our  extensive  line  of  special  purpose  keyboards  now  includes: 

★  .■Xutomix  70.3.  "^lO  and  '^’20  to  drive  the  Photon  71.3- .S.  71.3-10  and 
71.3-20. 

★  , Autotext  725  and  Autotape  725B  to  drive  the  AM  725 

★  .Autocomp  for  computerized  display  mixing 

★  .Autotape  for  computerized  textsetting 

★  .Autotape  4%l  to  drive  the  Compugraphic  4%1  or  2%1 

★  .■\K1  Fototronic  for  PDP-8  (CSl  program)  and  Fototronic.  with 
computer  and  computer  bypass  coding  in  one  system 

★  .Autotape  Fototronic  for  economical  direct  drive  (quad  left)  of 
the  Fototronic 

★  Universal  Counting  Console,  adaptable  to  many  phototypesetters 
and  computers,  for  counting  an  unlimited  number  of  typefaces 
without  additional  width  plugs  or  cards 

★  We  also  make  Merging.  Editing  and  Duplicating  Tape  Readers 
for  a  variety  of  applications. 

[AlfRim  Automix  Keyboards,  Inc. 

1 3256  Northrup  Way  Bellevue,  Washington  98004 
(206)747-6960 


coding  up  to  eight  levels,  a 
we'd  like  to  tell  vou  about 


cuts  command  keystrokes 
for  computerized  mixing 


mmm 


THK  CIASSIFIEI)  CLIMC 


Are  rates  figured 
properly  for  profit? 

Ily  Stan  Fiiisness 

tiAlVI,  Provifleiice  Journal  and  Kiillolin 


It’s  my  feeling  that  if  there’s 
one  sad  lack  in  the  newspaper 
Classified  business,  it’s  this: 

Why  is  there  so  slight  a  rela¬ 
tionship  between  production 
costs  and  volume?  The  same 
factors  may  exist  in  Retail  ad¬ 
vertising,  hut  I  have  enough  of 
a  problem  with  just  the  Classi¬ 
fied  part. 

What  I’m  trying  to  say  is 
we’re  actually  in  a  production 
business  and  while  we  somehow 
manage  to  produce  revenue  and 
l)rofit,  the  profit  part  emerges 
from  an  unrealistic  pricing 
structure  that  works  in  spite  of 
itself. 

Don’t  get  me  wrong.  I’m  not 
saying  that  I  know  what  the 
right  |)rice  structure  should  be. 
What  I  am  saying  is  that  al¬ 
though  many  of  us  are  working 
in  the  right  directions,  whether 
we  know  it  or  not.  how  much 
more  profitable  could  our  rates 
be  without  affecting  the  volume 
t<x»  much,  working  from  the 
standpoint  that  linage  alone 
does  not  necessarily  pro<luce 
profit? 

Kelaled  to  oilier  rales 

Classified  has  pretty  much 
had  to  march  along  with  the 
existing  rate  structures  of  new.s- 
papers  iirincijially  sticking 
fairly  close  to  but  normally 
higher  than  Retail  and  lower 
than  General. 

Retail  and  General  rates  come 
in  all  sizes  and  shapes.  They’re 
based  on  circulation,  milline 
rate,  cost  per  thou.sand  and  so 
on — and  generally  they  involve, 
especially  in  Retail,  volume  dis¬ 
counts.  Sometimes  they  get  into 
freciuency. 

Classified  rates  are  even  more 
complicated.  They  generally  in¬ 
volve  frequency,  which  makes  a 
lot  of  sense,  because  this  takes 
production  costs  fully  into  ac¬ 
count.  Some  of  them  consider 
freciuency  plus  size^ — a  relation¬ 
ship  that  merges  jiroduction- 
for-profit  with  volume.  But  then 
many  rate  structures  in  Classi¬ 
fied  give  undue  consideration  to 
volume,  which  does  not  neces¬ 
sarily  consider  profit,  because  it 
ignores  frequency. 

.And  of  cour.se  you  have  rate 
structures  that  consider  all  of 
these  elements. 

I’m  not  saying  that  we  can 
devise  a  rate  structure  that  will 


have  a  built-in  profit  element  of 
X  percent  in  every  transaction, 
but  I  do  feel  a  lot  of  transac¬ 
tions  may  not  lie  as  profitable  as 
they  should  be — possibly  be¬ 
cause  we’re  afraid  to  price  them 
properly. 

.S- pa  rale  base 

Maybe  we  should  develop  rate 
structures  for  Classified  that 
have  nothing  to  do  with  circula¬ 
tion,  milline,  CPM  or  whatever. 
Base  certain  rates  on  what  we 
determine  the  advertising  to  be 
worth.  Is  a  one-time  Sunday  ad 
worth  the  same  as  a  one-time 
ad  on  Tue.sday  with  approxi¬ 
mately  the  same  circulation 
each  day?  With  more  circula¬ 
tion  on  Sunday,  it’s  certainly 
worth  more,  but  how  much 
more? 

On  .seven-day  jiapers,  .Sunday 
represents  about  of  the 

jiublishing  days.  Yet  some  pa¬ 
pers  publish  as  much  as 
of  their  Classified  volume  on 
of  their  publi.shing  days. 
This  volume  rejiresents  a  sig¬ 
nificant  proportion  of  one-time 
orders,  which  have  to  be  costly 
in  terms  of  accounting,  mechan¬ 
ical  and  selling  expense. 

In  a  random  sampling  of  the 
Sunday  volume  of  a  bunch  of 
papers,  using  19fi8  Media  Rec¬ 
ords,  I  came  up  with  the.se  fig¬ 
ures  repre.senting  the  percent  of 
Sunday-to-total  Classified  vol¬ 
ume  around  the  country.  (The 
total  figures  used  were  MS  or 


ES,  not  MES.) 

New  York  Times  . .">0.2''^ 

Boston  Globe . 47.4''y 

Boston  Herald  Traveler  .4.3.fi9f 

Pittsburgh  Press  . 4!i.3''/r 

Los  .Angeles  Times  . 

St.  Louis  Post-Dispatch . 
Young.stown  Vindicator.  .40,19^ 

Chicago  Tribune . .‘19.79^ 

Columbus  Dispatch  . 38.i5% 

Des  Moines  Register  ....  88..3'}f 
Philadelphia  Inquirer  ....3fi.89(> 
Minneapolis  Tribune  .....3fi.4'7r 

Chicago  American  . 

New  Haven  Register  .  . .  ..34.89^ 
Rochester  Democrat  & 

Chronicle  . .32.8% 

Syracuse  Herald 

American  . .32.2% 

Portland  Oregonian  . .32.0% 

Miami  Herald  . 30.4%r 

Tulsa  World  80.0% 

Wa.shington  Star  . 29..5% 

Cleveland  Plain  Dealer.  .29..')% 
-Akron  Beacon  .Journal  .  .29..3% 


.Memphis  Commercial 

Appeal  . 29..3% 

Oklahoma  City 

Oklahoman  . 29.2% 

Charlotte  Ob.server  . 28.7% 

Toledo  Blade . 28.1% 

Seattle  Times  . 28.0% 

Washington  Post  . 27..')% 

Cincinnati  Enquirer  ....27.0% 
Los  .Angeles  Herald 

Examiner  . 26.7% 

Chicago  Sun-Times  . 26.2% 

Trenton  Times 

.Advertiser  . 26.2% 

Phoeni.x  Republic  . 26.0% 

Philadelphia  Bulletin  . . .  .24.7% 
Long  Island  Press  24..3% 

Long  Beach  Independent 

Press-Telegram  . 24.0'i 

Dallas  News  . 28.9% 

Houston  Chronicle  . 23.8% 

Houston  Post  . 2.3.7% 

Dayton  News  . 20.0% 

Providence  Journal  .  19.6% 


Seattle  Post-Intelligencer  19..')% 
Salt  Lake  City  Tribune  .  .19.2% 

A  lot  of  newspapers  are  do¬ 
ing  things  about  the  Sunday 
volume.  They  may  not  be  cut¬ 
ting  it  down,  but  they’re  charg¬ 
ing  more  for  it.  The  Atlanta 
Joiinial  raised  its  Sunday  rates 
not  too  long  ago  and  came  up 
with  a  substantial  revenue  gain. 
The  lioston  Globe  has  instituted 
a  “late  copy”  charge  of  2b  cents 
a  line  for  Sunday  help  wanted 
display  placed  on  Friday.  New 
CAM  Larry  Healey  says  it 
hasn’t  deterred  Friday  ad  plac¬ 
ing  too  much.  There  has  been  a 
small  shift  to  Thursday  copy 
by  regular  accounts.  The  extra 
revenue  from  Friday-for-Sunday 
ads,  mostly  helj)  wanted,  helps 
pay  for  double  overtime  in  the 
composing  room. 

Voliinie  iinanVcIed 

The  New  Haven  Hefjister, 
with  less  circulation  Sunday 
than  the  daily  combination, 
charges  .seven  cents  a  line  more 
for  Sunday  one-time  orders  on 
non-contract  and  eight  cents  ex¬ 
tra  on  contract.  This  charge 
affects  one-time  orders  only. 
Multijile  orders  run  at  the  regu¬ 
lar  daily  I’ate.  C.AM  Dick  Thom¬ 
sen  says  the  higher  Sunday 
rates  have  had  no  noticeable  af¬ 
fect  on  Sunday  volume.  It 
should  be  made  clear  in  this  in¬ 
stance  that  while  the  total  Sun¬ 
day  circulation  package  is  le.ss 
than  the  combined  daily,  the  ad¬ 
vertiser  has  an  advantage 
stemming  from  the  fact  that 
Sunday  is  wholly  unduplicated 
circulation. 

Finding  solutions  to  the  Sun¬ 
day  peak- volume  problem  won’t 
he  easy.  But  there  will  come  a 
day  when  we  may  have  to  face 
it.  It  has  to  lie  a  fact  that  heax^y 
volume  on  peak  days,  especially 
on  one-time  orders,  just  isn’t  as 
profitable  as  it  should  be. 


LaPresse  hires 
ardent  teacher 
as  editorialist 

Montrkal 

Jean-Paul  Des  biens,  42,  di¬ 
rector  of  elementary  and  sec- 
ondai'y  teaching  in  the  Queliec 
education  department  and  a 
well-known  prophet  of  Que¬ 
bec’s  Quiet  Revolution,  has 
been  appointed  chief  editorial 
xvriter  of  Montreal  La  Prense. 

Pierre  Dansereau,  president 
of  La  Presse,  announced  that 
Desbiens,  a  teaching  brother  of 
the  Marist  Congregation,  will 
be  in  charge  of  La  Presse’s  ed¬ 
itorial  writers  effective  May 
18.  He  succeeds  Roger  Cham- 
poux  who  assumed  the  position 
in  April,  196.').  Champoux,  with 
La  Presse  for  42  years,  has 
l)een  named  editorial  writer 
emeritus. 

The  son  of  an  illiterate  lum¬ 
berjack,  Desbiens  has  spoken 
to  his  fellow  Quebecers  through 
two  major  books,  an  autobiog¬ 
raphy  and  a  collection  of  letters 
which  demanded  revolutionary 
refonns  in  French-Canadian 
education,  language,  religion 
and  personal  freedom. 

His  message  was  “the  axe, 
we  must  work  with  the  axe”! 
and  his  book,  Les  Insolences  du 
Frere  Untel — The  Imperti¬ 
nences  of  Brother  Anonjnnous, 
sold  12,000  copies  in  record 
time  after  its  publication  in 
1960. 

One  copy  went  to  Rome  and 
Desbiens  was  ordered  by  his 
superiors  “to  shut  his  mouth.” 
However,  Paul-Emile  Cardinal 
Leger,  then  archbishop  of  Mon¬ 
treal,  was  sympathetic  to  his 
writings  and  obtained  permis¬ 
sion  for  Desbiens  to  explain 
his  position  on  television. 

The  controversial  brother 
was  dispatched  to  Rome  in 
1961  to  study  theology  and  it 
was  three  years  before  he  re¬ 
turned  to  accept,  with  the  con¬ 
sent  of  his  religious  superiors, 
a  position  in  the  newly-fonned 
and,  for  Quebec,  revolutionary 
ixlucation  department. 


Daily  buys  weekly 

Norwich,  Conn. 

The  Bulletin  Co.,  publi.sher  of 
the  morning  and  Sunday  Nor¬ 
wich  Bulletin,  has  purchased  the 
Weekly  Journal  Press  Co.  of 
Moosup,  Conn.,  for  an  undis- 
clo.sed  sum.  The  Bulletin  gen¬ 
eral  manager,  Donald  L.  Oat, 
said  his  company  will  continue 
publication  of  the  Weekb/  Jour¬ 
nal  Press,  which  has  a  2,.')00  cir¬ 
culation. 
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We  want  to  help  you  make  money 
selling  love. 


The  buying  and  selling  of  love  is  a  hefty  part  of 
your  classified  advertising  business. 

It’s  found  under  the  heading  of  “Pets.”  Where  ani¬ 
mals  find  new  homes  with  loving  owners. 

In  suburban  areas  (where  most  of  the  dogs  live) 
papers  have  developed  a  profitable  operation  using  a  com¬ 
puter.  And  our  telephone  network. 

A  central  office  gets  the  order  for  the  ad  and  lets 
the  computer  take  care  of  the  mechanics  of  justifying,  set¬ 


ting  and  proofing.  Then  the  entire  classified  section  is 
whisked  to  all  the  participating  suburban  papers.  Electron¬ 
ically.  Over  our  telephone  network. 

For  other  newfangled  notions  on  what  the  tele¬ 
phone  company  can  do  to  help  your  classified  operation, 
call  the  Bell  System  Communication  Consultant.  If  you 
need  his  name,  call  our  man  in  New  York,  Joe  Lullo,  at 
212-393-3295  (collect).  __  _ 


©AT&T 


‘New  Establishment’ 
corps  added  by  AP 


UP  FROM  THE  DEPRESSION— In  the  I930's  Harrison  F.  Dunning 
turned  to  the  want  ads  in  the  Philadelphia  Inquirer  and  got  a  job 
with  Scott  Paper  Co.  Today  he  is  chairman  of  the  board  of  the 
company  that  does  $700  million  business  annually.  So  the  Associa¬ 
tion  of  Newspaper  Classified  Advertising  Managers  conferred  its 
Prominent  Ciiizen  of  the  Year  Award  on  him.  Pictured,  left  to 
right:  Ray  Greene,  Baltimore  News  American,  ANCAM  president; 

Joseph  A.  Smith,  Inquirer  CAM,  and  Dunning. 


A  new  writing  and  reporting 
department,  designed  to  attract 
newspaper  readers  in  the  18  to 
34  age  group,  has  been  set  up 
by  the  Associated  Press,  the 
AP  Board  of  Directors  an¬ 
nounced  this  week  in  its  annual 
report  to  members  of  the  news 
coo  Iterative. 

The  directors  said  the  past 
year  was  marked  by  a  series  of 
innovations  in  both  technology 
and  content  of  the  AP  news  re- 
l>ort,  capped  by  formation  of 
the  new  group,  to  be  known  as 
“The  New  Establi.shment.” 

“Fifty  million  people  in  the 
United  States  are  between  18 
and  .34  years  of  age,”  the  report 
said.  “This  group  of  young 
adult.s  is  the  fa.stest  growing  of 
all  age  groups  in  size — expected 
to  increase  more  than  40%  in 
1980  while  other  age  groups  are 
fairly  stationary  .  .  . 

“Beaching  this  group  has 
been  one  of  the  greatest  prob¬ 
lems  of  newspapers.  The  AP 
has  I)een  experimenting  for  11 
months  and  now  believes  it  has 
something  that  will  help:  a  de¬ 
partment  called  the  New  Es¬ 
tablishment. 

“The  department  consists  of 
five  young  women,  all  in  their 
20s,  young  enough  to  make  the 
scene  but  old  enough  to  write 
about  it  in  understandable 
terms.  Ahso  a  young  man  just 
turned  .30,  a  former  teacher  who 
came  to  the  AP  four  years  ago. 

Their  beat 

“The  department  is  not  speak¬ 
ing  in  hip  language  and  it  is 
as  concerned  with  how  the 
young  adult  group  spends  its 
money,  rai.ses  its  children,  buys 
its  homes,  as  it  is  with  the 
phenomena  of  long  hair,  pot, 
protest  and  rock. 

“The  New  Establi.shment  beat 
is  consumers  and  students  and 
young  marrieds  and  fa.shion 
conscious  and  noisy  minorities 
and  silent  majorities  and  fads 
and  trends.  These  young  report¬ 
ers  will  tell  contemporary 
America  about  itself  and  will 
provide  a  bridge  between  the 
two  sides  of  the  generation 
gap.” 

The  directors  also  reported 
that  a  new  computer  was  being 
installed  in  Atlanta  after  a  year 
of  intensive  study  and  prepara¬ 
tion,  leading  to  the  creation  of 
the  first  regional  production 
center. 

All  Teletype  keyboarding  for 
wire  transmission  any^vhere  in 
the  eight-state  Southeastern  re¬ 


gion  will  be  performed  in  At¬ 
lanta,  assisted  by  computerized 
hyphenation  and  automatic 
transmission  on  designated 
state  wires  in  accord  with  pri¬ 
ority  codes. 

“News  copy  written  in  the 
various  state  bureaus  served  by 
the  Atlanta  production  center 
will  be  sent  to  Atlanta  via  a 
page  facsimile  system.  With  the 
punching  and  most  editing  done 
there,  the  goal  is  to  reverse  the 
present  ratio  of  about  75%  of 
news  staff  time  spent  on  editing 
and  rewriting  and  25%  on  orig¬ 
inal  reporting.” 

After  experience  gained  in 
Atlanta,  regional  production 
centers  will  be  established  in 
other  parts  of  the  country,  the 
directors  promi.sed. 

The  board  jwinted  out  that 
-4P  added  financial  service  ex¬ 
tras  to  its  report  beginning  last 
month,  some  never  before  avail¬ 
able  to  daily  newspapers.  These 
include  lists  of  the  2.5  stocks 
that  have  gone  up  and  down  the 
most  by  percent  each  day  on  the 
New  York  Exchange,  American 
and  over-the-counter;  lists  of 
48  industrial  groups  and  how 
each  group  did  for  the  day; 
mid-day  statistics  for  early 
afternoon  newspapers  on  most 
active  stocks,  new  highs  and 
lows  and  many  others. 

The  directors  said  a  major 
change  in  the  thrust  of  foreign 
news  has  been  to  emphasize 
news  about  people  and  trends, 
and  to  de-emphasize  routine  po¬ 
litical  news. 

The  report  noted  that  A  P’s 
staff  of  specialists  has  been  in¬ 
creased  with  the  addition  of  two 
urban  affairs  writers,  two  writ¬ 
ers  added  to  the  established  sci¬ 
ence  staff,  a  sports  writer  fol¬ 
lowing  the  PG.\  golf  tourna¬ 
ments  on  a  regular  basis  and  a 
fulltime  writer  on  automobile 
racing. 

The  board  said  that  the  suc¬ 
cess  of  AP’s  special  assignment 
team  of  investigative  reporters 
in  Washington  had  inspired 
similar  projects  on  the  state 
level  in  New  .Jersey  and  In¬ 
diana. 

The  Vietnam  war,  it  said, 
continued  to  exact  its  toll  of 
newsmen  in  the  past  year.  AP 
Photographer  Oliver  Noonan 
was  killed  and  two  other  AP 
photographers,  Graham  Mc- 
Inerny  and  Dang  Van  Phuoc, 
were  wounded. 

AP  was  able  to  provide  for 
its  members  a  first-hand  report 
from  North  Vietnam,  the  board 


said,  when  assistant  general 
manager  Daniel  DeLuce  and  his 
wife,  .Alma,  were  permitted  to 
visit  the  country  for  18  days. 

The  Soviet  government  per¬ 
mitted  the  addition  of  a  fifth 
newsman  to  the  AP  bureau  in 
that  country.  The  bureau  in 
Havana  was  closed  with  expul¬ 
sion  of  the  correspondent.  A 
new  bureau  was  established  at 
Rawalpindi,  Pakistan,  and  a 
second  bureau  in  Turkey  was 
set  up  in  Ankara. 

In  the  United  States,  the 
board  reported,  28  daily  news¬ 
papers  were  added  to  the  U.S. 
lea.sed  wire  network  in  1969. 
Eight  member  dailies  discon¬ 
tinued  publication.  At  the  end 
of  the  year,  the  total  daily 
membership  was  1,262. 

The  Broadcast  Department 
had  a  net  gain  of  97  stations 
in  1969,  for  a  total  of  3,221  ra¬ 
dio  and  television  stations  re¬ 
ceiving  the  AP  broadcast  wire. 
• 

W  hen  a  newspaper 
is  in  deep  trouble 

Burlington,  Vt. 

In  an  editorial  page  column, 
Gordon  Mills,  editor  of  the  Dnr- 
liiif/fon  Free  Press,  emphasized 
that  “a  newspaper  which  does 
not  have  the  trust  of  its  read¬ 
ers  is  in  deep  trouble.” 

“A  newspaper  should  not  say 
in  its  news  columns  what  should 
happen,”  he  said.  “It  can  say  to 
the  best  of  its  ability  what 
might  happen,  taking  into  con¬ 
sideration  the  best  available 
opinion  on  what  might  happen. 

“When  the  news  reporting 
and  opinion  functions  of  a  news¬ 
paper  become  confused  and  in¬ 
termingled,  credibility  suffers.” 


UPI  ‘Stock  Pulse’ 
service  started; 

10  most  active 

United  Press  International 
introduced  a  new  daily  coj)y- 
righted  feature  named  “Stock 
Pulse”  on  its  computerized 
Unistox  financial  wires  April 
I.'!.  It  provides  an  entirely  new 
set  of  readings  on  the  day’s 
most  active  stocks  traded  on 
the  New  York  and  American 
stock  exchanges. 

“Stock  Pulse,”  transmitted 
after  the  markets  close,  dis¬ 
plays  the  10  most  active  stocks 
on  both  exchanges  by  sales  vol¬ 
ume  and  by  largest  net  changes 
each  day. 

The  “most  actives  by  vol¬ 
ume”  are  tabulated  to  show  the 
dividend,  sales  volume  for  the 
day,  closing  price,  per-share 
annual  earnings  in  dollars, 
price  to  earnings  ratio  and  per¬ 
centage  yield  for  each  issue. 

The  “most  actives  by  largest 
net  change”  are  tabulated  to 
reflect  the  dividend,  closing 
price,  net  change,  per-share  an¬ 
nual  earnings  in  dollars,  price 
to  earnings  ratio  and  percent¬ 
age  yield  for  each  issue. 


.4  correction 

The  “50  Million  Line  Club” 
listing  featured  in  the  AI)-veri- 
i II res  column  (E&P,  March  14) 
contained  an  error.  The  Miami 
Herald  should  be  the  third- 
ranked  daily  with  83,512,064 
total  lines  of  advertising. 
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Our  new  wing 


When  a  company  adds  a  wing,  it  means  it's  really  taking  off.  And  we  are. 

Since  we  moved  to  our  present  plant  on  Morrissey  Boulevard  twelve 
years  ago,  daily  circulation  is  up  96,000.  Sunday  is  up  160,000. 

Our  new  three-story  wing  has  127,000  square  feet  of  space,  including 
a  fully-automated  floor  with  inserting  machines  to  handle  the  increasing 
number  of  special  supplements  we're  including  in  your  Sunday  Globe. 
In  addition,  there's  a  conveyor  system  to  speed  the  loading  and  unload¬ 
ing  of  trucks. 

It  has  a  heliport  to  fly  us  to  news  stories,  and  give  us  the  fastest  possible 
photo-coverage. 

'The  new  wing  at  the  Globe  won't  only  make  us  bigger,  we  hope  it 
will  make  us  better.  Because  while  distri- 


out  our  newspaper,  it's  not  the 
least  important.  In  fact,  we 
couldn't  take  off  without  it. 


The  Boston  Globe 


^  1 
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IS  YOUR  PAPER 
REACHINQ  THEM? 


THE  TIHY  TIMES  IS. 

The  Tiny  Times,  with  its  main  character  Tiny  Turtle, 

reaches  the  children.  Its  the  first  and  foremost  young 

people’s  newspaper  and  the  kids  love  it! 

THE  TINY  TIMES... 

+  is  used  currently  by  nearly  80  daily  and  weekly 
newspapers  nationally. 

+  has  been  proving  its  value  for  over  3  years  with  an 
original  and  unique  format. 

+  emphasizes  the  visual  and  active  participation  rather 
than  reading. 

-f  is  approved  and  used  by  thousands  of  teachers  in 
the  classroom  (courtesy  of  their  local  paper). 

+  has  a  proven  audience  in  the  5-10  age  group  with  a 
peak  at  8  (recent  figures  from  over  10,000  responses). 

+  is  successfully  being  used  as  a  revenue  producer, 
circulation  builder  and  promotional  tool. 

-f  becomes  part  of  each  newspaper  via  its  changeable 
mast  and  flexible  format. 

+  is  available  in  several  format  variations  to  suit  each 
paper’s  production  capability. 

-f  is  produced  by  the  specialists  of  an  established  and 
stable  feature  syndicate. 

The  Tiny  Times  gets  the  kids . . .  shouldn’t  you  get  the 

Tiny  Times?  Contact  us  today  for  the  complete  story. 


Call  collect  or  write: 


TINY  FEATURES  INC. 

639  Prospect  Ave. 
Hartford,  Conn.  06105 

TinyTurti*  T E L E P H O N E  203  236*9479 

CONTACT  BRINT  SCHORER,  WALDORF-ASTORIA,  DURING  ANPA 


31  members 
boost  ASNE 
list  to  731 

Thirty-one  editors  were  elect¬ 
ed  to  membership  in  the 
American  Society  of  News¬ 
paper  Editors  after  a  mail 
t)allot  conducted  amonj?  the 
hoaid  of  directors  by  secretary 
J.  Edward  Murray  of  the  Ari¬ 
zona  Kepiiblic.  As  a  result, 
Murray  reported  total  membei’- 
ship  in  the  Society  had  reached 
7.31. 

ASNE  meml>ership  is  open 
to  directing  editors  who  have 
responsibility  for  the  news  and 
editorial  products  of  daily 
newspapers.  Each  newspaper  is 
assigned  an  ASNE  membership 
quota  which  is  based  on  the 
following  circulation  categor¬ 
ies:  three  memberships  (over 
100,000  circulation),  two  mem¬ 
berships  (between  .^0,000-100,- 
000  circulation)  and  one  mem¬ 
bership  (20,000-50,000). 

The  newly  elected  are: 

Over  100,000 

Paul  O.  Anderson,  editor,  Ta¬ 
coma  News  Tribune. 

Thomas  Eastham,  executive 
editor,  San  Francisco  Examin¬ 
er. 

John  R.  Finnegan,  assistant 
executive  editor,  St.  Paul  Dis¬ 
patch  and  Pioneer  Press. 

Walter  Friedenberg,  editor, 
Cincinnati  Post  &  Times-Star. 

David  A.  Laventhol,  execu¬ 
tive  editor,  Neu'sday,  Garden 
City,  N.Y. 

Ross  Mackenzie,  chief  edi¬ 
torial  writer,  Richmond  News 
Leader. 

Rolfe  Neill,  editor,  Philadel¬ 
phia  Daily  News. 

A.  M.  Rosenthal,  managing 
editor,  Neiv  Yark  Times. 

Courtney  R.  Sheldon,  man¬ 
aging  editor,  Christian  Science 
Monitor. 

David  Stolberg,  managing 
editor,  Washington  Daily  News. 

Thomas  J.  White  Jr.,  man¬ 
aging  editor,  Baltimore  News 
American. 

50,000-100,000 

Don  Royett,  editor  in  chief, 
Beaumont  (Tex.)  Enterprise 
&  Journal. 

Gregory  E.  Favre,  editor, 
Palm  Beach  (Fla.)  Post. 

H.  J.  (Jack)  Illian,  manag¬ 
ing  editor.  Cedar  Rapids  (Iowa) 
Gazette. 

August  Lockwood,  editor, 
Jersey  Journal,  Jersey  City, 

N.J. 

Robert  S.  McCord,  associate 
editor,  Arkansas  Democrat,  Lit¬ 


tle  Roc’k. 

Edward  D.  Miller,  executive 
editor,  Allentown  (Pa.)  Morn¬ 
ing  Call. 

Samuel  C.  Stewart,  editor. 
South  Bay  Daily  Breeze,  Tor¬ 
rance,  Calif. 

20,000-50,000 

Alan  Arnold,  managing  edi¬ 
tor,  Colorado  Springs  Free 
Press. 

Jack  Hagerty,  executive  edi¬ 
tor,  Grand  Forks  (N.D.)  Her¬ 
ald. 

Clifton  (Cleve)  Hamm  Jr., 
editor.  Lakeland  (Fla.)  Ledger. 

Harr>'  C.  Hamm,  editor. 
Wheeling  (W.  Va.)  News-Reg¬ 
ister. 

Verne  A.  Hoffman,  editor, 
Racine  (Wis.)  Journal-Times. 

Frank  E.  Johnson,  managing 
editor,  Arizona  Daily  Star, 
Tuscon. 

Robert  W.  Lucas,  executive 
editor,  Y’akima  (Wash.)  Her¬ 
ald-Republic. 

Mitchell  L.  Milavetz,  editor, 
Decatur  (Ill.)  Herald  &  Re¬ 
view. 

Waldo  Proffitt  Jr.,  editorial 
director,  Sarasota  (Fla.)  Her¬ 
ald-Tribune  &  Journal. 

William  N.  Roesgen,  execu¬ 
tive  editor,  Kingsport  (Tenn.) 
Times-Netvs. 

C.  A.  (Bob)  Sellers,  editor, 
Fort  Worth  (Tex.)  Press. 

James  B.  Wilson,  executive 
editor,  Wilmington  (N.C.) 
Star-News. 

Tbomas  W.  Wilson,  execu¬ 
tive  editor,  Findlay  (0.)  Re¬ 
publican-Courier. 


City  plan  aided 

Victoria,  B.C. 

Newspapers  in  Victoria  have 
been  credited  for  providing  the 
bulk  of  information  for  voters 
prior  to  last  June’s  capital  bud¬ 
get  referendum.  After  the  ref¬ 
erendum  was  approved,  a  city 
hall  staff  made  a  post-mortem 
which  revealed  that  41  percent 
of  those  casting  ballots  gained 
much  or  all  of  their  background 
knowledge  from  the  press,  and 
19  percent  of  those  sur\’eyed 
listed  newspapers  as  their  total 
source  of  information. 

• 

Gilbert  quits  Post 

Washington 
Ben  W.  Gilbert  bas  resigned 
from  the  Washington  Post, 
effective  July  1,  to  engage  in 
new  journalism  and  urban 
affairs.  He  started  with  the 
Post  in  1941  as  a  reporter  and 
was  city  editor  from  1945  to 
1964,  when  he  was  named 
deputy  managing  editor.  For 
several  months  he  has  been  as¬ 
sociate  editor. 
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Elizabeth  Winship 


Beth  Winship’s 
column  for  teens 
goes  nationwide 

Teen-asers  will  have  their 
own  newspaper  sounding’  board 
for  personal  questions  starting 
the  week  of  April  20  when  the 
ASK  BETH  column  goes  na¬ 
tional.  The  three-times-per- 
w'eek  column  is  distributed  by 
the  Los  Angeles  Times  Syndi¬ 
cate. 

In  Boston  for  two  years 
young  readers  have  turned  to 
the  .ASK  BETH  column  in  the 
Globe.  ASK  BETH  is  written 
by  Elizabeth  (Liebe)  Winship, 
the  wife  of  the  Boston  Globe’s 
editor,  Tom  Winship,  and  the 
mother  of  four  children :  a  mar¬ 
ried  daughter,  a  son  in  college, 
a  teen-age  daughter  and  a  son 
in  the  fifth  grade. 

The  author  gi-aduated  from 
Radcliffe  with  a  degree  in  psy¬ 
chology  and  worked  for  a  time 
in  this  field.  She  has  been  ac¬ 
tive  in  youth-oriented  organiza¬ 
tions.  She  checks  fine  points  of 
her  column  with  a  physician,  a 
psychiatrist  and  educators. 

• 

^  imiers  of  business 
Mritinjj  prizes  posted 

Boston 

Five  winners  in  the  annual 
.John  Hancock  awards  contest 
for  excellence  in  business  and 
financial  writing  last  year 
w’ere  announced  by  Gerhard  I). 
Bleicken,  chairman  and  chief 
e.xecutive  officer  of  the  .John 
Hancock  Mutual  Life  Insurance 
Company.  The  awards  will  be 
made  at  ceremonies  this  Fall. 

The  winners  of  $1,.500  prizes 
each  and  their  publications, 
were : 

Itobert  Metz  and  H.  Erich 
Hienemann  of  the  Nev'  York 
Timetf;  Theodore  Levitt,  Har¬ 
vard  nvsines!^  Review;  Charles 
E.  Donnelly  .Jr.,  Rapid  City 
(S.D.)  Guide,  and  jSavid  ll. 
Beal,  Binyhaniton  (N.Y.)  E ve¬ 
il  ivy  Press. 
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Good  news  package 
prepared  for  papers 


A  new  weekly  feature  —  a 
package  of  good  news — soon 
will  be  offered  to  newspapers. 

What  is  unique  about  “Goo<l 
News — From  Everywhere”  is 
the  inspiration  for  it  and  the 
method  by  which  it  will  be  as¬ 
sembled. 

The  man  behind  the  idea  is 
a  Los  Angeles  manufacturer 
and  philanthropist  and  his  edi¬ 
torial  consultant  is  the  long¬ 
time  chief  of  the  Los  Angeles 
bureau  of  the  Associated  Press. 

The  former  is  Jan  J.  Ertes- 
zek,  who  is  financing  his  idea 
that  a  package  of  weekly  items 
of  good  news  could  infuse  in  the 
blood  stream  of  American  so¬ 
ciety  a  much-needed  current. 

The  latter  is  Hubbard 
Keavy,  who  retired  after  40 
AP  years  and  now  is  executive 
editor  of  the  Laguna  Beach 
(Calif.)  \’eu's-Post.  Associated 
with  them  to  produce  the  fea¬ 
ture  is  William  Beatty,  one¬ 
time  AP  writer  and  retired 
manager  of  the  Detroit  office 
of  the  N.  W.  Ayer  Agency, 
handling  the  Chrysler  account. 

Says  Erteszek:  “I  am  con¬ 
cerned  about  the  emphasis  in 
mass  media  on  those  aspects  of 
contemporary  life  which  de¬ 
press  rather  than  insj)ire  man’s 
spirit.  There  are  many  good 
things  going  on  in  America 
which  are  l)orn  out  of  men’s 
courage,  selflessness,  imagina¬ 
tion,  compassion,  concern  and 
the  pursuit  of  constructive  ad- 
ventui’e.  If  these  deeds  could 
get  i)roper  emphasis  in  news- 
pai)ers,  they  would  Inspire  and 
encouiage  man  to  similar  con¬ 
duct.” 

News  Horizons,  as  the  cor¬ 
poration  is  called,  realizes  it 
would  take  many  men  reading 
many  newspapers  to  find  suit¬ 
able  stories  that  could  be  as¬ 
sembled  into  an  interesting 
weekly  quarter  page,  so  it  is 
taking  an  unusual  course: 

It  will  offer  to  pay  $5  for 
every  acceptable  story  sent  in. 
Keavy  says  he  knows  it  will 
work  because  he  tried  it  by 
writing  a  score  of  editors  to 
outline  the  project  and  to  ask 
for  clippings. 

Several  hundred,  at  only  $2 
each,  have  been  sent  in  from 
many  parts  of  the  country. 
About  20  percent  have  been  ac¬ 
ceptable,  i.e.,  of  sufficient  merit 
to  pass  on  to  other  newspapers 
even  though  there  seldom  is  a 
“today”  angle  in  them. 

Eighteen  of  20  editors  told 
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Keavy  they  believe  the  idea  has 
great  merit.  Two  said  “this  is 
something  we  should  be  doing 
ourselves,”  and  one  of  them  un¬ 
ashamedly  immediately  began 
such  a  feature  on  a  local  basis. 

Erteszek  feels  there  would  be 
a  psychological  advantage  if 
newspapers  present  the  feature 
in  one  segment,  likely  a  quarter 
page.  Cai’toons  and  some  pic¬ 
tures  will  be  used  as  illustra¬ 
tions. 

A  national  syndicate  will 
handle  sales.  Keavy  may  be 
contacted  at  P.O.  Box  296, 
South  Laguna,  Calif.  92677. 

• 

GPI  broadens 
its  coverage  in 
women’s  fields 

United  Press  International 
announced  a  realignment  and 
expansion  of  its  coverage  of 
women’s  interest  news  effective 
April  13. 

In  a  notice  to  subscriber 
newspapers,  UPI  women’s  edi¬ 
tor  Gay  Pauley  outlined  a  series 
of  changes  dealing  with  columns 
as  well  as  news  and  feature 
coverage.  Among  them: 

A  new  once-weekly  column  on 
the  feminine  side  of  Washing¬ 
ton  by  UPI  White  House  re¬ 
porter  Helen  Thomas  for  after¬ 
noon  newspai)ers.  It  will  be  for 
Thursday  release  as  one  of  the 
“Women’s  View”  columns.  Miss 
Pauley  will  write  the  Monday, 
Wednesday  and  Friday  columns. 
Authorship  of  the  Tuesday  col¬ 
umn  will  be  rotated  among  UPI 
correspondents  both  in  the  U.S. 
and  abroad. 

A  new  “Woman  to  W'oman” 
column  by  Patricia  McCormack 
for  weekend  editions.  Formerly 
a  five-times-weekly  featui’e  for 
morning  newspapers,  it  expands 
to  six  columns  with  the  addition 
of  the  Saturday-Sunday  release 
which  will  be  transmitted  eight 
days  in  advance.  Miss  McCor¬ 
mack  will  continue  to  write  the 
weekday  column  from  Tuesday 
through  Friday,  with  various 
staff  writers  assigned  to  the 
Monday  release. 


Andrew  Tully’s 

CAPITAL  FARE 

5  times  weekly 

McNaught  Syndicate 
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MA.RY  McGrath 


SPECIALTY  COLUMNS 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE 
Humorous  Advice 
CHARLES  J.  ELIA 
Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Doily  Horoscope 
JEAN  ADAMS 
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Merger  with  Wood 
saves  Hoe  presses 


A  merger  of  the  Press  Divi¬ 
sion  of  R.  Hoe  &  Co.  and  Wood 
Industries  Inc.  will  be  effected 
by  the  terms  of  an  agreement 
which  has  the  approval  of  Fed¬ 
eral  Judge  Sylvester  J.  Ryan. 

Although  the  formal  closing 
of  the  sale  will  not  be  executed 
until  late  next  month,  Wood  has 
prepared  to  put  Hoe  presses 
into  production  at  its  spacious 
l)lants  at  Plainfield  and  Middle- 
.sex.  New  Jersey,  within  a  few 
weeks.  Wood  will  be  doing  busi¬ 
ness  as  a  subcontractor  for 
Hoe’s  trustee. 

Daniel  McColley,  chairman 
and  president  of  Wood  Indus¬ 
tries,  emphasized  that  Wood’s 
successful  bid  for  the  Hoe  press 
division  did  not  mean  the  “death 
knell”  had  been  .sounded  for 
the  long-established  firm  which 
filed  in  Chapter  10  proceedings 
last  July  after  its  financial  <lif- 
ficulties  became  known. 

Diversified  eoiiipany 

Rather,  McColley  .said.  Wood 
will  insure  a  continuation  of  the 
Hoe  name  and  products.  Wood 
Industries  compri.ses  the  former 
Wood  Newspaper  Machinery 
Co.  and  Scott  Printing  Press 
Co.,  both  prominent  in  serving 
the  printing  industry’  for  many 
years  with  quality  pressroom 
and  stereotype  equipment. 

In  recent  years  Wood  News¬ 
paper  Machinery  Corp.  diversi¬ 
fied  into  converting  and  packag¬ 
ing  equipment  with  its  Stanford 
Division  and  in  business  form 
machinery  at  a  plant  in  Can¬ 
ada.  Thus  the  more-inclusive 
name  was  adopted  about  two 
years  ago  and  the  company’s 
stock  has  been  traded  on  the 
.American  Exchange. 

Wood’s  arrangement  with  the 
court  provides  for  payment  of 
.$500,000  in  cash  and  either  $1.7 
million  in  notes  or  100,000 
.shares  of  Wood  common,  if 
stockholders  approve,  for  the 
Hoe  press  division.  In  addition. 
Wood  will  buy  at  least  $5  mil¬ 
lion  worth  of  Hoe’s  inventory 
for  about  six  years  and  in  each 
of  the  10  years  after  acciuisi- 
tion  Wood  will  pay  Hoe  a  59^ 
royalty  on  the  first  $15  million 
of  net  proceeds  from  products 
bearing  the  Hoe  trademark  and 
sold  by  Wood. 

The  Wood  offer  was  the  only 
one  that  survived  among  half  a 
dozen  presented  to  Judge  Ryan 
over  the  last  sev^eral  months  in 
his  quest  for  a  purchaser  who 
would  salvage  the  Hoe  business. 
Several  bidders  dropped  out  and 
Judge  Ryan  disqualifietl  others. 


The  press  division’s  opera¬ 
tions  in  the  sprawling  Hoe 
plant  in  the  Bronx  will  be 
phased  out  as  orders  are  com¬ 
pleted.  Among  the  work  under 
way  there  is  a  newly-designed 
Hoe  off.set  press  for  the  Plain- 
field  (N.J.)  Coinier-XewH  of 
the  Gannett  Group. 

Judge  Ryan  noted  that  the 
Bronx  operations  couldn’t  be 
continued  even  as  a  “repair 
shop”  becau.se  of  overhead  costs 
and  lack  of  new  business.  Liqui¬ 
dation  was  clearly  not  in  the 
interest  of  the  debtor,  Judge 
Ryan  said.  He  intends  to  work 
for  rebuilding  of  a  company  on 
the  base  of  the  Hoe  saw  divi- 
.'iion  which  has  been  operating 
profitably  with  plants  in  Ala¬ 
bama  and  Oregon. 

Wood  will  have  an  option  to 
buy  or  lease  Hoe’s  foundry  at 
Dunellen,  N.J.,  about  a  mile 
from  the  Wood  factory.  Also, 
McColley  said.  Wood  will  dis¬ 
cuss  an  arrangement  to  con¬ 
tinue  the  manufacture  of  the 


German  M..4.N.  stereotype  ma¬ 
chinery  under  a  licensing  agree¬ 
ment.  Wood  has  its  own  line  of 
stereo  equipment. 

McColley  said  Wood  has  an 
order  to  build  one  of  its  new 
Colorflex  250  offset  presses  for 
a  New  Jersey  plant  that  prints 
weekly  newspapers.  The  com¬ 
pany  will  continue  to  build 
Wood. and  Scott  press  units  for 
customers  that  wish  to  extend 
their  lines. 

lieport  diu‘  July  1 

The  court-appointed  trustee, 
John  J.  Galgay,  said  he  plans  to 
make  a  “meaningful  report”  on 
what  happened  to  the  Hoe  com¬ 
pany  after  the  dust  settles  on 
the  current  phase  of  the  case. 
Judge  Ryan  has  ordered  a  full 
report  on  the  “acts  and  con¬ 
duct”  of  some  fonner  Hoe  of¬ 
ficers  by  July  1. 

In  the  early  stages  of  the 
proceedings.  Judge  Ryan  and 
the  trustee  obtained  consider¬ 
able  financial  help  from  Hoe 
customers,  many  of  them  news¬ 
paper  publishers,  to  keen  the 
factory  operating  until  all 
orders  on  the  books  would  be 
completed.  Customers  paid 
and  more  on  their  contract 
prices  to  get  the  e()uipment  fin¬ 
ished  and  out  of  the  i)lant. 


Deaths 


Linage  Leaders  . . .  First  2  Months 


Morninjj 

Los  Angeles  Times  ... 

Miami  Herald  . 

Chicago  Tribune  . 

Washington  Post  .  . 

New  York  Times  . 

San  Jose  Mercury 
Phoenix  Republic 
Dallas  News  . 

Houston  Post 

St.  Petersburg  Times  . 

Eveiiiiifr 

Fort  Lauderdale  News 
Houston  Chronicle 
San  Jose  News  .  . 

Toronto  Star  . .  . 

Phoenix  Gazette  . 

Atlanta  Journal 

Dcvlas  Times-Herald  .  ... 

Montreal  La  Presse 

Milwaukee  Journal  . 

Santa  Ana  Register 

Sunday 

New  York  Times 
Los  Angeles  Times 
M'ami  Herald 
Philadelphia  Inquirer 
Chicaao  Tribune 
New  York  News 
Boston  Globe 
Washington  Post 
MHwaukee  Journal 
Columbus  Dispatch 

Six  and  Seve'>-Dav  Tote 
Los  Anoeles  Times  MS 
M’ami  Herald  MS 
New  York  Times  MS 
Chicaao  Tribune  MS 
Fort  Lauderdale  News  ES 
Washington  Post  MS  .  . 

Houston  Chronicle  ES 
Atlanta  Journal  &  Journal  & 
Constitution  ES  .  . 

Milwaukee  Journal  ES 
San  Jose  Mercury  t 
Mercury-News  MS  . 


10.0SI,03S 
9,619,111 
7.420.323 
7,110,221 
6.569.409 
6,454.312 
6.191.728 
5,928  325 
5.925  253 
5.740.573 


Moriiiiiji 

Los  Angeles  Times 

Mic<r>i  Herald  . 

Washington  Post  . 

Chicago  Tribune  . 

New  York  Times  .  . 

San  Jose  Mercury  . 

Houston  Post  . 

Santa  Ana  Reaister  . 

New  Orleans  Times-Picayune 
Phoenix  Republic  . . 

Eveninjr 

Fort  Lauderdale  News 
Houston  Chron’cle 
San  Jose  News 
Toronto  Star 

Atlanta  Journal  . 

Milwaukee  Journc*! 

Santa  Ana  Register  . 

Dallas  Times-Herald 

Montreal  La  Presse  . 

Minneapolis  Star 


Suiidav 


10. 458,446 
9,073,889 
7,666,265 
7,449,945 
6,859.435 
6,524,017 
5.892.682 
5.829,444 
5,635,184 
5,569.378 


Los  Angeles  Times  .  6  477,774 

New  York  T'mes  •  6  361.767 

Miami  Herald  .  3,^1,620 

Philadelphia  Inquirer  3,814.476 

Chicago  Tribune  3,547  245 

Milwe.'jkee  Journal  3,226,740 

New  York  News  3  205  772 

Boston  Globe  3,140,178 

Washington  Post  .  2  964.296 

Cleveland  Plain  Dealer  2,961,973 

Six  and  Seven-Day  Totals 
Los  Angeles  Times  MS  16,936.220 

New  York  Times  MS  13.221  202 

M'ami  Herald  MS  .  13  075,509 

Chicago  Tribune  MS  10  997,190 

Washington  Post  MS  10  630,561 

-ort  Lauderdale  News  ES  9,261,569 

Houston  Chronicle  ES  9  257  289 

Milwaukee  Journal  ES  9,107,826 

San  Jose  Mercury  ft  Mercury. 

News  MS  .  .  8  548  611 

Minnec-pol's  Star  ft  Tribune  ES  8.336  815 
Source;  Media  Record  Inc. 


Bill  Henry,  79  political  col¬ 
umnist  for  the  Los  Angeles 
Times  for  30  years;  also  radio¬ 
tv  commentator ;  first  Sunday 
editor  of  the  Times,  movie  col¬ 
umnist,*  automotive  and  aero¬ 
nautical  reporter;  April  13. 

♦  ♦  * 

James  P.  Howe,  91,  a  foreig-n 
correspondent  for  the  Associ¬ 
ated  Press  for  21  years  before 
retirement  in  1935;  son  of  Ed 
Howe,  famed  editor  of  the 
Atchison  (Kans. )  Globe;  le- 
porter  for  newspapers  in  New 
York,  San  Francisco,  Portland, 
New  Orleans  and  Honolulu; 
April  14. 

<5  *  ♦ 

J.  Wallace  Hi'shen,  re¬ 
cently  retired  night  city  editor 
of  the  Detroit  (Mich.)  Xeu's; 
April  9. 

* 

Linwood  Raymond,  54,  base¬ 
ball  editor  for  the  Qaiiicy 
(Mass.)  Patriot  T.edger;  April 

6. 

♦  *  * 

.A.LEX  E.  Wilson,  71,  editor 
of  the  Oroville  (Calif.)  Regis¬ 
ter  before  going  into  real  estate 
business;  recently. 

*  *  % 

John  J.  McMullen,  68,  board 
chairman  of  the  Pines  and  Al- 
leganian  Co.,  publisher  of  the 
Cumberland  (Md.)  Times  and 
Xews;  April  6. 

*  ♦  * 

Walter  Kelleher,  Xen- 
York  Xeies  photograi)her  for  40 
years;  .4pril  11. 

if  t  * 

Richard  N.  Doolittle,  83,  re¬ 
tired  (1954)  reporter  and  edi¬ 
tor  at  the  Xeu'ark  (N.J.) 
Xews;  March  24. 

*  *  * 

Ethan  H.  Campbell,  51,  pro¬ 
motions  and  general  advertising 
manager  of  the  St.  Josegh 
(Mo.)  Gazette;  .4pril  6. 

♦  *  * 

CoBi.NA  Wright,  society  host¬ 
ess  and  Hearst  Newspapers  col¬ 
umnist  for  20  years  who  wrote 
autobiography,  “I  Never  Grew 
Up”;  .\pril  9. 

♦  *  * 

Pierce  F.  Egan,  84,  city  edi¬ 
tor  of  the //c/oio  (Ark.)  World, 
and  former  editor  of  the  San 
Diego  (Calif.)  San;  March  26. 
♦  ♦  ♦ 

Robert  Otto,  61,  Cincinnati 
Enquirer  news  staff;  .4.pril  9. 


45^^  Itln  202  founder  dies 

;  .13  075,509  Dai  IAS 

MS  10  997,190  I7ALLAS 

vis  10  630,561  Josejih  M.  Dawson,  86,  a<l- 

'eF  9  257  2M  ''evtising  pioneer  and  founder  of 

ES  9,107,826  Tracv-Locke  Inc.,  died  April  6 

ft  Mercury,  at  his  home  here.  His  wife, 

k  Tribune  ES  8  336  815  Marion  Potter  Dawson,  died 
rce:  Media  Record  Inc.  only  five  days  earlier.  The  couple 

_  had  been  maiTied  for  61  years. 
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INPA  will  examine 
world  of  promotion 

Ntnvspaper  executives  from  vertisiiig  manager  of  the  Sun- 
the  United  States,  Canada  and  din/  Times  in  Johannesburg, 
other  countries  will  discuss  “The  South  Afidca;  Basilio  Riesco, 
Promotion  Man  and  His  World,”  i)romotion  manager  of  Tages- 
at  the  4l)th  annual  conference  of  Aiizeiger,  Zurich;  and  A.  T. 
the  International  Newspaper  Irvine,  marketing  director  of  the 
Promotion  Association  in  Van-  Harmsworth  Publications  of 


couver,  B.C.,  May  17-20. 

Conference  chairman  A1  Mc- 


Uondon. 

Robert  U.  Brown,  publisher  of 


l.ellan,  promotion  manager  of  Editor  &  Pi'BLISHKr,  and 
the  Viiucouver  Snu,  and  pro-  Gt'orge  Wilt,  E&P  promotion 
gram  chairman  Vince  Spezzano,  manager,  will  i)resent  the  win- 
dii'ector  of  public  service  and  ners  of  awai’ds  for  ])romotion 
research  for  the  Gannett  News-  exhibits  submitted  to  the  annual 
l)apers,  said  they  anticipate  a  contest  spo!isored  by  the  maga- 
large  attendance  bf>cau.se  of  the  zine.  The  winners  of  the  first 
content  of  the  program  and  the  place  E&P-INPA  awards  will 
greatly  expanded  INPA  mem-  conduct  three  sessions  to  explain 
bership,  which  now  includes  ap-  their  prize  winning  projects. 
l)roximately  1,100  persons  from  Newbold  Noyes  Jr,  editor  of 
newspapers  and  allied  organiza-  the  Washington  Star,  whose 
tions  in  33  countries.  election  as  president  of  the 


l)roximately  1,100  persons  from  Newbold  Noyes  Jr,  editor  of 
newspapers  and  allied  organiza-  the  Washington  Star,  whose 
tions  in  33  countries.  election  as  president  of  the 

Stuart  Keate,  publisher  of  the  American  Society  of  Newspaper 
Vanconrer  Snn  and  vicepresi-  Editors  will  precede  the  INPA 
dent  of  the  Sun  Publishing  Com-  meeting,  will  speak  on  the  world 
pany,  will  deli%'er  the  keynote  of  promotion  through  the  eyes 
speech.  Th  INP.\  jiresident,  of  editors. 

Patricia  N.  LaHatte,  promotion  E.  Roy  Middleton,  circulation 
manager  of  the  Atlanta  Journal  manager  of  the  Hamilton  (Ont.) 
and  Constitution,  will  open  the  Sgectator,  and  board  chairman 
general  busine.ss  session,  Mon-  of  the  International  Circulation 
dav,  May  18,  in  the  Hotel  Van-  Managers  Association,  will  dis- 
couver,  following  a  breakfast  (•<;»««  the  circulation  manager’s 
honoring  members  attending  an  view  of  promotion. 


INPA  conference  for  the  first 
time. 


Henry  MacLeod,  managing 
editor  of  the  Seattle  Times,  and 


Serendipity  sessions  featuring  f!’airman  of  image  and  promo- 
the  best  in  promotion  from  the  the  ./Associated  Press 

four  g(H)graphic  regions  of  Managing  E.litors,  ^ylll  speak  on 
INPA  will  be  led  by  Donald  B.  ^he  world  of  promotion  from  the 
Towles,  promotion  manager  of  as.sociation  standpoint 


the  Ijouisville  Courier-Journal 
and  Times  and  president  of  the 
Southern  Region;  Alan  Schra¬ 
der,  director  of  promotion  and 
public  relations  for  the  Wash- 


Steve  Sohmer,  vicepresident 
and  creative  director  of  the  Bu¬ 
reau  of  Advertising  will  present 
a  new  filmed  series  on  three 
European  advertisers  and  three 


Lgton  Star,  and  vicepresident  of  the  “greatest  newspaper  testi- 
_ r> _ : _  _ momals  ever  made.” 


the  Eastern  Region ;  Art  Shafer, 
advertising  director  of  the  Bir- 


president  of  the  Central  Region ; 
and  Richard  K.  Milli.son,  public 


of  the  New  York  Times,  will 
show  a  new  film  on  newspaper 


World  of  Research”  will  be  co 
ordinated  by  Thomas  H.  Cope 


A*  Times,  John  B.  Mauro  of  the 


general 


gram. 

“The 


Promotion 


Irvin  S.  Taubkin,  director  of 


mingham  (Mich.)  Eceentrie,  proniotion  and  public  relations  | 


relations  director  of  the  Port-  f^hjectivitj . 

land  OregonJan  and  Oregon  Francis  X.  Timmons,  vice- 
Journal,  Western  Region  presi-  president  of  Elliott,  Goodman  & 

Rus.sell  Inc.,  and  a  former  officer 
Three  panels  addresse.l  to  .^NPA,  will  talk  on  “Another 

“The  Pmmotion  Man  and  the  Other  Side.” 


INP.A  past  president  Paul  S. 
Hirt,  promotion  manager  of  the 


land  Jr,  director  of  Consumer  OMeago  Sun-Times  and  Chicago 
Re.search  for  the  Coplev  Interna-  i*»tll/  News,  and  author  of  two 
tional  Corporation.  The  chair-  books  on  newspaper  advertising 
man  will  be  Philip  E.  Stout  of  presentations,  will  discuss 

the  Oklahonm  City  Oklahoman.  INPA  development. 


Tam/ia  Tribune  <5-  Times,  and  Gerald  J.  Rock,  will  tell  the  dele- 
Ray  G.  DiPiazza  of  the  Long  gates  of  new  and  expanded  serv- 
Beach  Independent,  Press-Tele-  ices  under  the  direction  of  head¬ 


quarters  in  New  York  City. 
Captain  Richard  F.  Gordon 


Over  There”  will  be  discussed  by  Jr,  the  astronaut  will  speak  at 
Lawrence  G.  A.  Isemonger,  ad-  the  concluding  dinner. 
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GOLD  MEDAL  WINNER 
International  Film  Festival 

Honored  by  the 
American  Film  Festival 

Honored  by  CINE  Awards 


INSIDE 
THE  HEWS 


Produced  by 

AVON  PRODUCTIONS 

for  the 

NEW  YORK  DAILY  NEWS 


“Inside  The  News”  v/as  created 
as  a  half  hour  TV  special  to 
celebrate  The  News’  50th  An¬ 
niversary.  The  film  won  critical 
acclaim  from  the  entire  industry. 
The  people,  the  pictures,  the 
paper,  all  come  together  to  give 
a  unique  look  at  history,  a  fas¬ 
cinating  look  inside  The  News, 
Avon  Productions  understands 
the  newspaper  business.  We  can 
create  a  film  that  will  reflect  the 
personality  of  your  pages,  your 
paper.  We  understand  budgets. 


AVOIM 

Productions,  Inc. 

200  WEST  57th  STREET 
NEW  YORK,  N.  Y.  10019 
PHONE:  (212)  581-4460 
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Selling  space 

(Continued  from  page  15^ 

relevant  to  the  i-etailer  in  the 
70’s.” 

“Our  product  is  simply 
space,”  the  young:  ad  executive 
said.  Yet,  he  pointed  out,  news¬ 
papers  impose  so  many  restric¬ 
tions  on  how  space  may  be  pur¬ 
chased  that  the  advertiser  does 
not  have  the  flexibility  to  attract 
the  reader’s  eye  with  creative 
imagination.  Among  the  restrici 
tions  he  mentioned  were;  di¬ 
mension  of  ads  (i.e.  the  recent 
Ford  Motor  Co.  partial  page 
double  truck  layout) ;  reverse 
type  ads;  ROP  color  minimums 
and  days  on  which  it  is  avail¬ 
able. 

Berky  quickly  pointed  out 
that  those  restrictions  are  the 
ones  his  offset-printed  paper  has 
eliminated. 

Too  often,  he  said,  the  ad¬ 
vertising  salesman  will  tell  an 
advertiser  he  can’t  do  something 
because  it  is  contrary  to  the 
“policy  of  the  paper  and  then 
let  it  go  at  that.”  “Make  a  point 
to  find  out  why  there  are  re¬ 
strictions  and  limitations,”  he 
urged.  “Some  are  soundly  based 
on  mwhanical  manpower,  cost 
or  time  limitation  .  .  .  know 
what  they  are  and  tell  the  ad¬ 
vertiser. 

“Review  the  limitations  and 
restrictions  from  time  to  time 
with  the  .salesman  and  if  reasons 
for  them  are  not  sound  ...  at¬ 
tempt  to  get  them  changed. 
Let’s  get  back  to  selling  space 
.  .  .  period!” 

Berky  deplored  the  recent 
trend  among  newspa])er  pub¬ 
lishers  to  prohibit  “X ’’-rated 
movie  film  adverti.sements  and 
those  papers  that  “opaque,  felt 
tip  and  u.se  scis.sors  to  cover  up 
bare  rear  ends,  navels  and* 
cleav^ages.” 

Berky  said  this  form  of 
cen.sorship,  if  carried  to  its 
fullest  extent,  would  eliminate 
fashion  ads  and  “even  the  cute 
little  girl  in  the  sun  tan  lotion 
ad  whose  bathing  suit  is  being 
tugged  down  to  exjiose  her 
hienie.” 

Publi.shers  should  come  to 
recognize  that  today’s  youth  are 
different  .  ,  .  “not  right  or 
wrong  but  different,”  Berky 
said,  and  they  are  not  offended 
by  such  things. 

Double  standards 

Berky  lashed  into  publishers 
for  maintaining  double  stand¬ 
ards  of  press  freedoms.  He  said 
a  publisher  gets  upset  when 
Vice  President  Spiro  Agnew 
criticizes  the  press  and  yet 
when  “we  get  only  10  letters 


complaining  al>out  our  running 
“X”-rated  movie  ads,  the  ads 
are  pulled  out.” 

“A  free  people  must  have  a 
free  press,  must  have  a  com- 
))lete  knowledge  of  all  sides  of 
life,  not  just  the  sides  that  you 
and  I  and  our  publisher  judge 
to  be  morally  right  side,”  Berky 
declared. 

He  continue*!:  “Why  should 
the  news  staff  maintain  the  high 
sense  of  integrity  and  freedom 
of  news  presentation  and  then 
we  on  the  business  side  settle 
for  something  less  than  freedom 
and  integrity  by  accepting  re¬ 
strictions  placed  on  advertising? 

“A  flee  press  is  only  free 
when  it  is  fi’ee  from  all  censor¬ 
ship  including  its  own  self- 
imposed  restrictions.” 

Carpenter  stressed  the  need 
for  admen  to  show  advertisers 
that  newspapers  are  more  than 
numbers  but  serve  primarily  as 
a  “medium  of  communication.” 
Newspapers,  he  said,  are  the 
“closest  thing  to  a  complete 
communication  medium.”  “This 
is  what  we  really  have  to  sell 
without  being  defensive  or 
ajiologetic,”  he  insisted. 

R«‘lailer’s  primary  medium 

Doroff  said  he  believes  the 
'nstitutional  type  of  advertising 
will  replace  the  “respond  fo- 
morrow  type  of  retail  ad”  in 
the  1970’s.  “It  is  newspapers,” 
he  emphasized,  “which  will  re¬ 
main  as  the  primary  medium  in 
the  70’s.’’ 

Fd  Howard  said  that  pro¬ 
viding  more  information  to  re¬ 
tailers  about  the  newspaper’s 
market  was  made  difficult  be¬ 
cause  the  salesman  will  not  use 
the  data.  “This  is  a  problem 
facing  advertising  managers 
all  over,”  Howard  said. 

The  conference  keynoter  was 
Mark  .Arnold,  vicepresident-ad¬ 
vertising  director  of  the  West- 
chester-Rockland  (N.Y.)  News¬ 
papers,  of  the  Gannett  Group. 

.4  mold,  who  was  senior  vice- 
president  in  charge  of  retail 
sales  for  the  Bureau  of  Adver¬ 
tising.  ANPA,  l)efoi-e  joining 
the  newspapers  a  couple  of 
years  ago,  advised  the  admen 
to  sell  in  the  70’s  the  w'ay  “we 
sold  in  the  60’s  since  very  little 
of  the  advice  was  ever  fol¬ 
lowed.” 

“We  are  holding  our  own,” 
Arnold  noted.  “Why,”  he  asked, 
“should  w'e,  the  most  powerful 
mover  of  minds  and  merchandise 
known  to  man,  be  content?” 

“I  suggest  that  a  bigger  share 
of  the  advertising  expenditure 
for  newspapers  is  right  for  the 
retailer  and  w'hat  has  been  right 
for  the  retailer  has  been  right 
for  newspapers,”  Arnold  de¬ 
clared. 

Arnold  said  retailers  are 


looking  for  more  information 
on  newspaper  markets.  He  disr 
cussed  several  examples  of  low 
cost  studies  that  have  been  pre¬ 
pared  by  the  Westchester-Rock- 
land  Newspapers  using  Sniex 
Management's  Survey  of  Buy¬ 
ing  Power  and  the  services  of 
girls  from  Good  Counsel  Col¬ 
lege  in  White  Plains,  N.Y.,  who 
conduct  the  phone  surveys. 

He  felt,  too,  that  newspapers 
should  provide  better  job  train¬ 
ing  of  their  salesmen.  As  an 
example,  he  said  W-R  salesmen 
are  equipped  with  briefcase  size 
presentations  on  copy  and  lay¬ 
out  tips;  major  survey  findings, 
such  as  the  one  which  documents 
ad  readership;  information  on 
competitive  media ;  and  regular 
ad  clinics  are  conducted. 

Advertising  managers,  Arnold 
said,  should  also  expand  their 
responsibilities  by  actively  seek¬ 
ing  new  retail  stores  from  other 
cities,  using  simple  market 
presentations. 

For  one  final  bit  of  advice, 
Arnold  said  it  is  the  duty  of 
the  newspaper  to  protect  readers 
from  dishonest  advertising.  Ho 
mentioned  swimming  pool  op¬ 
erators  as  one  current  example 
to  guard  against  possible  fraud. 

Bureau's  Mitrk 

Leo  Bogart,  executive  vice- 
president  and  general  manager 
Bureau  of  Advertising,  ANPA. 
gave  an  address  on  the  “Power 
of  Newspaper  Advertising”  in 
w'hich  he  reviewed  studies  and 
.sales  programs  in  which  the 
Bureau  is  engaged. 

Dr.  Bogart  took  notice  of 
w’eekly  newspaper  admen  in  the 
audience  and  pointed  out  that  the 
“weeklies  rise  or  fall  with  the 
strength  of  daily  advertisers.” 
For  a  weekly  newspaper  to  get 
on  an  advertiser’s  schedule,  he 
explained,  the  advertiser  must 
first  think  of  daily  newspapers. 
As  a  result,  he  said,  “weeklies 
profit  from  the  Bureau’s  efforts 
and  daily  newspapers’  selling.” 

Other  points  made  by  Bogart 
were : 

•  Retail  advertising  revenues 
— “One-half  of  the  $.3.5  billion 
in  retail  is  represented  by  in¬ 
vestments  by  manufacturers  in 
co-op  which  is  controlled  by  the 
same  agency  or  advertiser 
spending  it  in  national.” 

•  Television — Additional 
availability  of  time  made  pos¬ 
sible  by  the  30-second  com¬ 
mercial  is  exerting  pressure  on 
the  tv  station  to  get  business 
from  retailers. 

•  Auto  dealer  associations — 
“Rising  tv  production  and  time 
costs  have  caused  the  Detroit 
manufacturers  to  place  more 
emphasis  on  dealer  associations 
as  the  instrument  where  dollars 
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are  spent.”  Ironically,  Bogart 
said,  dealer  associations  retain 
their  own  ad  agency  after  they 
are  formed,  and  the  first  thing 
the  agency  usually  does  is  show 
Detroit  how  well  it  can  perform 
on  tv.  “Naturally  the  local 
dealers  love  the  feeling  of  be¬ 
ing  showmen,”  he  added. 

•  Target  accounts — “Princi¬ 
pal  target  presentations  will 
answer  the  basic  question :  ‘Why 
newspaper?’  ”  Bogart  said  How¬ 
ard  Keefe,  the  Bureau’s  West 
Coast  manager,  spends  one  day 
a  week  with  Hunt-Wesson’s  ad¬ 
vertising  decision  makers. 

Gigaret  conlacls 

•  Tobacco  advertising — 
“Newspairers  are  not  going  to 
get  all  but  we  will  get  a  sub; 
stantial  portion.”  Bogai't  said 
the  Bureau’s  ad  salesmen  have 
reviewed  the  basic  newspaper 
stoiy  with  every  cigaret  com¬ 
pany  and  ad  agency  during  the 
last  six  or  eight  months. 

•  More  retail  trend.® — Dis¬ 
counters  will  emerge  as  the 
newspaper’s  strongest  adver¬ 
tisers  and  Sears.  Roebuck  will 
continue  to  invest  the  bulk  of 
its  ad  dollars  in  newspapers. 

•  Co-oj)  advertising — Bogart 
showed  a  table  prepared  by  the 
Bureau  which  indicated  that 
50%  of  department  stores’  $800 
million  ad  allo<‘ation  is  co-oi> 
advertising  money.  P'ood  is  next 
with  .$321  million  of  which  75% 
is  co-op.  Discount  stores  rank 
fourth  behind  furniture  and 
household  with  total  outlay  of 
$600  million,  $200  million  from 
co-op  allocations. 

• 

Horne  sells  paper 
lo  Tlionison  grroup 

Rocky  Moi’nt,  N.C. 
Josh  L.  Horne  has  announced 
the  sale  of  the  Rocku  Mount 
Evening  and  Sunday  Telegram 
(17,000  circulation)  to  Thom¬ 
son  Newspapers  Inc.  for  al)out 
$4  million. 

Horne,  who  founded  the  news¬ 
paper  .59  years  ago,  is  leaving 
it  and  will  devote  his  attention 
to  broadcast  interests  here. 

• 

15c  for  single  copy 

Reno,  Nev. 
The  single  copy  price  of  the 
Nevada  State  Journal  was  in¬ 
creased  from  10  to  15  cents, 
March  23,  the  first  such  price 
adjustment  of  the  daily  in  18 
years.  Home  delivery  prices  re¬ 
main  unchanged  as  does  the 
Sunday  price  of  25  cents. 

• 

Rates  increased 

Effective  April  1,  the  general 
advertising  rate  was  increased 
to  25c  per  agate  line  by  the 
Hollywood  (Fla.)  Sun-Tattler. 
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Introducing  the  TASKMASTER 


A 


lowest-priced,  completely  automatic  phototypesetter 
that  holds  and  mixes  32  fonts  at  a  time 


True  dollar  economy  and  a  true  phototypesetting  system 

One  general-composition  TASKMASTER,  instead  of 
a  roomful  of  single-function  "bargains"  that  require  a  jillion 
and  one  manual  operations  and  pasteup  of  a  jillion  and  one 
pieces  of  text  and  display. 

One  versatile  TASKMASTER  that  images  at  the  speed 
of  25  characters  per  second.  That  holds  and  automatically 
mixes  32  fonts  at  a  time,  consisting  of  8  selected  sizes 
from  5  to  36  points  of  each  of  4  different  and  changeable 
96-character  typefaces.  Also  under  tape  control,  line 
lengths  to  45  picas,  leading  in  V^-point  increments,  and  all 
other  typographic  functions. 

One  self-computing  TASKMASTER  with  programmable 


integrated  circuitry  for  any  4  different  typeface  widths,  for 
automatic  hyphenless  justification  from  unjustified  tape,  or 
for  tabular  formatting. 

One  compatible  TASKMASTER  that  accepts  the  wide 
range  of  paper  tapes  from  counting  and  noncounting  key¬ 
boards.  wire  services  and  computers.  Ask  your  Photon 
Sales  Representative  about  installation  of  Photon's  per¬ 
fectly  matching  KEYCOMP  keyboards. 

This  TASKMASTER  announcement  illustrates  the 
practicality  of  complete  Photon  composition. 

PHOTON,  INC.,  WILMINGTON,  MASS.  01887 

ATLANTA  BOSTON  CHICAGO  DALLAS  LOS  ANGELES 
MONTREAL  NEW  YORK  CITY  PHILADELPHIA  SACRAMENTO 


Year  of  records 

{Continued  from  page  14) 

million  revenue  last  year  and 
earned  $3.9  million,  includes  the 
newspapers  in  Richmond,  Va.; 
Tampa,  Fla.;  Winston-Salem, 
N.C.;  and  sevei’al  broadcast  sta¬ 
tions  in  the  South. 

In  the  past  year  the  company 
increased  its  ownership  in  the 
Tampa  newspapers  to  84%  and 
reached  agreement  with  the 
Scudder  family  to  accjuire  100% 
interest  in  the  Xeirark  (N.J.) 
News,  an  affiliated  engraving 
concern,  and  mills  at  (laiffield, 
N.J.  and  Pomona,  Calif,  that 
produce  newsprint  from  used 
newspai)ers.  The  deal,  involving 
an  exchange  of  stock  subject  to 
a  favorable  tax  ruling,  runs 
into  a  figure  clo.se  to  .$.50  mil¬ 
lion.  The  Newark  companies  had 
gross  revenue  of  $67  million  in 
1969  and  earned  $3.1  million. 

An  interesting  footnote  in  the 
Media  General  report  states: 
“It  is  our  aim,  in  general,  to 
make  circulation  revenue  about 
equal  to  the  cost  of  newsprint; 
and  thus,  with  aii  increase  in 
the  latter  of  $4  per  ton  on  the 
first  of  1970,  circulation  rates 
were  raised  accordingly.” 

*  *  * 

Multimedia  Inc. — .^s  the  re¬ 
sult  of  expansion  and  acrjuisi- 
tions,  this  company’s  gross  rev¬ 
enues  almost  doubled — from 
$16.3  million  to  $31.1  million — 
from  1965  to  1969.  Net  operat¬ 
ing  income  rose  from  $2.1  mil¬ 
lion  to  $3.2  million  in  the  same 
period. 

“The  ])a.st  year.”  reported  J. 
Kelly  Sisk,  president,  “was  one 
in  which  our  most  recent  ac¬ 
quisitions  were  coordinated  with 
the  parent  organization.  These 
expansions  proved  wise  and  the 
benefits  are  now  being  realized.” 

In  March  the  company  com¬ 
pleted  its  purchase  of  the  Mont¬ 
gomery,  Alabama  newspapers 
and  associated  business  ven¬ 
tures.  “These  properties,”  Sisk 
said,  “were  more  successful 
than  we  anticipated.  Finan¬ 
cially,  the  profit  was  substan¬ 
tially  higher  than  was  realized 
in  the  prior  year.” 

Bank  loans  of  $18  million 
helped  to  add  the  Advertiser 
Company  (Montgomery)  to  the 
Multimedia  family,  which  now 
embraces  the  Greenville  News- 
Piedmont  Company,  the  Ashe¬ 
ville  Citizen-Times  Publishing 
Company,  broadcasting  prop¬ 
erties  and  a  motion  picture  film 
delivery  service  in  the  Caro- 
linas. 

Plans  to  “go  public”  were 
postponed  by  Multimedia  due  to 
the  “uncertain  state  of  the 
economy.” 

Edmund  A.  Ramsaur,  execu¬ 


tive  vicepresident,  commented : 
“While  we  must  be  guarded  in 
our  short-range  forecasts,  we  do 
feel  confident  that  our  long-term 
profit  objectives  will  be  met.” 

In  1969  the  Multimedia  news¬ 
papers  yielded  $20.7  million  in 
revenue  while  the  bi'oadcast  sta¬ 
tions  brought  in  $8.4  million. 

*  *  ^ 

New  York  Times  Company — 
Total  revenues  rose  $20.6  mil¬ 
lion  to  $238.1  million  and  net 
income  improved  by  $648,709  to 
$14.8  million  but  “our  gains 
were  less  than  we  had  antici¬ 
pated  early  in  the  year,”  re¬ 
ported  Arthur  Ochs  Sulzberger, 
president  and  publisher.  Never¬ 
theless,  his  annual  report  noted 
that  the  New  York  Times  Com¬ 
pany  in  1969  established  new 
records  in  revenue  and  in  earn¬ 
ings. 

While  advertising  produced 
$173.3  million  in  revenues,  cir¬ 
culation  brought  $46.8  million. 
Dividends  from  Canadian  news¬ 
print  companies,  in  which  the 
Times  owns  a  considerable  in¬ 
terest,  increased  from  $334,778 
in  1968  to  $716,851  in  1969.  Net 
income  in  the  second  half  of  the 
year  was  adversely  affected  by 
the  continuing  increase  in  costs 
of  doing  business  that  more 
than  off.set  revenue  gains  in  the 
period. 

The  company  spent  nearly 
$10  million  for  plant  improve¬ 
ments  ($4.5  million  for  presses) 
and  continued  its  acquisition 
program  with  the  purchase  of 
Quadrangle  Books,  Chicago, 
Golf  Digest  magazine,  and  a 
49%  interest  in  Teaching  Re¬ 
sources  Corporation.  In  Febru¬ 
ary,  1970,  the  British  Golf 
World  was  purchased. 

On  the  outlook  for  1970,  Sulz¬ 
berger  noted;  “Our  record  will 
depend  in  large  measure  on  the 
state  of  the  economy  as  a  whole 
and  the  outcome  of  our  labor 
negotiations  ...  A  cost  control 
program  has  been  intensified 
and  will  be  vigorously  pur¬ 
sued  .  .  .  We  are  looking  for 
continued  gains  in  our  busi¬ 
ness.” 

The  Times  has  suffered  this 
month  from  a  production  slow¬ 
down  by  printers,  during  con¬ 
tract  negotiations,  that  cost  up¬ 
wards  of  $900,000  in  income 
from  advertising. 

Net  income  in  the  first  quar¬ 
ter  was  reported  down  to  $2.9 
million  from  $3.4  million  in  the 
initial  period  of  1969,  although 
operating  revenues  rose  from 
$57.3  million  to  $.59.3  million. 

4:  ♦  ilc 

Ridder  Publications  Inc. — “It 
has  been  a  stimulating  experi¬ 
ence  to  move  into  the  new  world 
of  a  publicly-held  company.  We 
believe  in  the  future  of  the  com¬ 
munication  industry,  and  fully 
expect  to  progress  with  it.” 

This  statement  concluded  the 


first  annual  report  of  Bernard 
H.  Ridder  Jr,  president,  since 
the  company  sold  about  10%  of 
its  shares  to  the  public  in  No¬ 
vember.  From  the  day  in  1892 
when  Herman  H.  Ridder  bought 
the  Staats-Zeitung  in  New  York 
for  $2  million,  the  Ridder  gi-oup 
had  been  wholly  family-owned. 

With  95%  of  its  gross  rev¬ 
enue  of  $114.2  million  coming 
from  newspaper  advertising  and 
circulation — dailies  in  13  cities 
in  eight  states,  11  California 
weeklies — Ridder  Pub  earned 
$8.9  million.  In  comparison  with 
1968,  earnings  were  up  9%  and 
earnings  per  share  ($1.30) 
were  up  6%.  Contributing  to 
the  1969  gains  were  the  earn¬ 
ings  of  the  Boulder  (Colo.) 
Camera,  evening-Sunday,  which 
was  acquired  in  ,4pril  for  $3.5 
million  in  cash. 

The  Ridder  group  includes 
radio  and  television  stations  and 
an  investment  in  Cable  TV 
service  in  San  Jo.se,  California, 
where  the  Mereary  News  posted 
the  largest  combined  advertis¬ 
ing  linage  of  any  newspai)er  in 
the  country  last  year.  To  real¬ 
ize  even  greater  potentials  from 
its  newspapers,  the  company 
spent  $8  million  on  plant  and 
e<iuipment  improvements. 

1969,  president  Ridder  noted, 
was  another  year  of  progress 
for  Ridder  Publications  and  its 
debt  structure,  with  less  than 
$8  million  owed,  is  extremely 
favorable  for  making  other  ac¬ 
quisitions  when  the  opportuni¬ 
ties  arise. 

*  *  * 

Southam  Press  Limited — This 
diversified  Canadian  company, 
whose  principal  as.sets  are  13 
newspapers  and  a  weekly  maga¬ 
zine,  broke  through  the  $100 
million  level  in  gross  income 
in  1969,  with  a  total  of  $107.6 
million  but  an  extended  shut¬ 
down  of  the  Pacific  Press  Lim¬ 
ited  plant,  where  the  Vancouver 
Province  is  produced,  will  un¬ 
doubtedly  have  a  sharj)  nega¬ 
tive  effect  on  this  year’s  re¬ 
sults.  Both  Vancouver  papers 
have  been  closed  since  mid-Feb- 
ruarj'  and  even  before  that  they 
suffered  considerable  losses  due 
to  work  slowdowns. 

Acquisition  of  the  Montreal 
Gazette,  the  Owen  Sound  Sun- 
Times  and  the  Prince  George 
Citizen  added  materially  to 
Southam’s  income  and  the  end 
result  was  a  13%  increase  in 
profits  bringing  them  to  $8  mil¬ 
lion.  Dividends  of  $1.35  a  share 
were  paid,  and  the  company 
committed  about  $3.5  million  to 
plant  improvements.  As  partial 
payment  for  the  Montreal 
Gazette  the  company  issued 
100,000  shares  at  $50  a  share. 

♦  ♦  ♦ 

Sun  Publishing  Co. — Net  in- 
EDITOR  ac  Pi 


come  of  the  company,  which 
publishes  the  Vancouver  Sun 
for  Pacific  Press  Limited, 
gained  in  1969 — from  $263,014 
to  $385,444,  according  to  the  re¬ 
port  by  the  chairman,  C.  B.  Del- 
bridge. 

However,  since  the  com))any’s 
main  source  of  rev'enue  is  de¬ 
rived  from  a  50%  interest  in 
Pacific  Press,  it  will  be  af¬ 
fected  seriou.sly  by  the  shut¬ 
down  of  publicatioir  since  mid- 
February. 

Pacific  Press  paid  Sun  $672,- 
000  in  dividends  and  the  com¬ 
pany  maile  a  profit  of  $:!46,535 
on  the  sale  of  securities. 

♦  *  ♦ 

T  i  m  e  s-M  i  r  r  «>  r  C  o  m  p  a  n  y — 
More  than  5,000  individual 
shareholders  i)articipated  in 
the  continued  progress  of  the 
Los  Angeles-bastnl  firm  that  re¬ 
ported  its  “l)est  performance  of 
its  88-year  historj-”  in  1969. 
Only  a  decade  ago  the  company, 
whose  princii)al  property  was 
the  Los  Angeles  Times,  had 
1,700  shareowners. 

Last  year.  Dr.  Franklin  D. 
Murphy,  chairman,  reported, 
revenues  reached  $396.1  million 
— or  $33.6  million  more  than  in 
1968.  Net  income  shot  $3.2  mil¬ 
lion  to  $27.8  million  even  before 
taking  into  account  a  before¬ 
tax  gain  of  $4.6  million  realized 
from  sale  of  the  San  Bernar¬ 
dino  Sun  Company  to  the  Gan¬ 
nett  Company,  after  about  five 
years  of  ownership. 

Awaiting  final  approval  by 
the  Federal  Communications 
Commission  is  a  transaction, 
involving  close  to  $70  million  in 
a  stock  deal  to  acquire  Times 
Herald  Printing  Company  of 
Dallas.  Also  alive  in  the  nego¬ 
tiation  stages  is  a  proposal 
made  by  Nonnan  Chandler, 
chairman  of  the  executive  com¬ 
mittee,  to  Capt.  Harry  F.  Gug¬ 
genheim  to  buy  his  51%  in¬ 
terest  in  Xewsday,  the  Long 
Island  newspaper.  The  49%  re¬ 
mainder  is  owned  by  heirs  of 
his  wife,  the  late  Alicia  Patter¬ 
son. 

As  basically  a  publishing 
firm,  Times-Mirror  pioneered 
in  diversification,  starting  with 
a  modest  inv'estment  in  forest 
products  and  commercial  print¬ 
ing.  The  company’s  interests 
today  include  31  separate  di¬ 
visional  and  subsidiary  opera¬ 
tions  with  more  than  100  prod¬ 
uct  lines — books,  lumber  for 
housing,  maps,  cable  television, 
among  them. 

“At  the  moment,”  the  com¬ 
pany’s  officers  stated,  “the  eco¬ 
nomic  outlook  is  clouded — ^but 
only  for  a  moment  in  time, 
measured  as  most  in  months  or 
a  year.  Beyond  this  we  can  see 
nothing  but  continued  prog¬ 
ress.” 
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wwf  T"*  •  -  TT  4*1  1  "I  193 i  Smith  muiTiGd  IjI-  ^  « 

White  House  tlag  lowered  eanor  Doyle  Bx^U  They  were  LODgrCSS  takCS 

O  niv'orced  m  196h  after  having  ••  ,•  •*!_ 

^  O  •  1  three  children,  Merriman,  Jr.,  US  lllUC  Wlltl 

to  honor  Merriman  Smith 

l  ied  Gailey  L.  Johnson  and  they  newspaper  bills 

had  one  daughter,  Gillean. 

Washington  Merriman  Smith  Jr.,  an  Washingto.n 

“One  of  the  great  reporters  army  captain,  was  killed  in  Three  major  bills  relating  to 

of  our  time.  V  ietnam  in  IhfiT  when  the  heli-  the  newspaper  industry  and  the 

President  Nixon,  so  charac-  f  ^  cojiter  he  was  jiiloting  struck  a  activities  of  newsmen  are  pend- 

terizing  Merriman  Smith,  ex-  |  »  j.ower  line.  i„jr  in  the  Dlst  Congress  but 

pressed  his  regiet  on  the  |  Ihe  White  House  Corres-  their  progress  toward  enact- 

death  this  week  of  the  W'hite  pondents  Association  has  an-  ment  is  tortoise-like. 

Hou.se  corresixmdent  for  United  nounced  the  establishment  of  The  bills  are  the  Newspaper 

Press  International.  s*.  >  ^  Merriman  Smith  Memorial  Preservation  Act,  the  Inde- 

“He  was  a  reporter  1  knew  if  /  k  x '  *  Fund,  to  make  an  annual  award  pendent  Media  Act  and  the 

and  resjiected  for  many  years  ^  appropriately  “honoring  that  Newsmen’s  Privilege  Act. 

and  so  1  feel  a  real  .sense  of  excellence  in  Washington  re-  The  first  is  the  bill,  passed 

personal  loss,”  Nixon  added.  .  porting  for  which  Merriman  by  the  Senate  January  .30  by  a 

The  President  ordered  the  Smith  stood:  outstanding  skill,  vote  of  (>3  to  14,  which  would 

White  House  flag  lowered  to  scrupulous  objectivity,  swift-  grant  limited  exemption  from 

half  staff  in  Smith’s  honor.  ness  and  honesty.”  the  antitrust  laws  to  joint  op- 

Smith  was  found  dead  in  his  Smith  twice  had  been  jn-esi-  erating  agreements  between  two 

Alexandria,  Va.,  home  April  13,  dent  of  the  association.  newspapers,  one  of  which  was 

apparently  of  a  self-inflicted  a  failing  newspaper, 

gunshot.  He  was  .57  and  had  JB  The  Independent  Media  Act, 

covered  six  Presidents  over  a  Merriman  Smith  introduced  January  15  by  Sen- 

snan  of  30  years.  i  i-i  ^  „  i-  ator  Thomas  J.  McIntyre  of 

*  ^  .  A.TU  i  xj  abditv  to  come  out  of  a  meeting  p.,^.  ’w;  u  i  ■  •  i  •  ‘  j  ^ 

As  the  senior  White  House  I  a^t  week  s,  range  NeAv  Hampshire,  is  designed  to 

reporter,  it  was  “Sm.tty  as  telephone  to  his  office  and  of  sloek  prices  pi event  the  giwth  of  newspa- 

he  was  well  known  bv  Presi-  »  ,o»ir  chains  and  ban  newspaper 

11  ■  u  dictate  at  top-speed  a  cogent  Apr.  8  Apr.  15  x-  *  i  •  •  j- 

dents  as  well  as  colleagues,  who  connected  storv  <New  York  Stock  Exchange)  oiinership  of  television  or  radio 

usually  ended  Presidential  news  _  coverinv  the  .  'zy,  1034  stations  in  the  same  market. 

conferences  with  the  words,  it  ^  e  tt  ..  i^n  ®°'’®  Cascade  .  61  601,4  The  third  bill,  introduced  in 

im  ieieiii.es  smui  me  "“.s,  hlte  HoUSe  for  United  Press  Capital  Cities  Bdcstg .  33'/2  301/4  donate  K,. 

Thank  you,  Mr.  President.  .  ,  ,  the  admin-  Cowles  Communications  .  73/4  734  the  Senate  b>  McIntyre  and  in 

Smith  was  an  aggressive  re-  .  ,  V  r  11  ^  Crown  Zeilerbach  .  335/,  3434  the  House  by  Representative 

miiim  sstis  a  Istl’atlOll  of  Frailklin  1).  Roose-  Cutler  Hammer  .  25  245/3  i  Ottino-ov  isf  Moie 

porter,  faci  e  writer,  talented  narrated  the  official  Co’p  .  21%  thl 

sneaker,  and  friend  not  only  of  ,  .  1  ■  i  «i  n,  1  ^todak  ..  .  78'/2  763/3  loik  would  safeguard  the  right 

Presidents  but  of  leeions  of  ^  that  E'tra  Corp  .  of  newsmen  to  refuse  to  dis- 

llt  >h,nt  ,  1  ^  •  4U  shown  to  visitors  at  the  late  f^irchild  Camera  .  71%  64%  I  .  I  priforr-pmont  fstfi 

herures  high  and  low  in  the  ■  1  n  u  •  Foote.  Cone,  Beldmg  .  los/g  10%  f^'ose  to  law  enforcement  om- 

realms  of  politics  business  and  f  fof s  home  in  Warm  Gannett  Co.  .  25  231/2  cials  information  received  in 

realms  of  j  1  .,  .  Springs,  Georgia.  He  reported  l .  5L  confidence  or  reveal  the  sources 

entertainment.  a^.^ti,  tiioris  Anrii  19  .Northern  Nekoosa  .  46  461/4  connoence  oi  ie\eai  the  sources 

For  many  ve-irs  Smith  had  death  theie  .Vp-il  12,  Hams  intertype  .  66  60'/2  of  that  information. 

roi  manj  >eais,  omun  nau  iqir;  Inmont  .  14%  1354  r..,  x-  r. 

addressed  the  annual  UPI  i  x  1  lu  p  •  international  Pape,  .  373/e  3734  The  Newspaper  Preservation 

hrenUfast  meefinir  the  oneninff  Smiths  tiavels  with  Presi-  Ko^beriy  Clark  .  713/8  715/8  Act,  originally  the  Failing 

bieakfast  meeting,  the  opening  Kmght  Newspapers  .  37  36  Newspaper  Act  was  first  in- 

event  of  Publishers  Week  in  .  .  r  xu  ,i  n  1  North  American  Rockwell  .  163/8  1434  iNewspapei  ACl,  was  niSt  111 

Vpsv  York  He  also  served  as  ®f  "’oi'kl.  Only  Republic  Corp .  191/4  |g  troduced  111  July  1967  by  for- 

"  y,r>T,  last  year  he  accompanied  Nixon  Richardson  Co .  I634  15  ^ner  Senator  Carl  Havden  of 

master  of  ceremonies  at  UPI’s  „.nrlrl  fu° .  *0'/''  V  •  nayaen  01 

annual  conference  of  editors  Smith  wrote  five  books  on  his  rime  inc°".".".". ^/2  34%  ThTsenate  sent  the  bill  to 

^"The^hiffh  n^rfinf  of  Smith’s  re  ''’hite  House  experiences.  They  w^tl  Confolidated’ 18%  is^''  the  House  where  it  was  referred 
The  high  point  of  Smiths  re-  You,  Mr.  Presi-  ^  ^  ^  /*  to  the  Judiciary  Committee,  of 

porting  career  was  his  co^-  president  Is  Many  pi.q,,  ‘ E^uioment  „  "hich  Representative  EmaAuel 

eiage  o  e  a^assina  o  Wen,”  “Meet  Mr.  Eisenhower,”  Domtar  . 1454  1434  Celler  of  New  York  is  chair- 

President  John  F.  Kennedy  m  President’s  Odyssey,”  and  .  iJ'/3  man.  The  subcommittee  has 

I  alias  on  .  o\  m  ,  .j.  Good  New’  Days.”  Miigo  Eiectronici  i!!;;;;;;;;!;  7134  3334  held  one  meeting  but  taken  no 

His  hrst-cla>  stor>  won  a  u  1  -  s^ith  was  born  in  Savannah,  ^'"3*3  .  30%  2814  action  and  no  date  has  been  set 

1  .  ’ll  February  10,  1913.  He  Southwest  Forest’ ind.’ 22  *  2014  f^^^  another  meeting.  Celler  has 

Smith  suffered  a  severe  1  -  g^^died  at  Oglethorpe  Univer-  industries  .  I854  161/4  asked  for  financial  statements 

ness  in  Decembt'r,  1  in  1-  ^j,g^  newspaper  (Over  the  Counter)  of  all  the  papers  that  are  par- 

ami  where  he  had  gone  wi  ^  sports  w’liter  for  Booth  Newspapers  .  361/2  36/2  f'os  to  operating  agreements. 

President-elect  Nixon,  but  re-  Atlanta  Georgian.  He  ci^dnna^rinlJir^®**'^  .  U  statements 

covered  in  time  to  cover  the  ^,Qj.j^e,j  there  from  1932  to  ComCorp  . i’.!!;;;;!’.’.  12  ^2  are  coming  in  very  slowly. 

lieginmng  of  the  Nixon  admin-  g^^^  SompS'’'' .  if"  Senator  McIntyre’s  bill  has 

istration  in  .  j  .  ^^j^e  Atlanta  Journal  Sunday  Dow  Jones  . 45'/,  4434  been  referred  to  Senator  Hart’s 

ReceJitly,  he  entered  a  Wash-  magazine.  00^16*  D°J^'’’*Rernh4Vh .  -Xu  subcommittee  but  no  hearings 

ington  hospital  for  a  few’  days.  Subsequentlv’,  he  served  as  Federated  Publications  .!..!!!  3?^  ow  hav’e  been  held  and  none  are 
He  telephoned  his  office  Monday  managing  editor  of  the  Atheno  Hu^lonn'^ .  "Jf?  imminent. 

morning,  April  13,  to  report  (Ga.)  Daily  Times.  He  joined  Media  General”;;;;;;"";";:  2734  25%  Ottinger  bill  also  has 

that  he  had  a  severe  cold  and  uPI  in  1936  as  a  reporter  in  blather  .  22%  2^/4  been  referred  to  the  Celler  com- 

would  not  be  at  work.  His  wife  the  Atlanta  bureau,  covering  Photon mittee  which  has  not  indicated 
found  him  shortly  Itefore  dinner  the  Georgia  and  Florida  legis-  Ridde^°Puhi'^'*‘’'  I4  jr/l  'vheti  it  might  hold  hearings  or 

in  a  bathroom  of  their  home,  latures.  He  was  assigned  to  the  Wells,  Rich,  Greene"...;;’.;;;  *914  t^ke  other  action. 

There  w’as  a  bullet  wound  in  Washington  bureau  in  1940  irj,n^A-=.  c  u  , 

his  head  and  a  rev’olver  nearby,  ^nd  cov’ered  the  Treasury  and  Abitibi  \\y  w/  * 

One  of  his  hobbies  was  pistol  other  agencies  before  being  c.  Forest  . .;;;;;;  33^  33%  IVT  V  U 

mark™hi|>.  placed  in  charge  at  White  g',V4,K".te;,  d!: .  5I»  15* 

He  was,  some  said,  the  last  House  coverage  shortly  before  Southern  Press  .  BBVe  5i  Asahi  Shimhun,  a  Japanese 

of  a  breed.  Many  colleagues  the  Japanese  attack  on  Pearl  «'»5papers  .  20  20  newspaper,  will  open  a  business 

never  ceased  to  marv’el  at  his  Harbor.  _ _ _ bureau  in  New  York  on  May  1. 
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UPI  awards  contract  for  automated  editing 


United  Press  International 
has  awarded  a  niillion-dollar 
contract  to  Data  Dimensions 
Inc.  for  the  development  and 
implementation  of  an  auto¬ 
mated  news  gathering,  editing 
and  distribution  system. 

Mims  Thomason,  UPI  presi¬ 
dent,  said  the  system,  which  will 
take  from  one  to  two  years  to 
complete,  is  designed  to  deliver 
error-free  copy  to  various  types 
of  news])aper  production  sys¬ 
tems.  It  involves  the  complete 
computerization  of  the  UPI 
world  news  report,  which  will 
he  edited  on  a  video  display 
terminal  and  dispatched  auto¬ 
matically  and  electronically  to 
UPI  client  newspapers. 

“This  computerized  informa¬ 
tion  and  storage  and  retrieval 
system,”  Thomason  said,  “also 
will  i)ermit  UPI  clients  to  se¬ 
lect  from  the  day’s  news  only 
those  dispatches  they  want  and 
to  have  them  delivered  at  high 
speeds  at  the  time  desired  and 
in  a  manner  geared  to  their  in¬ 
dividual  production  fonnat.” 

A  prototype  of  the  system 
was  exhibited  at  the  1969 
.4NPA  convention  in  New  York. 

“It  now'  moves  from  the  draw¬ 
ing  boards  to  actual  construc¬ 
tion,”  Thomason  said. 

Data  Dimensions  Inc.,  of 
Stamford,  Conn.,  is  headed  by 
Lester  M.  Gottlieb,  president. 

.S.12  million  budget 

Thomason’s  announcement 
l)refaced  his  annual  report 
w’hich  was  released  in  advance 
of  the  UPI  business  meetings 
next  week.  He  said  the  cost  of 
oi>e rating  UPI  during  1969  to¬ 
talled  $.72,077,(100  and  that  this 
represented  an  increase  of  $2,- 
12.7,000  over  the  previous  year’s 
expenses. 

Thoma.son  .said  that  covering 
the  world  for  UPI  subscribers 
carried  wdth  it  an  obligation  to 
continually  seek  out  new  and 
more  efficient  ways  to  process 
and  deliver  the  product. 

He  also  reported  that  by 
mid-summer  all  UPI  stock  mar¬ 
ket  services  will  be  provided 
from  its  own  New  York  com¬ 
puter  center,  who.se  capacity  is 
being  increased.  Some  stock 
market  data-processing  has  been 
done  for  UPI  under  a  contract 
with  Scantlin  Electronics  Inc., 
but  this  is  being  phased  out. 

“To  accommodate  our  ex¬ 
panding  facilities  at  UPI’s 
w’orld  headquarters  in  New 
York,”  Thomason  said,  “we 
have  signed  a  new'  10-year  lease 
with  the  New  York  News,  in 
w'hose  building  we  are  housed, 
adding  7,100  square  feet  to  our 


area.  UPI  will  now'  occupy  a 
total  of  6.7,848  square  feet  in 
this  modern  communications 
center.” 

In  the  best  tradition 

Thomason  said  1969  was  a 
year  of  high  achievement  as 
well  for  UPI  bureaus  at  home 
and  abroad  in  their  coverage  of 
the  news. 

“.Appropriately  enough,”  he 
.said,  “the  la.st  year  of  the 
1960’s  produced  w'hat  editors 
generally  rated  the  story  of  the 
decade — man’s  landing  on  the 
moon.  .And  it  is  a  source  of 
great  satisfaction  both  to  our 
news  and  photographic  staffs 
that  our  coverage  of  this  great 
event  was  in  the  best  tradition 
of  the  service.” 

Thomason  said  that  in  1960 
UPI  set  out  to  produce  a  more 
distinctly  two-tier  service — one 
that  w'ould  better  meet  the 
growing  demand  for  more  an¬ 
alytical,  interpretive  and  back¬ 
ground  information  without  in 
any  way  diluting  UPI’s  basic 
task  of  accurate  and  incisive 
coverage  of  spot  news. 

“This  began,”  he  said,  “w'ith 
a  systematic  reexamination  of 
many  of  the  news  presentation 
techniques  that  had  dominated 
press  association  journalism  for 
many  years.  The  concept  of 
team  reporting  w'as  introduced 
early  in  the  1960s,  adding  an 
important  new'  dimension  to 
new's  agency  journalism. 

“We  are  proud  that  UPI  has 
been  in  the  very  vanguard  of 
reporting  on  the  great  environ¬ 
mental  crisis  that  man  has  cre¬ 
ated  for  himself.  Long  before 
(“cology  became  as  fashionable 
as  it  now  is,  UPI  was  reporting 
in  depth  and  detail  about  prob¬ 
lems  of  pollution  and  overpopu¬ 
lation.” 

In  this  connection,  Thomason 
cited  UPI  .senior  editor  H.  D. 
Quigg’s  story  about  water  in 
1961  which  he  said  remains  a 
model  of  journalistic  exposition. 

“And  nothing  has  been  as  im¬ 
portant  in  scope,”  Thomason 
added,  “as  a  series  of  four 
major  articles  on  the  whole 
spectrum  of  pollution  written 
in  1969  by  another  UPI  senior 
editor,  Joseph  L.  Myler.  Each 
of  Myler’s  dispatches  and  ac¬ 
companying  sidebars  totalled 
some  4,000  w'ords.  Their  release 
was  timed  to  permit  newspapers 
so  inclined  to  produce  major 
layouts  once  a  month  for  four 
consecutive  months.” 

Near  East  coverage 

Thomason  reported  that  UPI 
had  provided  equally  important 


coverage  of  the  other  great  do¬ 
mestic  issues — race,  violence, 
drugs  and  the  whole  complex  of 
urban  problems.  He  said  it  w'as 
UPI’s  objectiv'e  to  devote  more 
attention  this  year  to  consumer 
affairs. 

Pointing  out  that  the  Middle 
East  and  Vietnam  remained  the 
great  flashpoints  of  the  w'orld, 
he  said  UPI’s  present  Middle 
East  staff  assignments  are 
ba.sed  on  the  assumption  that 
the  situation  there  can  only  de¬ 
teriorate.  Accordingly,  UPI 
staffs  have  been  strengthened 
on  both  the  Arab  and  Israeli 
sides,  and  leased  cable  facili¬ 
ties  have  been  extended  to 


The  projected  “breakfast  tab¬ 
loid,”  Weekday  New  York,  cov¬ 
ering  local  new's  in  New'  York 
City,  is  still  six  to  10  weeks 
away  from  its  initial  press  run 
of  a  quarter-million  copies,  ac¬ 
cording  to  James  A.  Smith,  pub¬ 
lisher. 

At  a  press  conference  Wed¬ 
nesday  at  the  Overseas  Press 
Club,  Smith  estimated  the 
“curiosity  factor  w'ill  boost  the 
initial  press  run  to  about  a 
quarter  million;  then  Weekday 
will  settle  dow'n  to  1.70,000 — 
W'ith  breakeven  around  100,000.” 

“V'e  are  prepared  to  go  two 
years,”  Smith  said.  He  indi¬ 
cated  city  editor  Allan  Wolper 
and  associate  editor  E.  Peter 
Reich,  seated  nearby,  as  the 
“principals  in  the  operation — 
plus  my  father,”  w'ho  have 
money  in  the  venture.  .A  seed 
money  figure  of  “under  a  mil¬ 
lion”  W'as  given. 

The  22-year-old  publisher  is 
the  son  of  .Abbott  Smith  of 
Abbott  Smith  Associates,  New' 
York  City,  specialists  in  re¬ 
cruitment  of  training  personnel. 
Smith,  a  journalism  intern  at 
the  Wnshingtov  Post  in  1968, 
left  the  Massachusetts  Institute 
of  Technology  last  November 
after  four  and  a  half  years.  His 
publishing  experience  is  that  of 
starting  a  weekly  new'spaper 
and  a  monthly  while  at  MIT, 
and  a  community  new'spai)er. 
Capital  East  Gazette,  in  W’ash- 
ington,  all  offset  operations. 

The  median  age  of  the  staff 
recruited  to  date  Smith  put  at 
“about  28,  W'ith  some  as  old  as 
3.7.”  He  added,  “Age  Is  a  state 
of  mind.  We  expect  to  be  read 


Beirut  and  Tel  Aviv. 

Other  highlights  of  the  re¬ 
port  : 

1.  — .A  marketing  .study  and 
research  program  was  inaugu¬ 
rated  for  further  diversification 
and  broadening  of  UPI’s  entire 
concept  of  operations. 

2.  — .A  neavspictures  color  re¬ 
search  laboratory  was  estab¬ 
lished  on  the  West  Coast. 

3.  — Unistox,  UPI’s  computer¬ 
generated  financial  tabular 
service,  experienced  a  22  per 
cent  gain  in  clientele.  More 
than  200  new'spapers  in  the 
U.S.,  Canada,  Puerto  Rico  and 
Japan  are  now  served  directly 
by  Unistox  leased  circuits. 


by  old  New  Yorkers  who  are 
not  ready  to  throw'  in  the  towel.” 

“We  are  not  covering  the 
beautiful  people,  w'e  are  cover¬ 
ing  people  in  the  Bronx,  etc., 
))eople  W'ho  haven’t  been  cov¬ 
ered  for  years,”  he  added  in  a 
second  run-through  of  his  open¬ 
ing  statement  for  late  arriving 
television  people. 

The  paper  is  to  be  printed 
offset  by  Balan  Printing  Co., 
and  distributed  by  Metropolitan 
New's.  A  dummy  issue  shows 
“ragged  right”  typeset  in  four- 
column  format  with  a  center 
fold  magazine  section,  “City 
Life.”  It  W'ill  be  priced  at  10c. 

There  w'ill  be  no  editorial 
page,  and  the  paper  plans  a 
“suburban  approach  to  the 
city,”  W'ith  offices  in  the  five 
boroughs  of  New'  York  and  a 
central  city  desk  in  Manhattan. 

Wolper,  the  city  editor,  left 
the  New'  York  educational  tv 
.station,  w'here  he  was  an  asso¬ 
ciate  producer.  His  newspaper 
background  includes  the  AP  in 
New'  York,  the  Providence  (R. 
1.)  Journal  and  the  Passaic- 
Cliffon  (N.J.)  Herald-News. 

Reich,  W'ho  opened  the  press 
conference  as  a  co-founder,  at¬ 
tended  Bates  College  in  Maine 
and  the  University  of  Grenoble 
in  France  before  Army  service 
during  w'hich  he  did  public  in¬ 
formation  w'ork.  He  was  a  Time 
stringer  in  Europe,  and  his  last 
job  was  assistant  night  city 
editor  of  the  Staten  Lsland 
(N.Y.)  Advance. 

Robert  I.aird  of  Mayor  John 
Lindsay’s  press  office  read  a 
letter  of  congratulations  from 
the  Mayor. 


New  paper  for  New  York 
ready  in  ‘about  6  weeks’ 
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31  at  seminar 
on  circulation 

Thirty-one  newspaper  execu¬ 
tives  will  take  part  in  a  two- 
week  Seminar  for  Circulation 
Managers  beginning  Monday, 
(April  20)  at  the  American 
Press  Institute,  Columbia  Uni¬ 
versity. 

The  members  are: 

William  B.  Aylward,  Akron 
(Ohio)  Beacon  Journal. 

Frank  J.  Capp,  Boston  Her¬ 
ald  Traveler. 

Harry  E.  Coggins,  Greenville 
(S.C.)  Xeivs  atid  Piedmont. 

Thomas  B.  Duffin,  Philadel- 
fihia  Inquirer. 

•John  C.  Earl;^’^vine,  Mt.  Ver¬ 
non.  (Ohio)  News. 

Fred  L.  Engard,  Fipokane 
(Wash.)  Daily  Chronicle  and 
Spokesaian-Review. 

Robert  E.  Fisher,  Star-News 
Newspapers,  Wilmington,  N.C. 

John  J.  Gavin,  Delaware 
Countif  Daily  Times,  Chester, 
Pa. 

James  M.  Harden,  Salinas 
Californian.. 

Dean  Harmon,  Tonawanda 
News,  North  Tonawanda,  N.Y. 

John  G.  Heiden,  Milwaukee 
(Wise.)  Journal  and  Sentinel. 

Harold  J.  Heneman,  Wichita 
(Kans.)  Eagle  and  Beacon. 

Gerard  E.  Herrmann,  Record, 
Hackensack,  N.J. 

Robert  I..  Holt,  Houston 
Chronicle. 

John  D.  Hutchings,  Dover 
(N.J.)  Advance. 

Richard  R.  Kelley,  Burlington 
(Vt.)  Free  Press. 

Robert  L.  Kelly,  Conrier- 
Jo}trnal  and  Louisville  (Ky.) 
Times. 

Richard  J.  Lakus,  irorcc.sfcr 
(Mass.)  Telegram  and  Evening 
Gazette. 

Richard  W.  Lane,  Eugene 
(Ore.)  Register-Guard. 

Victor  J.  Lorenzo,  Calgary 
Herald. 

Frank  M.  Manzon,  Washing¬ 
ton  Post. 

Earl  F.  Martin,  Toledo  (O.) 
Blade  and  Times. 

Thomas  G.  Osborn,  Chicago 
Tribune. 

James  F.  Schraw,  Grand 
Junction  (Colo.)  Daily  Sentinel. 

John  T.  Shannon,  Cleveland 
Press. 

Richard  S.  Sirkin,  Charlotte 
(N.C.)  News. 

Kenneth  D.  Sumner,  Chris¬ 
tian  Science  Monitor,  Boston. 

Robert  J.  Wahl,  Rochester 
(N.Y.)  Democrat  ayid  Chron¬ 
icle. 

Peter  F.  Weil,  Cape  Cod 
Standard  Times,  Hyannis,  Mass. 

Richard  E.  Weiss,  Burlington 
(Iowa)  Hawk-Eye. 

Louis  A.  Williams,  Pitts¬ 
burgh  (Pa.)  Post-Gazette. 
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Uuistox  tt'ire  puts 
Japan  ahead  of  us 

United  Press  International 
has  begun  delivery  of  its  high¬ 
speed,  computer-generated  Uni- 
stox  financial  tabular  service  to 
Japan. 

The  direct,  leased  Unistox 
circuit  spans  some  7,500  miles 
between  New  York  and  Tokyo. 
Teletypesetter  code  signals  are 
fed  into  the  circuit  at  UPI’s 
New  York  headquarters.  From 
there  they  go  by  landline  to  San 
Francisco,  thence  to  a  satellite 
and  finally  to  the  composing 
room  of  the  Shipping  and  Trade 
News  in  Tokyo  where  TTS  units 
deliver  punched  tape  for  input 
to  linecasting  machines. 

C.  Robert  Woodsum,  director 
of  UPI’s  computerized  services, 
said  inauguration  of  the  New 
York-Tokyo  Unistox  circuit 
April  1  marked  the  first  time 
that  complete  New  York  and 
American  stock  exchange  tables 
have  been  published  by  a  daily 
newspaper  in  Japan  from  TTS 
ta))e  sent  directly  there  over 
leased  wire  facilities. 

“Of  course  the  international 
dateline  adds  an  amusing  wrin¬ 
kle  to  this  service,”  Woodsum 
said.  “With  Japan  one  calendar 
day  ahead  of  the  U.S.  today’s 
closing  prices,  fed  to  Tokyo  a 
few  seconds  after  the  exchanges 
close  in  New  York,  actually  are 
received  in  Japan  tomorrow.” 


Cook  named  director 
of  Tribune  operations 

Chicago 

Stanton  R.  Cook,  director  of 
production  operations  of  the 
Chicago  Tribune  and  a  vice- 
president  of  Tribune  Company, 
has  been  appointed  director  of 
operations  for  the  newspaper,  a 
new  position. 

Cook  will  be  resjwnsible  for 
the  production  department, 
labor  relations,  personnel,  pur¬ 
chasing,  traffic,  administrative 
.services  department,  telephone 
service,  and  the  Chicago  Trib¬ 
une  Building  Corp.  He  joined 
the  Tribune  in  1951  as  a  pro¬ 
duction  engineer. 

• 

Degree  for  editor 

Birlington,  Va. 

Edward  Rairman  Crane,  re¬ 
tired  editor  of  the  Burlington 
Free  Press,  will  be  awarded  an 
honorary  degree  at  commence¬ 
ment  exercises  at  the  Universitv 
of  Vermont  here.  May  17. 
Crane,  a  native  of  Hardwick 
and  a  1916  graduate  of  UVM, 
served  on  the  Free  Press  staff 
from  1917  until  his  retirement 
in  1958.  He  has  continued  to 
write  editorials  for  the  news¬ 
paper  since  his  retirement. 

for  April  18,  1970 


5%  classified  ad 
nets  $225  on  sale 

Grand  Junction,  Colo. 

Rot)ert  H.  Powell,  advertis¬ 
ing  manager  for  the  Grand 
Junction  Daily  Sentinel,  has 
made  a  claim  for  the  most 
profitable  classified  ad. 

The  Sentinel  launched  a 
“Clearing  House”  on  its  classi¬ 
fied  page  about  a  month  ago. 
The  Clearing  House  guarantees 
to  sell  an  item  for  five  per¬ 
cent  of  the  advertised  price. 
The  ad  will  run  indefinitely  or 
until  the  item  is  sold. 

One  advertiser  listed  a  Farm¬ 
hand  808  two-row  beet  harves¬ 
ter  at  $4,500,  with  the  ad  to 
start  on  March  23. 

When  the  ad  was  first  submit¬ 
ted,  he  was  advised  by  letter 
that  the  five  i)ercent  cost  would 
amount  to  $225. 


The  advertiser  wrote  back  “I 
understood  this  when  I  mailed 
this  the  first  time.  Go  ahead  and 
run  it.” 

On  April  11,  the  advertiser 
advised  the  Sentinel  the  har¬ 
vester  had  been  sold.  His  check 
for  $225  was  enclosed. 

• 

Grant  for  research 
at  NIL  renewed 

DeKalb,  Ill. 

The  Suburban  Press  Fountla- 
tion  has  renewed  its  annual 
$3,000  grant  for  research  to 
Northei’n  Illinois  University. 
The  grant  was  first  awarded  in 
1966  for  research  in  suburban 
journalism.  It  is  administered 
in  the  Department  of  Journal¬ 
ism  by  Dr.  Granville  Price,  and 
it  publishes  critiques  and  re¬ 
search  reports,  collects  infor¬ 
mation,  and  gives  consultation 
ser\’ice. 


classified  section 

Benefit  from  our  Vost  Newspaper  Audience 


ANNOINCEMKM'.S 

.4ppraiserx——C.nn.<iultanl.s 

I  APPRAISALS  FOR  ESTATE,  TAX. 
'  partnership,  loan  and  insurance  pur- 
;  poses  Sensible  fees.  Brochure.  M.  R. 
!  Krehbiel,  Box  88,  Norton,  Kans.  67654. 


I  GOT  PROBLEMS?  TRY  US! 

.I.J.  HARRINGTON  ASSOCIATES 
I  141  Lexinsrton  Ave.,  N.Y  N.Y.  10017 
(Area  Code  212)  MU  2-iil95 

j  GRASS  ROOTS  PUBLISHER  and  stair 
I  will  assist  you  to  increase  linage  and 
1  profits,  through  knowletlge  and  down- 
to-earth  ex|)erience  all  department!, — 

!  all  size  operations.  'Phone  or  write  to 
I  disc-uss  your  individual  situation.  You 
may  l)e  surpris<!d  at  how  little  cost  to 
I  achieve  results.  Rujiert  Shain,  Box 
I  2S44,  Culver  City,  Calif.— 90230.  (AC 
I  213)  360-1851. 


Business  Opportunities 

REGIONAL  REPORTING- 
PUBLISHING  FRANCHISES 
Expanding  national  network  has  state 
franchises  (83000)  now  available  in 
1  Albany.  Boston,  Harrisburg.  Hartford, 

!  Trenton;  metro-suburban  franchises 
!  ($1500)  in  Philadelphia,  Baltimore. 

I>lus  Washington,  D.C.  ($.3000).  IVrite 
;  us  about  other  areas.  Typing  ability  and 
rei>ortorial  aptitude  are  prime  requi¬ 
sites  for  success.  Training,  modus  op- 
erandi  provided  in  our  ollices. 

TKCUM  lilTK  Itir.sINKSS  HKPOIITS  INC. 
333  N.  Broadway,  Jericho,  N.Y.  11753 
516/822-1989 


I  START  OFFSET  PAPER  or  shopper 
;  with  our  equipment  on  rent-lease  basis 
'  if  you  have  know-how  and  modest 
'  capital.  NAPSCO.  Berlin.  Wise.,  and 
18  W.  22nd  St.,  New  York,  N.Y.  10010. 


LEASE'  OR  M.ANAGE  JOB  SHOP 
Exclusive  area.  Contact  Willits  News. 
Inc.,  P.O.  Box  628.  Willits.  Calif. 
95490. 


iSeu-spaper  Brokers 

HARRIS  ELLSWORTH,  Licensed  Bkr. 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 


.A-WOl  NCEMENT.S 
iSeu'spaper  Brokers 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  733-8053  nights:  or 
write  Box  3364,  Clearwater  Beach, 
Florida  33515.  No  obligation,  of  course. 


PAINE 

Daily  Newspapers — Nationwide  Service 
Abbott  E.  Paine,  Ph :  (714)  886-4319 
Vernon  V.  Paine,  Ph :  (714)  624-8735 
Monte  M.  Miller,  Pat  Miller,  salesmen 

305  Taylor.  Claremont,  Calif. — 91711. 


JOSEPH  A.  SNYDER,  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim  Ca.  92806 


NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490,  Gads¬ 
den,  Ala.  35902.  Ph :  (AC  205)  646-3357. 


IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant.  Mich.  48858 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.  P.O.  Box  7267 
Montgomery.  Ala.  (205)  262-2411 


MEL  HODELL.  Broker 
Sales-Appraisals-Consultation 
1388  N.  Euclid,  Upland,  Calif.— 91786 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20004 
(AC’02)  NAtional  8-1133 


Arizona  and  Western  Newspapers 
SFLLERS  &  HOGUE 
1415  E.  University  Dr.,  Mesa,  Az. 
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WNOINCKMKNTS 

.\*>ifspnp/'r  Brokers 

NKW  YORK-NEW  EN(;LANI):  Con- 
fider.tial  r.enotiations  for  purchase  or 
sale  of  weeklies,  S.50>l-$400-M.  How¬ 
ard  \V.  I’almer,  844  Sumner  Ave., 
Syiacuse.  N.  Y. — 13210. 

\eu'sp/tpers  For  Sale 

UNLIMITED  GROWTH  opportunity 
county-seat  LP  weekly.  Area  4.  $1BM 
cash — good  reputation  required.  Circula¬ 
tion  Kross  will  retire  balance  due.  Box 
5>")G,  Editor  &  Publisher. 

AVAILABLE 
Newspapers,  Magazines,  Broadcast 
and  Printing  Facilities.  Write; 

J.  N.  WELLS  &  COMPANY 
643  W.  Roosevelt  Rd.  Wheaton.  Ill. 

•SOUTHWEST  WEEKLIE.S.  growing 
ar(*a,  offset.  Owner  will  retain  inter¬ 
est.  Re<iuires  $20,000.  Box  .663.  Editor 
&  Publisher. 

HIGHLY  PROFITABLE  WEEKLY 
publishing  concern  in  non-desert  Cen¬ 
tral  California  can  lie  Imught  for  $3.6.- 
000  down  and  1-1  .6  times  gross  if 
you  have  ability  tfi  hamlle  it.  Box 
.671,  Eilitor  &■  Pvtblisher, 

ZONE  .6  WEEKLIES 
ta)  Gross  $116,ti0n,  down  payment 
$.6.6,0011;  (hi  gross  $74.o(oi.  d/p  $23,- 
000;  (cl  gross  $4.6.000,  <1  p  $10,000; 
(d)  gross  $33,000,  d  p  0|ien  ;  (el  gross 
$27.6.000.  d/p  oiien.  Tell  us  alsiut  your 
pref«*r(*ni‘e,  experience  and  finances; 
write  fully,  please.  llLAL.  1.603  Naza¬ 
reth,  Kalamaz(K),  Mich.  40001. 

SOUTHERN  CALIFORNIA  prize-win¬ 
ning  (edit  and  profits)  weekly  group. 
Gross  $l-million  '74.  Box  603,  Eilitor  & 
Publisher. 

D.AILIES  choice  of  two-  Chart  Area 
6  or  7;  $200,000  or  $7.6.000  down. 

E’inancial  references.  J..\.  Snyder, 
Newspjiiier  Bkr..  2234  E.  Romneya 
Ilr..  Anaheim,  Calif. — 92806. 

SAN  DIEGO,  .second  largest  California 
city.  Weekly  Newspapers.  Gross  over 
$1.60,000:  offset  and  letterpress:  two 
shops ;  legal  advertising.  national, 
navy  contracts,  school  papers.  Write 
or  call  Reginald  Paul.  241.6  Morena 
Blvd..  San  Illego.  Calif. — 92110;  ’phone 
276-4222.  Substantial  down  required; 
please  give  financial  references. 

LOWER  MICHIGAN  OFFSET  W’KLY 
using  central  plant:  gross:  $38,700; 
highly  profitable.  Priceil  $30,000  with¬ 
out  buililing.  Krehbiel-Bolitho  News- 
pajier  Service,  Box  133,  Emporia, 
Kans. — 66801. 


!\pirspapers  W  tinted 

LET  l.’S  HELP  YOU  get  top  price  for 
your  newspaper.  Newspa|s*r  Service 
Company.  Inc.,  P.O.  Drawer  12428, 
Paniuna  City,  Florida — 32401. 

I  AM  IN  THE  MARKET  for  a  small 
daily  or  large  weekly  with  growth  i>o- 
tential.  preferably  in  Ohio  area.  Box 
609,  Editor  &  Publisher. 


Publications  For  Sale 

TWO  TR.ADE  JOURN.ALS  and  almo.st 
new  offset  printing  plant  in  Southeast. 
Box  617,  Editor  &  Publisher. 


NK\V  SP.\PEK  SERVICES 

Features  Available 

"THE  ENVIRONMENT"— weekly  col¬ 
umn  on  the  problems  man  faces  in 
making  the  world  lietter.  Experts  give 
their  opinions.  Write  for  sample:  EMR 
Enterprises,  166  W.  13th  St.,  New 
Y’ork,  N.Y. — 10011.  Nominal  price. 

A  GREAT  WEEKLY  PACKAGE  of  2 
funny  comic  strips  plus  2  terrific  pan¬ 
els.  Send  for  brochure  and  free 
samples..  Stuyvesant  Features,  276  Ori¬ 
ental  PI.,  Lyndhurst,  N.  J. — 07071. 


.NKW  SPAPEK  SEKViCES 

Features  Available 

WEEIKLY  HUMOR  COLUMN  syndi¬ 
cated  coast -lo-cimst  hy  veteran  news¬ 
man.  Rates,  free  proofs  available.  liox 
6o'>,  Editor  &  Publisher. 


WEEKLY — S  comic  strips,  3  general 
cartfMms.  Economically  price<l.  Select 
or  subscrilte.  Anderson  Features, 
Ri<lgeland  Ave.,  Macon.  (Ja. — 31204. 


Fress  Engineers 

Newspa|»er  Press  Installations 
MOVING- REPAIRING  TRUCKING 
E.\i>ert  Service  World  Wide 
SKIDMORE  AND  MASON  INC. 
Fourth  Street 
Brooklyn.  N.Y.  11231 
<  .\C  212)  JAckson  2-01O.") 


.MACHIM-KY  X  SI  PPI.IKS 

Auction  Sale 

AUCTION 

NEWSPAPER  PLANT 

S/ITURDAr.  APRIL  25 
10:30  A.M.  SHARP 

AT:  155  So.  Taaffe  St., 
Sunnyvale,  Calif. 

(next  to  Post  Office) 

GOSS  2  P  a*e  Wlae,  3  Decider,  48- 
page  P'ess  (now  operating) 

5  INfERTYPES:  2  G  4-4  s.  2  C's  (TfS). 

I  G  4 

Stereo  Egu’pment;  Mat  Former;  Re¬ 
melt  Fjrnaces  to  S'/j  Ton;  Proof 
Presses;  Per-'orators;  Flat  Casters; 
furt-les;  Ga'-eys;  Saws;  Elrod  Strip 
Caster;  Ro‘a'y  Shaver,  etc. 

Everything  will  be  sold 
in  lots  to  suit 

Sole  Positive — Terms  Cosh 

INSPECT:  Friday,  April  24 
10:00  A.M.  to  2:00  P.M. 

ERICSON  AUCTIONS 

Write,  Wire,  or  call  408-241-3423 
for  illustrated  Brochure 


MU.HINEKV  \  S^P£IJE.S 
(.tnnposing  Rmnn 

FOR  SALE 

JUST  APE  COMPUTER 
2';*  years  of  age,  equipi>ed  with  auto¬ 
matic  hyphenation,  no-space  band 
module,  cut  run-around.  bi-<iirectional 
reader,  high  speed  Model  BRPE  punch¬ 
er,  good  selection  of  width  plugs  and 
spare  parts,  high  speed  buffer  unit. 
I-e.ss  than  TdKr  of  new  cost. 

For  further  information  contact: 
INLAND  NEWSPAPER  MACH.  COUP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
(AC  816)  221-9060 

LINOTYPE  MODEL  14.  S2t52291:  30 
em  4-pocket  mold  disk  with  3  molds. 
Mohr  saw,  electric  pot,  air  blower, 
two  main  90-channel  magazines  to  go 
wit!,  machine;  also  Margach  feeder. 
Box  473,  Editor  &  Publisher. 


Symlirate  i.idumn  Repr4fs 

NEW  SYNDICATED  COLUMNS  on 
repros  or  TTS  tape.  Save  $$$.  Tele¬ 
typist  S»'rvice.  1133  Broadway,  N.Y.C. 


MODEL  LCC  V-K  FRIDEN  line-cast¬ 
ing  control  unit,  designed  to  oper¬ 
ate  and  contifd  a  Model  71.3-10 
Photon  machine,  with  two  plug  lioard, 
10  months  of  age.  test  an<l  operate  l>e- 
fore  purchasing.  “Like  New.** 

For  further  information  contact: 
INLAND  NEWSPAPER  MACH.  COUP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
(AC  816)  221-9060 

SIX  FRIDEN  JUSTOWRITERS.  two 
14-pt.  re<'orders.  two  9-pt.  reproducers, 
one  12-pt.  recorder  and  one  7-pt.  re- 
prmlucer — all  in  excellent  condition 
and  maintained  under  service  con¬ 
tract.  Priced  $900  to  $10.50  with  stands. 
One  moilel  880  Varityi>e  Headliner  with 
30  fonts  of  tyi>e  available  $900.  Con¬ 
tact  VV\K.  (Jlasgow.  Daily  News. 
Jacksonville,  N.C. — 28540;  or  *phone 
(919)  .3.53-1171. 


PHOTON 

713-10  AND  713-20  USERS 
Add  expanded  memory,  white  space 
re<luction.  hvphenless  iustification.  drop 
rule,  multi-flash,  leading  doubler,  etc. 
to  your  713.  Write  or  call  Automix 
Keyboards,  Inc.,  132.56  Northrop  Way. 
Bellevue.  Washington  98004 — (206-747- 
6960). _ _ 

MODEL  8  LINOTYPE,  electric  pot. 
three  magazines;  Elrod  No.  E4708E,  el¬ 
ectric  pot.  11  molds,  Margach  feeder; 
Linotype  chairs,  like  new;  Hammond 
page  casting  l>ox;  tubular  chipping 
block,  plate  finisher  and  vacuum  cast¬ 
ing  box,  water-cooled.  Call  or  write 
David  Clymer,  El  Dorado,  Kansas 
Times. 


MACHINKKY  &  .SI  IM’IJK.S 

Composing  Kooin 

LINOFILM  UNIT,  complete  with  two 
keylxiards.  See.  No.  366.  "higb  speed." 
Manufiieturexl  196.6.  Both  keybo.Mrds 
with  lino-mix  attachments.  “Like 
new”  IBM  tyiKtwiiteis.  is  grid  photo¬ 
unit.  large  selection  of  type  faces. 
Available  now.  Under  $20,000. 

For  further  information  contact: 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
(AC  816)  221-9060 

FOREMOST  NEWSPAPEILS  mat  8.6- 
100  line  series  with  jm.  Duralumin 
Bii.se.  Jack  Misu-e,  R,  1,  .Mtxlina,  Ohio. 

PHOTON  200  ADMASTER,  S#267— 
$20,060.  Call  or  write:  P.F.  Buckner, 
131  Mercer  St..  Seattle.  Wash. — 98109 
(206)  2.84-0946. 

TTS  PERP’ORATORS  $7.60.  L’’uiversal 
magazines — $36  ea.  Teletyi>e  Service, 
1133  Broadwiiy,  N.Y.C.  lOolO. 

SALE'  or  LE.\SE  -1  Photon  713  Text- 
master,  6-18  pt.  test  panel,  spare 
parts,  extra  drum,  12  matrix  strips, 
spare  magazine.  1  Photon  71:1-6.  extra- 
magazine,  drum,  spare  i)iirts,  test 
liiini'l.  matrix  striiis,  etc.  1  Photon  660 
Display-master,  spare  piirts,  6-72  pt.,  3 
matrix  disc.  2  Photon  Keycomi>-6  Key- 
lioards.  Will  trade  all  or  |)art.  Call 
Boh  Cunningham.  (AC  504)  522-6777. 

MODEL  30  LINOTYPE,  priicticiilly  un- 
use<l  since  completely  rebuilt;  Sif  over 
68,000;  6  molds  ;  4  main.  4  aux.  mags,  : 
quadder.  fe«'der,  blower,  electric  pot 
and  controls.  This  one  is  a  honey  for 
$9,000  or  lest  offer.  Going  offset.  Call 
(311)  581-1111;  or  write  Vernon 

Duffy,  Mexico  ledger,  Mexico,  Mo. — 
66266. 


(.tiniptising  Htuim 

JUSTOWRITERS — Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO  Berlin. 
Wise.,  and  18  W,  22.  N.Y.C.— 10010. 

ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  N.  Y.,  N.Y.  10007. 


JUSTOWRITERS.  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  F1HN  Business  Products. 
1500  Kings  Highway.  Cherry  Hill,  N.J. 
—08034.  ^AC  609)  4^-322^ _ 

TTS  TAPE  PERFORATORS 
Reconditioned  and  guaranteed 
Gives  six  level  tape  to  drive  your  new 
(Tompugraphic  machine,  or  computer. 
Available  with  or  without  counting 
mechanism.  Save  near  50%  of  new  cost. 
For  further  information,  contact: 

■  INLAND  NEWSPAPER  MACH.  CORP. 
:  1720  Cherry  St.,  Kansas  City,  Mo.  64108 
(AC  816)  221-9060 


AVAILABLE  IMMEDIATELY 
INTERTYPE  FOTOSETTER 
Ser.  No.  448 

Ekiuipped  witli  14  lenses,  sizes  5 
through  72  pt..  quadder.  a  complete 
com))iement  of  magazines,  large  se¬ 
lection  of  mats.  Will  deliver  and  in¬ 
stall  on  your  fl(H)r  in  good  oiierating 
condition.  Check  our  low  price. 

For  further  information  contact: 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
_ (AC  816)  221-9060 _ 

3  MODEL  820  VARITYPER  Headlin¬ 
ers;  Model  800  Varityper  Headliner: 
one  Varityper:  26  type  discs  for  Head¬ 
liners:  Polaroid  copying  and  screen¬ 
ing  camera.  MP-3  (never  used).  Head¬ 
liners  and  Varityper  in  excellent  con¬ 
dition.  Pricexl  for  nuick  sale.  Offset 
News,  Inc.,  1018  Penna  Ave.,  Ty¬ 
rone,  Pa. — 16686. 

PHOTON 

713-10  AND  713-20 

With  expanded  memory,  white  space  re¬ 
duction,  and  all  special  features. 
Lenses  uo  to  36  T>t.  71.3-10:  $46,600.00. 
713-20:  $44,000.00.  Warrantecd.  Write 
or  call  Automix  Keylniards,  Inc., 
13266  Northruii  Wav.  Bellevue,  Wash- 
ington  98004  (206-747-6960). _ 

LINOTYPE  ELEKTRON 
IMMEDIATE  DELIVERY 
Ser.  No.  72340,  equipped  with  an  elec¬ 
tric  i)ot,  two  magazines,  four  alternat¬ 
ing  molds,  metal  feeder,  Mcalel  D  Star 
autosetter,  complete  with  line  hack- 
un  unit,  Shaffstall  mat  detector,  mats, 
all  accessories.  Excellent  condition. 
Why  consider  a  new  one?  This  one  is 
priced  unbelievingly  low. 

For  further  information  contact: 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City.  Mo.  64108 
i  (AC  816)  221-9060 


Material  For  Sale 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Nat’l  Publish¬ 
ers’  Supply  (NAPSCO),  Berlin.  Wise., 
and  18  W.  22  St..  N.Y.,  N.Y.  10010. 

PASTE-UP  BORDERS 
All  solid  bonier  material  front  l-jit.  to 
18-pt:  66c  i>er  roll:  volume  discounts 
on  top  of  this  low  price.  All  shi))- 
ments  prepaid  and  all  orders  fillol 
Iiromptly  fn>m  our  fresh  inventory. 
Write  McGann  &  Marsh,  Inc.,  62  14th 
St.,  Wheeling,  West  Va. — 26003. 


Miscellaneous  Machinery 

3M  PLATEMAKER  plastic  plates  for 
multilith  repro :  less  than  1-year  old: 
excellent  condition  :  cost  $7,800  new. 
Best  reasonable  offer.  Call  Dean  Trump 
(AO  212)  280-3828. 

24-PAGB  DUPLEX  tubular  press  with 
all  stereotype  equipment.  One  Lino¬ 
type,  model  5  with  TTS ;  three  Lino, 
types,  model  14,  two  with  TTS;  two 
Linotypes,  model  31,  one  with  'IT’S: 
one  Elrod,  model  E:  three  Hammond 
glider  trimosaws;  Rouse  vertical  mi- 
terer :  Fairchild  Journalist  Scan-A- 
Graver:  Hammond  thin  saw;  Ham¬ 
mond  rule  saw;  Morrison  slug  strip¬ 
per:  Carlson  shell  plate  finisher: 
Schaeffer  18-inch  plastic  base  wax 
coater.  Available  July,  1970.  Vicks¬ 
burg  Evening  Post,  Vicksburg.  Missi¬ 
ssippi,  39180.  A.C.  601-636-4545,  L.P. 
Cashman. 

COMPLETE  NEWSPAPER  PLANT 
equipment  for  sale — going  offset.  In¬ 
cludes  24  page  Duplex  tubular  press. 
7  Intertypes,  Ludlow,  Elrod,  stereo, 
typing  equipment,  turtles,  chases,  etc. 
A.  V.  Lund,  Gen.  Mgr..  Dixon  Even¬ 
ing  Telegraph,  Dixon.  III.  61021. 


100  H.P..  AC-DC  MOTOR,  with  panel, 
and  AC-DC  converter.  Practically  new, 
bought  as  an  auxiliary  and  run  once 
a  month  for  30  minutes  to  keep  in 
condition.  Included  are  grids  and  an 
almost  new  Viariable  Speed  Control 
Board  by  Cutler-Hammer.  Speed  1150 
RPM.  Made  by  Reliance  Electric  & 
Engineering  Co.,  Cleveland.  Ohio. 
Contact  Paul  Harris.  Business  Man¬ 
ager,  Clearwater  Sun,  Clearwater, 
Florida  33516.  Phone  813-447-6431. 
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MA(:l^I^KKY  &  SI  IMM.IES 

Miscfllaneoiis  Machinery 


MACHINKKV  &  SI  PPI  IES 

Presses  &  Machinery 


LINOTYPES:  Mmlel  8,  14.  2!l.  31,  3r>  PRESSROOM  EQUIPMENT  —  Cline- 

and  Comets;  loailetl  with  extra  e<iui|i-  WestinRhouse  control  panel  for  40  hp 

ment,  all  well  maintained;  Two  Elrods,  drive:  4o  hp  drive  motor,  both  used 

feeders  and  electric  iM)ts :  Two  Luil-  on  Goss  Unitube;  Hammond  radial 

lows,  electric  with  fonts  and  cabinets.  router:  Goss  Centrifugal  mat  proces- 

Four  Hammond  Glider-O-Saws;  Goss  sor  (SK  ^2026);  8  aluminum  tabloid 


Mat  Roller;  Sta-Hi  Power  lift  chase 
file;  VanderccHjk  pane  proof  jiress  and 
miscellaneous  letterpress  equipment. 
Press  Ho<>,  4S-pane  double  width ; 
Wood  Autoplate  caster;  Nolan  remelt 
pot,  4-ton  tdtHdrii-,  casting  Ih>n.  etc. 
Contact  Joe  Hi-witt  or  Henr.v  L. 
Weathers,  Shelby  (N.C.)  Daily  .Star. 

ALMOST  NEW  Aihlressottraiih  and 
Graphautype  with  two  plate  cabinets 
and  l)elt  feed.  Complete  unit — Sl.V.aO. 
Far-Mar-Co.  Inc..  Wiley  UIdt;.,  Hut¬ 
chinson,  Kans.  HT.'illl  ;  phone  31C 
3321,  ext.  231. 


Perforator  Tape 


chases;  14  steel  pajte  chases  (to  9-col. 
11  ems).  Price<l  for  quick  sale.  Jack 
VV'yatt,  Transcript.  Norman,  Okla. 
73U69. 


NEW  STATIC- FREE  perf  tapes  at  our 
same  prices — lowest  in  USA.  All  colors.  Ohio — 45328. 
Top  quality. 

Call  or  write 

PORTAGE  (2151  PO  2-3555 
25  E.  Exchange  St.,  Akron,  Ohio  44308 


8-UNIT  GOSS  URBANITE 

with  2  folders.  Can  be  sc-en  running. 
Press  can  he  readied  for  purchaser  by 
June  'TO.  Call  (212  (—629-2900. 

(iO.SS  HEADLINER  Double  Halloon 
Formers  for  Mark  1  press;  also  all 
folder  l>arls:  22-%"  cut-olf.  George 
Oxford.  H(»x  8483.  Boise,  Idaho. 

MIEHLE  #  4  CYLINDER,  two  revolu¬ 
tion — four  roller,  29"  x  41"  bed  size, 
and  Frazier  offset  spray.  Very  good 
condition.  Will  do  register  work.  Can 
be  moved  set  up.  The  Petersime  Incu¬ 
bator  Co.,  P.O.  Bo.x  297,  Gettysburg, 


Presses  X'  Machinery 

GOSS  SUBURBAN  6  UNITS  stacked. 
%  folder.  Purchased  1966.  First-class 
condition.  Contact  R.  Grainger  Tele¬ 
gram  Publishing,  Toronto.  (416)  367- 
4518. 


GOS.S  DEK-A-TUBE  143,  automatic 
tension,  up|>er  former,  angle  bars,  two 
siile  register  cylinders,  reversible  units. 
.•\11  related  stereo  equipment  excei>t  mat 
roller.  Write  Pi-oduction  Manager,  The 
Post-Register,  Box  1800,  Idaho  Falls, 
Idaho-  83401. 


2  SCOTT  Press  Units,  22%"  with  reels 
&  pasters. 


C-H  Newspaper  Conveyor,  6 
complete.  Immediate  delivery. 


3  CLINE  REELS  &  PASTERS,  colum¬ 
nar-mounted. 


2  HOE  REELS  &  P.\STERS,  colum- 


4-UNIT  SUBURBAN  web  offset,  new 

in  1964;  excellent.  Available  late  1970.  _  _ _ _ _  „ 

Spokane  Valley  Herald,  E10104  Spra-  nar-mounted  with  columns 
gue  Ave.,  Spokane,  Wash. — 99206.  (AC 
509)  WA  4-2440. 


HKLP  V)  ANTED 

.4  rtists—(.artoonists 

NEWSPAPER  ARTIST-RETOUCHER 
THE  PROVIDENCE  JOURNAL  needs 
an  imaginative  artist  who  can  han<lle 
any  assignment  in  an  exciting  and 
innovative  art  department.  Must  be 
good  with  maps,  charts  and  retouch¬ 
ing.  We  prefer  somettne  with  news- 
pai)er  experience.  Write  Joseph  Day. 
The  Providence  Journal,  75  Fountain 
St.,  Providence,  R.  I.— 02902. 

ARTIST-CARTOONIST 
for  South  Florida  p.m.  daily 
Box  490,  Editor  &  Publisher 


C.irciiliition 

PROVEN  SALES-ORIENTED  circula¬ 
tion  builder  to  change  35,000  controlled 
circulation  carrier  delivered  weekly  to 
paid.  Career  opportunity  with  dynamic, 
rapidly-growing  group  of  4  offset  news¬ 
papers  in  lovely  Area  3.  Box  428 
Editor  &  Publisher. 

CIRCULATION  MANAGER 

To  Convert  Mailed  Paper  To 
Carrier  Boy  Delivery 
Establishe<l.  35-year-old  community 
news,  free  circulation  newsi)a()er  ready 
to  convert  22,000  circulation  from  mail 
carrier  to  carrier  lK>y  <lelivery.  Con¬ 
centrated  area  but  suburban  living.  A 
grass  riMits  oiJi'ortunity  to  join  |>ubli- 
cation  that’s  a  "bible"  in  its  area.  4 
towns  <'overe<l — total  area  alssut  3 
s>iuare  miles.  Generous  salary  for  the 
man  who  can  do  the  right  job  and 
assume  all  deiiartment  resiHinsiljilities. 
Starting  conversion  immeiliately-reply 
fast!  Twin-Bi  ro  News,  Box  418. 
Bergenfield.  New  Jersey  07621.  Attn: 
Mr.  H.W.  Spa  "ford. 


STA-HI  MULTIPLEX  (4  plate)  router, 
22%:  six  years  old. 


6-UNIT  VANGUARD.  2:1  U  folder. 
2  double  and  2  single  roll  stands.  Ex¬ 
cellent  condition.  Available  June  1970. 
Contact:  The  Times  News  Record, 
L<‘highton,  Pa. — 18235:  or  (.-XC  2L>) 
377-2051. 

4.UNIT  GOSS  PRESS  with  double 


CIRCULATION  MANAGER  for  6-day 
Oklahoma  daily,  circulation  3,900;  al¬ 
so  own  weekly  in  same  county.  Need 
someone  who  is  experienced  in  all 
PL.XTE  CYLINDERS  for  Goss  Head-  phases  of  circulation,  promotion  and 
liner  press,  22%;  com|)ression  lock-up.  organization.  Let  us  know  what  you 

can  do  and  what  it  will  cost.  No 
WOOD  PONY  AUTOPLATES  Ixtozers  or  check  artists.  We’ll  check 

your  references.  This  is  a  permanent 
STA-HI  MASTER  FORMERS  joF.  Contact  Donn  Dodd,  Claremore 

Progress,  Claremore,  Okla.  -74017. 

BEN  SHULMAN  ASSOCIATES 


folder,  balloon  foi-mer,  80  feet  of  con-  ■  CO  E  42nd  St.  N.Y.  17,  N.Y.  0X7-4590  eJ-X-P-A-N.D-I-N-G  small  city  after-  ' 


veyor,  5-ton  metal  |iot  with  t)ony._  All 
motors,  some  spare  parts,  s|ieed  ’Ja.OOO 
pai>ers  per  hour  on  32  paijers.  -Xvail- 
able  May  15.  1970.  Make  us  an  offer. 
Contact  Paul  Harris,  Business  Man- 
:iger,  Clearwater  Sun,  Clearwater, 
Florida  33516.  Phone  813-447-6431. 


Stereotype  Equipment 

PONY  AUTOPLATE  #381,  Left  hand, 
45°  bevel.  22%"  cut-off.  Pump,  flood 
condition.  $3,000.  Business  Mgr., 
Bremerton  Sun,  P.O.  Box  259.  Bre¬ 
merton,  Wash. — 98310. 


VANGUARD  2-unit  offset  press  avail¬ 
able  now!  Factory  rebuilt  used  only 

11  months  in  my  shop.  10  hp  motor  ,  .»•  i 

will  take  two  aclditional  units.  31  :  W  anted  to  Huy 

web.  Price  includes  hoist,  plate  bender,  - — — — - - - - - 

some  ink,  etc.  .Sold  my  business  with-  WANTED  TO  BUY:  A  good  used  off- 
out  the  press.  It’s  a  pood  one.  i  set  press — Goss  Community  or  Subur- 

Cottrell  V-15A  or  V-22,  Fairchild 
News  Kinp  or  Color  King.  Write  or 
call:  Publisher.  Mexico  Ledger,  Mex¬ 
ico,  Mo. — 65265. 


F.  Abels,  2208  Massachusetts  St., 
Lawrence,  Kans. — 66044.  Ph:  (913) 
843-3425. 


HOE  COLOR  CONVERTIBLE 

Available  late  1971 
•k  it  it 

9  Units  with  full  color 
facilities.  Pasters,  Unit  Drives, 
Balloon  Formers. 

★  ★  ★ 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.,  N.Y.  10017 
(AC  212)  OX  7-4590 


INTERTYPE  Model  H,  72  Channel. 
Must  have  electric  pot  and  quadder. 
Vandercook  Proof  Press,  Mwlel  325A 
or  325G.  Hoe  Monarch  mat  roller. 
Mattia  Press.  Inc.,  91  Terry  St..  Belle¬ 
ville.  N.J.— 07109. 


i;SEr>  ADDRESSOGRAPH  MACHINE, 
(lood  condition.  Write  The  Daily  News, 
P.O.  Box  107,  Camarillo,  Calif. — 
93010. 


UVA.V  Vi  ANTED 
Admhiistrativp 


noon  daily  in  Southern  New  England 
college  town  needs  man  with  experi-  , 
©nee  to  take  charge  of  circulation  de¬ 
partment  and  build.  Perhaps  you  are 
the  No.  2  man  on  your  pai)er  and 
w’ant  to  move  up.  Write  all  details 
l>ackground,  salary,  in  confidence  to 
Box  525,  liditor  &  Publisher. 

EXPANSION  PROfJRAM  provides  for  : 
two  additional  Su|>ervisors  and  one  ' 
Area  Manager  of  new  territories.  Ad¬ 
vancement  oi)|><>rtunities  are  excellent 
if  you  are  ‘take-charge’  men  who  can 
pnnluce.  Bo.x  625,  Evlitor  &  Publisher,  i 

ARE  YOU  A  PROMOTER-OF 
CIRCULATION  AND  YOURSELF? 
Heiv’s  your  opjK>rtunity  to  do  lioth. 
12.000  New  York  daily  needs  exiieri- 
encetl  CM  who  emphasizes  promotion  to  . 
change  minuses  to  iilusses  in  growing 
I  market  area.  You  and  your  family  will 
'  love  it  here.  Send  compU‘te,  confiden- 
I  tial  resume,  including  salary  require¬ 
ments  to  Box  626,  Editor  &  Publisher. 

MINNESOTA  11.000  6-day-Sunday 
seeking  “go-aheail”  circulation  man¬ 
ager,  Must  Ive  promotion-minde<l.  Ad¬ 
vancement  unlimitetl  in  group  opera¬ 
tion.  (ireat  town-|)eople-i)lant.  Desk 
jockeys  don’t  apply  to  Box  615,  Editor 
&  Publisher,  giving  full,  confidential 
resumes. 


HKLP  Vi  ANTED 

('.lassified  Advertising 

CLASSIFIED 
AD  MANAGER 

We  have  no  need  for  a  philoso¬ 
pher,  but  we  are  seeking  an  alert 
and  energetic  individual  who 
understands  the  philosophy  of 
classified  advertising  and  will 
put  it  to  good  use  with  a  high- 
geared  stair  with  a  growing, 
aggressive  Zone  5  daily. 


We  need  a  self-starter,  prefer¬ 
ably  with  experience,  that  in¬ 
cludes  supervision,  ’phone  room 
operation,  layout  skills,  selling 
know-how,  and  the  whole  gamut 
of  this  specialized  trade. 


We  will  provide  attractive  pay, 
l)enefits  and  bonuses — making  ui» 
a  good  deal  for  the  right  person. 


A  confidential  interview  will  lie 
arranged  at  your  convenience. 

Box  570 

Editor  &  Publisher 


Display  Advertising 


ADVERTISING  DIRECTOR 

34.0()((  DAILY  IN 
VANCOUVER,  WASH. 

First  of  all-  yes,  we’ll  pay  a 
very  top  salary.  And  we’li  give 
you  the  staff  an<i  the  Imdget  and 
the  freeilom  to  do  your  own 
thing.  In  return  we  ask  that 
you  have  the  management  skills 
and  tlrive  to  help  us  make  this 
one  of  the  l>est  mifl'lle  sized 
dailies  in  the  nation  We  also 
ask  that  you  alreau,r  have  an 
estaltlisherl  record  of  achieve¬ 
ment  directing  an  advertising 
sales  stuff  on  a  daily  15.000  or 
larger. 

Great  town!  Attractive  city  of 
41,000  just  10  minutes  from 
Portland,  Oregon.  F':istest  grow¬ 
ing  city  in  Washington,  but  not 
yet  si>oiled  hy  traffic  and  urban 
siirawl.  On  the  Columbian  river 
and  just  90  minutes  from  ocean 
lieachcs  or  Mt.  Hood  skiing,  60 
minutes  from  the  best  fishing 
and  camping  in  the  Northwest. 

Great  paper!  State  editorial  and 
photo  awani  winner.  80  percent 
circulation  coverage.  Crack  pro¬ 
duction  deiiartment  with  Metro 
offset  press  producing  some  of 
the  best  process  color  in  the 
nation.  Good  sales  staff  with 
high  pay  level.  Relatively  young 
management  team  with  pro¬ 
gressive  management  philosophy. 
Exceptionally  attractive  plant. 

If  you  understand  advertising, 
sales  promotion  and  people,  and 
feel  you  are  ready  to  direct 
our  ad  department  tell  us  about 
it  in  a  letter  and  a  resume. 
Write  Don  Campbell,  The  Co¬ 
lumbian,  Vancouver,  Washing¬ 
ton  98660.  Replies  confidential. 


ARE  YOU  THE  M.\N  WE  WANT? 
You  may  have  lieen  the  publisher  of 
small  daily  or  weekly  .  .  .  ,at  .any 


Available  immediately,  excellent  con¬ 
dition,  two  G.  E,  THY-MO-TROL 
press  drives,  each  of  sufficient  ixjwer  |  rate  you  know  the  front  and  back  of 
to  drive  4  press  units  at  32.000  im-  I  the  newspaiHT  oiieration  including  off- 
pressions  iier  hour.  Each  drive  con-  .set.  You  know  how  to  work  and  man- 
sists  of  an  input  anode  transformer.  '  age  people  to  get  results,  if  you  are  this 


control  Ixiard.  and  75  h.p.  motor  with 
pinion  and  chain.  Equipment  now  in 
use  and  may  be  insiiected  at  the  Lake 
Charles  American  Press,  710  Bilbo  St.. 
Lake  CTiarles.  La..  70601,  or  phone 
Maynard  W’oodhatch  (.318)  439-2781. 


person  and  are  looking  for  an  oppor- 
tunily  with  live,  growing  chain  in  the 
Midwest,  you  will  answer  this  ad 
stating  full  qualifications.  Salary  plus 
bonus.  Write  Box  600,  Eilitor  &  Puh- 
1  lisher. 


CIRCULATION  SALES  & 
PROMOTION  MANAGER 
Ideal  opportunity  for  aggressive,  sales- 
minded  iierson  to  a.ssume  resismsibility 
of  promoting  the  sale  of  our  highest 
<iuality  daily  and  Sunday  newspaiier. 
Must  lie  willing  to  lieeome  DIRECTLY 
INVOLVED  in  actual  sales  work.  Ex¬ 
cellent  salary  and  incentive  program. 
All  fringe  lienefits  plus  chance  for  ad¬ 
vancement.  Reply  in  confidence  to 
Walter  E.  McCoy,  Circulation  Dir., 
News  Journal.  Mansfield.  Ohio — 44901. 

Ph:  (119)  .522-3311. 


ADVERTISIN(T  DIRECTOR— Aggres¬ 

sive  11,000  daily  has  position  open  for 
advertising  director.  Located  in  beau¬ 
tiful,  progressive  city  and  mountains. 
E.xcellent  schools  and  recreational  fa¬ 
cilities.^  Applicant  must  have  proven 
record  in  advertising  sales,  with  em¬ 
phasis  on  promotion.  Must  he  com¬ 
munity-minded.  Excellent  opportunity 
for  a  young  man  on  the  way  up.  Write 
or  call:  Lawson  Braswell.  Publisher. 
Times-News,  Hendersonville,  N  C  — 
Ph:  (AC  704)  692-0216. 


ADVERTISING  SALESMEN,  retail 
anti  classified,  for  daily  newspaiiers  in 
E&P  Zones  5,  7  and  8.  Send  complete 
tyix*written  resume,  references  to  In¬ 
land  Daily  Press  Assn..  100  W.  Mon¬ 
roe,  Chicago,  Ill.— 60603. 
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Career  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Display  Adrerlising 


ADVERTISING 

SALES 

A  national  financial  magazine  has  an  opening  for  an  advertising 
trainee  in  its  Chicago  office. 

In  addition  to  a  good  education,  applicant  should  possess  an 
Inherent  ability  to  communicate  effectively  with  groups  as  well 
as  individuals. 

Prime  requisite  for  this  position  is  the  ability  to  sell. 

Please  send  resume  to 

Box  622,  Editor  &  Publisher 


OPPORTl^NITY  for  enersetic  adver¬ 
tising  sales  representative  on  16,000- 
plus  computerized  phot(x*omF',  full- 
color  offset  eveninjT  daily  in  All-Am¬ 
erica  city.  Salary  plus  lK)nus  arraiiFre- 
nient.  Excellent  company-paid  frinjre 
l»emfits  include  hospitalization  and 
major  medical  insurance  for  staffer 
and  tlejiendents;  Kroup  life  insurance; 
profit  sharing.  Small  city  liviiij?  with 
nearhy  hi^  city  conveniences.  Send 
resume  to  Tony  I).  Manuel,  Evening 
Herald.  P.  ().  Box  711,  Kcak  Hill,  S.C. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 

I  Payable  with  order  I 
4-w((ks  $1.00  per  line,  per  Issue 

!  3-weeks  $1.10  per  line,  per  Issue 


2-weeks . $1.20  per  line,  per  Issue 

1-week  .  $1.30  per  line. 


Count  live  averape  words  per  lint 
3  lines  minimum 
(No  abbreviations) 

Add  50e  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Hesitant  about  answerinp 
a  blind  ‘help  wanted’  ad? 
Respondents  desirinp  to  avoid  send¬ 
ing  a  resumd  to  specific  newspapers 
or  organiations  can  st'll  do  so  by 
placing  same  in  an  envelope  ad¬ 
dressed  to  "Classiled  Department” 
along  with  a  note  listing  the  com¬ 
panies  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  screen  the 
matter  for  you. 


"ALL  OTHER  CLASSIHCATIONS" 
IRomlftooeo  should  aeeompaoy  clos- 
iMod  copy  wbon  sabmittod  tor  pub- 


lleatloo  onloit  credit  has  been  es- 
tobflshed.l 

4-weeks .  $1.50  per  line,  per  Issue 

3-weeks .  $1.60  per  line,  per  Issue 

2-weeks .  $L70  per  lino,  per  Issue 

1-week  .  $1.80  per  line. 

DISPLAY - CLASSIFIED 


The  use  of  borders,  boldface  type,  cuts 
or  other  decontians,  changes  your  classi- 
led  ad  to  display.  The  ate  for  display- 
classiled  is  $3.15  per  agate  line — $44.10 
per  column  Inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM 

Box  numbers,  which  aa  oulled  uch  day 
as  they  aa  acoived,  aa  nlid  far  1-yur. 

Editor  &  Publisher 

BSO  Third  Ave.,  N.  Y,.  N.  Y.  10022 
(AC  2121  Plata  2-7050 


SPACE  SALES 

ChicHKo-Midwest  territory.  Multiple 
magazine  publisher  in  electronics  nee<is  \ 
young,  aggressive  space  salesman  :  2-3  j 
years’  space  selling  exiierience  a  MUST. 
$12-14A1  biise  plus  commission  and  full  | 
l>enefits.  $2(iM  a  reality  in  two  years,  j 
Send  comi>lete  resume  to  Box  i>99,  Edi-  ' 
tor  &  Publisher. 


Editorial 

MANAGING  EDITOR  with  demon¬ 
strated  understanding  and  love  of  Com-  , 
munity  Journalism  for  35,000  circula-  | 
tion  offset  weekly  in  lovely  Area  3. 
Box  425  Editor  &  Publisher. 

NO  1.  ASSISTANT  on  news  desk  to 
edit  copy  do  some  layout.  Write  fully 
to  David  K.  Frazer.  Editor.  DeLand 
Sun  News,  Box  1119,  DeLand,  Fla. —  I 
32720. 


SPORTS  WRITER  | 

Begiinning  sports  writer  nee<le<I  to  I 
handle  evening  assignments  for  32,000 
circulation  afternoon  newspaper  in  j 
Zone  5.  Good  pay,  bolstered  by  free 
insurance,  profit-sharing  and  (Christ¬ 
mas  bonus,  offered  for  .5_day,  43-hour 
week.  Write  Box  548  Editor  &  Pub¬ 
lisher. 


ASSISTANT  EDITOR— National  sports 
weekly.  Midwest  office.  College  degree, 
some  sports  writing  experience.  Gootl 
on  details  and  follow  through.  Start 
June  15.  Send  resume  and  clips  to  Box 
538,  Editor  &  Publisher. 


SPORTS  OR  NEWS  WRITER  for 
medium-size  newspaper.  Advancement 
opportunity.  Zone  5.  List  qualifica¬ 
tions.  Box  531,  Editor  &  Publisher. 


MI1)WE.ST  DAILY  of  35.000  in  south¬ 
ern  Great  Lakes  city  is  looking  for  a 
good  newsman.  He  may  work  with 
either  general  news  desk  or  citv  desk. 
Pay  and  benefits  are  good  with  op¬ 
portunity  lor  both  resismsihility  anil 
advancement.  Box  510,  Bklitor  & 
Publisher. 


YOUNG.  ENERGETIC  REPORTERS; 
general  assignment :  a.m.  metropolitan 
N.J.  daily.  Bo.x  526,  Editor  &  Puh- 
lisher. 


REPORTERS,  1  to  2  years’  exiierience. 
who  want  to  train  for  news  executive 
positions  in  rapidly-expanding  group 
of  5,000  to  23,000  circulation  dailies — 
Midwest  and  West.  Write  or  call  Bob 
Paulos,  Hagadone  Newspapers,  Coeur 
d’Alene,  Idaho— 83814. 


EDITOR  for  10,000  circulation  offset 
weekly  serving  California’s  fastest- 
growing  mountain  communities.  Write: 
Personnel  Dept.,  (PES),  P.O.  Box  150. 
Nampa.  Calif. — 94558. 

IMAGINATIVE  EDITOR  for  tough, 
challenging  iiosition  in  Area  1.  "rop 
slot  on  competitive  Sunday  paper  re¬ 
quires  creativity,  perseverance,  and 
good  judgment.  Box  546,  Editor  & 
Publisher. 


Editorial 


SPORTS  COPY  EDITOR 

■ir 

COPY  EDITOR 

THE  MIAMI  HEUALI)  has  openinF^s 
for  a  copy  editor  on  the  sports  desk 
and  one  on  the  news  desk.  Youth  and 
experience  are  desirable  to  take  full 
advantage  of  the  promotional  oppor¬ 
tunities  available  in  both  areas.  If 
you're  a  good  editor  and  interested  in 
live-wire  newspapering  in  a  good 
sports  aand  news  town,  please  send 
resume  to  Roland  W.  Dopson,  Assist¬ 
ant  Managing  Editor.  The  Miami  Her. 
aid.  Miami,  Fla. — 33101. 

LINCOLN  JOURNAL.  Nebraska— p.m. 
48,000  ;  Sunday  62,000.  Law  enforce¬ 
ment  reporter  wante<l  for  new  three- 
man  urban  affairs  bureau.  Opjiortunity 
for  professional  advancement  in  this 
field  or  others,  depending  upon  desire 
and  performance.  Capital  city.  Uni¬ 
versity — 1 50,000  population — University 
and  law  classes  available.  Pulitzer 
newspaper,  high  standards.  Middle 
westerner  desire<I,  but  other  areas 
would  be  considered!.  Pay  dependent 
uiH>n  ability,  exiierience.  Aply  through: 
Bill  Kreifel.  City  Editor. 

WIRE  EDITOR 

Medium-size<l.  afternoon  newspaper  in 
Zone  5  seeks  wire  e<Iitor  imssessing 
speed,  accuracy  and  heading  writing 
an<l  flair  for  make-up.  Starting  salary 
<150-155  weekly  plus  lilieral  fringe 
benefits  and  chance  for  advancement. 
Tuesdiays  through  Saturday  w’ork 
schedule,  from  5  a.m.  to  1  :30  p.m. 
Write  Box  545,  Editor  &  Publisher. 


SAN  FRANCISCO  BAY  AREA  37,000 
p.m.  daily  seeks  assistant  city  editor 
with  flair  for  make-up  and  zest  for 
the  suburban  scene.  Reply,  enclosing 
resume  and  references  to  Box  586, 
Editor  &  Publisher. 

MAINE’S  NEWEST  WEEKLY  needs 
creative  reporter.  Work  closely  with 
ediitor.  Send!  all  to  Edlitor,  The  Bruns¬ 
wick  News,  56  Main  St.,  Brunswick, 
Maine — 04011. 


FOOD  EDITOR 

Large  daily  in  Zone  4  plans  a  new  con¬ 
cept  for  its  food  pages.  We  are  seeking 
a  fdiodl  editor  who.  preferably,  is  a 
Jd)urnalism-Home  Economics  gradluate 
with  frd*sh  approaches  to  presenting 
menu  planning,  budget  shopping,  nu¬ 
trition.  dliet  fdMids.  codiking,  fdxidl  pack¬ 
aging,  etc.  The  pay,  wdirking  <*ondi- 
tions  andl  climate  are  excellent.  Please 
send  backgrdiundl  resume  and  outline 
of  ydHir  “fresh  approaches**  td»  Box 
5'<0.  Edlitor  &  Publisher. 


CITY  EDITOR 

Opportunity  for  young  man  with 
proven  abilities  at  dmr  16.000-plus  circ¬ 
ulation,  6-column  ffirmat.  diffset.  photo¬ 
comp  evening  dlaily  in  All-American 
city.  Present  city  editor  becoming  man¬ 
aging  edlitor  of  another  newspaper. 
Pay  appropriate.  Fringe  benefits  include 
paper  paying  all  for  hospitalization  and 
major  medical  insurance  for  staffer 
and  dleiiendents ;  group  life  insurance: 
profit-sharing.  Oi-edl  college  offers 
graduate  degrees.  Good!  climate.  Phone 
or  write :  Robert  Cathcart  or  Roger 
Rock  Evening  Herald,  P.O.  Box  711, 
RdH-k  Hill.  S.C.— 29730.  (AC  803) 
327-7161. 

COLLEGE  NEWS  OFTICE—No!  2 
man  needed.  Features  and  news  writ¬ 
ing  involved.  Contemplated  changes 
make  this  a  genuine  opportunity.  Mini¬ 
mum  of  two  years*  professional  exiieri¬ 
ence  dlesired.  Write:  Evan  C.  Frey. 
Dir.  Public  Affairs.  Dickinson  College. 
Carlisle,  Pa.— 17013^ _  _ 

WOMEN’S  PAGE  STAE'FER.  versa¬ 
tile.  experienced!,  needed  immediately ; 
or  will  consider  very-bright  J-gradl. 
Phone  collect  Robert  B.  Smith,  Daily 
Press.  Inc.,  Newiiort  News.  Va.— 
(AC  703)  244-8421. 

EDITOR  &  P 


Eilitorial 

REPORTER  WANTED 
Many  adlvantages  offered  a  young  news¬ 
man,  journalism  gradluate  or  ex|>eri- 
enced,  who  likes  general  news  andl  fea¬ 
ture  assignments.  Mdxlern,  prize-win¬ 
ning  evening  dlaily  differs  tdip  salary, 
free  life  and  hospital  insurance,  bonus, 
sick  pay.  profit-sharing,  advancement 
dipixirtunities.  Mdxlern  plant,  pleasant, 
prosiierous  community.  Write  Bdix  565, 
Editor  &  Publisher,  with  dletails  of 
family  and!  job  history,  references. 


MANAGING  EDITOR  for  Pennsylvania 
dlaily  under  20.000  circulation  in  one 
of  the  state's  finest  communities.  CckmI 
opiiortunity  for  aggressive,  exfierienced 
young  newsman.  Write  fully  to  Bd>\ 
555,  Edlitor  &  Publisher. 


EDITOR-WRITER  for  new  quarterly 
magazine  at  an  upstate  New  York  col¬ 
lege.  Assignment  includes  editing 
manuscripts  and!  writing  research  ar¬ 
ticles.  Must  lie  college  graduate.  Maga¬ 
zine  and  newspaper  experience  pre¬ 
ferred.  Salary  range  $10,000  to  $12,000. 
Send  (ximplete  biographical  data  andl 
references.  Write  Box  550,  Editor  & 
Publisher. 


EDITOR — Develop  PR-oriented  book¬ 
lets  for  products  or  services ;  client 
contact.  Opportunity  for  growth.  State 
experience.  Metropolitan  New  York 
area.  Box  No.  2145-EP,  South  Hacken¬ 
sack.  N.J.— 07606;  or  call  (201)  342- 
3410.  ext,  32. 


WE  WANT  A  LINEBACKER 

He'll  call  the  signals  for  the  Miami 
News  copydesk  and  make  sure  noth¬ 
ing  gets  through  that  shouldn't.  This 
slot  man  must  be  gdxid  with  heads  and 
copy,  lie  able  to  handle  rim  personnel, 
and  be  geared  to  fight  three  deadlines- 
a-day  5  days-a-week.  Our  linebacker 
never  plays  on  Sunday;  he  just  relaxes 
on  the  beach.  Send  COMPLETTE 
resume  with  salary  requirements  to 
Jack  Cort,  Assistant  Managing  Iklitor, 
The  Miami  News.  Box  615,  Miami, 
Fla. — 33152.  An  Equal  Opportunity 
Employer. 


REPORTER  who’s  alert,  aggressive, 
can  probe  in-depth  and  likes  to  write, 
can  start  at  abdiut  $160— depending  on 
exiierience — at  this  respected  S^uth 
Jersey  weekly.  Write:  Catholic  Star 
Herald.  101  N.  7th  St..  Camden,  N.J. — 
08102. 


TWO  TOP  JOBS 

Area  5  p.m.  dlaily,  me<lium  circulation, 
will  have  two  attractive  positions  open 
shortly. 

First'  a  replacement  for  our  No.  1  re¬ 
porter  who  is  leaving.  Applicant  shdiuldl 
have  sdilid  exiierience  and  proven  writ¬ 
ing  ability  to  face  demanding  first-rate 
assignments. 

Seodinil  a  dlesk  man  to  fill  a  key  spdit 
handlling  staff  cdipy  and  assignments 
.  .  .  one  who  knows  real  edliting  and 
how  to  manage  iieople. 

Both  jobs  offer  advancement  opportu¬ 
nities,  reward!  fdir  job  well  done.  Tdip 
salaries,  exd'ellent  fringes,  fine  com¬ 
munity,  high  professional  standards. 
Sentl  resume,  availability  dlates.  salary 
histdiry  and  re<iuirements  to  Bdix  624. 
Bdlitdir  &  Publisher. 


EXECUTIVE  EDITOR 
Large  Califdirnia  suburlian  dlaily  seeks 
exiieriencedl  news  executive  for  its  top 
edlitorial  iiosition.  Excellent  oppdirtu- 
nity  fdir  candidlate  with  proven  man¬ 
agement  ability  either  as  assistant  on 
gdxxl  large  suburban  or  metrdiiKilitan 
dlaily  or  editor  of  diutstandling  smaller 
dlaily.  Sucd*essful  candlidate  will  be  hekl 
responsible  for  efficient  operation  of  all 
edlitdirial  diepartments.  Interested!  only 
in  man  who  is  progressive  andl  can 
work  with  a  management  team  to  de¬ 
velop  new  methdxls  to  keep  pace  with 
d'hanging  technology.  Will  relocate 
family.  Submit  complete  resume,  in- 
cludling  salary  requirements,  to  Box 
590,  Edlitor  &  Publisher.  All  replies 
will  lie  confidential. 
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HKI.P  Vk  ANTEU 
Editorial 


HELP  WANTED 
Editorial 


HELP  Vi  ANTED 

Pressmen — Stereotypers 


HEI,P  WANTED 

Pressmen — Stereotypers 


AREA  EDITOR.  10,000  circulation  olT-  i 
set  (l.aily  is  loukini;  for  an  e<litor  to  ; 
cover  area  news  ami  supervise  ; 
strinKers.  Modern  plant.  koo<1  workinK  ^ 
conditions,  better  than  average  frini?e  : 
benefits.  S«>nil  details  and  exi)erience  i 
to  Bert  Ackerson,  Manajrintr  Editor,  ! 
Hibbintr  Daily  Tribune,  Hibbing,  | 
Minn.  53T46.  | 

EDITOR/AD  SALESMAN  for  small  ' 
weekly  newspaper  in  Ca|)e  May  County, 
N.J.  Send  r<*sume  to:  The  Leader. 
Wildwo<xl,  N.J. — 08260. 

REPORTERS.  DESKMEN  for  daily 
newspapers  in  E’&P  Zones  5.  7  and  8. 
Experienced  or  qualified  l)ejfinners. 
Sen<l  complete  tyi>ewritten  resume,  ! 
references  to  Inland  Daily  Press  Assn., 
100  VV.  Monroe,  Chicajco,  Ill.— 6U6(K1.  > 


MANAGING  EDITOR  for  4.000  circu-  i 
lation  award-winninpT  weekly  serving  , 
suburban  N.Y.  area.  Excellent  growth  | 
opportunity.  ForAvard  resume.  Box  621,  ' 
Editor  &  Publisher. 

YOUNG  PHOTOGRAPHER  to  join 
the  sUiff  of  one  of  .America’s  most 
photo-conscious  me<lium-size  dailies, 
moving?  into  a  Metro-olLset  plant  this  , 
fall.  We’re  looking  for  a  younu  man  ! 
or  woman  with  |>erhaps  a  couple  of  | 
years  experience  on  a  paixu*  which  may  : 
or  may  not  recojrnize  real  talent  and 
imajfination,  as  well  as  technical  skill. 
YOUNG  REPORTER  with  hustle,  fea-  , 
ture-writin>r  ability  and  a  nose  for  I 

investi^rative  reiKirtinjr.  I 

Both  jobs  involve  primarily  aftern<M>n  | 
and  niffht  work  on  a  morninjr.  evening  * 
and  Sunday  paiK*r  which  wins  more 
])rizes  than  any  other  daily  in  Tennes¬ 
see.  Mtxlern  industrial  city  in  a  re^rion 
of  lakes  and  mountains.  Send  resume, 
samples  to  Mana^in^r  E<litor,  Kin^rs- 
port,  Tenn.,  Timw-News.  j 

REPORTER  with  some  ex|>erience  to  | 

cover  all  asi>ects  of  the  news  on  an  i 
important  be.at  for  an  auKi‘«?>*sive.  fast-  ' 
growinjr  daily  in  a  competitive  subur¬ 
ban  aiea  in  Northeastern  Ohio.  Call 
(216)  942-2100:  or  write  James  K. 

Collins,  Editor,  The  News-Herald,  Box 
351,  Willoughby.  Ohio  IlbiM. 

FINANCIAL  EDITOR/WRITER  I 

One  of  the  lejiding  metropolitan  papers  I 
in  the  Northea.st  is  seeking  a  first-rate  ! 
copy  editor  and  writer  to  fill  a  key 
spot  in  its  financial  news  <lepartnient. 
Box  616.  Editor  &  Publisher.  j 


Second  Man,  Who  Wants  to  lie  First  ; 

EDITOR 

Y'oung  man  with  a  few  years  exi)erience  ' 
who  knows  LOCAL  NEWS,  how  to  ' 
develop  it,  assign  and  work  with  re¬ 
porters  (6)  to  pro<luce  a  toi>-!nterest  , 
6-day  daily.  Hamlling  detail  and  people  1 
important.  So  is  character  an<l  desire 
to  grow. 

Old,  establishe<l.  growing  letterpress 
pai>er  in  excellent  35. OOP  city. 

Excellent  fringes,  plenty  of  rmun  t(»  I 
grow!  $160-$  175  to  stain.  I 

WRITE  IN  DETAIL  \ 

Box  620,  E<Iitor  &  Publisher 


SPORTS  EDITOR  for  growing  South¬ 
western  newspai>er.  J-degree.  camera, 
experience  preferred.  Don  Kramer.  Dis¬ 
patch.  Casa  Grande,  Ariz. — 85222. 


REPORTER  for  City  Hall  beat  on 
24,000  afternoon  daily.  Experience  pi*e- 
ferreil.  Gimx!  pay.  Ck)mpany  I)enefits.  5- 
day  week.  Write:  Managing  Eilitor, 
The  Nonpareil.  117  Pearl  St..  Council 
Bluffs.  Iowa  -51501. 

EXPERIENCED  SPORTS  EDITOR  for 
fine  Northern  Minnesota  offset  <laily 
in  the  10,000  circulation  bracket.  Com¬ 
pletely  modern  plant  and  building. 
Good  starting  salary,  fringe  l>enefits, 
etc.  Write  Bert  Ackerson,  Managing 
Editor,  Hibbing  Daily  Tribune,  Hib- 
bing,  Minn.  55746. 

EDITOR  QC  PUBLISHER 


GOOD.  SOLID  NEWS  WRITER  I 
CHANCE  TO  STEP  UP— For  a  writer 
with  from  two  to  five  years*  newspaper 
experience  (small  town  background 
would  be  fine)  who  would  like  to  fill 
a  news  w'riting  spot  with  a  large  O’hio  | 
company.  This  is  a  press  relations  job  | 
covering  a  wide  area  of  Ohio,  re<iuir-  I 
ing  ability  to  deal  with  newspaper  ixk)- 
ple  at  their  own  level,  and  accurate 
writing.  Knowledge  of  photography,  j 
advertising,  radio  and  television  would  i 
l>e  helpful.  Resident  of  Ohio  or  neigh-  ' 
lx)ring  state  preferred.  Send  facts 
about  yourself,  including  educational 
background  and  experience,  present 
salary  and  references,  to  Box  606.  E<li- 
tor  &  Publisher. 

CAPITAL  CORRESPONDENT  —  M  d- 
wcst  a.m.  nee<ls  aggressive,  self-starter  : 
to  cover  state  capital,  75-miles  away,  i 
lieginning  where  wire  services  en<l.  No  | 
job  for  lieginners  but  for  man  (or  i 
woman)  of  proven  talent  who  can  re-  I 
s|x>nd  to  challenge  without  priKlding  ; 
from  desk.  Box  595,  Editor  &  Pub¬ 
lisher. 

SPORTS  WRITER  for  Midwest  daily 
35.000  circulation,  4-man  sports  staff, 
(kxxl  pay  and  fringes.  Well  locate<l 
Great  I>akes  community.  Box  592.  Edi¬ 
tor  &  Publisher.  i 


iMYout-^Pnate-l)  p 

OFFSET  LAYOUT-PASTE-UP  man  j 
for  camera  ready  display  advertising. 
Excellent  opportunity!  If  you  qualify, 
let's  talk  about  your  future.  Call  Mr. 
Signer  (813)  688-8508,  or  write  913  S. 
Florida  Ave.,  Lakeland.  Fla. — 33803. 

EXCELLENT  OPPORTUNITY  in  ex-  ! 
Tianding  newspaper  (cold-type):  paste-  I 
up  and  management.  Call  (AC  201)  | 
943-3000,  Mr.  D’Agostino.  j 


Opi^rators — !\^arhiftists 

MACHINIST  —  Permanent  situation,  i 
Fast-growing  daily  newspai>er  in  North¬ 
ern  Ohio.  Opportunity  for  advance-  | 
ment,  Cold-tyjie  operation  with  Com-  i 
pugraphics-hot  tyr)e— TTS-Comets-Mix-  | 
ers.  Seeking  young  man  to  handle  j 
I»hototyi>eseting  machines.  Excellent 
company  l>enefits.  Write  Box  629,  Edi-  | 
tor  &  Publisher. 


LINO  OPERATOR  (display,  heads,  ad-  ^ 
vertlsements) .  All  fringe  benefits  free,  I 
including  retirement:  relocation  ex¬ 
penses:  also  make-up  opening.  Handi-  | 
capped?  O.K.  Marvin  Burts,  Mgr.,  ' 
Anderson  (S.C.)  Independent  &  Daily  j 
Mail.  (1-80.3-244-4321).  ' 

WORK  in  a  beautiful  small  East  Texas  | 
city.  Progressive  letterpress  afternoon  | 
newspaper  is  kxiking  for  operator  or  \ 
doorman.  Contact  C.(j.  Davis  or  Wayne 
Sellers.  Palestine  (Tex.)  Herald-Press. 


LINOTYPE  AND  MAKEUP  for  com¬ 
mercial  shop :  4-day  week.  Publications 
(hot  type):  some  offset.  Open  shop! 
Box  452,  Eklitor  &  Publisher. 


COMPOSING  ROOM  MACHINISTS— 
Need  two  machinists  for  day  and  eve-  i 
ning  chapels.  Permanent  situations.  \ 
35-hour  week.  Day  scale  $183 :  night  I 
scale  $189.25.  Must  l)e  experienced  in  i 
TTS.  Monarchs,  Comets,  TOU  and  TTS  ! 
oi)erating  units.  Linofilm  or  electronics  I 
experience  helpful.  Excellent  fringe 
l>enefits  and  opportunity  to  advance  for  | 
the  right  man.  Call  or  write:  Com-  | 
nosing  Room  Supt.,  San  Diego  Union- 
Tribune  Pub,  Co..  919  2nd  Ave.,  San  j 
Diego.  Calif.— 92112  (AC  714)234-7111.  i 


MACHINIST — Composing  Room  Ma¬ 
chinist.  A  real  opportunity  for  right  | 
person.  Afternoon  shift.  Permanent 
situation.  Must  be  experience<l  on  TTS  j 
Intertype  Mixers.  Ludlow  and  Elrods.  I 
Excellent  working  and  living  condi-  j 
tions.  Non  Union.  Scale  $174.25  for 
36V:i  hour  week.  Full  fringe  benefits  I 
including  sick  pay,  retirement,  three 
weeks  vacation  after  four  years.  Write 
details  to  Mr.  William  A.  Schaefer, 
The  Waukegan  New^-Sun.  100  Madison 
Street,  Waukegan.  Illinois  60085. 

for  April  18,  1970 


CAPE  COD  CALLING! 

Growing  daily  on  beautiful  Cape  Cod 
has  opening  for  experienced  pressman. 
Prefer  combination  stereo  and  press¬ 
man.  We  have  a  32-page  twin  tubular 
press.  37%-hour  week,  full  benefits — 
the  greatest  of  which  is  Cape  Cod  for 
year  'round  living.  Write;  Hubert 
French.  Cape  Cod  Standard-Times,  319 
Main  St.,  Hyannis,  Mass. — 02601. 


COMBINATIO  N 
STEREO-ROTARY  PRESSMETST 
Experienced  daily  newspaper:  1  day 
opening:  1  night  opening.  Opportu¬ 
nities  for  right  men  ;  36*4  hour  week 
days;  35-hour  week  nights.  Pleasant 
working  and  living  conditions.  Contact: 
Edward  Toll.  The  Waukegan  News- 
Sun,  100  W.  Madison  St.,  Waukegan, 
Ill.— 600S3. 


WE  NEED  SIX  newspaper  web  press¬ 
men  immediately  for  night  situations 
(Coss  presses).  Scale  is  $162.00  for 
37%  hours.  Usual  fringe  henefiits  plus 
an  excellent  employee  saving  plan.  All 
situations  are  guaranteed.  Write: 
Pressroom  Supt..  Tampa  Tribune.  Box 
191,  Tampa,  Florida,  3.3601  or  phone 
813-224-7968. 


I  PRESSROOM  FOREMAN  to  operate 
j  new  six-unit  Urbanite  press  and  new 
;  camera  and  plate-making  operation  for 
I  bustling  daily  now  building  new  plant : 

;  16,000  circulation:  in  growing  univer¬ 
sity  and  small  industry  town.  Above- 
average  pay  plus  excellent  fringe  bene¬ 
fits.  Great  working  and  living  con¬ 
ditions.  Ointact  Joe  Donnelly  at  Indi¬ 
ana  Evening  Gazette,  843  Philadelphia 
I  St.,  Indiana,  Pa. — 15701;  or  call  (412) 
46.5-35.55. 


I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  I 


y  Name - 

¥i  Address - - - 

I  City - - - — 

I  State - - — Zip  Code 

I  By - 

J  Classification  _ 

1  Copy  - 


B  □  Assign  a  box  number  and  mail  my  replies  daily  g 

B  To  Run:  -  Weeks  -  Till  Forbidden  g 

B  Mail  to:  I 

I  EDITOR  a  PUBLISHER  .  8S0  Third  Avanu*  •  New  York.  Haw  Vorli  1M22  I 
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HKl.l*  W  ANTKl) 

l^ressmt^n — Slerrntypvrn 


IlKI.P  W  ANTKl) 


HKl.l*  W  ANTKl) 


PKKSONNKK  AVAIKAIH.K 


WEB  OFFSET  PRESSM.\N  producing 
weeklies  and  other  newspaper  produc-  1 
tion.  Opportunity  to  also  work  on  let-  ' 
terpress  _  producing  our  daily  news-  | 
paper.  35-hour  week;  full  fringe  hene-  | 
fits  including  sick  pay.  retirement  and  ; 
three  weeks  vacation  after  three  years,  i 
Pleasant  community  with  year-round  , 
recreational  opportunities.  Contact:  i 
Mrs.  C.  Crother.  Personnel  Dept..  , 
Santa  Barbara  News-Press.  Drawer 
NN,  Santa  Barbara.  Calif. — 9.1102. 

BEAUTIFUL  SARASOT.A.  FLORIDA 
has  much  to  offer  for  year-round  liv¬ 
ing.  Need  experienced  man  for  combi¬ 
nation  department  with  S-unit  HOE. 
?145.00  for  37'/l  hour  week  (nights). 
Fringe  benefits.  Contact  Personnel 
Office.  The  Herald-Tribune  &  Sarasota 
.Journal.  P.O.  Box  1719.  Sarasota.  Fla. 
33578  or  'phone  (813)  958-7755. 

PRJ^JSROOM  FOREMAN 
Daily  newspa|)er  with  50.000-plus  cir¬ 
culation  offers  good  opportunity  for 
Iiressroom  foreman  exi)erienced  in  let¬ 
terpress  oix-ration.  Chart  .\rea  1. 
Write,  stating  <|ualifications.  to  Box 
420.  Editor  &  Publisher. 


WEB  PRESSMEN 

The  St.  Petershiir^r  Times  and  Evening? 
In<le!>en<lent.  Florida's  ))est  ne\vspai>ers, 
are  expandinjr  to  the  future.  In 

addition  to  ever  prowinp:  daily  circula¬ 
tion.  \ve*re  off  and  running  and  ever 
increasing  volume  of  commercial  print- 
in>r  for  distrilnition  ihrouphout  the 
Eastern  half  of  the  17.S.  And  this 
spells  opportunity  for  fully  or  partially 
exi>erience<i  lu’essrnan  who  want  to 
irrow  with  one  of  the  largest  offset 
operations  in  the  country. 

You’ll  earn  a  jr<>o<l  salary,  profit  from 
an  unusual  “extras”  projrram  that 
ranks  with  the  l)est  in  the  industry 
I  profit-sharinjr.  ])ension,  comprehen¬ 
sive  insurance,  quarterly  cost  of  livinjr 
l)onuses,  lil)eral  vacation,  ami  many 
more) :  and  enjoy  livinj?  on  Florida’s 
Fun  Coast. 

Send  resume  and  salary  re<iuirements 
to  Larry  J.  Siejrel.  Employment  Man- 
ajrer.  Times  Publishing  Co.,  F*.  ().  Box 
1121,  St.  Petershurjf,  Fla. — oJFTol. 


PlfOTOCOMPOSITlON  FOIiEMAN.  i 
exi>erienced  on  computerize<l  I’hoton  | 
equipment,  mark-up,  pasle-up.  sui>er-  j 
vision.  Zone  1.  Salary  open.  Fiox  r)61, 
Ekiitor  &  I’uF)lisher.  j 

PltlNTER  wanted  imme^liately  for  i 
floor  work.  Qualifie<l  man  or  two-  j 
thirder.  Apply  Manager,  Ftussell  ! 
(Kans.)  Daily  News. 

PRINTING  MANAGER  —  Colorado 
State  University  is  seeking  an  ex-  1 
l>erienced.  aggressive  leader  to  assume  ! 
full  responsibility  for  oi>eration  of  its 
offset  printing  plant.  Degree  re<iuire<l.  | 
Salary  oi>en.  VV'rite:  Lee  C.  Siple,  Dir.,  | 
Printing  and  Publications  Service,  ; 
Colonulo  State  University,  Fort  Col¬ 
lins,  Colo.— 80521. 

MECHANICAL/PRODUCTION  Super¬ 
intendent  wanted  for  publishing  com¬ 
pany.  Rotary  leterpress,  engraving  and 
bindery  plant.  Excellent  salary  plus 
stock  plan  for  qualified  production-  ; 
oriente<l  man.  Write:  E<lw.  J.  I'oy, 
Pres.,  National  Publishing.  Box  213, 
North  Andover,  Mass. — 01815. 


ALL-AROUND  PRINTER,  offset  and  EXPERIENCED  WRITER  desires  jour- 
letterpress,  40-hour  week  $135.  Carter  nalism  teaching  position.  Varied  news- 
VVaid.  News-Bulletin  Belen,  N.  Mex. —  paix?r  and  magazine  background.  In. 
87002.  teresteil  in  academic  challenge.  M.  S. 

'  Box  542.  E^litor  &  Publisher. 


APPLICATIONS  BEING  ACCEI>TED  ; 
I  for  printers  and  pressmen  to  work  in  ‘ 
i  our  group  in  Kansas  an<l  California. 
.Apprentices  with  time  in  the  trade 
will  1)0  given  consideration.  Contact 
I  Jim  Cooi)er.  Publishing  Enterprises, 
Inc.,  300  W.  Second,  Hutchinson,  Kans.  1 
j  6T50I.  Ph.  (AC  816)  662-3311. 

I  COMBINATION  MAN  —  Circulation 
I  11,500 ;  $3.90  per  hour:  excellent 

j  fringe  benefits.  Exceptionally  nice 
small  community  with  college.  Write: 
.Advertiser-Tribune,  Tiffin,  Ohio — 14883. 

I  Ph:  (419)  447-4455. 

j  CONVERTING  TO  0FE'SE:T  —  This 
small  daily  pai)er  needs  a  competent 
!  man  qualifiecl  to  operate  a  (loss  Com- 
1  munity  web  press  and  to  supervise 
flow  of  work  from  composing  room  to 
'  pressroom  ...  an  unusual  opiwr- 
;  tunity!  Five-day  week,  full  benefits. 

!  Growing  residential  community  in 
'  Western  N.Y.  with  three  new  indus- 
I  tries  and  new  shopping  plaza.  Appli- 
,  cant  please  give  experien<*e,  exi>ected 
salary,  and  give  I'eferences.  Box  451, 
j  Editor  &  Publisher. 


HEAD  PRESSM.AN  in  city  of  25,000  | 
in  Eastern  part  of  Chart  .Area  5.  .Must  i 
lie  knowle<lgeable  concerning  Goss  1 
Unitubular  I’ress  and  V>e  capable  of  ; 
managing  a  6-man  crew.  Union  shop.  | 
Attractive  salary;  fringe  l)enofits  in-  ; 
eluding  hospitalization,  life  insurance:  , 
l)ension  plan.  Write  Box  614,  Editor 
&  Publisher. 


E&P  Employment  Zone  Chart 

Use  zona  number  to  Indicate  location  without  specific  Identification 


l‘rodiictitni 

OFFSET  COMPOSING  ROOM 

EXECUTIVE  SUPERINTENDENT 
Truly  excelleat  opportunity  to  step  into 
top  management  position  with  large 
Midwest  newspaper  publisher.  Complete 
cold-type  plant  now  using  IBM  1130, 
but  must  expand.  Applicant  must  be 
ab’e  to  demonstrate  ability  to  pet  top 
quality  production,  on  time,  at  savings. 
Only  man  with  strong  background  in 
newspaper  composing  room  management 
should  apply.  Responsibilities  include 
planning,  implementing  computer  type- 
^tting  programs,  installation  of  qual¬ 
ity,  cost  and  deadline  controls.  labor 
relations,  training,  hiring  of  personnel 
and  introduction  of  new  processes. 

Top  salary  plus  interesting  fringe  bene¬ 
fits.  Young,  aggressive,  active  manage¬ 
ment  team.  Write  Box  495.  Editor  & 
Publisher. 

CL'NERAL  FOREMAN  nccleil  to 
su|K'rvist‘  tyiiesettinp.  |iaste-ui>,  cam¬ 
era  and  plate  departments  doing  news¬ 
paper  anil  commercial  work.  Fast- 
growing  company  in  the  web  offset  fiehl. 
Salary  oiien  ;  lilieral  lienefits.  Sujier- 
visor.v  exiierieni'C  nei'cssary.  Write: 
•loe  Chamliers.  Clay  County  Pub.  Co., 
Ino.,  1805  Swift,  North  Kansas  City. 
Mo.-  fill  1«;  or  call  (Slfi)  B.\  1-2941. 


Promotion 

AD  PROMOTION  &  RESEARCH 
Major  Metroi>olitan  East  Coast  news¬ 
paper  (not  NYC)  needs  mxin  with 
several  years  marketing  and/or  me<lia 
exi>erience  for  important  advertising 
promotion  position. 

Should  have  analytical  as  well  as  crea¬ 
tive  abilities.  Be  able  to  work  with 
figures  and  research  <lata.  write  copy 
an<l  plans  and  know  pnMiuction  basics. 
Salary  oi)en. 

Excellent  opportunity  with  rapi<lly- 
growing  newspa|)er.  Box  582.  Editor 
&  Publisher. 


Administrative 

SUCCESSFUL  EXECUTIVE 

SEEKS  CHALLENGING  JOB 

EXPERIENC'ED  from  printer’s  devil 
to  publisher. 

AT  home  front  an<l  hack  shop.  S|»e- 
cialist  in  cutting  costs,  improving 
cpiality  and  ty|M)gra|)hy,  increasing 
circulation,  advertising,  profits  and 
])a|>er’s  prestige.  University  graduate. 
])lus  30  years’  practical  exix^riencx?  in 
toughest  comiM'titive  fic'lds.  Prefer  rea¬ 
sonable*  .salary  with  accomplishment 
l)onus.  Best  references.  Available  short 
notice.  Box  628.  Editor  &  Publisher: 
or  'phone  (W  212)  MLI  2-0195. 


31-YEAR-()LD  GM  with  solid  reconl 
of  achievements  seeks  new  challenge. 
10  years’  experience.  Started  from  the 
ground  floor  up.  Past  award-winning 
circulation  and  advertising  manager. 
Honest,  aggressive  and  talented. 
Family  man.  Write  Box  344,  Editor  & 
Publisher. 


EX-PUBLISHER,  35,  two  weeklies; 
former  editor,  reix^rter,  5  years*  ad¬ 
vertising  -daily  and  weekly ;  now  ad 
manager.  Want  challenging  oppor¬ 
tunity  as  business  or  display  manager 
or  assistant  publisher  in  Southwest, 
Tom  Mills.  Box  173,  Ontario,  Oreg. — 
97914. 


COMPOSING  ROOM  FOREMAN 
Experienced  man  to  supervise  19-man 
Union  Shop.  Small  city  daily,  northern 
Westchester,  N.Y.  CJompetence  all  ma¬ 
chines  in  hot-metal  operation,  (jood 
pay,  lil)eral  l)enefits.  Include  salary  re¬ 
quirements  in  resume.  Box  493,  Editor 
&  Publisher. 


Public  Relations 

YOUNG  NEWSMAN  to  set  up  and 
run  a  publicity  bureau  under  experi¬ 
enced  direc'lion  for  a  major  investment 
firm  based  in  Hollywood,  California. 
Some  newspaper  experience  necessary. 
$700  per  month.  Expenses,  fringes. 
Write  Box  3760,  Santa  Monica,  Calif. 
—90403. 


MAYTAG 

PUBLIC  INFORMATION  REP 
Position  available  with  a  nationally 
known  c‘omt)any  for  a  journalism 
graduate  with  strong  interests  in  writ¬ 
ing.  pi*eferably  with  some  exi>erience. 
Accuracy  and  ndepth  research  in 
writing  are  a  must.  .Assignments  in¬ 
clude  news  releases,  publications,  s|)e- 
cial  events.  Me<lia  contact.  For  further 
information,  call  collect  or  write.  Allen 
R.  Heryford,  Recruiting  Representa¬ 
tive,  The  Maytag  Company,  Newton, 
Iowa— 50208.  Ph:  (515)  792-7000. 


CHIEF  EXECUTIVETS  POSITION 
for  large  daily.  Extensive  manage¬ 
ment  experience  at  age  36.  Write  Box 
573,  Editor  &  Publisher. 


AD  DIRECTOR  MANAGER  —  top 
volume  builder  for  daily  or  weekly 
group.  Will  plan,  promote,  train,  mo¬ 
tivate  and  SELL.  33  with  degree,  ex¬ 
perience,  ideas  and  know-how.  Write 
Box  560,  Editor  &  Publisher, 


GENERAL  MANAGER/AD  MANAGER 
Available  May  1.  In  present  tuition 
as  general  manager  13.000  daily  in¬ 
creased  revenue  39^f — net  profit  40%  in 
3  years.  Familiar  with  hot.  cold-typo 
operations.  Excellent  recommendation 
from  present  employer.  Income  based 
on  performance.  Write  Box  610,  Editor 
&  Publisher. 


BUSINESS  MANAGER-CONTROLLER 
Strong  financial  background  with  major 
exi>erience  on  iTie<lium-size  newspaper, 
se<*ks  to  rel<K'ate  in  i>osition  that  offers 
opiM>rtunity  and  challenge.  Box  612, 
Eklitor  &  Publisher. 


PERIPATI-TIC  AD  MAN  in  30*8— 
tired  of  changing  jobs  to  get  ahead  — 
wants  career  oj)portunity  with  me<Iium 
daily  or  small  chain.  Solid  family  man, 
gfKMl  references.  Now  serving  as  as¬ 
sistant  publisher  small  daily.  20  years’ 
offset,  letterpress,  city,  suburban  ex- 
|H*rience;  5  yt*ars’  exi)erience  ad  man¬ 
agement.  No  area  or  title  preference. 
Opportunity  most  im|M)rtant.  Box  613, 
Editor  &  Publisher. 


OPPORTUNITY  FOR  RETIRED 
PRODUCTION  AND  SALES 
REPRESENTATIVES 
Nationally-known  e(]uipment  and  sup¬ 
ply  house  offers  commission  sales  op¬ 
portunity  to  indet)endent  sales  repre¬ 
sentatives  and  to  retii'ed  production 
men.  Many  territories  open.  Send 
resume  to  P.O.  Box  5,  Corona,  N.Y. — 
1136S. 


..  SALES  PUBLISHER-GENERAL  MANAGER- 

ENTATIVES  CONSULTANT 

e(iui|>ment  and  sup-  ....  .  i  -.u  u  . 

commission  sales  op-  ‘‘'I’  /•»>  wth 

■IK>ndent  sales  repie-  E-MH-nence.  ALL  departments, 

o  retired  production  "’‘‘tropol.tan:  an.l  chain  Gen- 

ritories  open.  Send  M«niurement.  Served  as  publisher, 

ox  5.  Corona.  N.Y.-  assistant  publisher,  ireneral  manatrer 
and  consultant  U.  S.  and  Euroi>e. 
Esp<*cially  strong:  mechanical,  budget 
control,  promotion,  lalnir  negotiations. 
SALESMAN — Leading  manufacturer  of  Converter!  heavy  loser.  Cut  costs,  in- 

Graphic  Arts  equipment  has  an  open-  creasetl  advertising  and  circulation 

ing  for  an  aggressive  salesman  for  30''f.  Business  Administration  and 

Areas  3  and  4.  Requires  knowledge  of  Journalism  B.S<*.  plus  ex|K*rt  technical 

offset,  letterpress,  reel  and  stereo  '  mechanical  know-how.  Available  ANPA 
equipment.  Box  562,  Editor  &  Pub-  interview.  Box  627,  E<litor  &  Publisher; 

Usher.  or  ’phone  (AC  212)  MU  2-(il95. 
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Personnel  Aveilable 


N  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Artisls — ('.arliHniisIs 

ILLUSTRATOR-CARTOONIST  of  edi¬ 
torial  art.  Ov'er  15  years’  in  weekly 
and  daily  newspapers  and  graphic  arts. 
Vast  know-how  of  art  preparation 
for  offset  or  letterpress.  Now  with 
large  circulation  daily  in  Pa.  metro 
city.  Desires  position  offering  challenge 
and  resf)ect  for  talents  I  can  offer. 
Box  .513.  Editor  &  Publisher. 


EditorUil 

BREATH  OF  FRESH  AIR— Mature 
approach,  young  i<leas.  top  metro  work¬ 
ing-executive  experience.  Staff  and 
community  builder  as  editor,  news 
erlitor.  Size,  location  no  problem  if 
Quality  desired.  Box  579,  Hxlitor  & 
Publisher. 


Editorial 

WEST  COAST — Five  years’  experience 
layout,  heads,  copy  reading,  reitorting 
on  East  Coast  100,000  daily.  Seek  posi¬ 
tion  on  West  Cc.ast  starting  Se)>tember. 
Salary  open.  B«-st  references.  Box  618, 
Editor  &  Publisher. 


Display  Adrertising 

TOP  RETAIL  SALESMAN 
Seeks  manager/assistant,  or  situation 
leading  to.  Age  31,  ten  years’  broad 
experience  5-.iOM  dailies.  Relocate  Zone 
4  or  9.  Available  30  <lays.  Box  521. 
Editor  &  Publisher. 

EXPERIENCED  AD  LAYOUT  MAN, 
32,  Art  degree,  for  offsets,  job  shoiis, 
or  agencies.  Ads,  brochures,  magazines, 
business  reix>rts  are  easy!  (no  sales). 
Box  602,  Editor  &  Publisher. 

36-YBAR-OLD  AD  PROFESSIONAL 
experience  in  sales  and  management  all 
l>hases :  classifie<l.  display,  national, 
weekly,  suburlxin  weekly,  twice  weekly,  j 
daily.  metroi)olitan  daily.  I.jist  position 
ailvrtising  director  21-man  sUiff.  Col¬ 
lege  graduate:  other  skills.  Available  j 
imediately.  Prefer  Midwest.  Box  619,  j 
E<litor  &  Pmublisher. 

YOUNG  SALESM.XN  needs  home.  ■ 
Thorough  knowlerige  of  display  and 
classified,  hot  and  cold-type.  Experience 
in  Ch.art  Zones  S  and  !i.  Resume  on 
re<iuest.  Box  604,  Eilitor  &  Publisher.  | 


Editorial 

COMMUNICATOR  with  12  years’  ex¬ 
perience  editor,  writer,  photographer : 
3  times  winner  ICIE  international  com¬ 
petition  for  top  external/internal  cor¬ 
porate  magazine;  7  years’  contributor 
to  national  magazines  (general  interest 
and  news)  and  wire  service.  Harvard 
M.A.  with  9  years  university  teaching. 
Strong  background  in  sciences  (geo¬ 
logy,  biology).  Harry  Groom,  1431  N.E. 
21st  Ave.,  Portland,  Oreg. — 97232.  Ph  : 
(AG  503)  287-6751. 

BRITISH  EDITOR /NEWSMAN,  20 
years’  experience.  Evening  newspaper 
(405.000)  :  2  years  Sports  Etlitor,  5 
years  Chief  Sub-editor,  5  years  As¬ 
sistant  Editor.  1966  to  present.  Editor 
another  British  evening  paper  (121,000). 
Experienced  in  editorial  color  anti 
weekly  color  supplement.  Age  40,  wants 
to  settle  in  America  with  family. 
Resume  and  recommendations  furnished 
on  request.  Box  627,  Editor  &  Pub¬ 
lisher. 

YOUR  FAR  EAST  CORRESPONDENT 
Employed  by  Japanese  Government 
since  ’63;  by-line,  prestigious  national 
weekly:  writer-editor,  semi-monthly 

journal;  early  30’s.  Box  543,  Editor  & 
Publisher. 


MOTHER  OF  TEEN-AGER  available 
.as  woman’s  editor  or  No.  2  on  big  pa¬ 
per.  Need  top  job  to  educate  child. 
Also  experienced  Sunday  magazine 
writer,  youth  editor  and  make-up  editor 
for  women’s  pages.  Box  564,  Editor  & 
Publisher. 


JOURNALIST  with  five  years’  report¬ 
ing  and  rewrite  experience — including 
recently  completed  Fellowship  In  Ur¬ 
ban  Affairs — seeks  challenging  post  on 
progressive  metro  or  social  problems 
publication  or  English-language  pub¬ 
lication  abroad.  Married.  Well  edu¬ 
cated,  well  traveled.  Box  583  Editor  & 
Publisher. 


W'OMAN’S  P.AGE — Female  courthouse 
and  general  news  reporter  wants  re¬ 
porting  job  for  woman’s  page.  J-grad 
with  21/4  years  on  daily.  Box  677, 
Editor  &  Publisher. 


WRITER,  relcH'ating  to  E'uroi>e  near 
future,  wishes  contract  for  weekly/ 
monthly  features.  Will  accept  trial 
period.  Box  607,  Editor  &  Publisher. 

EX-ALASKA  SPORT.S  EDITOR 
Ilesires  good  beat  or  sisu'ts  publicity 
job.  J-grad,  26.  draft  exemiit,  avail¬ 
able  now !  Mike  McCusker,  Seattle, 
Wash.  (.AC  206)  EM  2-5375. 

EXPERIENCED  SPORTS  WRITER, 
26,  with  MA  ( Journalism  I  seeks  re¬ 
location  on  p.m.  Box  605.  Editf>r  & 
Publisher. 

VICTIM  OF  GREEK  JUNT.A— for  20 
years  foreign  corresiK)ndent  seeks  .a 
chance  to  work  in  free<lom.  Ljiw  and 
J-degrees:  linguist:  university  le<- 

turer.  Excellent  references.  Box  601, 
Edito"  &  Publisher. 


Op  Machinists 

PHOTON  200  OPERATOR— 2  years’ 
experience:  also  operate  Friden  Justo- 
writer  and  Photon  713.  Dependable 
female.  Box  23l»  Editor  &  Publisher. 


Photography 

CONVERTING  TO  OFFSET?  Your 
photo  department  needs  young,  fresh 
creativity  and  your  newspaper  needs 
an  idea-man  ...  an  expert  in  offset 
production  tet'hniques,  capable  of 
trouble-shooting  in  any  department 
from  pressroom  to  ecUtorial.  Call  Mike 
Lundstrom  (40S)  394-4010;  or  write 

:  Box  736,  Sejuside,  Calif. — 93955. 

I  PHOTOGRAPHER,  27,  married,  seeks 
!  position  as  chief  or  staff  photographer 
'  on  daily  or  good  weekly  in  Areas  1  or 
2.  Box  559,  Editor  &  Publisher. 


POLITICAL  REPORTER  seeks  chal¬ 
lenging  position  covering  state  govern¬ 
ment  and  politics  in  Zone  1  or  2. 
Young;  experienced  :  reliable:  B.S.  ■ 
Box  558,  Editor  &  Publisher. 

NEWSMAN — M.S.  Columbia  Journa¬ 
lism  School:  B.A.,  Duke;  former; 
Marine  Information  Officer:  7  years* 
experience  editing,  reporting,  copy  , 
editing,  make-up  and  rewrite  on  news-  ! 
papers,  wire  service  and  public  rela-  | 
tions.  Seeks  news  or  PR  spot  in  or  j 
near  large  metropolitan  area.  Box  574,  ] 
Editor  &  Publisher. 


WANTED:  Solid  reporting,  writing 
berth  on  daily.  Male.  24,  Journalism 
M.A.,  years*  rei>oi*ting  experience: 
heavy  on  features,  arts..  Box  567, 
Editor  &  Publisher. 

INVESTIGATIVE  WRITER,  aggressive, 
young,  with  B.S.  and  5  years  of  solid 
experience  in  governmental  reporting 
— familiar  wdth  Washington — seeks  job 
there  covering  P'ederal  government. 
Box  557,  E<iitor  &  Publisher. 


MANAGING  EDITOR:  Well-paid  desk- 
man  on  one  of  nation’s  ten  best 
dailies  seeks  job  directing  newsroom 
of  smaller  paper.  Opening  need  not 
be  imme<Iiate.  Will  be  in  New  York 
convention  week.  Box  528,  Editor  & 
Publisher. 


Ph.D.  HISTORY — 26,  married — wants 
career  in  journalism.  Writes  well, 
learns  quickly:  critical,  analytical. 
Consi<ler  anything.  Box  530,  Editor  & 
Publisher. 


COPY  WITH  CLOUT  from  seasoned 
journalist  now  on  major  afternoon 
daily  and  doing  free  lance  pieces  but 
hankering  for  right  spot  on  metro 
morning  daily  or  national,  magazine. 
Sparkling  prose  my  trademark  :  special 
projects,  urban  life  my  forte:  4  years’ 
daily  reporting,  feature  writing:  use 
my  own  35  mm  camera.  Now  at  $9,000. 
Box  509,  Editor  &  Publisher. 


FROM  REPORTER  to  executive  e<litor  , 
on  top  dailies,  weeklies.  Slot,  copy  i 
chief,  rewrite,  layout,  feature  writer —  1 
the  lot.  Seek  challenging  job.  Age  45,  j 
Married.  Box  551,  Editor  &  Publisher.  i 

EDITOR  - —  Metroi>olitan  background; 
offering  a  new  Unik  for  your  pai>er.  Top 
news  executive  -toj)  references.  Bo.x  ' 
623,  Editor  &  Publisher. 

I’M  COMING  BACK  from  Vietnam.  | 
and  at  28  I’m  anxious  to  get  back  to  | 
serious  newspa|)ering  with  a  high 
quality  metro  or  medium-size  daily.  I 
can  offer  energy,  ambition,  an  M.A. 
in  i>olitical  science,  and  the  maturity 
which  accrues  from  two  years*  adminis¬ 
trative  and  four  years’  <ommand  ex- 
lK‘rience  in  the  U.S.  Air  P'orce.  My 
rei>orting  experience  includes  town 
hall,  civil  rights,  features,  general  as¬ 
signments,  and  my  own  bi-weekly 
«‘olumn-  all  crammed  into  a  year  with 
two  metro  dailies  as  well  as  ]>art- 
time  work  since  age  15.  I’ll  lie  avail¬ 
able  June  3U.  but  if  your  offer  is  in¬ 
teresting  enough.  I  can  l)e  ready  by 
late  May.  During  April,  write  Capt 
David  C.  Wollstadt.  :177  SP,^.  CMR  1. 
Box  5167,  APO  San  Francisco  96201. 
In  May.  write  me  c  o  Paul  Wollstadt, 
Apt  nil  South.  2111  Jefferson  Davis 
Highway,  Arlington.  Va.  22202. 

EDUCATION  and  feature  writer-editor. 
J-Sch(K)l.  teaching,  8  years’  magazine 
and  weekly  e<liting.  Seek  publisher,  in¬ 
stitution  wanting  lively,  interpretative 
education  rejKjrting.  Contacts  local, 
state,  national  levels.  Use  camera, 
known  darkrtK>m  an<l  printing  proc¬ 
esses.  Prefer  Zone  8,  9,  4.  Business 
publication  needing  eilitor  with  me- 
,  chanical  know-how  might  like  music  I 
!  make  with  engineers,  technicians  to 
I  fee^l  mass  audience.  Box  589,  E<litor  & 

I  Publisher. 


FIRED  FOR  ASKING  WHY.  after  10 
years’  general  reporting,  Gf)<)d  at  <lig- 
ging,  the  arts:  also  2*2  years*  public 
relations.  Favors  Northeast.  Box  598, 
Editor  &  Publisher. 

RAW  RECRUIT  wants  to  lie  lieginning 
rei>orter.  Works  hard — learns  much. 
H.A,  English:  J-teacher.  Box 
E<litor  &  Publisher. 

REPORTER — T  years’  experience,  last 
3  wire  service — seeks  career  in  urban- 
problems  with  progressive  metroj>oIitan 
daily.  Box  596,  Editor  &  Publisher. 

COLLEGE  TEACHER.  27.  with  re- 
lK)rting  and  editing  exjierience,  wants 
to  use  scholarly  training  and  intellect¬ 
ual  background  to  help  newspa|>er  or 
magazine  fwus  cultui’al  and  social 
issues.  Box  593,  EVlitor  &  Publisher. 

EXECUTIVE  EDITOR’S  losition 
sought  in  Zone  1  or  2  by  top  news¬ 
paperman  with  22  years’  exj^erience 
on  <lailies:  insists  u|Km  maximum  ef¬ 
fort  and  expec'ts  prize-winning  writing 
from  staff.  Box  587.  E<litor  &  Puli- 
lisher. 

WANT  NEWS  SPOT;  degree:  experi¬ 
ence.  Contact  Jim  Fienup,  1152  Phalen 
Dr..  St.  I^mis.  Mo. — 63137:  or  call 
(314)  UN  7-6059. 


YOUNG  (29),  progressive  photographer 
seeks  challenging  opportunity.  Willing 
to  relocate.  M.S.,  UCLA.  Please  write 
Jim  Biltchik,  254  Hamilton  Rd.,  Chap- 
paqua.  N.Y. — 10514;  or  call  (914) 
238-3618. 


:  AWARD-WINNING  PHOTOGRAPHER 
i  25.  graduating  in  June  with  Associate 
I  Degree  in  Journalism  desires  photo- 
i  graphic  position  with  lively  daily  news- 
i  paper.  Married,  service  completed:  ref- 
I  erences.  Box  553,  Editor  &  Publisher. 


Pressmen — Stereotypers 

OFFSET  URBANITE  EXPERT  wishes 
to  relocate  in  Zone  3  or  4.  Excellent 
background  knowledge  and  experience 
in  camera,  plate-making,  pressroom 
and  color.  Has  1  years*  letterpress  and 
5  offset  Urbanite.  Presently  Superin¬ 
tendent:  prefers  same  position.  Box 
335  Editor  &  Publisher. 


PRESSMAN/STEREOTYPER  —  15 

years’  experience  on  semi  2  and  4 
plate  wide  presses:  also  Tubular:  also 
4  years  as  foreman.  Prefer  New  Eng¬ 
land  area.  Available  immediately.  Box 
261,  Editor  &  Publisher. 


FOREMAN  -  ASSISTANT  FOREMAN 
capable  of  making  cold  type  change¬ 
over.  Camera,  etching.  Photon,  color 
work,  cold  and  hot  type  composition. 
Available  immediately!  Will  relocate. 
Box  378.  Editor  &  Publisher. 


Free — Lance 
GREECE 

Veteran  newspai>erman :  15  years’  free 
lance  in  Athens.  Undertakes  commis¬ 
sions 

NEWSPAPER  -  MAGAZINE  -  RADIO 
Regular  rates.  Payment  on  acceptance. 
No  expenses  unless  travel  involveil. 
Vic  Walker.  Dimoharous  .39.  Maraslion, 
.Athens  601,  (Jreece. 


Operfitors— Machinists 

OPERATOR-MACHINIST.  34  --  1 5 

years*  experience.  Comet,  Elektron. 
Mixers,  Justatape,  TTS.  Wish  to  locate 
in  southern  Florida.  Write  Box  285. 
Editor  &  Publisher. 

MACHINIST  All  hot  metal  machines, 
mixers.  <iuad<lers,  saws.  TTS.  TOU. 
Elrmls.  Strip  casters.  Ludlows :  some 
electronics  and  Linofilm.  Former  head 
machinist.  19  years’  at  trade.  Wife  Is 
TTS  iKTforatop  oi>erator.  Fairchild  and 
Star.  Ad  set  and  mark-up  for  IB.M 
1130.  Union.  Box  611.  E<litor  & 
Publisher. 

HEAD  MACHINIST  Exi»erienced  con¬ 
version  by  6(tM  daily  as  head  machinist 
and  production  foreman  with  men  and 
women.  Strong  maintenance  on  Photon 
560.  713,  Intertyije.  TTS  Linotype. 

Elektrons,  mixers,  ix^ripheral  equip¬ 
ment  on  1130  IBM  system.  Young  man 
— will  relocate.  Box  588,  Elitor  & 
Publisher, 


EXPERIENCED  IN  OFFSET.  LP 
30-year-old,  married:  presently  fore¬ 
man  of  paper  and  commercial  shop. 
Know  paste-up,  camera  (color  separa¬ 
tion).  strip-up,  web  presses,  photo 
typesetters.  Prefer  Western  states. 
Sam  McMichael,  550  ‘C’  Street.  N.  W.. 
Ephrata,  Wash. — 98823.  (AC  609)  SK 
4-4010. 

MAN  with  20  years*  Graphic  Arts  and 
color  sc'paration  exj)erience  will  re¬ 
locate.  James  C.  Walker,  Rte.  3  Amiss 
Road.  Box  IT6.  Baton  Rouge,  La. — 
70808:  Ph:  (AC  504)  766-0493. 


Production 

PRODUC^TION  CONSULTANT 
Composing  Rf)om  Si>ecialist,  available 
l>er  diem  or  short-term  contract:  20 
years’  metroiM)litan  daily,  tai>e,  com¬ 
puter.  i>hoto  c<)mpf»sition,  strip  type, 
systems,  methods,  UiV)Or.  All  replies 
answei’e<l.  Box  591,  E<litor  &  Publisher. 


Puidic  Relations 

COLLEGE  promotion,  publications:  6 
years*  experience ;  would  like  position 
in  small  college.  Zones  3  or  4.  Box 
569.  Editor  &  Publisher. 

WRITER  -  REPORTER,  established, 
talented.  employe<l  full-time  with  award¬ 
winning  <laily  seeks  PR  part-time  in 
or  around  Boston.  Young,  BA.  Any 
subjects.  Box  591,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 

Uy  Robert  U.  Brown 

The  illegal  sitdown 


Ever>’  three  years  the  na¬ 
tion’s  newspaper  publishers 
gather  in  New  York  at  the 
annual  meeting  of  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  in  April  and  receive 
gratuitously  a  lesson  in  cur¬ 
rent  labor  negotiating  tech¬ 
niques  as  practiced  in  this  city. 

The  not-so-new  technique 
this  year  is  the  prolonged 
chapel  meetings  of  the  ITU 
held  on  the  publisher’s  time  to 
cut  down  on  production.  The 
Neic  York  Times  is  the  target 
in  1970  and  the  ITU  openly 
boasts  that  total  non-working 
time  during  a  24-hour  period  of 
three  shifts  has  risen  to  i;i 
hours  and  the  union  is  prepared 
to  increase  that.  It  is  the 
avowed  intention  of  the  ITU 
to  reduce  the  working  time  to 
a  point  where  advertising  would 
be  squeezed  out  of  the  paper 
and  it  would  be  brought  to  its 
knees,  therefore. 

It  has  always  been  a  mystery 
to  us  how  a  union  expects  an 
emjjloyer  to  pay  higher  and 
higher  wage  increases  while  it 
is  energetically  trjing  to  tle- 
stroy  his  cajjability  to  do  so. 
The  Times  has  estimated  it  has 
lost  .$789,000  worth  of  adver¬ 
tising  and  about  180  columns 
of  news  l)ecause  of  this  slow¬ 
down  technique  since  the  labor 
contracts  expired  on  March  80. 
It  cost  the  Times  $147,886  for 
26,87.5  man  hours  not  worked. 

Three  years  ago  the  \'eir 
York  \ews  was  the  target  of 
the  marathon  chapel  meetings, 
.lu.st  before  the  ANP.4  meeting 
in  1967  the  News  said  that  ITU 
chapel  meetings  starting  at  two 
hours  and  increasing  to  five 
hours  had  cost  the  News  $1.52,- 
000  in  pay  for  88,000  unpro¬ 
ductive  man  hours.  It  was  es¬ 
timated  400,000  lines  of  adver¬ 
tising  had  l)een  dropped  up  to 
April  16  when  190  pages  of  ad- 
v'ertising  had  to  be  omitted  from 
the  Sunday  i)aper. 

These  ITU  tactics  prompted 
Miles  P.  Patrone,  chairman  of 
the  ANPA  labor  relations  com¬ 
mittee,  to  tell  convention  dele¬ 
gates  on  April  24,  1967,  that 
such  chapel  meetings  are  “no 
different  in  my  opinion  than  the 
outlawed  sit-down  strikes.’’ 

E&P  pointed  out  that  the 
sit-down  strike  was  outlawed  by 
a  decision  of  the  Supreme 
Court  in  the  1986  NLRB  vs 
Fansteel  case. 

*  >!.  * 

In  1967,  the  newspapers  in¬ 
volved  in  negotiations  with  10 


newspaper  unions  included  the 
Times,  Xeus,  World  Journal 
Tribune,  Long  Island  Press  and 
Long  Island  Star-Journal.  The 
Xeiv  Y'ork  Post  was  not  at  that 
time  a  member  of  the  Publish¬ 
ers  Association  of  New  York 
City. 

Early  in  April  the  printers 
rejected  a  16%  pay  increase 
over  a  three-year  contract 
which  would  provide  7%  the 
first  year,  4%  the  second  and 
.5%  the  third.  Early'  in  May  the 
printers  accepted  an  increase  of 
8%  the  first  year,  6%  the  sec¬ 
ond  and  6%  the  third  which 
totaled  21%  when  compounded 
over  three  years. 

In  early  April,  1970,  the 
printers  rejected  an  initial  of¬ 
fer  of  16..5%;  over  three  years 
from  the  New  York  publishers 
who  have  been  reduced  to  the 
Times,  News,  Long  Island 
Press,  and  the  Post  which  re¬ 
joined  the  Association  since  the 
last  negotiations. 

.\s  of  April  15  the  publishers 
have  increased  their  offer  to 
24.79%  over  a  three-year  con¬ 
tract — 9%  the  first  year,  7% 
the  second,  7%  the  third,  com- 
l)ounded — which  the  ITU  has 
said  is  “insufficient.” 

Bertram  A.  Powers,  presi¬ 
dent  of  ITU  local  No.  6,  states 
the  cost  of  living  is  rising  at 
the  rate  of  8%  a  year  and  for 
that  reason  the  printers  want  a 
“substantial  increase.” 

On  that  basis  the  ITU  and 
the  other  nine  unions  owe  the 
New  York  publishers  a  “credit” 
for  the  last  three  years  l)e- 
cause,  according  to  the  Bureau 
of  Labor  Statistics  the  cost  of 
living  index  in  the  N.Y.  area 
increased  only  16.8%  from 
March,  1967,  to  February,  1970, 
whereas  the  three-year  labor 
contract  signed  in  1967  provided 
for  increases  of  21%. 

And,  if  the  argument  is  valid, 
the  24%  plus  increase  already 
offered  by  the  publishers  will 
almost  cover  a  cost  of  living 
increase  of  8%  per  year  over 
the  next  three  years. 

But  the  argument  isn’t  valid. 
From  March,  1967  (effective 
date  of  the  last  newspaper  con¬ 
tracts  in  New  York  City)  to 
March,  1968,  the  cost  of  living 
index  increased  8.8%  in  the 
city';  from  then  to  the  next 
March,  1969,  it  went  up  6.1%; 
and  from  February,  1969,  to 
February,  1970  (the  last  avail¬ 
able  figure)  it  increased  7.6%. 
On  top  of  this  the  federal  gov¬ 
ernment  insists  its  anti-infla¬ 


tionary  measures  are  Ijeing  ef- 
fectiv'e  and  the  trend  should  be 
reversed. 

If  the  latest  wage  offer  from 
the  publishers  is  calculated  on 
top  of  the  increases  in  the  con¬ 
tract  since  1967  it  will  mean 
that  the  day  wage  for  printers 
will  have  increased  more  than 
50%  by'  1978.  It  was  $151  in 
1967;  is  $184  now;  would  be 
alx)ut  $280  in  1978. 

*  *  * 

It  is  difficult  to  remember, 
but  we  should,  that  in  1965 
New  York  papers  involved  in 
unified  labor  negotiations  in¬ 
cluded  the  News,  Times,  Her¬ 
ald  Tribune,  Post,  Journal 
A  nieri can,  World-Telegram, 
Long  Island  Press  and  Long 
Island  Star-Journal. 

In  1966  the  Herald  Tribune, 
Journal  American  and  World- 
Telegram  decided  to  merge  into 
a  single  publishing  company' 
which  provoked  a  strike  that 
lasted  four  and  a  half  months. 
The  result  was  the  evening  and 
Sunday'  World  Journal  Tribune 
started  on  Sept.  12,  1966. 

In  1967  when  the  21%  in¬ 
crease  was  agreed  to  by  the 
other  publisheis  the  World 
Journal  Tribune  saw  the  hand¬ 
writing  on  the  wall  and  closed 
its  doors  on  May'  5.  It  was  esti¬ 
mated  the  increase  applied  to 
all  10  unions  would  amount  to 
an  additional  cost  of  $10,500,000 
in  payroll  over  three  years  tor 
that  newspaper  alone.  That  left 
only'  the  News,  Times  and  Post 
as  Manhattan-based  papers. 

In  March,  1968,  the  Long  Is¬ 
land  Star-Journal  closed  its 
doors  for  good  after  being 
struck  by'  the  ITU.  That  left 
the  Long  Island  Press.  (S'eu's- 
dag  on  Long  Island  was  not  in¬ 
volved  in  the  publishers’  asso¬ 
ciation  nor  the  city-wide  bar¬ 
gaining  or  strikes.) 

It  IS  difficult  to  imagine  any 
further  co.ntraction  that  might 
take  place  in  the  New  York 
newspai)er  scene.  But  almost 
anything  can  hajjpen  under 
such  economic  pressures.  What¬ 


ever  happened  to  National  Air¬ 
lines,  for  instance? 

There  are  plans  for  two  new 
evening  newspapers  in  New 
York  City  to  be  started  this 
month  or  next.  We  hope  that 
they'  can  fulfill  the  hopes  and 
ex|)ectations  of  their  sponsors 
and  reverse  contraction  in  the 
field. 

• 

Tliree-<Iay  strike 
ended  at  Boston 

Boston 

A  walkout  by  members  of  the 
American  Federation  of  News- 
writers,  Reporters  and  Edi¬ 
torial  Workers  forced  the  Pos- 
ton  Record- American  and  Ad¬ 
vertiser  to  suspend  publication 
for  three  days  this  week. 

The  185-member  union  sti’uck 
on  Saturday  (April  11)  forcing 
cancellation  of  the  Sunday'  .Ad¬ 
vertiser  and  editions  of  the 
Record-American  on  Monday 
and  Tuesday.  The  picket  line 
was  honored  by  other  unions. 
The  strike  came  over  wage  ne¬ 
gotiations. 

A  settlement  was  reached  on 
Tuesday  (.April  14)  pennitting 
publication  of  a  bulldog  edition 
lor  Wednesday'. 

Allen  H.  Swartzell,  business 
manager  of  the  Hearst  News¬ 
papers  here,  said  the  two-year 
contract  was  “patterned  after 
the  one  all  other  unions  got.” 
It  reportedly'  provides  an  av- 
e;age  increase  of  more  than  29 
percent. 

• 

Ciirlaile«l  by  strike 
N.J.  daily  suspends 

Morristown,  N.J. 

Publication  of  Morris  Conn- 
tg’s  Dailg  Record  was  suspended 
.April  14  after  it  had  been  re¬ 
duced  to  abbreviated  editions 
for  several  days,  due  to  a  strike 
by  pressmen.  Other  craftsmen 
.struck  this  week. 

Ncrman  Tomlinson  Jr,  pub¬ 
lisher,  said  equipment  in  the 
40,00()-circulation  j)aper’s  plant 
had  lieen  sabotaged. 
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and  economical,  too! 


Whether  it’s  a  matter  of  molding  duplicate  plates,  changing 
orms  for  split  runs  and  regional  issues  or  making  AA’s,  nothing 
can  compare  or  compete  with  stereotype  letterpress  when 
it  comes  to  speed. 

Typically,  a  large  metropolitan  newspaper  can  deliver  1,000 
stereotype  ready-to-print  plates  to  the  press  room  ...  in  less  thar 
an  hour  and  at  a  cost  of  only  pennies  a  plate! 

As  specialists  in  making  mats-our  only  business  and  sole 
product-we  take  pride  in  not  only  our  59  years  of  service  to  the 
graphic  arts  industry  but  in  the  fac^  that  we  have  been  able  to 
elp  many  customers  not  only  implrove  their  printing  quality  but 

their  printing  costs,  as  well.  i 


WOOD  FLONG  CIORPORATION 

HOOSICK  FALLS,  NEW  YORK  ^ 

SERVING  THE  GRAPHIC  ARTS  IfVOUS  TR  Y  E  XCL  USIVE  t  Y  SlIVCE  1911 
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LOOKING  TO  THE  FUTURE,  The  Commercial  Appeal, 
Memphis,  has  put  added  emphasis  on  its  Newspaper  in  the 
Classroom  program— a  program  designed  to  develop  atten¬ 
tive  readers  for  tomorrow. 

In  operation  12  years,  the  revitalized  program  utilizes  re¬ 
vised  and  more  complete  teaching  aid  materials,  personal 
visits  by  a  newspaper  representative  and  careful  follow- 
through.  It  also  brings  a  new  effectiveness  to  local  educa¬ 
tion  by  providing  teachers  with  additional  tools  while  they 
improve  themselves  through  college  credit  courses  and 
workshops. 

More  than  160  educators  in  107  schools  in  the  Memphis 
area  are  presently  making  use  of  The  Commercial  Appeal 
in  their  classrooms.  They  agree  that  America’s  future  de¬ 
pends  on  an  informed  citizenry,  and  the  Newspaper  in  the 
Classroom  program  is  one  way  to  achieve  this. 

Creating  New  Readership  In  Memphis  and  the  Mid-South 


THE  COMMERCIAL  APPEAL 


